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ASCAP LEADS THE FIGHT 
FOR ONLINE ROYALTIES 



In a historic decision, the US Federal Court has provided 
ASCAP members, for the first time, a clear framework 
for the appropriate compensation for the use of 
copyrighted works online. Combined payments from 
Yahoo, Time-Warner's AOL, and RealNetworks could 
reach $100 million. 

Rather than settle for a lower amount, ASCAP 
hung in for the fight, proving its deep commitment 
to creators' rights and underscoring the value of 
member-ownership. 

This is not the first time that ASCAP has stood up 
effectively for its members' rights, nor will it be 
the last. So ask yourself: 

WHO DO YOU TRUST WITH YOUR CAREER? 



For more information about this historic decision visit vww.ascap.com/press/2008/0430_ratecourtdecision.aspx 



THE WORLD'S GREATEST MUSIC CREATORS PUT THEIR TRUST IN ASCAP. 

© 2008 ASCAP 
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15 THE SUMMER PREVIEW 

ifi HOT BEATS OF SUMMER a mr,r» 
than 180 albums. The best of the best. 

21 RETAIL TRACK Baby bands and indies fill gap. 
INDIES Small venues tested by festivals. 

22 LA VIDA LOCA? Coldplay talks tour, free 
hit song download, new album, fan gigs and Brian Eno. 

MUST-HAVE GEAR Twelve of the coolest new 
audio toys for every occasion. 

28 DIGITAL Better phones to use poolside. 
LEGAL MATTERS Artists set concert prices. 
BRANDING Brands cash in on vacation. 

29 LATIN NOTAS Gimmicky summer songs. 

30 AUSTRALIA Bands spend winter on international 
summer tours. Three Aussie exports to watch. 
U.K. Vacation island to host four music events. 

31 CHINA Olympic pains— will the music stop? 

^7 TOURING HFATWAV F with mnrP th;,n 
200 tours and festivals taking the stage, summer will 
be a scorcher 

38 ON THE ROAD The top five sleeper tours to see. 

40 TOUR DE FORCE summer is do or dip for the 
touring biz. Billboard forecasts hits and misses. 



STARS 

4A IRON MEN With a smash global tour 
and a new hits compilation, the veteran 
metal act rocks a new generation of fans. 




UPFRONT 

EYE ON CBS RECORDS 

Eighteen months after 
launch, label preps 
three summer releases. 
UNDER PRESSURE 
Artists renew attacks 
on LI.S. Cuba policy. 
NARM-S RETRO FUTURE 
CDs take a back seat to 
digital and vinyl. 
Q&A: Tom Bennett 
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Coldplay photographed by 

Stephan Crasneansck 
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Check out our 
new exclusive 
Billboard- 
branded 
merchandise 
Nowonlineat 
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Events 

TOURING 

Billboard's Touring 
Conference & Awards 

brings together promoters, 
agents, managers, venue 
operators, merch 
companies and production 
pros for panels, cocktail 
parties and an awards 
reception. 



FILM & TV MUSIC 
CONFERENCE 

The Hollywood Reporter 
and Billboard's Film & TV 
Music Conference unites 
composers, directors and 
music supervisors to 
discuss the role of music in 
film and TV. Register at 
billboardevents.com. 



WHAT TEENS WANT 

Hosted by AdweekMedia, 
Billboard and the Holly- 
wood Reporter, What 
Teens Want discusses how 
to target teens through 
social networking, fashion, 
music, movies, sports and 
videogames. More at 
whatteenswant.com. 
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Right On The Money 

Court's Compensation Decision Is A Landmark For The Digital Age 



BY JOHN LoFRUMENTO 

The U.S. District Court for the Southern 
District of New York recently handed 
down a landmark decision upholding the 
rights of music creators in the Digital Age. 
By setting compensation rates forthepub- 
he performance of music on three Inter- 
net services — AOL, RealNetworks and 
Yahoo — the decision establishes new 
ground rules for virtually every Internet 
content aggregator and social network- 
ing site, as well as countless online, mo- 
bile or other technology-driven services 
yet to be imagined. 

In the broadest sense, the court reaf- 
firmed and applied to the virtual world 
the momentous 1917 Supreme Court de- 
cision recognizing that music creators 
deserved copyright protection for the pub- 
lic performance of their works, justice 
Oliver Wendall Holmes delivered the rul- 
ing, which included these memorable 
words: "If music did not pay, it would be 
given up . . - whether it pays or not. the 
purpose of employing it is proBt, and that 
is enough." 

Again, the court acknowledged the legal 
right of music creators to fair compensa- 
tion for the use of their creative works — 
works that online services have been using 




for years to subsidize their billion-dollar 
businesses, while paying little or nothing 
to music creators, like ASCAP's mem- 
bers. The court adopted a formula that rec- 
ognizes the contribution that music makes 
to the total revenue of the three Internet 
businesses, resulting in required pay- 
ments by AOL, RealNetworks and Yahoo 
to ASCAP that could reach SlOO million 
by 2009, covering periods back to 2002 in 
some cases. 

From the technology' community, one 




often hears the mantra of ""Information 
wants to be free." What's ironic is that 
many in this community make their liv- 
ing from copyright-protected software 
code, patented devices and other fiercely 
guarded intellectiial properties. 

The Internet has spawned new, won- 
derful ways to connect people with music 
and other forms of content they crave. 
However, many of these businesses have 
built much of their success on the foun- 
dation of others* creative works. While 
they post record-breaking capitalizations, 
it is critical that these companies com- 
pensate those whose creative works at- 
tract audiences and ultimately help to 
make their businesses viable. 

In its wise and detailed decision, the 
court encourages the legal distribution 
of music and provides a compensation 
framework for valuing the online use of 
musical works. Creative people who bring 
vital art forms to life have a right to earn 
a living by sharing in the benefits gener- 
ated by the use of their works. Without 
this protection, many who dream of de- 
voting their talents and energies to cre- 
ative pursuits will be economically unable 
to do so. 

John A. LoFrumento is CEO of ASCAP. 
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We asked, "Which tour or festival do you think will be the best show of the summer?" 
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WRITE US ■ Share your feedback with Billboard readers 
around the world. Send correspondence to l«tt*rs;a:<bll lboard.com. 
Include name, title, address and phone number for verification. 
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Special Thanks to: 

Miley Cyrus, 
Jason Morey, Jim Morey, 
Bob Cavallo, Chip McLean, 
David Agnew, CAA and Jeff Frasco 



We're proud to have been part of it. 
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THANK YOU FOR THE MUSIC 

AND YOUR FRIENDSHIP 

WE WILL FOREVER MISS YOU 

-llene Berns and Family 




Paul and Jonathan Songs do Berns II Music 
1650 Broadway New York, NY 10019 (212) 757-7204 
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ROYAL CONGRESS 

Industry issues take 
center stage In D.C. 



CUBA LIBRE 

Artists rally against 
Bush's closed policy 



OLD AND NEW SCHOOL 
NARM sparks vinyl 
and digital 



BIG TIME 

Indie distributor eyes 
$100 million 



BEYOND T-SHIRTS 

Bravado tai<es merch 
Universal 



WMG 
POSTS 
WIDENED 
LOSS IN Q2 

Warner Music Group 
posted a wider-than- 
expected quarterly 
net loss in the 
second quarter. The 
company showed a 
net loss of $37 
million, or 25 cents 
per share, compared 
with a loss of $27 
million, or 19 cents 
per share, a year ago. 
Revenue grew 2% to 
$800 million, with 
digital revenue up 
48% to $164 million, 
compared with the 
same quarter last 
year. Digital now 
represents 21% of 
WMG's total revenue. 

UMG'S 
UNIVISION 
DEAL 
COMPLETE 

Univiston Music 
Group has been 
acquired by 
Universal Music 
Group; the merger 
became official after 
the Federal Trade 
Commission's 
approval of the deal. 
The new company 
will be called 
Universal Music Latin 
Entertainment and 
will be led by Jesus 
Lopez. Universal is 
now the largest Latin 
music company in 
North America, with 
a 49.8% share of the 
U.S. Latin music 
market, according to 
Nielsen SoundScan. 

MADONNA 
PLANS 'STICKY 
& SWEET' 
TREK 

Madonna is set to 
embark on a world 
tour beginning Aug. 
23 in Cardiff. Wales, 
with dates through 
the end of the year. 
Billed as the Sticky & 
Sweet tour, the trek 
will span three 
continents and 
comprise between 
SO and 60 shows. 
Produced globally 
by Live Nation, the 
tour Includes 
performances at 
London's Wembley 
Stadium (Sept. 11). 
Paris" Stade de 
France (Sept. 20) 
and New York's 
Madison Square 
Garden (Oct. 6-7). 




EYE ON CBS 
RECORDS 




Eighteen Months After Launch, 
Label Preps Late-Spring Releases 

Everything was going well for Larry Jenkins in early 
2007: Newly named executive VP/GM of the resur- 
rected CBS Records, the indu.stry veteran had high 
hopes for such acts as singer/ songwriters Sharon Lit- 
tle and Keaton Simon.s and pop duo Karmina. 

Then, last November, the Writers Guild of America 
went on strike, and the key promotional strategy of 
CBS Records — seeking synchs in shows on CBS and 
the CW, as well as marketing boosts from the array of 
Viacom-owned properties — went out the window. 

"We were still in the infancy of our label." jenkins 
says, and as a result, release dates for CBS Records' first 
round of albums were pushed back frorn early spring. 

But with the strike now over, 18-month-old CBS 
Records is lack in gear. Little will release her album. "Per- 
fect Time for a Breakdown." May 27. followed in short 
succession by Karmina with "Backwards Into Beaut>'" 
(lune 3) and Simons' "Can You Hear Me" {June 10). 

"We're ofTand rolling." Jenkins says, revealing that 
between February 2007 and April 2008 — a time frame 
that includes the three-month summer hiatus and the 
three-month writers" strike — CBS Records artists had 
65 placements in shows on CBS and the CW. 

Seven people work in-houscat CBS Records. Audrey 
Fainc. formerly of Iris Distribution, was recently brought 
on to head up marketing, and a number of duties are 
outsourced, including retail sales and marketing going 
to Rocket Science and distribution handled by RED. 

But the decision process as to which artists to sign 
is decidedly a family affair. |enkins works with Amy 
Osier. VP of music for CBS Fntertainment and CBS 
Paramount Network Television. 

" She's our chief liaison," Jenkins says. "When we're 
thinking of signing artists, we run the music by sev- 
eral people — her music supervisors and show produc- 
ers — and ask. "Do you think you'd want to use their 




music?" There are no guarantees, but when 
we get a thumbs up we go into each sign- 
ing with a great deal of confidence." 

With this kind of vetting, it's inevitable 
that the label's artists will be linked with the 
greater Viacom. However.CBS Records' artist 
promotion also takes a traditional approach. 

Little, for instance, is opening for Robert 
Plant, Alison Krauss and T-Bone Burnett on 
the Raising Sand North American tour, the 
dates of which will continue throughout the 
buildup and after the release of her album. 

" Larr>- gave them a couple of songs I had 
already recorded . . . and a couple morn- 
ings later. Robert Plant came in. put the 
CD down on his table and said, "Sharon 
Little. We want Sharon Little to open.' " she 
says. "I started crying." 

Little's "Spaceship" was placed in CBS mystery se- 
ries "Numbirs" on May 2 and her "Follow That Sound" 
will be heard in "NCIS" on May 20. 

These types of music placements, and those of other 
CBS Records artists, are identified during the end cred- 
its and give the artist's name, song title and where the 
song can be purchased. In the placements that occur 
before an album is released, the ad card tells the viewer 
lo go to the artist's Web site or gives tour dates. 

For sister act Kelly and Kamille Rudisill of Karmina. 
CBS Records has pushed them to perform for TV nu- 
merous times — they appeared on the CBS Christmas 
special in 2(X)7. alongside Sheryl Crow. James Blunt 
and Carole King. "We were in really good company," 
Kelly Rudisill says with a laugh. "All these household 
names . . . and Karmina. It was intimidating." 

In addition, on May 31 the duo will take part in 
music showcase "Second Cup Cafe" on CBS' "Early 
Show." As for placement, Karmina's "Free" was heard 
on MTV's "The Hills" at the end of March. 

Simons' "Unstoppable" has been heard in "Numb3rs," 
and his "Mama Song" will be in the May 20 episode of 
"NCIS." "1 keep them on my TiVo for an ungodly long 
amount of time and show it to people when they come 
over" Simons says of his placements. "The ad card af- 
terwards is what sets it apart from everybody else — most 
of the time there's not even credits for music on a show." 

Even before their albums debut, it appears as though 



these placements are having a sales impact. Accord- 
ing to Nielsen SoundScan. as of the end of April, all 
three acts are already on track to best their digital sin- 
^e sales for the entire previous year. 

Other acts signed to CBS include Will Dailey, PJ 
Olsson. Seflor Happy and the Wilshires — and while 
they don't yet have release dates on their CBS debuts. 
Jenkins says to expect them to gel the same kind of 
play. Seftor I lappy. for instance, wrote the theme song 
for CBS show " Rules of Engagement"; the Wilshires 
did the theme for the CW's " Life Is Wild": and Ols- 
son collaborated with Pakistani musician Salman 
Ahmad on the intro to the CW's "Aliens in America," 
a remake of "(What's So Funny 'Bout) Peace. Love 
and Understanding." 

And despite the home-field advantage, artists on 
CBS Rrcords aren't cxtUtdcd from synchs on otht-r 
networks. Jenkins adds, nothing that Dailey's "Rise" 
was placed in ABC's "Eli Stone" early in 2008. 

In addition, Jenkins wants to bolster ties between 
his artists and the nonintuitive elements of Viacom, 
getting more artist placement on the company's in- 
formational/enteriainment screens that are placed on 
gas station pumps and in doctor's offices. 

"A lot of companies talk about synergy on paper, but 
don't practice it." Jenkins says. "We do both." •••• 
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>>>MITS HONOR 
FORGRAINGE 

Universal Music Group 
International chairman/ 
chief executive Lucian 
Grainge has been 
named the 2008 
recipient of the annual 
Music Industry Trusts' 
Award. It is the first 
time that the award 
recipient is a serving 
chief executive of a 
major record company. 
Grainge will receive the 
award at a charity fund- 
raising dinner Nov. 3 at 
London's Grosvenor 
House. Previous 
honorees include 
George Martin, Harvey 
Goldsmith and the late 
Ahmet Ertegun. 

> 'GRAND 
THEFT AUTO IV' 
SALES TOP$500M 

Videogame "Grand 
Theft Auto IV" moved 6 
million copies and 
raked in $500 million in 
first-week numbers. 
The performance more 
than doubles the 
previous first-week 
record, held by "Halo 
3," which sold about 2.6 
million units and earned 
$300 million. The 
numbers exceeded 
analyst forecasts; many 
expected the game to 
sell 5 million copies 
after two weeks and 9 
million for the year, 
with predictions of a 
$400 million first-week 
tally. 

>>>VEGOOSE 
PRODUCERS 
PULL PLUG 

Las Vegas festival 
Vegoose will not 
happen in 2008, 
according to Jonathan 
Mayers, president of 
Superfly Presents, co- 
producer of Vegoose 
with A.C. Productions. 
Mayers stopped short 
of saying that Vegoose 
was permanently 
finished, but indicated 
that it may resurface in 
a different form. 
Vegoose debuted in 
2005 as a Halloween- 
season, multivenue 
music festival, with 
headliners Dave 
Matthews Band, Jack 
Johnson and Beck 
performing at Vegas* 
Sam Boyd Stadium. 



Royalties, 
Orphans & 



The Industry's D.C. Work Heats Up 



Ttie 1 inth Congress still has another 
eight months to go before its session 
is over. But for music industry efforts 
to shape — and comply with — federal 
laws and reguiations in Washington. 
D.C, the next two months will be the 
busiest time this year. The final phase 
of the Copyright Royalty Board trial to 
set publishing royalty rales is now 
under way. And any bill that cati't make 
it through Congre.ss by June 30 will 
likely get shelved. 

The rebuttal phase of the CRB trial, 
which will set statutory mechanical 
and digital rates for compositions re- 
produced for CDs. downloads and 
other products, kicked ofTMay 6. Music 
publishers and songwriters on one side 
and record labels and digital music 
services on the other have been in- 
tensely negotiating behind the scenes 
since Ihe initial trial phase ended in 
March (Billboard. March 1 5). If the par- 
ties can settle on some mutually ac- 
ceptable rates, the judges could adopt 
those rales in their decision. The trial 
continues through May 21. 

On the Hill, only bills for orphan 
works and intellectual property (IP) 
protection even have a shot at passing 



(^^^ uban pianist 
Chuchito Valdes 
would very much 
like for his famed 
jazz musician fa- 
ther to be allowed to perform 
again stateside. So would 
more than 200 musicians, ac- 
tivists and government policy- 
makers—among them Robert 
Browning of the World Music 
Institute and Rep. John Cony- 
ers Jr, D-Mich.— who gathered 
late last month in Washington, 
D.C, for a two-day summit on 
changing U.S. policies on 
Cuba. The group convened at 
HR-57, a nonprofit arts organ- 
ization named for a 1987 House 
resolution authored by Cony- 
ers that designated jazz "a rare 
and valuable American na- 
tional treasure" worthy of fed- 
eral support. 

Since 2003. the Bush ad- 
ministration has prevented 
Cuban musicians from enter- 
ing the United States through 
visa denials and has curtailed 
the ability of American musi- 
cians to travel there, via license 
restrictions— one of the most 
notable examples was the de- 
nial of a visa for veteran singer 
Ibrahim Ferrer to attend the 




by lune, sources in the Senate and in 
the House say. 

The Shawn Bentley Orphan Works 
Act (S. 2913) and the Orphan Works 
Act (M.R. 5889). although not identi- 
cal, would make copyrighted works 
available for licensing even if the copy- 
right owners cannot be found. The bills 
protect anyone who uses these so-called 
orphan works from infringement lia- 
bility as long as the user conducts a 
thorough, documented search in good 
faith for thecopyright owner and is un- 
able to locate thai owner. If the owner 
later surfaces, the user must pay rea- 
sonable compensation. 

The bills focus primarily on photo- 
graphs and art works. But ihcy may af- 
fect music as well. Owners of 
compositions can typically be found by 
contacting ASCA P. B M I . S liS AC or the 
Harry Fox Agency. However, owners of 
sound recordings protected by copyright 
(i.e.. recordings made in 1972 and later) 
are harder to find — indie labels often 
close without a trace, and individual pro- 
ducers or artists often own masters. 

The Prioritizing Resources and Or- 
ganization for Intellectual Properly 
Act passed May 8 in the House. It 



si lengthens ci\il and critTi : n.il .i > 
help enforce IP protections and sets 
up an institutional IP enforcement 
structure, which endures beyond one 
administration. 

The bill (H.R. 4279). introduced by 
Rep. )olm Conyers Ir.. D-Mich.. estab- 
lishes the position of ati I P Enforcement 
Representative in the White House as 
an adviser to the president. Tliat repre- 
sentative would set up a joint strategic 
plan, in cooperation witli other agen- 
cies, for IP protection. The bill also es- 
tablishes an I P enforcement division in 
the DepartiTient of lustice. 

At press time, there wasn't a compan- 
ion bill in the Senate. But sources close 
to Senate meiTibers say that some of 
them are working on a complementarv 
bill. It's unlikely that this version will 
establish a White House position. 

Currently, there is a Coordinator of 
International IP Enforcement, the so- 



i ,ii ■ u I '.pyright czar, in the Depart- 
ment of Commerce who is responsible 
for coordinating the I P activities of sev- 
eral agencies. 

Elevating an IP representative to an 
executive level in the White House 
and coordinating the activities among 
the departments are the hottest issues 
of debate. 

'It makes sense to have a senior, ded- 
icated, long-term I P person in the exec- 
utive oflice." says Chris Israel, who was 
President Bush's copyright czar before 
co-fotinding PCT Government Rela- 
tions. "A lot of [current) stnictiires and 
strategies are not long term." 

Bui multiple sources, including two 
fonner White House staffers who ser\'ed 
the Bush administration, say that a sen- 
ior person in the White House will not 
be able lo focus on a single issue like IP. 
There are too many responsibilities 
shared among them. 




UNDER 
PRESSURE 

Artists Renew/ Attacks On Bush 
Administration's Cuba Policy 



Grammy Awards in 2004. 

It also reversed the Clinton 
administration's policy of 



"people-to-peopte exchange. ' 
which in the late '90s started 
something of a renaissance for 



Cuban musicians and their 
work in the States. Among 
those who participated in the 
celebrated cross-cultural per- 
formances was Chuco Valdes. 
Chuchito's father. Now. while 
the younger Valdes. who lives 
in Mexico, can perform state- 
side, his father, who lives In 
Cuba, is forbidden from 
doing so. 

For many Cuban musicians, 
U.S. exposure is considered 
vital— and some are willing to 
take tremendous risks for the 
chance to succeed. The issue 
took a tragic turn in April when 
Cuban reggaeton singer Elvis 
Manuel died while trying to 
cross from Cuba to Miami in a 
small boat. 

The current campaign for 
a change in the Bush admin- 
istration's policy was stim- 
ulated by an impassioned 
open letter to American in- 
tellectuals and artists last 
fall from Ballet Nacional de 
Cuba director Alicia Alonso. 

"Let us work together so 
that Cuban artists can take 
their talent to the United 
States," Alonso wrote. Taking 
that spirit as his call to arms, 
Louis Head, executive direc- 



tor of U.S. Cuba Cultural Ex- 
change, a national network 
of artists and presenters, de- 
vised an online letter peti- 
tioning the Bush administra- 
tion lo reverse its policy. 

"The response to that let- 
ter was overwhelming," Head 
says. Among the hundreds 
who signed on were singer 
Jackson Browne and gui- 
tarist Ry Cooder, who collab- 
orated with Cuban musicians 
on 1997's "Buena Vista So- 
cial Club." 

Head hopes that since 
Fidet Castro has stepped 
down and a new U.S. admin- 
istration will soon take of- 
fice, the climate may be 
right for change. "What's 
important." he says, "is that 
we've organized arts pre- 
senters, agents, record com- 
pany executives and educa- 
tors to let Congress know 
how we feel." 

"As far as I'm concerned, 
Cuba is a wellspring of talent 
and influence." says Blue Note 
Records president Bruce 
Lundvall. who signed Chucho 
Valdes to his label through a 
foreign imprint. "And I'd like 
that connection back." 
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RETRO-FITTING NARM 

Dream Of Boosting The CD Falls Silent; Vinyl And Digital Cause Sparks 



New formats were supposed t(» 
save the CD business. At this 
time last year Warner Music 
Group (WMG) was rolling out 
its MVI format. Sony BMC 
Music Entertainment was talk- 
ing about different ways to pack- 
age and configure albums and 
Buena Vista Music Group was 
privately read>ing its CDVU+ . 

While the CD is in the second 
year of a precipitous decline — 
sales are down 16.7% so far this 
year, on topof2007's 18.8% drop 
— retailers, labels and distribii 
tion executives alike say that the 
growth of the niche business of 
vinyl and digital directives may 
bea heartening turn of events in 
the industry. But more may be 
needed to make up for die plum- 
meting CD market. 

Tliis emphasis on vinyl came 
during the 50th anniversar>' of 
NAHM's convention — held May 
4-7 in San Francisco — and was 
an abrupt change from last year's 
sessions when talk ofhow to rein- 
vigorate the CD reigned supreme. 

"Last year [everyone] was 
pitching their tethered CD 
product." Newbury Comics 
CEO Mike Dreese said. "This 
year, there was virtually no talk 
on that. There is a big pause." 

A head of a major distribu- 
tion company agreed that most 
of those efTorts appeared to be 
stalled. " Last year, everyone had 
their own savior for the physi- 
cal marketplace, but that didn't 
work so now [Best Buy VP of 
music lennifer "J.}." Schaidler) 
is overseeing a task force [of re- 
tailers and suppliers! to see if 
wc can legally get on the same 
page so we don't confuse the 
consumer." he says. 

Another possible reason 
(hose efforts are stalled is a sta- 
tistic cited in a presentation by 





From left: Sony BMG's THOMAS HESSE. UMG's AMANDA MARKS and WMG's MICHAEL NASH al NARM. 



N PD Group— 80% of teenagers 

don't pay for music. How to 
monetize free music sparked 
debates during the social net- 
working and copyright panels. 
Members of tite digital commu- 
nit)- urged labels to stop look- 
ing at CDs or litigation as a 
market solution and instead 
focn;s on "competing with free." 

During Nielsen SoundScan's 
NARM presentation. Nielsen 
Music president Rob Sisco said 
that based on the first three 
months of this year, vinyl sales 
are projected to reach 1.7 mil- 
lion units, an increase of nearly 
72% from the 1 million units 
scanned last year. 

Last year, that total equaled 
0.2% of all album sales. But 
considering that mainly indie 
stores and small music chains 
carry vinyl, its revival is a key 
reason why those types of stores 



are healthy. 

our vendor meetings, vir- 
tually every label had a vinyl 
scheme, with plans to increa.se 
vinyl's availabilit)'." Dreese said. 

Indeed. Universal Music 
Group Distribution president/ 
CEO Jim Uric said his company 
has already issued 70 titles on 
vinyl with plans to put out an- 
other 100. 

But there appears to be a 
vinyl manufacturing capacity 
issue, with a two-month back- 
log on the manufacture of 1 80- 
counl vinyl. Dreese said. While 
he acknowledged that vinyl is 
a niche business for the chain, 
it is indeed a profitable one, de- 
spile its high costs. Labels pay 
anywhere from $4 to $7 to 
manufacture vinyl and its 
packaging; in turn they give it 
a list price of SI 8.98-$2 1 .98 for 
a single-disc album. 



"While vinyl is a small per- 
centage at our chain, its gross 
profit is only 5% less than the 
gross profit of our top 30 CDs 
this year," Dreese said. 

And while old-school vinyl 
was the hot topic at NARM, new- 
sdiool digital endeavors arc still 
being developed. For instance, 
the ability to marrj- physical and 
digital product through some 
type of connectivity remains on 
the minds of the majors even if 
those topics didn't get as much 
mileage as they did last year. 

During the Digital Music In- 
dustry Leaders panel, WMG ex- 
ecutive VP of digital strategy and 
business development Michael 
Nash said that gift cards have 
furtlicr potential. Last year, 26% 
of all digital download songs 
were purchased via gift cards. 

Likewise. EMI Music Mar- 
keting senior VP of sales and 



Last year (^vervoiK* was pilchiiig ihcir 
tethered CI) pnxluet. This year, there 
w as virtually no tails, on diat." 

—MIKE DREESE, NEWBURY COMICS 



commercial development Dar- 
ren Stupak said that the 
industry should give digital 
download album-specific cards 
time to develop. 

But while waiting for digital 
connectivity to finally material- 
ize in a way that works and 
doesn't confuse consumers, 
merchants need to find ways to 
keep CDs from falling so rapidly. 

l.abel and distribution exec- 
utives said that there was al- 
most a universal outcry from 
retail to devalue catalog titles to 
even lower prices, a trend that 
has already been going on for 
three years. 

And some vendors figure it's 
time to increase their defensive 
measures. For the first time, 
vendors were discouraging 
merchants from overbuying 
new releases, retailers said. 

"We would rather have the oc- 
casional out-of-stock — which we 
feel we can replenish quickly — 
than to get stuck with big re- 
turns." one senior distribution 
CTecutive said. ••«■ 

Additio7ial reporting by 
Cortney Harding. 



BY CORTNEY HARDING 



Managers Jump Into Label Game 



Sire Records president Michael Cold- 
stone will leave his post to run an inde- 
pendent label with key artist 
management company Q Prime. Ac- 
cording to Goldstone. the dates for his 
departure from Sire and the launch of 
the new label have yet to be determined. 

Goldstone will be charged with sign- 
ingartists to the label and to management 
deals, and will continue to work closely 
with some Sire Records artists. Q Prime 



is already home to such top acts as 
Metallica. Muse. Snow Patrol and 
Shania Twain. 

According to Q Prime co- / 
foimder CliflT Bumstein, the ' 
new label will be able to offer 
a unique value proposition to 
artists — from A&R to financial 
investment. "Major labels are m 
in a position where each person on their 
staffs has t\vice as much to do to make 



f 



an artist successful and artists aren't 
1 ways getting the attention they 
deserve." he says. 
\ "Since Q Prime is a man- 
I agement company, we are 
,' used to and are set up to give 
artists individual attention. 
We have the knowledge, expe- 
I u nee and staff to steer a career 
to success. At least, our track record 
would indicate that. Indie labels have the 



passion, but maybe not the relationships 
and the finances that we at Q Prime have 
to reach big media players both here in 
the US and abroad," 

Other managers who have succeeded 
at the indie-label game include |im 
Guerinot'sTime Bomb Recordings and 
Gregg Latterman's Aware Records. 

Goldstone adds, "We have yet to work 
out distribution, and we are open to ex- 
ploring options for alliances and part- 
nerships. I'm honestly just thrilled to 
feel like I don't have to ask for anyone's 
permission anymore, and that I don't 
have to limit myself." 



>> MERLIN 
12,000 STRONG 

Merlin, the independent 
label community's 
digital rights agency, 
has accumulated more 
than 12,000 members. 
The London-based 
association, which 
opened for business in 
January, now/ boasts 
what it claims is the 
world's largest 
collection of digital 
music rights outside of 
the four majors. Merlin's 
membership includes 
Koch. Concord, 
Epitaph. Beggars Group 
and Domino. 

»y STUDIOS 
WIN $110 
MILLION 
JUDGMENT 

Major motion picture 
studios have been 
awarded a $110 million 
judgment against 
TorrentSpy operator 
Valence Media in Los 
Angeles for infringing 
rights In movies and TV 
programs. The court 
found Valence liable for 
all three forms of 
secondary copyright 
infringement: willful 
inducement of 
copyright infringement, 
contributory 
Infringement and 
vicarious infringement. 

»^ YOUTUBE 
INDIA LAUNCHES 

YouTube India launched 
a localized home page 
(youtube.co.in) 
featuring user- 
generated videos 
alongside licensed 
content from film and 
TV production 
companies, but little 
authorized music 
content from labels. 
The companies that 
supplied content for the 
launch Included leading 
Bollywood companies 
Eros Entertainment and 
Rajshri Films, plus TV 
broadcasters New Delhi 
Television. Zoom TV 
and India TV, among 
others. 

Reporting by Nyay 
Bhushan. Lars Brandle, 
Antony Bruno, Susan 
Butler. Leila Cobo. Tom 
Ferguson, Juliana 
Koranteng and Ray 
Waddell. 
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ARTIST(S) Amndano 

Vctxk?, Date i 


FOH MORE BOXSCORES GO Ta 
Promoter BILLBOABD.BIZ 




$2,903,881 


JIMMY BUFFETT 


I 




Pizu Hut Pack. FrDeo. Tcuti. 27,438 

Apfil 26 Plir ..t 


AEG Uve 


•y 


$2,650,208 


KENNY CHESNEY, BROOKS 8 DUNN, LEANN RIMES « OTHERS 


Z 




Willl«mfBrjc« Stadium. 44,242 
Columbia. S.C.. April 26 ; . 1-4 


The Messina Group/AEG Uve 


n S1,SB3,973 


JAY-Z, MARY J. BLIGE 


Hollywood Bowl. Hdiywood. 17,070 
April 16 ■. 


Uve Nation. Bill Silva Presents 


H $1,424,650 

mm c^vii^s 


BRUCE SPRINGSTEEN & THE E STREET BAND 


American Alrllnas Center. Dallas, 16.006 
Aprins ,1. > 


Live Nation 


C 


$1,363,295 


BRUCE SPRINGSTEEN & THE E STREET BAND 






Toyota Cefiler. HouEton. April 14 15,692 


Live Nation 


H $1,23S,848 


JAY-Z, MARY J. BLIGE 


MGM Grand Garden. Las Vegas. 8.782 
April 19 . ' 


Live Nation. Haymon Entertainment, in-house. 
Andrew Hewitt Co. 


H $1,198,773 


JAY-Z, MARY J. BLIGE 


Oracle Arena. Oakland. Calif. 10.986 
April 21 


Live Nation. Hayn>on Entertainment 


Q 


$1,110,929 


EDGEFEST 17: 3 DOORS DOWN, MY CHEMICAL ROMANCE S OTHERS 


O 


S-13 50 


Pizza Hut Park. Frisco, Texas. 22,443 
April 27 


AEG Uve 


g 


$789,233 


KATT WILLIAMS 




1 3*>rt 50-'l'i9 50 


Radio City Music Hall. New York. 11.904 
April t1-t2 


Uve Nation 




$757,195 


JAY-Z, MARY J. BLIGE 


1C 


Superpages^eom Center. Dallas, 9,871 
April 12 ' ''r'i 


Uve Nation. Haynton Entertainment 




$746,221 


CHRIS ROCK 


11 


DAR Constitution Hall, 13,84S 
Washington. O.C.. April 18-21 


Live Nation. CD Enterprises. Bay Area 
Productions 


15 


$638,059 


ELTON JOHN 


i£ 


i ■■ I"" 


Adams Center. Missoula. Hortt.. 7.087 
April 11 ."i! - 


Goldenvoko/AEG Uve 




$635,391 


JAY-Z, MARY J. BLIGE 


13 


Verizon Wireless Amphitheater. 8.813 
Irvine. Calif.. April 16 


Live Nation. Haymon Entertainment 


14 


$594,565 


DEF LEPPARD, STYX, REO SPEEDWA60N 




Spokane Arena. Spokane. Wash.. 9.908 
April 23 


Live Nation, in-house 


1 c 


$585,090 




13 




Esladto Detensores. Asuncion. 33.417 
Paraguay. April 25 


Roptus 




$572,445 


DEF LEPPARD, REO SPEEDWAGON, STYX 


ID 




Idaho Center. Nampa. Idaho, 9,277 
April 22 . 


Live Nation, in-house 




$567,230 


KEITH URBAN, CARRIE UNDERWOOD 


17 


Peoria Civic Center, Peoria, III., 8,372 
April 22 


Frank Productions. Mischell Productions 


Ifl 


$529,313 


JUANES 


IS 




Toyota Center, Houston. April 17 ^-^f^ 


Live Nation 




$516,145 


DON OMAR 


H 




Coliseo de Puerto Rico. Hato 7,659 
Rey. Puerto Rtco. April 18 -< . ' ■ 


Ac i sum Group 






JAY-Z, MARY J. BLIGE 


E 


1 $504,290 


U.S. Airways Center. Phoenix, 7.228 
April tS 


Live Nation. In-house 


Q $466,728 


DOLLY PARTON 


Radio City Music Hall. New Vork, 5,824 

Hay 1 ,i.iiL . 1 


Metropolitan Talent Presents 




1 $458,685 


MICHAEL aUBL^, NATURALLY 7 


B 




Tucson Convention Center. 6.776 
Tucson, Ariz., April 30 .- i r 


Beaver Productions 




1 $438,340 


KATT WILLIAMS 


S 




Uaeouras Center. Philadelohta. 9.257 
April 18 


Llv« Natton. in-hou*a 




$418,703 


JUANES 




t79 5O/$59&0 


American Airlines Center. Dallas, 7,313 
April 18 ; i OCt*". 


Live Nation. AEG Uve 




1 $415,366 


KATT WILLIAMS 


E 




1st Manner Arena. Baltimore, 6,095 
April 17 ^ f,f- ? 


Live Nation. Up Front Promotions 


IB $405,576 


SANTANA, DEREK TRUCKS BAND 


Palace of Auburn HHIs. Auburn 6,154 

Hills, Mich.. April IS "wj 


Live Nation. Palace Sports & Entertainrrwnt 




$394,340 


SANTANA, DEREK TRUCKS BAND 


E 




Merriweather Post Pavilion. 7,260 
Columbia. Md.. April & i< > OC" 1 


I.MA 




1 $392,317 


RATOOG FEATURING BOB WEIR 


E 




Beacon Theatre, New York. 8.682 
April 3-5 .- . 


Metropolitan Talent PreHmli 


E 


1 $388,687 


andr£ rieu 






St. Pete Times Forum, T^mpa, 6,038 
Fla., April 26 


Andr^ RIeu Productions 




$379,288 


STEVIE NICKS, VANESSA CARLTON 


E 




Sovereign Center. Reading. Pa.. 5.310 
AprlMS 


Live Nation 




STEVIE NICKS 


Mohegan Sun Arena. Uncasville, 7.466 
Conn., April 20 


Live Nation, in-house 




1 $357,595 


MICHAEL BUBL£, NATURALLY 7 


E 


1 ,.:.^C-»,.. 


Santa Ana Star Center. Rio S,371 
Rancho, N.M., April 29 > 


Beaver Productions 




1 $348,169 


SANTANA, DEREK TRUCKS BAND 


E 




UCF Areru. Orlando. Fla.. S.S37 
April 29 


in-house 




$335,722 


JUANES 


E 


1 Ut 


Amway Arena. Orlando. Fla.. 4.682 
April IS 


NYK Productions 


HS »S3S,550 


JUANES 


Dodge Arena. Hidalgo, Texas. 4,167 
Aprir20 5.471 


Live Nation. Cardenas Marketing Network. 
In-house 



Allegro Acquires 
Wholesaler Softland 

Indie Distributor Could Hit $100 Million 
In Annual Revenue In Wake Of Deal 



Thanks to a $25 million cash infusion from 
private equity firm Canterbury Park Capital. 
Allegro Media Croup has acquired all of the 
outstanding shares of Softland. a wholesaler 
that is the exclusive supplier of music and 
video entertainment software to the U.S. Ma- 
rine Exchange Service. 

Terms of the deal were not disclosed, but 
the combination of the two is expected to cat- 
apult the Portland, Ore. -based Allegro to 
achieving ilOO million in annual revenueon 
a gross basis. 

Even with the equity infusion, the Micallef 
brothers who own and run Allegro will retain 
a majority interest in the company, according 
to chairman/CEO Joe Micallef. while Canter- 
bury will have a significant minority interest. 




What's more, the Canterbury deal makes 
available a SI 2 million equity line for future 
acquisitions, in addition to a new $15 million 
revolving loan facility the company has re- 
ceived from U.S. Bank division USB Capital 
Resources. By Billboard's estimate. Allegro is 
already the second-largest non-major-owned 
independent distributor behind Koch Enter- 
tainment Distribution. Allegro will generate 
gross revenue of 555 million this year; Soft- 
land, meanwhile, is expected to achieve about 
$45 million in sates. 

"This is the fifth acquisition we have done 
in the last 10 years." Micallef told Billboard at 
the NARM convention, held May 4-7 in San 
Francisco. "The Canterbur>' investment puts 
us in the position of being a consolidator." 
Past acquisitions include Newsound Distrib- 
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utton. Rounder Kids and Nail Distribution. 

The Micallef brothers bought Allegro nearly 
20 years ago. when the company specialized 
in the distribution of classical music. Since 
then, it has diversified its product offering 
into all genres of music, including selling the 
majors as a rack supplier to nontraditional 
retail stores. In a statement. Allegro presi- 
dent/CEO Ric Micallef said the Softland ac- 
quisition further diversifies the company's 
account base as only three of Allegro's top 10 
customers are NARM members, and tradi- 
tional core merchandisers account for less 
than 25% of Allegro's consolidated sales. 

While the Softland acquisition is bound to 
improve sales of Allegro's proprietary enter- 
tainment software titles and the indie labels 
^^^^ it distributes, it also reinforces Alle- 
^^^H gro's place in the hybrid whole- 
saler/rackjobber/indie distributor 
role occupied by Baker & Taylor. 
Super D and Alliance Entertainment, 
all of which have annual revenue of 
more than $100 million. In addition 
to diversifying Allegro's account base, 
the deal will bring the company rev- 
enue into equilibrium, with a split 
down the middle between audio and 
video product. 

Softland founder Larry Goldberg 
will leave the company, but CEO Pat 
Nugent will remain in charge of the 
Maryland-based operation. Joe Mi- 
callef said there aren't any immedi- 
ate changes planned for Softland. and 
he expects to keep its warehouse open 
to complement Allegro's new 
135.000-square-foot facility, which it 
moved into March 31. 

Wholesalers specializing in sell- 
ing music to the military used to gen- 
erate a much larger volume in the 
'90s when the military's own Army 
Air Forces Exchange Services was a 
top 10 account, generating sales of about $400 
million. But since the war in Iraq began, 
music and video sales have declined, leaving 
AAFES and Eurpac. a privately owned whole- 
saler that sells to the military, out of the top 
tier of the account base. (The Allegro-Soft- 
land deal required the approval of the Depart- 
ment of Defense.) 

Like other wholesalers. Allegro also has 
been aggressive in digital distribution to on- 
line services and stores around the world. "The 
Softland acquisition solidifies our position as 
a vertically integrated media company doing 
business in the digital channel as well as the 
physical," Micallef said. 



For 24/7 retail news 
and analysis, see 
bill board. biz/retall. 
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BRAVADO 
WORLDWIDE 
PRESIDENT 



Tom Bennett 



Bravado's m^rch marquee includes 
Kanye West, Alicia Keys and Gwen 
Stefani— and the new worldwide 
president plans an expanded focus 
on international markets. 



In the 28 years since a company called Bravado started selling Iron Maiden T-shirts, 
merchandise has become a revenue stream that labels, not just artists, see as inte- 
gral to their business. Six years ago. Bravado was purchased by Sanctuary Group, 
which Universal Music Group (UMG) in turn acquired last summer. 

Since then, Bravado's Tom Bennett, the former head of North American opera- 
tions who has just been named worldwide president of the company, has opened 
offices around the globe and aggressively signed up new marquee acts— not all of 
them Universal's. 

Those acts include Kanye West, Alicia Keys, Daughtry, Gwen Stefani, James Blunt, the 
Eagles and Pinl<. Those add to an already formidable roster of clients from before the UMG 
acquisition, including Christina Aguilera, Beyonce, Kelly Clarkson and Led Zeppelin. 

Rather than an upfront fee, the New Yorlt-based company takes a percentage of the 
merchandise it sells through such diverse distribution channels as clothing stores, 
music retailers, concerts and e-commerce sites for bands. Universal's ownership will 
put the merch company in business in 46 countries by year's end. 

By expanding Bravado, Universal stands to enlarge and get a bigger piece of the 
merch pie, and in a different manner from the trendy 360 deal. As Universal an- 
nounced his appointment as worldwide president, Bennett sat down with Billboard 
to give the goods on merch. 




What are your distribution 
channels, and what is the 
range of the merch you sell? 

We're in iive event sales, retail 
distribution, e-commerce. licens- 
ing, and we touch a little bit in 
the mobile commerce world. At 
live events, we'll sell everything 
from programs to T-shirts to lith- 
ographs to umbrellas to any type 
of product you would see when- 
ever you [go] to a concert. At re- 
tail, which is our greatest strength 
— we have a far bigger reach than 
anybody else — we sell everything 
that is upper-body apparel to all 
areas of distribution. We sell T- 
shirts at Saks Fifth Avenue from 
an $85 price point to T-shirts at, 
say. Hot Topic that arc more at the 
515 price point. So we run the 
whole gamut on a worldwide 
basis, from every retailer from 
H&M to Zara to Virgin to HMV 
to Urban Outfitters. 

What we're doing on the mo- 
bile front is concert texting [where 
users pay to send texts to be dis- 
played on a big screen]. We sell an 
awful lot of wallpaper. And then 



on the c-commercc side we have 
maybe as many as 75 Web shops 
attached to bands' Web sites. 

How does Bravado fit Into the 
rest of UMG? 

Prior to the acquisition, approx- 
imately 15% of [Bravado's] busi- 
ness was from Universal Music 
Group acts, so the growth that 
was available and should be avail- 
able with the new marriage with 
Universal was huge. 

What they decided to do as part 
of the purchase of Sanctuary was 
they got into [morch] with a real 
market leader. Bravado has al- 
ready made the investment into 
the people and the infrastructure 
. . . and at the end of the day all 
we are is a rights acquisition com- 
pany. Merchandising contracts 
are much shorter than recording 
contracts — you could say an av- 
erage one is maybe two years. So 
we're continually having to re- 
prove ourselves. 

Why would a non-Universal 
label allow the merch opportu- 



nity to slip through its fingers 
and go to Bravado instead? 

So many of the acts would be on a 
different publishing company than 
the record company they're on any- 
way, so they're not married to one. 
It comes down to, fundamentally, 
doing a really good job. I think it's 
a given that people want a great job 
done first for the money. 

Part of our strategy and part of 
the strength of us within Univer- 
sal is that we've got a really strong 
hold on music at traditional re- 
tail already. We're No. 1 at Hot 
Topic and Spencer Gifts and 
HMV and Zavvi in the U.K. We're 
going to be opening up literally 
thousands of new accounts 
around the world in these other 
46 countries where we really 
haven't done business in a mean- 
ingful way before. 

The CEO of HMV feels that 
within the next three years quite 
possibly 7S% of their overall busi- 
ness will be music merchandise. 

So then it becomes more at- 
tractive to music retailers, 



when they see sales of re- 
corded music decline. 

For us. with Metallica, we'll very 
aggressively cross-market the 
record and the merchandise. 
With Mika, we'll be doing a lot of 
stuff with the ads going out for 
the new records, we'll have a mer- 
chandising component within 
those advertisements. Which no- 
body else can do. 

Would you expect the same 
to happen with non-Universal 
artists? 

We won't be controlling their ad- 
vertising spend on the music. So 
it'll happen to the best of our 
abilities within the world we con- 
trol. But we've already had big 
success trying to do a lot of cross- 
marketing with Led Zeppelin, 
which we did do with, obviously, 
a non-Universal label. A lot of 
the ideas can work regardless of 

whiTt' the act in. 

The trick to this is going to be 
turning nonmusic retailers into 
music retailers as well. There's a 
lot of stores that we sell, be it Saks 



or be it Spencer Gifts — we re- 
cently got them to sell for the first 
time ever recorded music. It's a 
mall store with approximately 625 
stores in America, and another 
25 in Canada. I think it's impor- 
tant for the act to have a full of- 
fering out there. You'll find most 
record labels now consider Hot 
Topic to be a very important 
music retailer now, where maybe 
they didn't 10 years ago. 

This has already happened in 
the U.K. in a store called Bur- 
ton. They've started to sell T- 
shirts with downloads, and it's 
only just started and it's hugely 
successful. 

How does Bravado allow UMG 
to enjoy the benefits of merch 
without the potential pitfalls 
of a 360 deal? 

It can't just be a land grab where 
you're paying to get rights. We re- 
ally explain to an artist and their 
representatives what we can do 
for them. Therefore, when they 
make a decision to be in business 
with us. it's an informed decision, 
not just. "Here's some money, we 
want to grab those rights." 

Going back to the different 
areas of distribution that we're 
in. if it's purely a live event sale, 
then I understand somewhat 
why [merch is] all getting rolled 
in within deals at Live Nation. 
But we can really impact at re- 
tail, e-commercc. licensing, in 
nonevent sales — and most acts 
don't tour that often. So some- 
body who tours once every four 
years, more and more of those 
people are going to be very inter- 
ested in companies that can ac- 
tually help them earn money in 
the four years they're not tour- 
ing, which would be common 
sense for everybody. •••• 



Most record labels consider Hot Topic 
I to be a very important music retailer. 
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WE PROUDLY 

CONGRATULATE 

OUR 2008 



ACADEMY' 

of COUNTRY MUSIC"/ 

'O-U^^^l^^ NOMINEES 



Entertainer Of The Year 
BRAD PAISLEY 

RASCAL FLAHS 

Top Mole Vocalist / 
BRAD PAISLEY 

Top Female Vocalist 
TAYLOR SWIFT 

Top Vocal Group 

DIAMOND RIO 
EAGLES 

RASCAL FLAHS 

Top Vocal Duo 

I, BIG & RICH 

BROOKS & DUNN 
HALFWAY TO HAZARD 

Top New Male Vocalist 
LUKE BRYAN 

Top New Female Vocalist 
TAYLOR SWIFT 

Top New Duo or Vocal Group 
CAROLINA RAIN 

Vocal Event of the Year 

"Find Out Who Your Friends Are' 

TRACY LAWRENCE 

"What You Give Away" 
VINCE GILL 
SHERYL CROW 



Album of the Year | 
5fh Gear 
BRAD PAISLEY 

Taylor Swift ^ 
TAYLOR SWIFT , 

\ I 

Single Record of the Year 
"Lost In This Moment" 
BIG & RICH 

"Watching Airplanes" 
GARY ALLAN 

Song of the Year 
"Lost In This Moment" 
BIG & RICH 




Video of the Year 
"Don't Blink" , , 
SHAUN SILVA ' ^ /^sl 
TACKLEBOX FILMS 

"Lost In This Moment" 
BIG & RICH 
ROBERT DEATON 
GEORGE FLANIGEN 
MARC OSWALD 

"Online" 
BRAD PAISLEY 

"Stay" 

SHAUN SILVA 

Special Congratulations to 

THE OAK RIDGE BOYS 

2008 Pioneer Award Honorees 
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So little summertime. 



so many choices. 
Let Billboard be your 
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the summer preview 



Usher is just getting things uuarmed up. This month-bLj-month look at more than 
180 albums promises to have a summer tune for everyone. Rock comes in heavy 
LUith Shinedoiun, Disturbed, Slipknot and motley Crue. Hip-hop sees highly anticipated 
releases from Three 6 ITIafia, missy Elliott, Lil UJayne and the Game. H Let's not forget 
R&B favorites fle-Vo and Pshanti or country mainstays Randu Travis and montgomery 
Gentry. Billboard guides you through the albums sure to bring heat to the marketplace. 

By Jonathan Cohen 



Emmglou Harris 



mnv 

Usher 

"Here I Stand" (Jive, May 27} 

After telling all on his juicy 2004 disc "Confessions," Usher is all 
about settling down. Here, the new husband and father embraces 
his maturation on cuts like the Dre and Vidal-crafted title track — 
"You ain't a man until you a man to your woman." he says. "This 
is the conversation that takes place." Alongside ballads "Moving 
Mountains" and "Love You Gently" ("the ultimate love-making 
record") are tracks on the lighter side. The WUI.i.am-crafted "What's 
Your Name?" describes "the feeling you get when you run into a 
woman that makes you speak gibberish." while the Br>'an- Michael 
Cox creation "Before I Met You" revolves around "a modern-day 
gigolo [who] decides to change." 

fll Green 

"Lay It Down" (Blue Note, May 27) 

This friendly collision of new and old sensibilities is as vintage- 
sounding as anything Al Green released during his Hi Records 
heyday of the '70s. but also finds him dueting with |ohn Legend 
("Stay With Me [By the Seaj"). Corinne Bailey Rae ("Take Your 
Time") and Anthony Hamilton, with the Dap-Kings horn section 
playing behind them. The Roots' Ahmir "?uestlove" Thompson 
produced in tandem with keyboardist James Poyser. "I've never 
heard anything quite like it. because 1 've never had anybody pro- 
duce me other than Willie Mitchell." Green says. "And when you 
give these young kids a shot at it, it's interesting to see the art they 
make. It's beautiful.* 



JURE 



David BanriGr 

"The Greatest Story Ever Told" (SRC/Universal, June 3) 

"This time I 'm not going to put the record out until I gel the typo 
of promotion I feel 1 deserve," David Banner says of "The Greatest 
Story Ever Told." originally due last fall. "If the mix ain't right, I'm 
sending it back a thousand times, even if 1 have to pay for it." The 
outspoken rapper is already feeling the love. After a lukewarm re- 
sponse to first single "9mm" (aka "Speaker") last year. "Get Like 
Me" — which features Chris Brown, Yung Joe and Jim Jones — is 
scaling the charts. Other guests on the album include Akon, UGK. 
Lil Wayne, Snoop Dogg, Chamillionaire and Carl Thomas. 

Disturbed 

"Indestructible" (Warner Bros., June 3) 
Proving Disturbed's brand of nii-metal can still get fans excited 
after a three-year break between studio albums, "Inside the Fire," 
the first single from "Indestructible." has already reached No. 3 
on Mainstream Rock and No. 10 on Modern Rock. Frontman 
David Draiman drew on personal travails — including a motor- 
cycle accident, a garage fire that destroyed his truck and motor- 
cycle, and "a number of bad relationships" — to inspire himself, 
and his bandmates followed suit. Drummer Mikey Wengren "is 



playing faster and more furiously than ever, with more polysyn- 
copation." Draiman says, while guitarist Danny Donegan "is 
soloing even more frequently, and the riffs are just brutal and 
honest and dark." 

Fleet Foxes 

"Fleet Foxes" (Sub Pop, June 3) 

Hipster hearts are abuzz over the self-titled debut from this Seat- 
tle quintet, which won over the South by Southwest faithful this 
spring with its Crosby. Stills & Nash-worthy vocal harmonies. 
(The band describes its own sound as "baroque harmonic pop 
jams.") On the heels of April's "Sun Giant" EP. the full-length 
renders 22-year-old frontman Robin Pecknold's songs onto even 
more widescreen canvases, sympathetically produced by Pacific 
Northwest vet Phil Ek. Vintage organ and surfy guitar lines dance 
on the two-songs-in-one "Ragged Wood," while fingerpicked 
acoustic leads support gorgeous group singing on "Quiet Houses." 

Gavin Rossdale 

"Wanderlust" (Interscope, June 3) 

After his post-Bush band Institute flamed out following a lone 
album. Gavin Rossdale regrouped for a solo set. which is led by 
the single "Love Remains the Same." Elsewhere, his ever-so-fa- 
mous wife, Gwen Stefani. lends vocals to the track "Some Days." 
The Bob Rock-produced album finds Rossdale collaborating with 
drummer |osh Freese, guitarist Chris Traynor, bassist Paul Bush- 
nell and keyboardist )amie Muhoberac. 



"All I Intended to Be" (Nonesuch, June }0) 

For the first time in 25 years, this 12-time Grammy Award 
winner and Billboard Century Award recipient recorded with 
producer Brian Ahem, the man who handled her first 1 1 al- 
bums. The new set's title comes from a line in "Old Five and 
Dimers Like Me," a duet with John Starling. While Dolly Par- 
ton. Vince Gill and Buddy Miller contribute vocals, the set in- 
cludes songs from Tracy Chapman, Patti Griffin, Merle 
Haggard and Billy Joe Shaver. 

LilLUaLjne 

"Tha Carter III" (Cash Money/Universal, June 10) 

Plagued with leaks, delays and Lil Wayne's arrest on drug posses- 
sion charges. ''ThaCarter III" is now penciled in for June 10. Luck- 
ily, the set has already spawned the rapper's first Billboard Hot 
l(K)No. 1 in the form of "Lollipop." Wayne told Billboard in Feb- 
ruary that Hurricane Chris, Corey Gunz. Tyga, Jibbs. Shanell, 
Kidd Kidd, Mack Maine and Lil Mama have recorded features for 
the album, and Kanye West has also joined the roster ofcontrib- 
utors. "It's one of those albums people are really waiting on. so 1 
made it so that whatever is on it will stick with you forever." WayTie 
says. "I 'm takingmy time with it. And I 'm giving artists I respect 
and people I want to do songs with — not songs the label fixed — 
an opportunity to collaborate." 



fTlq fTlorninq Jacket 



I 



Rshanti 




The Declaration" (Unl 



SfTNacttTJemim LT Mutton, 

Babyface and Pharrell Williams are 
among the producers lending a hand on 
Ashanti's first album since 2004's 
"Concrete Rose.'* First single 'The 
Way That 1 Love You" is already a 
top 10 hit on Billboard's Hot R&B/ 
Hip-Hop Songs chart. The artist 
Is particularly enthused about 
the song "Click," which she 
says is "a relationship record 
done from a female point 
of view. It's about when 
you're trying to get in con- 
tact with someone you're 
seeing but he's not an- 
swering, and by the time 
he calls you feel like, 'i 
don't want to talk to 
you now.' " 



"Evil Urges" (ATO, June 10) 

This Kentucky quintet is already among the most praised live acts 
in the land, but the music on its fifth studio album should take the 
band to an entirely new level. After sequestering itself in a Col- 
orado cabin to hone the tracks. My Morning Jacket then decamped 
to New York last fall to record with co-producer |oe Chiccarelli. 
More adventurous than anything that has come before, the songs 
explore falsetto singing ("Evil Urges"), soft rock ("Thank You Too"), 
disco beats (first single "Touch Me. I'm Going to Scream Pt. 2"} 
and gritty funk ( 'Highly Suspicious"), without skimping on the 
two-guitar jams ("Aluminum Park," 
"Remnants") and mellow balladry ("Li- 
^^^k^ brarian") of past releases. "We've never 

wanted to be one kind of band," front- 
man jim James says. "We just enjoy cel- 
I'brating music — making it loud and 
making it sad." 

Hlanis (Tlorissette 

"Flavors of Entanglement" (Warner 
Bros., June 10) 

"The baby is almost out," Alanis Moris- 
sette says about her first album of origi- 
nal work in four years, which features 
production by Frou Frou's Guy Sigsworth. 
■'This is a bi-track journey for me — one 
is the unraveling of my personal life to 
the point where I hit rock bottom — but 
then the phoenix rises," she says. " In the 
other track. I speak about the personal 
|}eing the political. Rather than talk about 
war out there. I *d rather talk about war in 
here, because it's the only thing I have 
control over. " The rarnp-up to the release 
lias a decidedly international flavor " Un- 
derneath" will be preloaded onto Motorola 
cell phones in Brazil, and Morissette starts 
a three-month tour of Europe in June, fol- 
lowed by U.S. dates in the fall. 



rnarco Antonio Soils 

"Una Noche en Madrid" (Fonovisa, June 10) 

Marco Antonio Soh's has transcended his popularity in his na- 
tive Mexico to become a mega star in the United States (with 
four No. Is on Billboard's Top Latin Albums chart) and virtually 
all of Latin America. Now, he has his sights set on Spain. "Una 
Noche en Madrid," a live album recorded during an Oct. 12. 
2007, performance in Madrid, will be the first Solis album re- 
leased in Spain since 2001. The set includes new versions of 
Solis classics as well as a duct with Spanish singer Pasi6n Vega 
on "ComoTu Mujer." 



rnontqofTiGrL) Gentry 



"Back When I Knew It All" (Columbia Nashville, June 10) 

Looking to shake things up. 
Montgomery Gentr>'. which 
lias scored 12 lop 10 singles 
{including three No. Is) 
and sold 4.3 million albums 
after nine years on the 
country scene, according to 
Nielsen SoundScan, de- 
cided to record its new set 
in Memphis' Ardent studio. 
The move worked. "The 
ambience of the studio was 
really cool," Troy Gentry 
says of the place where Led 
Zeppelin. Stevic Ray Vaughan and B.B. King have recorded. 
Tlie title track and first single is the duo's fastest-climbing song 
and is No. 1 1 on Billboard's Hot Country Songs chart. The set 
includes "I Pick My Parties" featuring Toby Keith, with whom 
the duo will tour this summer. 



m 



Busta Rhymes 



"Blessed" (Interscope, June 17) 

With numerous legal entanglements now behind him, Busta 
Rhymes says he feels "blessed" to be a free man. hence the title 
of his eighth studio album. Tlie MC has already released several 
singles, including "Where's My Fucking Money," featured on the 
"Grand Theft Auto IV soundtrack, and "We Made It." a collabo- 
ration with rock outfit Linkin Park. Other contributors include 
Cool &. Dre. Pharrell Williams and D) Scratch. In addition. Rhymes 
released a clip for track "Don't Touch Me" that recalls his comi- 
cal videos of the '90s. 



LUolf Parade 



"At Mount Zoomer" (Sub Pop, June 17) 

After dabbling in myriad side projects, the members of Wolf 
Parade finally reconvened last summer to work on the follow- 
up to 2005's breakout "Apologies to the Queen Mary." "I think 
It's more pointed," group member Spencer Krug says. "We 
wanted to make a record that was done all at once — so as much 
as possible, we did that." The result: nine songs borne out of 
lengthy improv sessions, yet surprisingly straightforward in 
sound. "Bang Your Drum" and "Call It a Ritual" pair Krug's 
quivering, dissonant voice with low-mannered guitar and drum 
rhythms. It almost sounds like Wolf Parade has mellowed a bit 
until the closing title track, a nine-minute epic that raises its 
creative bar to new heights. 

rndtleLj Crue 

"Saints of Los Angeles" (Mdtley Records, June 24) 

"I've got to tell you, I've been writing songs for a long time, 
and there's something magical on this record." Nikki Sixx 
says of Motley Criie's first album with its original members 



since 1997's "Generation Swine." "This is one of those al- 
bums that I just feet it in my stomach that something's hap- 
pening with the band. There's a newfound energy in the songs. 
It's just a rebirth of that really dirty rock'n'roll side of Mot- 
ley Criie." The title track was first made available through 
videogame "Rock Band." and is gaining steam at radio. The 
act leads the bill for its own Crue Fcsl this summer, begin- 
ning July 1 in West Palm Beach. Fla. 

ne-Mo 

"Year off the Gentl«man" (Def Jam, June 24) 

Meeting Ne-Yo's stated goal to move away from the type of R&B 
that quickly made liim a star, his third album in as many years is 
exemplified by the single "Closer." a Stargate-produced club track 
with pulsing strobe-light synths and a high-energy house beat 
that calls to mind Rihanna's "Don't Stop the Music." "So You Can 
Cry" sports a mellow, easy-listening vibe, with Ne-Yo making a 
priceless rhyme of "pity party" and "calamari." Collaborators on 
the set also include members of Ne-Yo's Atlanta-based Compound 
Entertainment crew (the Heavyweights, Shay Taylor, Chuck liar- 
mony), as well as Christopher "Tricky" Stewart and |.R. Rotem. 
"My prayer is that my fans know me well enough to know that 
I'm an artist in the truest form.|and] I cannot do the same thing 
over and over again," Ne-Yo says. 

Three 6 mafia 

"Last 2 Walk" (Hypnotize Minds/Columbia, June 24) 

If it seems like years have gone by since Three 6 Mafia won the 
best original song Academy Award for "It's Hard out Here for a 
Pimp" in 2006, that's because, well, years have gone by. "Our lives 
are like a circus." principal member juicy | says. "You wouldn't 
believe the crap we go through every day." But after numerous 
delays, the rap troupe's new album is finally on target for release. 
Among the guests on "Last 2 Walk" are Akon on "That's Right." 
Good Charlotte on "My Own Way," Unk on the single "I'd Rather" 
and Juicy ]'s brother Project Pat on "Lolli LolU {Pop That Body)." 

UJeezer 

"Weezer" (DGC/lnterscope, June 24) 

Weczcr is literally all over the place on its third self-titled album, 
with all four members taking a turn behind the mic. The music is 
just as hard to pin down, from tlic six-minute "Greatest Man" (which 
sutures a sweet piano melody to lliick power diords and fakecrowd 
noise). "Heart Songs' (which unironically salutes Nirvana's "Nev- 
ermind" for inspiring frontman Rivers Cuomo to start his own 
band), the proto-Red Hot Chili Peppers funk of" Dreamin' "and the 
swaggering, rifiy' "Automatic," sung by dnmimer Pat Wilson. "It 
definitely feels like there's a lot more of our energ>' that over the 
years has been kind of pent up and now has been released and is 
flowing freely between the four of us." Cuomo says. The single "Pork 
and Beans" is No. 1 on Billboard's Modem Rock chart this week. 

5hinedoiijn 

"The Sound of Madness" (Atlantic. June 24) 

Brent Smith wasn't going to let anything deter him from making 
Shinedown's third album — not a sharp sales decline between 
2003's "Leave a Whisper" and 20O5's "Us and Them." or the loss 
ofbandmates jasin Todd and Brad Stewart. "Tins is a record that 
needed to be made." Smith says. He and drummer Barry Kerch 
enlisted Rob Cavallo to produce the set. and with Cavallo's en- 
couragement Smith wrote nearly 60 songs, of which 15 were 
recorded. Among them are his first political song — first single 
"Devour." which is "about George W. Bush and the end of his 
presidency" — and Smith's first straight-uplove song, "If You Only 
Knew." "We wanted it loud and wanted it big and heavy and 
grandiose," Smith says. 
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Has 

"N'gger" (Def Jam, July 1) 

Following Don Imus" off-color remarks about the Rutgers women's 
basketball team last year, Nas announced that he would tackle the 
controversy head on by titling his ninth album "N*gger." The set 
was originally slated for late 2007 but never hit shelves, although 
Nas and wife Keiis kept up the publicity campaign by heading back- 
stage at the Grammy Awards to talk about the issue. Now the album 
is tentatively slated for july 1 and the first track, the Salaam Remi- 
produced "Be a Nagger Too." hit the Internet April 20. 



Los Lonely Boys 



"Forgiven" (Epic, July 1) 

After making its prior albums with producer John Porter at Willie , 
Nelson's Pedemales studio, this Texas trio switched to a soundstage ndnOLJ IfdWIS 
in Austin in |anuary and Feb- 



finale, the female quartet went on a media blitz in support of first 

single "Like Me." which was produced by lazze Pha. Sexual en- 
ergy practically drips from album track "Stupid Shit," executive- 
produced by Geffen head Ron Fair. 

Th9 Game 

"L.A.X." (Geffen, July 8) 

In 2008, the Game has already been sentenced to 60 days in jail 
for a conviction stemming from a weapons charge, served less 
than one week and rehashed his storied rivalry with 50 Cent. 
Now. with the 50-led G-Unit's "T.O.S." and the Game's "L.A.X." 
originally slated for June 24, both MCs claimed to have delayed 
the other's album. Regardless of what truly caused the setback, 
the Game recently released the single "Game's Pain." featuring 
Keyshia Cole, and is working with producers Cool & Dre, Trey 
Beatz. Kanye West and Just Blaze. 



niary. with Steve Jordan be- 
hind the board. "If 1 could 
have a choice, this is the way 
I'd record the rest of my life," 
says bassist Jojo Garza, who. 
with brothers Henry (guitar) 
and Ringo (drums) worked 
with Jordan to "try and cap- 
ture the sound of a three-piece 
band." welcoming just a cou- 
ple of guests in Dr. John and 
Del Castillo guitarist Mark Del 
Castillo. "Forgiven" will be 
preceded by the single "Stay- 
ing With Me"; the album in- 
cludes a cover of the Spencer Davis Group's I rn a Man. 




'Around the Bend" (Warner Bros., July 15) 

After recording a series of acclaimed Christian and gospel re- 
leases that earned him three Grammy Awards, six Gospel Music 
Assn. Awards and an Academy of Country Music nod. Randy 
Travis is back on the country scene. "Around the Bend" is his 
first straight-ahead countr>' set in eight years, and it's a welcome 
return for the man who first hit the Billboard country singles 
chart in 1985 with "On the Other Hand." The new collection 
finds the traditionalist putting his own stamp on Bob Dylan's 
"Don't Think Twice. It's All Right," while first single "Faith in 
You" is a string-laden, but simple love ballad. In June. Travis will 
perform for the first time in lOyearsattheCountry Music Assn. 
Music Festival in Nashville. 



John mellencamp 



RZfl/Bobbg Digital 



"Dig! Snacks" (Koch. July 1) 

Wu-Tang Clan founding member RZA will reinvent himself as Bobby 
Digital for the third time this summer. The album's first single is 
"You Can't Stop Me Now," featuring Wu member Inspcctah Deck, 
and addresses RZA's own life struggles. "This album is simply fun 
hip-hop. " RZA says of tlic set. " I t's a perfect blend of reality, sci-fi and 
martial arts." Other tracks include the socially driven "Drama," the 

sensual "Good Night Kiss" and "Straight Off the Block." produced , i j ri. -J 

by David Banner, which is in contention to be the second single. I lie nOlU DLcaOLJ 
Other producers on the set include King Tech and RZA himself. 



"Life, Death, Love and Freedom" (Hear Music, July IS) 

On his debut album for Starbucks' Hear Music imprint, John Mel- 
lencamp pulls no punches about the "darkness" he sees all around 
him. including a controversial song {"Jena") inspired by the racial 
issues in the titular Louisiana town. The folk-leaning material was 
produced byT-Bone Burnett at Mellcncamp's longtime home stu- 
dio outside Bloomington, Ind.. with upright bass and acousfic gui- 
tar dominating tlie mbc on such tunes as "A Ride Back Home (Hey 
jesus)," "Young Without Lovers." "If I Die Sudden" and "Troubled 
Land." "He is a powerful musician, he rocks like crazy, and he's a 
really great singer," Burnett says. 



Girlicious 



"Girllcious" (Geffen, July 1) 

In the grand tradition of the Pussycat Dolls comes Girlicious. a 
group chosen via a reality show on the CW. Following the April 23 



"Stay Positive" (Vagrant Records, July 15} 

The notion of "aging gracefully" in rock'n'roll could be described 
as the overarching factor that Brooklyn's Hold Steady wrestle 
with throughout "Slay Positive," the group's fourth album in the 
last five years. "1 was influenced a lot about getting old." Craig 
Finn says. "Stay Positive" .sees the band members challenging 
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the summer preview 



Luis FonsL 



TBA (Univers.-)! Music Lnt:no ) 

Fonsi has enjoyedasteadBy rising careerthanks to his mix of tra- 
ditional Latin pop with more contemporary R&B tinges. Now, 
his upcoming studio album— his first since 2005's "Paso A Paso^" j ^ 
finds him exploring his songwriter sktemore deeply thanflvar. ' ' 
The tunes were co-written by Fonsi wloian an^y of others, in- 
cluding Claudia Brant and Amaury Gutierrez. The album also 
features a duel with Italian singer Laura Pausini. The first single, 
the Mexican-tinged "No Me Doy Por Vencido," will head to radio 
in late May. Simultaneous re- ^ 
leases areplanned in North 
and South America as 
well as Spain, white o 
matorPepsi sponsorship 

will bolster the ^^e/^^ ^^^j^ ' 

launch in ^ ' 

Puerto Rico. ^ 




A 



themselves: "Lord, I'm Discouraged" is a bluesy ballad that con- 
jures a more rural image of American life, and "One for the Cut- 
ters" should surprise fans. Those adverse to change, however, 
shouldn't worry: Lead single "Sequestered in Memphis" is chock- 
full of Hold Steady hooks. 

C55 

"Donkey" (Sub Pop, July 22) 

This Brazilian electro/rock outfit scored a left-field hit last year 
when its song "Music Is My Hot Hot Sex" showed up in an iPod 
ad. after parent album "Cansei de Ser Sexy" had already been out 
for a year. On its sophomore set. the group again trades in sexy 
dance grooves (the Gwen Stefani-ish "Reggae All Night," retro 
synth-fest "Left Behind"), chugging indie rock ("Give Up." "Rat Is 
Dead [Rage]") and uptempo pop maneuvers ("How I Became Para- 
noid." the Bangles-worthy " Move") . all of which should sound great 
blaring out of hipster stereos this summer. 

Common 

"Invincible Summer" (Geffen, July TBD) 

Chicago rapper Common may be known for his stimulating lyrics, 
but for "Invincible Summer," due this summer via Universal, he 
shamelessly admits that "barbecues and strippers" were some of 
his main inspirations- "This album isn't super thought-provoking 
. . . it's just on some fun shit," Common says of his eighth album. 
He teamed with Pharrell and Mr. DJ (OutKast). and concocted a hip- 
hop/techno/dance sound heavy with kazoos and double-speed drum 
patterns. Tracks like the Cee-Lo-assisted "Make My Day," stripper- 
inspired "Sex is Sugar" and first single "Universal Mind Control." 
which will be serviced to radio in May, are all included. Santogold 
is set to appear on a track titled "Runaway," while jeff B, StarTrak's 
Chester French and Musina make guest appearances as well. 

Staind 

"The Illusion of Progress" (Atlantic, July TBD) 

"It's a departure from the last record, " Staind frontman Aaron Lewis 
says. The group hasn't even come up with titles for the songs, ac- 
cording to Lewis, but "there's a lot more effect-y experimentation 
and a lot more textures with vintage instruments and vintage amps." 
Tlie band has been recording at the studio that Lewis keeps in his 
barn with producer Johnny K. And while Staind previously swore 
10 rock even harder this time out, Lewis says it's aware of pressure 
for another ballad-style track along the lines of such hits as "Out- 
side" and " It's Been Awhile." "That's what the record label wants," 
he says. "You're foolish not to [be aware] of that." 

nUGUST 

Conor Oberst 

"Conor Oberst" (Merge, 
Aug. S) 

The biggest surprise on Conor 
Oberst's first solo album since a 
cassette-only release from his 
teenage years might be the label 
that's releasing it After a decade- 
plus association with Saddle 
Creek in his hometown of Omaha, Neb., tlie Bright Eyes principal 
inked with Merge for this self-titled afiair, recorded in Januar)' and 
February inTepozdan. Mexico. Longtimecollaborator Andy LcMas- 
ter assisted with the recording, which Oberst produced. 




Slipknot 



TBA (Roadrunner, Aug. 12) 

Slipknot's fans, the Maggots, have two things to cheer about this 
summer the band's first studio album in nearly four years and a 
main-stage slot on the Rockslar Energy Drink Mayhem tour. The 
masked metal act's follow-up to "Vol. 3: (The Subliminal Verses)" — 
which debuted at No. 2 on the Billboard 200 in June 2004 — is 
"going to fuck with people," vocalist Corey Taylor says. "It's heavy, 
man." Since the release of "Vol. 3," members of Slipknot have 
spent time pursuing solo musical projects. But the lowa-based 
nine-piece returns this summer with a new sense of musical con- 
fidence and maturity. Taylor says. Plus, the metal outfit's "evolved" 
costumes and masks arc darker than ever. 



The Jonas Brothers 

TBA (Hollywood. Aug. 12) 

On their hotly anticipated new album, expect "the 
same Jonas Brothers sound, but with just a cou- 
ple more influences," says Nick Jonas, who names 
Elvis Costello. the Animals, the Rascals and the 
Beatles by way of example. Look for such tracks 
as "Don'tTake My Heart and Put It on the Shelf." 
"Burning Up" and "A Little Bit Longer." the last 
of which Jonas wrote about his struggle with di- 
abetes. "The l)rical content has gotten a little more 
in-depth as far as who we are as people and our 
personal lives, widi our dating and all diat — things 
we've gone through in the past year. " Jonas says. 

T.I. 

"Paper Trail" (Grand Hustle/Atlantic, Aug. 12) 

The good; T. I . may very well wind up with another 
hit album once " Paper Trail" hits stores. The bad: 
Afterward, the superstar rapper is headed to jail 
for a year on felony gim charges. There's a tinge 
of gospel on recent leak "No Matter What." whileclub track "What's 
Up. What's Happening." produced by Danja. is likely to be the first 
single. Also expected are "Sitting on Top of the World," "I'm lllin'." 
"Collect Call" and tlie J.R. Rolem- produced "Let My Beat Pound." 

missg Elliott 

"FANomenal" (The Goldmind/Atlantlc. Aug. 26) 

Tliis feasl of Missy Elliott's trademark beats mixed witii tinges of 
'70s Wa.shington. D.C., go-go funk is led by single "Best, Best," on 
which she repeats the last word to every sentence throughout. The 
set features production by Timbaiand, Souldiggaz, Danjahandz, 
Timbalandand Point Guard. Highlights include the Jazmin Sulli- 
van-assisted "Like When You Play the Music," dnim-heav>' "Hip- 
Hop Don't Die" and sensual "Milk & Cookies." on which Elliott 
lightheartedly harmonizes about her capabilities in the bedroom. 
Timbaiand- produced tracks "Ching-a-Ling" and "Shake Your Pom 
Pom" bowed in February- on tlie "Step Up 2 tlie Streets" soundtrack. 



Solanqe Knouules 



"Sol-Angel and the Hadley Street Dreams" (Music 
World Entertainment/Geffen, Aug. 26) 

"Her record is totally bananas," CrffTcn chairman Ron Fair says of 
Beyonce sibling Solange Knowles' label debut, "it's not what peo- 
ple would expect from her The mu.sic is more eclectic and interna- 
tional. She's in her own lane. " The project boasts production from 
Oe-lx),Q-Tip, Mark Ronson. Raphael Saadiqand Pharrell Williams, 
who steered first single "I Decided." Bilal penned "Cosmic Jour- 
ney," while Floetry's Marsha Ambrosius guests on "Wanna Go Back" 
and Lil Wayne appears on "Champagnechronicnightcap." 

Fabolous 

TBA (Def Jam, August TBD) 

Although he isn't ready to get specific, Queens rapper Fabolous' 
as-yet-untitled album will be inspired by a film, much in the way 
Jay-Z's "American Gangster" was based on the movie of the same 
name. "I always wanted to touch on this particular movie musi- 
cally because I felt some of the tilings in the movie related to me 
and to lots ofotlier people." he says. "Plus, 1 always wanted to use 
a theme for my album. I want to take scenarios and turn them into 
records and vice versa." So far, tlie set features production from Dj 
Toomp, Kanye West. Just Blaze, Swizz Beatz and Polow Da Don. 

Ogm Class Heroes 

"The Quilt: Starring Gym Class Heroes" 
(Decaydence/Fueled by Ramen, August TBD) 

Gym Class Heroes arc planning on taking a "movie approach" to 
their sophomore album, according to lead vocalist Travis McCoy. 
"Everyone is going to be part of the cast as opposed to being fea- 
tured." he says. "You won't know who is on the album just by look- 
ing at the liner notes. You'll know only if you listen and recognize 
the person's voice. " Ne-Yo. Lil Wayne, John Oates, K-OS and Busta 
Rliymes are among the guests, while Cool & Dre and Fall Out Boy's 
Patrick Stump have assisted with production. McCoy addresses 
his dnig problem on "Live a Little." which "urges people to live in 
the moment, because no one is promised tomorrow." 



SEPTEITIBGR 

Robin Thicke 

"Something Else" (Star Trak/lnterscope, September TBD) 

Robin Thicke's soulful evolution continues on his highly anticipated 
third solo album, "Something Else," as he takes a more uptempo 
stance. Thicke returns with a tighter {1 1 tracks) set that cohesively 
frames his potent mbt of contemporary and classic R&B. Lead sin- 
gle "Magic" percolates with '7(fe funk. On other tracks, tlie singer/mu- 
sician shifts from Jimi Hendrix-spiked soul to Marvin Gaye mellow. 
Rewrote and produced the entire album, forgoing cameos. That's 
a departure from his 2006 platinum breakthrough, "The Evolution 
of Robin Thicke," which he co-wTote and co-produced with the Nep- 
tunes and sported guest turns from Lil Wayne and Pharrell. 

Ludacris 

"Theater of the Mind" (DTP/Def Jam, September TBD) 

For an artist who began as a comical MC. Ludacris gave his fans a 
helping of serious material on his last offering, "Release Therapy." 
Drawing on his acting role in 2004"s "Crash" and winning a 2007 
Grammy Award for best rapalbum loboot. Ludacris' status as an en- 
tertainer reached a new level. Now, the MC is bringing his music full 
circle. Tims far. Dre and Vidal. Three 6 Mafia's DJ Paul. 9tli Wonder, 
Ice Drake and Don Cannon have contributed tracks. "It's fun stuff, 
it's serious," Ludacris says. " It's a mixture of all five albums thus far. 
just showing the evolution of every-thing I've been through." 

SUmmER TBD 

Keri Hilson 

"In a Perfect World . . ." (Zone 4/Mosely Music Group/ 
Interscope) 

Keri Hilson is no stranger to working behind the scenes. Already 
co-penning Britney Spears' "Gimme More" and Timbaland's "The 
Way I Are," the singer met the latter through producer Polow Da 
Don several years ago. And after singing for Timbaiand via tele- 
phone. Hilson says she was signed on the spot. Now. the Atlanta 
native is ready to use her chart-topping skills for her own album. 
Timbaiand and Polow produced the bulk of "In a Perfect World 
. . ." with Danjahandz contributing one track. "It's mostly love 
songs." Hilson says. "There are also songs on there about having 
fun — but there's a lot of heartbreak." 

0-Tip 

"The Renaissance" (Universal Motown) 

Tlierc's something about Q-Tip and album delays. His 2001 proj- 
ect "Kamaal the Abstract" has never seen the light of day, and "The 
Renaissance" is now on its third release date in the past 18 months. 
To freshen up the music. Q-Tip samples a Barack Obama speech 
on the as-yet-unnamed opening track. "He's a fresh new voice and 
an alternative from what we've seen in the political scene in some 
time," he says. Norah Jones. D'Angelo and Raphael Saadiq make 
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guest appearances on the album, which Tip calls "musically in- 
trospective. I talk about relationships, love, enchantment, feeling 
good — the whole gamut." Key (racks: the rock-tinged "Johnny 
Dead" and the relationship-driven "Man Woman Boogie." 



Ryan Leslie 



TBA (Next Selection/Universal) 

If Ryan Leslie's recent New York gig — where he brought a jaded 
music industry crowd to its feet — is any indication ofhis star power, 
the Harvard graduate is doing pretty well for himself. The producer/ 
songwriter /solo artist wrote and produced Ctssie's 2006 seif-titled 
debut and is enjoying the success ofhis single "Diamond Girl," 
which has been remixed by G- U nil and Kanye West. Solely produc- 
ing and penning his entire album. Leslie calls the as-yet-unti- 
tlcd set a dream come true. "It's almost surreal," he says. 
"I've been signed to Universal for five years and now I 
have a record for myself that's got everyone's attention." 




R. Kelly 



"12 Play: Fourth Quarter" (Jive) 

No matter the turmoil in his personal life (his 
protracted trial on child pornography charges 
was set to begin May 9, after press time), R. 
Kelly remains one of the most reliable hit- 
makers in pop. "Producers have come and 
gone over the last ! 5 years, but Robert's mu- 
sical compass is second to none," )ive sen- 
ior VP of urban marketing/promotion Larry 
Khan says. And barely a year since the re- 
lease of last year's "Double Up," he's plot- 
ling a summer release for another new 
album. Details on the project are slim, but 
first single "Hair Braider," an ode to a special 
lady, is already climbing Billboard's Hot R&B/ 
Hip-Hop Songs chart. 




BiqBoi 

"Sir Luscious Left Foot . . . Son of Chico Dusty" (Jive) 

OutKast's Big Boi plucked the 
title ofhis solo debut from his 
own alias (Sir Luscious Left Foot) 
and his father's first name (Chico 
Dust)'). The MC worked with his 
usual Organized Noise produc- 
tion crew as well as newcomer 
Mr. D). who crafted the single 
"Royal Flush." The second sin- 
gle will be "The World Is Too 
Big," featuring Mary ). Blige. and 
Big Boi says the album's subject 
matter is serious. "It's like a recession special," he says. "I'm talk- 
ing about what's going on in the world, with everything from ris- 
ing gas prices to the election." 

-Unit 

"T.O.S. (Terminate on Site)" (Interscope) 

50 Cent lost last year's much-hyped first-week sales battle 
with Kanye West, but he's back in the ring with a new G- 
Unit album this summer. Timbaland, Swizz Beatz. Ron 
Brownz, Polow Da Don and Eminem have been tapped 
as producers, and 50 says 'T.O.S." embodies G-Unit's 
trademark aggression. However, tJie album's first sin- 
gle. "1 Like the Way She Do It," appeals to the ladies. 
"Women influence a lot," 50 Cent says. "They run the 
dancefloor If there's a song that I can't stand but a girl 
runs to the dancefloor, I'm right on it" 

Beck 

TBA (Interscope) 

They're both genre-jump>ers who've scored left-field 
mainstream successes, so a Beck/Danger Mouse pairing 



makes more sense than one might think. The duo shared produc- 
tion on the follow-up to Beck's 2(X)(i album "The Information," 
coming up with 1 0 stripped-down songs with a lean-and-mean rvm- 
ning time of slightly more than 30 minutes. Sources say the album 
is likely to just appear witliout fanfare, similar to the Raconteurs' 
recent release. Look for a guest appearance by Cat Power as well. 



Scars on BroaduuaLj 



"Scars on Broadway" (TBA) 

Scars on Broadway's debut album won't be the follow-up to System 
of a Down's chart-topping 2005 releases "Mezmerize" and " Hypno- 
tize," but the "vibeof my writing is still there," says vocalist/guitarist 
Daron Malakian, who wrote 95% of SOAD's material |oined by Sys- 
tem drummer John Dolmayan and a slew of other musicians, 
Malakian says the forthcoming Scars on Broadway album is more 
rock-driven than metal. "Ifs more melodic than ever." Dolmayan 
says, adding that the band will likely tour toward the end of summer. 

The SubujaLjs 

"All or Nothing" (Infectious/Warner Music) 

U.K. garage rock trio the Subways faced some potentially combustible 
challenges before hitting Los Angeles last summer to record its soph- 
omorealbum with producer Butch Vig. Earlier in the year. fi"ontman 
Billy Lunn had throat nodule surgery, requiring a four-month recov- 
ery period. "It was one of the scariest things ever." says the 23-ycar- 
old, who also split up witli his fiancee, the band's bassist Charlotte 
Cooper "This whole record was a therapy session," Lunn says. "It's 
made us more of a unit than we ever were." The new set. due June 
30 internationally and later this summer in North America via Sire, 
is "much, much heavier," Lunn says. "We just can't wait to tour it" 

Additional reporting hy Michael D. Ayers. Ayt^a Ben-Yehuda. Leila 
Cobo. Marie/ Concepcion. HiUary Crosley. Ann Donahue. Gary 
Graff, Clover Mope, Gail Mitchell. Mitchell Peters, Deborah Evans 
Price and Ken Tucker. 





MUSIC PUBLISHERS & THE SONCWRITERS HALL OF F 

Join Billboard as we spotlight the 39th annual Songwriters Hall of 
induction ceremony. In advance of the event, we will profile this 
honorees including: Paul Anka, Desmond Child, Loretta Lynn, John Rze2ni 
among others! Also featured are exclusive year-to-date chart recaps of the^ 
songwriters, publishers, and publishing corporations. 

Whether your favorite song is L/v/n' on a Prayer, My Vi/ay, oi 
this is an opportunity to pay tribute to the songwriters who 
instrumental force! 
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Baby Bands 
And Indies Fill 
The Retail Gap 




Once upon a time, record companies would cater to 
kids by releasing plenty of big albums during the sum- 
mer vacation. But that was back when hits were more 
plentiful, before labels started hoarding them all for 
the fourth quarter. 

Still, while summer ain't what it used to be for music 
retailers, certain characteristics still help distinguish 
it from a marketing standpoint. 

Since the ijeginning of this decade, "the release sched- 
ules for the majors are off during the summer." leaving 
room for independents. RED president Bob MorelH 
says. "Summer is a strong season for touring, so we start 
ticking into very strong sales. For rock repertoire, the 
summer is a very significant season." 

Beggars Group head of sales Rusty 
Clarke says labels at her company also 
tend to have a packed release schedule 
during )une, July and August, especially 
if bands are on the road. 

Vans Warped, Ozzfest and other pack- 
aged rock tours are generally scheduled 
during summer months, as are festivals 
like Bonnaroo and Lollapalooza, all of 
which expose up-and-coming rock bands. 
Last year, for instance, according to in- 
dustry observers, Paramore started to break during its 
appearance on Warped. 

After debuting the week ending June 17. 2007. with 
42.000 scans, then falling into the 13.000-15.000 range 
for the next two months, sales of Paramore"s "Riot!" 
rcignitcd in the last weeks of August, eventually climb- 
ing to 33.000 copies before dropping back into the teens 
again. To date, according to Nielsen SoundScan. the 
album has sold 864.000 units. 

And Paramore wasn't the only Warped tour act to 
[>eak last summer — Chiodos. Circa Survive. Tiger 
Army, Boys Like Girls and others also charted high 
on the Billboard 200 between June and December. 

Merchants agree that rock tours and festivals do in- 
deed drive summer sales for baby bands. "If you have 
midlevel things that you can work through the sum- 
mer and you can get bands in front of people in the rock 
tours," Newbury Comics buyer Carl Mello says, "you 
can get some kind of success." Just not the level of suc- 
cess the industry used to achieve: "The drivers." Mello 
adds, "don't drive records as far as they used to." 

Even the majors know that their tendency to hold 
back big releases until the fourth quarter creates op- 




portunities for smaller bands. "We use the summer to 
bring attention to all our new freshman- and sopho- 
more-type bands, who tend to release albums during 
the summer to coincide with the summer festival tour- 
ing season," the head of sales at a major label says. 

"Certainly, the competition is less at the time, so 
you can have a pretty sweet debut, even a top 10 record, 
if it's the right album," Clarke says. "We released 
Thorn Yorke's 'Eraser' album in July." That set 
scanned more than 90.000 units in its first week, ac- 
cording to Nielsen SoundScan. and came in at No. 2 
on the Billboard 200. 

But despite being a boon to some developing acts, 
the lack of big records still makes sum- 
mer a slow season for most merchants. 
For some, other seasonal factors cut 
into performance as well. Newbury 
Comics, for instance, is not so reliant 
on big releases, but its stores "tend to 
be located in college towns." GM Dun- 
can Browne says. "So typically our sales 
taper off during the summer because 
kids go home." 

Not all stores experience summer slow- 
downs, however. Value Music president 
Rob Perkins says that since kids in general don't visit 
record stores the way they used to. he doesn't see a pickup 
in rock sales for developing acts during the season. But 
since Value Music has a number of stores in resort areas, 
"those stores are very busy due to tourists and vacation- 
ers." VP of merchandising Brian Poehner says. "In par- 
ticular, our store on the shore of Alabama is booming 
in the summer." With the weak dollar, he expects his re- 
sort-area stores to see more international tourists this 
yean but if people travel less, that might hurt. 

Across the board, though, some say that seasonal 
sales may be beginning to level off. "I used to think 
summer was dog days and sales would decline," 
Clarke says. "But with digital sales, it's not as bad as 
it used to be." 

On vacation or at home, people still listen to music 
with their iPod and still have computer access. "I no- 
ticed last summer our sales didn't slump horribly," 
Clarke says. "And I am hoping sales will be even better 
this year as digital increases." 
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The Festival Test 

How Indie Venues Withstand The IHot Competition 



The 
Indies 



Once again, the summer festival sea- 
son is heating up. This year, a dizzy- 
ing array of indie bands will take to the 
road, traveling cross-country to play 
20-minute sets at two in the afternoon 
for sunburned crowds sipping $7 Bud 
Lights. But if the festival they happen 
to be attending didn't exist, would 
those same fans be 
drinking and watching 
bands at their local indie 
venue? And would those 
bands be playing indi- 
vidual shows there, 
rather than all playing 
en masse during the 
course of a few days? 

As long as they've ex- 
isted, summer festivals 
have claimed some acts 
that would ordinarily play club dates. 
However, not only are there more fes- 
tivals on the circuit, each has a num- 
ber of stages to fill with talent. This 
has posed a greater challenge for 
local clubs. 

"The growth was devastating for the 
smaller clubs." says Jeff Cohen, 
owner/talent buyer at Toronto's Horse- 
shoe Tavern and founder of promotion 
firm ATG. "For a long time, many fes- 
tivals were skewed towards corporate 
rock or jazz, and they didn't bother us 
too much. Now, promoters of these big 
.shows are realizing what a huge draw 
someone like Cat Power or Oasis is. 
We had a bunch of shows gel canceled 
and then the bands would show up on 
the bill for a festival." 

When it comes to members of their 
lineup playing local shows, some festi- 
vals are fairly restrictive. One is central 
Washington state music festival 
Sasquatch: The festival's policy, founder 
Adam Zacks says, is "no shows within 
a 300-mile radius between the date of 
booking and 90 days after the festival." 
which takes place in late May. "There 
arc some exceptions for the smaller and 
local independent bands." That 300- 
mile radius includes Spokane, Seattle 
and Portland. Ore. 

Acts contracted to play the Chicago- 
based Pitchfork Festival in )uly, by con- 
trast, are only restricted from playing 
competing shows in Cooks Country in 
the 60-day period preceding the event, 
festival spokesman Anders Lindall 





says. "We think this is reasonable as far 
as protecting the integrity of tJie event." 

Lindall also points out that Pitchfork 
tries to partner with local clubs and pro- 
moters, and often helps organize 
smaller shows prior to the fest. "I would 
never want to downplay the concerns 
of the club owners about losing bands 
and revenue, but you 
could also look at it as us 
helping break bands that 
will play to packed hoascs 
at their venues in a few 
months," he says. "As the 
pie grows, the pieces are 
bigger for everyone." 

Michael Bowen. who 
books the Oltobar in Bal- 
timore, sees the situation 
in a similar light. "I was 
delighted when Virgin ran a two-page 
spread in Spin about Baltimore before 
the V-Fest last year," he says. "It was 
great press for us. The festival (which 
started in 2006] is a couple of days in 
August and we just book around it. I 
know of some clubs that take a hit in 
the short term, but there are ways to 
solve that problem." 

For Bowen, the solution was to start 
his own festival. "Wedid Insubordina- 
tion Fest. which was a whole lot of pop- 
punk bands, and it sold out in two days," 
he says. 

This summer, Horseshoe Tavern's 
Cohen is adopting the same "if you 
can't beat 'em. ioin 'em" mentality, 
with Deatli Cab for Cutle in the 
headlining spot. 

At his smaller clubs, Cohen is using 
)uly and August to focus on the local 
scene. "We use this time as an oppor- 
tunity to build up the local bands and 
grow the regional scene," he says. 

Patrick Kendrick, who manages 
Spokane winerj'/venue Caterina Win- 
er>', takes a similar approach. "Around 
Sasquatch, the level of excitement about 
music in general goes up. I've started 
posting ads and fliers where I'll say. 
'Tliis local band I'm booking sounds 
like this Sasquatch band.' I try to cater 
to people who can't afford to go. It's a 
good deal for me. because it gels peo- 
ple in Spokane out and excited." 

Some venues, though, say they're 
rarely affected by (he festivals. Erin Fas- 
bender, who books Spokane bars the 
Zombie Room and Mootsy's. 
says that whatever slowdovms 
occur are confined mostly to all- 
ages shows. "Our crowd are 
indie rock fans, but they don't 
want to sleep in a parking lot 
with a bunch ofhigh school kids 
who are )ust doing acid for 
the first time. The slowdown 
doesn't really hit the bars."**** 
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Its Record Company May Be In 
Turmoil, But Coldplay Has A Plan— 

A New Album, A Free Download, 
Free Shows, An Extensive Tour And 

A Mission To Connect With Fans 

by Paul Sexton 

Photograph Bq Stephan CrasneanscM 
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The album that luiU put the neuu 
EfDI under its greatest global 
scrutiny to date is also ?0Q8's most 
eagerly auiaited release. That's the 
official ujord from Chris martin's 
neoi boss. 1 Coldplag's "Viva La Uida 
or Death and All His Friends" uuill be 
released June 1? internationally on 
Parlophone/Efni and on June 17 in 
north America on Capitol. Efni Group 
chairman Guy Hands says, "Right 
across the aiorld. this is the most 
anticipated album of the year." 

As the foilow-up to ihc British int.-lodic rock band's 
"X&Y'" album of stmimer 2(H)5. which scaled global sales 
north of 1 0 miUion units, according lo the label, it's a 
highly signifitanl release for many reasons. |ustas'Viva 
La Vida" is a bold musical statement by a group that Mar- 
tin says had grown lo feci "a little dirty" by the end of its 
last campaign, the importance of this album to the new 
EMI is hard to overstate. 

Coldplay's manager. Dave Holmes of 3D Management, 
who in january expressed his "confusion" over the de- 
parture of EMI U.K. chairman/CEO Tony Wadsworth 
(billboard. biz. )an. 1 1). says he has received reassurances 
from the ver\' top level that the company can do justice 
to such a major global release, at the exact time its new 
management restructuring is being implemented. 

"Tliere's always a degree of nervousness from ine with 
record labels in general around [my| artists," he says. 
"Maybe (thal'sj a little bit more than normal, but they've 
reassured me. Guy and I have In-en talkingabout this re- 
lease since he took over the company, and we've made 
sure that both of us feel confident that the label can han- 
dle it amidst all the change." 

At retail. Best Buy senior entertainment officer Gary 
Arnold admits it is "a challenging time a( EMI." 

"What 1 do know is that Coldplay has a very capable 
tnanagemeni learn surrounding them, who are guiding 
the setup and delivery of the new album and tour." he 
adds. "The management team is working directly witli 
[us] to shape and integrate our efforts and outlets into 
their distribution and success stor>-. We have every rea- 
son to believe the band will continue their string of com- 
mercial successes with the new albinn." 

Martin, the band's vocal and visual foais. sits in the 
band's own snidio. the Bakery in northwest London, and 
offers a typically relaxed and realistic interpretation. 

"Being on a major label at the moment is like living 
in your grandparents' house." he says. "Everyone knows 
they need to move out. and they will eventually, but we 
kind of like our grandmother. 

"It's obviously an antiquated model, because of the In- 
ternet, but we really love the people we work with. If we 
knew what the solution w as to everything, then we'd do 
it. We have absolute respect for the Radioheads and Racon- 
teurs and people who can do what they like. We're in con- 
tract though, so we're just going lo make the most of it 
and enjoy the people we get to work with." 

F.MI's trans-Atlantic label heads, meanwhile, exude 
nothing but undiluted enthusiasm for the new Coldplay 
release and the people who created it. 

"Anticipation is incredible on a record from an arltst 
like this." Capitol Records L'.S. president Lee Trink says. 
"To hear what we heard was both exlhlaratitig and a re- 
lief It feels like exactly where the band should be going. 
It's both unequivocally Coldplay, but stretching them- 
selves out creatively." , }y 
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"X&Y° has sold 3.2 million copies in the United States, 
according to Nielsen SoundScan, compared with 4.5 
million for 2002 's "A Rush of Blood to the Head." Cold- 
play's total studio album career sales in the States arc 
10.4 milhon. with 2(KK) debut "Parachutes" at 2.7 mil- 
lion, according to SoundScan, while all three studio al- 
bums have sold more than 2.3 million copies apiece in 
the United Kingdom, according to the Official U.K. 
Charts Co. 

"They needed to make this record," London-based 
Parlophone president of labels Miles Leonard says. 
"1 know that sounds odd coming off the back of an 
album that sold over 10 million copies, but when I 
listen to this album 1 hear a band more confident than 
ever. It's got so much more soul, more atmosphere 
and spirit." 

Leonard says the album could even outperform its 
predecessor. "Anylhing's possible," he says. "The in- 
dustry, since the last album, is probably 35% declined 
in sales, so for any album, however great, that's going 
to be tough. But this album has the ability to do that." 

Hands reiterates his personal belief in EM I's biggest 
album of his short tenure. 

"While the expectations are high, what Coldplay have 
done is produce something that goes way beyond any- 
one's expectations," he says. "This truly is a monumen- 
tal album." 

n Rush Of Blood To TheLUeb 

In a bold move to reassert its close relationship with its 
fans. Coldplay made opening single "Violet Hill" — a 
rocky track, with something of the flavor of 1 967-68 era 
Beatles — available as a free download April 29. shifting 
more than 2 million units in its week of being available 
for free, according to EMI. A cover-mounted 7-inch vinyl 
edition of the single was given away with the May 10 
issue of British music weekly N M E. which went on sale 
May 6 — the only physical version of the single to be 
made available, although it also went on sale at digital 
outlets the same day. 

"We don't get data from the individual retailers 
who sell it. but we do get it from anyone who goes to 
coldplay.com, so that really works for us," Leonard 
says. "You may look at it in cynical terms and think 
it's a great marketing idea to get column inches, but 
the decision to do the free download and the free 
shows were a very genuine case of them wanting to 
put something back." 

"Of course we want to sell a lot of records. " Martm 
says. "But we want to get right back to the root of every- 
thing, by saying. ' Here you go. have a song, have a con- 
cert.' All that other stuff we have to do because we're in 
contract that's all going to happen, of course, but it's 
just starting from that place. It makes us feel good as a 
group of people." 

" More than ever, you've got to give people a reason to 
be excited about music," drummer Will Champion adds. 
"With content being so available, you just want to give 
people as much as possible." 

Coldplay will also stage free gigs June 1 6 at London's 
Brixton Academy and |une 23 at New York's Madison 
Square Garden. Another free show in Barcelona is ex- 
pected to be confirmed soon. 

The concerts will be unsponsorcd, and Martin points 
candidly to a similar stage of the last campaign to ex- 
plain why. 

"We felt last time we fucked up so royally in New York 
when we were setting up 'X&Y.' We did an AOL thing, 
which was fine to do. but we tried to mix it with a buzz 
gig and we just came across as a huge and very imper- 
sonal corporation. 

"So this time wc want to do tlie ultimate buzz gig and 
have it not attached to anything or anybody. We're all 
very nervous because no one's done it before and it's a 
bit risky. When we first got asked to close |thel Glaston- 
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-CHRIS MARTIN 



bury [ festival] in 2002. it was a similar feeling of some- 
thing a bit bigger than wc felt we could do. But we re- 
ally like that challenge. " 

Tickets will be offered in a contest via coldpIay.com. 

"It's very clever. Rather than have the fans e-mail in 
and get picked off a list, we're going to make them work 
a little bit and have some fun with it,"* says Holmes, who 
notes that the band, rather than the label, is paying for 
the free show. 

Hitting The Road 

The free shows will be followed by extensive touring 
throughout 2008 and beyond, with some North Amer- 
ican dates going on sale May 17, but the majority 
going up June 14. the weekend before the album 
comes out. 

"The tour is a major, major part of the setup of the 
record." Holmes says. "All of our on-sales are built 
around the launch of the record — it gives you that 
extra 'oomph' as you head into the street date." 

It's a strategy that paid off for the release of "X&Y" 
in 2005. 

"I put the entire tour up on sale in the two weeks 
heading into the album release and it really played a 
big part in us hitting that 740.000 [copies] the first 
week in the U.S.." Holmes says. "And I think this time 
around it will have a similar effect." 

The lour begins |unc 29 at the Wachovia Center in 
Philadelphia. It will play arenas only in North Amer- 
ica on the first leg, except for a July 27 headlining gig 
at the Pemberton Festival in Vancouver. Live Nation 
will promote shows in Europe and North America, 
with U.K. dates promoted by SIM. Live Nation pro- 
moted the bulk of dates on "X&Y" as well, and Holmes 
says most of the promoters with whom the band has 
history are Live Nation promoters. 

"We have grown up together with Coldplay from 
the beginning in our clubs and theaters to the global 
touring relationship we share with them today." Live 
Nation CEO Michael Rapino says. "This [upcomingl 
tour is without a doubt one of the highlights of our 
year and we're proud to be working with Dave, Chris, 
Jonny [Buckland. guitarist]. Will and Guy [Berry- 
man, bassist]." 

Roughly 50 shows arc planned for North America, 
followed by Europe and the United Kingdom, with 
Steve Strange, director of X-Ray Touring in London, 
booking dates. Coldplay will also headline the Sum- 
mcrsonic festival Aug. *J-10 in Tokyo and Osaka. Japan. 
About 90 dates are expected for this year. 

Lighting and set design for the tour are by Paul Nor- 



CHRRTinG SUCCESS 

Coldplay has sold more than 11 million 
albums in the United States. 
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mandale and features "lots of projection," Holmes 
says. "It will really blow people away." 

Ticket prices are still being determined, but a three- 
tiered pricing strategy is likely, with prices roughly in 
the S50. S65 and S85 range. "You're not going to see 
us coming out with $125-$1 50 tickets." Holmes says. 

"They're so respectful of their fans and the right 
price point and how you give value per dollar." says 
Paradigm president Marty Diamond, who has booked 
the band since its first U.S. trek. 

The tour will feature a limited presale through Best 
Buy, but Holmes notes that the promotion "has more 
to do with retail positioning of the record" and is not 
a tour sponsorship, 

More international touring is on tap for next year, 
with Australia, Asia and Latin America in the early 
part of the year, then a return to North America and 
Europe next summer. "Last time we ended up doing 
150 shows; we'll probably end up roughly the same." 
Holmes says. 

The band will play European stadiums in 2009 and 
might even play U.S. stadiums next year "if we can do 
the business." Holmes says. 

On the tour supporting "X&Y" in 2005-06. Coldplay 
grossed close to S60 million on a conservative ticket 
price, drawing more than 1 million fans to about 70 
shows, Given the target of 150 shows, and the inclu- 
sion of stadiums on the route, a gross of $100 million- 
plus is well within reach. 

"The reaction to the music has been just incredi- 
ble, and there are a lot of big opportunities we're look- 
ing at with television and some other things we're 
working on that speak to that," Holmes says. 

"This is not the type of record where it's a big launch 
followed by a lull." Trink says, "Ifs a big launch fol- 
lowed by a steady flow of activity that ends up being 
propelled and anchored by the tour." 

Among early TV ex-posure. he cites Coldplay's book- 
ing June 27 at a "Today" outdoor concert, with "other 
big ones coming." At radio, the band is being worked 
initially to its modern rock and triple A core audience, 
"followed fairly quickly to hot AC. Then we'll figure 
out the best course of action for pop." 

"Violet Hiir immediately connected with radio au- 
diences, racking up 307 plays across Nielsen BDS- 
monitored stations in the United States in its first 24 
hours, accounting for 3 million audience impressions 
and ranking as the ninth most-played song at mod- 
ern rock for the day. In the United Kingdom and tu- 
rope, it scored 300 plays in its first 24 hours, according 
to Nielsen Music Control, hitting more than 33 mil- 
lion listeners. 

In OurPlac9 

The new album, produced by Brian Eno and Markus 
Dravs. sounds like a band quite certain of its sonic and 
creative course. It was made during a very deliberate 
period out of tlie limelight for the band as a whole, and 
Martin in particular, ever keen to discourage media at- 
tention to his marriage to actress Gw^ncth Paltrow. 

It's also a record made at Coldplay's own address. For 
this record, the band acquired its own. self-contained 
studio facility, converting a former bakery in a north- 
west London backstreet. 

"We took a long time to recharge," Martin says. "It's 
weird being in Coldplay, because we've taken onboard 
a lot of opinion, a lot of different experiences, and we 
had to hiljernate for a while to feel like we had anything 
worth doing." 

Reminded of his comment, when the band won two 
BRIT Awards for "X&Y" in February 20O6. that it would 
go off the radar for an extended spell, he smiles and 
says. "Weil, there we are. 1 laid out a business plan. 

"The place we got to two years ago just felt a little 
dirty." he says. "We weren't really speaking to each other. 
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We all had our corner office in a big tower block, but 
there was no vibe. 

"I just felt, 'We have to get our own place, we have 
to call Brian Eno. get Phil back' [Phil Harvey, the 
band's former manager and creative consultant, de- 
scribed by Martin as "our fifth member that no one 
ever sees"], 'we have to play in a little room, burn all 
our awards and reviews, not go to swanky dinners, 
erase all that.' " 

To go back, then, to the beginning, as the lOlh 
anniversary of the band's first gig in January 1998 
came around? 

"Yeah." Martin replies, "but a beginning where you 
happen to have the best producers in the world around 
you. We recorded most of it in {anuary. spent a lot of 
time writing and going down difTerent paths. Then 
w c suddenly struck on this way of coming In in the 
morning, sitting in a circle with Brian in the corner 
and just playing." 

"We always have the intention of giving ourselves 
time to decompress after albums and tours, [but] by 
the end of a recording session we're anxious to get on 
with it and tour," Champion says. "Then, by the end 
of the touring cycle, you're thinking, "We've written 
some great songs, let's get back in the studio.' 

"You never really feel like you have time to settle, 
but we did give ourselves some time this time, time 
to write |songs| off lour. We basically spent eight 
months in [the studiof : we approached it as a rehearsal 
room and a recording facility. We were just here play- 
ing through songs all day. every day." 

Eno's role was crucial. Martin says. "Whether or 
not the songs are good, you can hear that the band is 
hungry, just in terms of the playing. He'd say, "You 
can do anything you like, fellas, but it's got to sound 
like there's life in it.' So there's probably some mag- 
num opuses that we've left off that are very clever but 
they don't sonnd like they're alive." 

Listening to "Viva La Vida." one can picture several 
songs booming out of the large venues in which the 
band has made itself comfortable. 

The album begins with "Life in Technicolor.' which 
is instrumental apart from a few backing voices, and 
picks up speed after a contemplative start that Martin 
says is intended to sound like the band is "coming 
over the hill." 

That eases into "Cemeteries of London," an atmos- 
pheric piece that opens on his distinctive vocals. Be- 
fore the first minute is up, it has grown into the type 
of large-scale production that characterizes much of 




the album, highly percussive and with strident gui- 
tar. "Lost" also features a heavy, hand clap-friendly 
beat and anthemic aura over some church organ de- 
tail. "42" is more pensive and initially melancholy, 
while "Lovers in Japan/Reign of Love" is one of three 
episodic tracks with double titles, the others being 
"Yes/Chinese Sleep Chant" and the closing "Death 
and All His Friends/The Escapist." 

The "other" title track. "Viva La Vida." has incisive 
strings and an immediate melody. "Strawberry Swing" 
is a midtempo song with underplayed guitar textures 
that, as with other moments on the record, are some- 
what reminiscent of Eno"s work with U2. Overall, the 
album has a flavor of rich instrumentation and occa- 
sional experimentation, but is almost always instandy 
recognizable as Coldplay. 

"They've understood how to translate and elevate 
records into a live experience," Diamond says. "And 
it's exciting." 

"I have a side of me that always wants to see [our 
music] sync'd up with the last bit of the Super Bowl." 
Martin says. "I'm a big fan of the singalong. so the 
principle is to think. "How many men can chant this 
at once?' We've definitely put a few chants in there." 

Early enthusiasm for the new album is widespread. 
MTV senior VP of music and talent Amy Doyle says, 
"The songs we [first] heard were all contenders for 
the first single at the time. We totally understood why 
they were having such a hard time choosing." 

Holmes says digital initiatives are a much-increased 
part of the marketing picture compared with the setup 
for"X&Y." 



Top: COLDPLAY 
performing in April 
2006 at Canada's Juno 
Awards. Above: In the 
studio recording the 
new album. From left 
are WILL CHAMPION, 
GUYBERRYMAN. 
CHRIS MARTIN and 
JON BUCKLAND. 



"When we put the last record out. iTunes were prob- 
ably the fifth or sixth account," he says. "'To come back 
on this record and have them be the No. 1 account in 
America. lhat"s probably one of the biggest, most sig- 
nificant differences." 

At iTunes. digital album pre-orders began May 6. 
when "Violet Hill" became available as a download, 
with consumers able to secure a bonus track to he de- 
livered with it on album release day. The street date 
version of the album via iTimes will have a different 
exclusive bonus track, plus an exclusive music video. 

Holmes also cites the growth of YouTube as a new 
factor. "So that's a part of your marketing plan now, 
which it wouldn't have been three-and-a-half years 
ago. I was cleaning my desk out recently and found 
an old MySpace marketing plan when they'd come to 
us on the last record, [whenj they had about 400.000 
members. We did a big promotion with them, but it's 
funny looking back that that was a new platform, and 
social networking in general was not part of your mar- 
keting plan. Now it's a major part." 

But the Coldplay manager regards the retail arena 
as no less vital. "It's just as important to me. People 
still buy CDs. and Coldplay are one of those artists 
where a lot of the fans want to own the CD, they want 
the whole package." 

Holmes is sanguine about EMI's restructuring, 
maintaining that neither he nor the band were ever 
publicly negative about the new regime. 

"We were just 'watch and see.' " he says. "Things 
got a little blown out of proportion in the press. I don't 
think we ever went on record saying anything to the 
effect that we wouldn't release it. not that I recall. 
There was talk about lartistsj going on strike, [but] we 
should never have been lumped into that." 

Martin says of the company's former, publicly 
quoted incarnation: "We didn't like it when people 
started linking us with share prices, that felt very 
weird. But we're still from the school of 'Wouldn't it 
be great to gel a record deal?" It's still every musi- 
cian's dream." 

At Capitol in New York. Trink says such a big re- 
lease at a delicate time "requires special attention 
from a dedicated group of people, but there's a flip 
side to that. It provides a very positive thing to rally 
around. When people are sometimes so focused on 
the negative and the changes, it's very difficult for 
the staff, and I'm sure [it's] concerning for an artist 
and management. 

"But here we have something positive. This is 
the reason we're in this business. The important 
part is being laser-focused on making sure thai 
nothing falls through the cracks because people 
might be distracted." 

For all the redundancies across EM I worldwide and 
those that may follow around the time of the Coldplay 
release. Parlophonc's Leonard says. "All the tools, from 
the A&R to the video to marketing to radio all stems 
from here [in the United Kingdom], and the team is 
90% what it was all the way through their career, so 
the consistency has been important." 

Martin expresses regret that some friends at the 

label arc no longer with the comp,Tny. but also sto- 
icism. "A lot of our lives have been about people leav- 
ing or dying — so mudi has changed for every body — so 
it is sad. but that's life." 

Asked about the band's contract and whether it 
might consider forging a different path when it 
ends, he jokes, "Well, 1 think we're in contract until 
. . . the end of the space age. On my deathbed, 
someone will come up and say, 'You still owe me 
three records.' " 

Additional reporting by Lan Brandle in London and Ray 
Waddell in NanhvUle. 
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Vamaha TenDri-On 

The unique Tenori-On synthesizer takes a highly 
visual approach to making music, whether you're 
playing professionally or just playing around. 
The handheld instrument (the name means 
"sound in the palm of your hand" in japanese) 
uses 256 touch-sensitive LED hghts to "paint" 
musical patterns and textures, using built-in 
sounds pkis samples loaded by the user. $1,200, 
global. yomaha. I om/tenori-on 
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ULIarm beach daijs atWon the horizon 

and music in the air-and on the 
deck, and on the road and even rollinq 
around on the floor, thanks to these 
]S must-haue neuu audio products 

By Steve morgenstern 
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Sennheiser uuireless earbuds 

These high-end earbuds are the first to use a new wire- 
less technology called Klcer that, well, clearly deliv- 
ers superior audio quality compared with Bluetooth 
stereo headphones. The MX Wl kit includes a pair of 
comfortable, lightweight earbuds. a small transmit- 
ter that connects to the earphone jack of your favorite 
music player and a carrying case with its own inter- 
nal batter)', so you can recharge your buds up to three 
times while on the road. $600. 'iennhei^er.com 
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Sony Roily 



Like a robotic refugee from a 
strange Japanese disco, the egg- 
shaped Roily not only plays MP3 
music but "dances" to the tunes by 
rolling around rhythmically, open- 
ing and closing the flaps that cover 
its stereo speakers and flashing its 
multicolored lights to the beat. Al- 
ready a hit In Japan at around $400, 
the strangely hypnotic Roily hits U.S. 
shores soon, sonysty/e.com 
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Samsunq iB digital camera 

This handsome little digital camera leads a dou- 
ble life. When it's vacation snapshot time, you 
have a perfectly pocket-size companion that 
shoots high-resolution 8.2-megapixel pictures, 
with a 3x zoom lens and a bright 2.7-inch screen 
to compose your shots. And between photo ops, 
the camera will keep you amused by playing 
MP3 files and videoclips. through earbuds or 
a built-in speaker. $300, samsung.com 
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SqueGzeboKDuet 

There are plenty of systems to stream digital music 
from a computer to the stereo, but the Squeezebox 
Duet raises the ante by adding a wide range of Inter* 
net-based music sources, including the Rhapsody sub- 
scription service. Slacker, Pandora, Internet radio and 
now more than 80 channels of Sirius Satellite Radio. 
With a beautifully designed handheld remote, featur- 
ing a bright, clear, 2.4-inch color display, this system 
makes whole-home audio easy to set up. a pleasure to 
use and reasonably affordable. $400, logitech.com 



ITCOne 

You can replace all that home theater clutter with a 
single amazing box, if you have the financial fortitude 
to purchase an ITC One from SE2 Labs. This is the ul- 
timate AV-in-a-box solution, combining audiophile- 
grade tuners and amps, HD video, Nintendo Wii and/or 
Xbox 360 game consoles. Blu-ray disc player, iPod 
dock, Apple TV. even your cable set-top box into a sin- 
gle unit roughly the size of two PCs. with a single power 
cable, a single remote and a single connection to your 
big-screen TV. $25,000, se2labs.com 



LGUU 

One of the coolest handsets, 
the Uu touch-screen phone is 
an entertainment 
pouuerhouse, uuith extensive 
musical talents lit plays 
mP3s, napster-to-Go 
subscription music, RT&T 
mobile music douunloads and 
Km Satellite Radio stations] 
plus live TU via AT&T's neuu 
mobile TU sustem, including 

full-length shouus 

from CBS, HBC, mTU, 
Comedg Central, 
ESPfl, Fox and 
more. $^99. 
Uijir9l955.dtt.com 
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'Guitar Hero: On Tour' 

Everyone's favorite air-guitar guilty pleasure goes 
portable in )une with this version of "Guitar Hero" 
for the Nintendo DS. The game comes witii a special 
Guitar Grip peripheral that clips onto the DS lo let 
players show off their fancy fretwork while strum- 
ming the virtual strings using a pick on the touch- 
sensitive DS screen. Songs range from Maroon 5's 
"This Love" to Nirvana's "Breed" and Twisted Sister's 
"We're Not Gonna Take It." We who are about to rock 
salute you. At tivision! S'^0. ai-tivision.com 
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PolhiSonicES? 

This premium -qua I it)' table radio gives your iPod audio a rich, 
warm sound and room-filling volume. It also delivers clear 
AM. FM and HD radio reception, plus a brand-new feature 
called iTunes Tagging. When you hear a song you like on HD 
radio (which is transmitted with complete track information), 
just hit the Tag button. The next time you sync your iPod with 
your computer, the name of the song appears automatically in 
iTunes for you to preview and/or purchase. S499. polkaudio.com 




Irlver 
SPinn 

This sleek- 
lookino music 
and vioeo player is 
nearly all screen, but 
even uuithout a barrage of 
buttons Ljou don't have to 
poke at the display uuith your 
greasy fingers— the spinning 
liiheel lat top right] lets you 
zip guickly through even the 
longest track list. It ujill be 
available in 4-, 8- and 16- 
gigabyte sizes this summer, 
Luith pricing to be announced. 
jriuerdmerica.com 
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Phones Feel 
The Heat 

//DlOITflL// On Deck Are Efforts 
To Further Evolve The 
Struggling Mobile 
Music Sector BV HnTOnV BRUPO 

Improv/inq The iPhone 

Perhaps no single device has had more impact on mo- 
bile music than Apple's iPhone. While only 6.7% of 
overall mobile customers use their phone to listen to 
music, rising to 27.9% for smart-phone users, a full 
74.1% of iPhone owners reported using the device as 
an MP3 player, according to M:Metrics- 

The majority of this music, however, is transferred 
from the computer, rather than purchased from the 
phone and downloaded wirelessly. That may change 
this summer once Apple unveils what many expect will 
be a new version of the iconic device, featuring access 
to high-speed third-generation (3G) wireless networks. 

The company has not made an official announce- 
ment, but signs point to an early )une release. Apple 
has stopped restocking retailers with the current iPhonc 
version, which analysts say is a sure sign that a new 
model is imminent. Apple's Worldwide Developers 
Conference is scheduled for june 9, where CEO Steve 
)obs will deliver the keynote. 

Existing models connect to an older, slower wireless 
network, but compensates with access to high-speed Wi- 
Fi Internet networks. Those using the iPhone to down- 
load music from iTunes, for instance, must use this Wi-Fi 
connection. While certainly faster than cellular networks, 
Wi-Fi docs not offer nearly the coverage. 

Whether the 3G iPhone allows users to download 

music via cellular networks is not as important as the 
greater number of customers it is expected to attract. 
Apple has sold more than 5 million iPhones worldwide, 
but many tech-savvy buyers, particularly in Europe, 
have been holding out for a 3C version. Upgrading the 
iPhone to 3G, along with whatever other tricks Jobs has 
up his sleeve, is considered crucial for Apple to meet 
its stated goal of selling 10 million iPhones this year. 

Smart Phones Get Smarter 

Even if Apple manages to reach its goal, the iPhone 
would still represent only about 1 % of all mobile phones 
available. While it's great that 1 Phone users listen to and 
perhaps even buy more music than do users of other 
devices, the music industry would like to see this in- 
creased music usage a bit more widespread. 

So as significant as the i Phone usage figures are, the 
greater significance is how they inspire other device 
manufacturers to aspire to similar levels. The company 
with the most to lose from the i Phone's momentum is 
Research in Motion, maker of the popular BlackBerry. 

In the United States, RIM leads the smart-phone mar- 
ket with a 40% share, but Apple is close behind at 28%, 
according to research group Canaiys. Apple addition- 
ally has begun incorporating support for Microsoft- 
based corporate e-mail applications into the iPhone. 
which is considered a direct attack on the BlackBerry. 





^ Brands Cash In 
On Vacation 

//BRflnoinc// On The Road, In Games, On MTV, In 
Stores, Big Names Want To Be Seen BV KPfDRU HIGH 



So RIM is fighting back on the iPhone s turf — enter- 
tainment. Tlie two newest BlackBerry devices, the Pearl 
and the Cur\'C, arc aimed directly al the high-end con- 
sumer market. Available music applications include a 
MediaGuide service that identifies songs played on the 
radio; streaming XM Satellite Radio; a still-pending 
full-track downloads service from PureTracks; and a 
service called NuTsie from Melodeo that allows users 
to play their iTunes library on either device. It also plans 
to unveil a 3G version of the BlackBerry. expected later 
in August. 

Uerizon's Vision 

But smart phones cover only a small part of the market. 
In the United States, there are only about 20 million 
smart phones, compared with 250 million mobile 
phones. What the music industry wants most is to turn 

every mobile phone inio a music-playing device. 

Which is why there are higli hopes for Verizon Wire- 
less and its plans with partner Rhapsody. Record labels 
are looking to Verizon — with more than 67 million sub- 
scribers and a nationwide advertising campaign that 
heavily incorporates music — as the standard-bearer for 
mobile music in the coming year. 

When MTV Networks merged its Urge music serv- 
ice with Rhapsody last year, Verizon agreed to be the 
mobile platform. The vision is that Rhapsody will be- 
come the default music service for Verizon Wireless, 
but exactly how that is implemented won't be clear until 
this summer. 

Verizon Wireless and Rhapsody originally planned 
to launch the new service this spring, but RealNetworks 
CEO Rob Glaser says the process is three months be- 
hind schedule because Verizon Wireless wanted to 
make the service available to the widest spectrum of 
phones possible. 

The upshot of it all is that the mobile music effort 
will receive a double shot in the arm — a few i Phone and 
BlackBerry owners using their phones to access a lot 
of music, as well as a whole lot of Verizon subscribers 
using their phones to access just a little. 



.biz 



For 24/7 digital and mobile news and 
analysis, see blllboard.blz/dlgltal. 



Efl Goes On Tour 

The promo starts this summer for Elec- 
tronic Arts' boxing videogame "Face- 
Breaker," which will hit stores in 
September The company has partnered 
with Suretone Records rock act From 
First to Last, whose members are not 
only characters in the game, but also 
have three songs feahired. 

FFTL, which signed a deal with EA's 
publishing company Artwcrk earlier 
this year (Billboard. March 8). will hit 
the road as part of this summer's Vans 
Warped tour and have its bus wrapped 
in a "FaccBrcaker" ad. At certain tour 
stops a fan from the audience will be 
pulled onstage to play the game with a 
member of the band. FFTL music will 
be featured in TV spots for the game. 
In addition, the rock quartet will do at 
least two in-store appearances as well 
as a concert at a big-box retailer that has 
yet to be determined. That same retailer 
will then offer a discount off "Face- 
Breaker" if customers buy the album 
and vice versa. 

"FaceBreaker" is the first of a multi- 
game agreement to feature the band. Oth- 
ers include the next installments in such 



well-known franchises as "FIFA," "Mad- 
den," "Need for Speed" and "Burnout." 

"First, we look at publishing as 
though it is our responsibility to create 
marketing opportunities for the bands 
we sign. Tlien, we look to sign unique 
bands that move the needle." EA world- 
wide executive of music and marketing 
Steve Schnur says. "The days of 'Let's 
get it on radio and MTV' are over. CD 
sales have been terminally marginal- 
ized. Within the next five years, the abil- 
ity of videogames to expose new music 
of every genre will be beyond anything 
the industry or the consumer has ever 
known before." 

As a result, representatives from EA 
and Suretone meet nearly every week 
to plot marketing strategy. "They've kind 
of hitched their publishing company to 
my band and they're using everything 
they can to leverage this band." Sure- 
tone Records founder/CEO Jordan 
Schur says. 

As part of the deal Suretone will pro- 
mote EA products on its Web site and 
"FaceBreaker" merchandise will be sold 
on the upcoming Vans Warped tour by 
Suretone Merchandise. 

And if things work out, this is only 



Artists Set 
Concert Prices 



Acts Selling Tix 
Through TicketExchange 
Via Ticketmaster 

Another summer, another way to get 
concert tickets. 

The latest online resale and price de- 
bate prompted a source in the legal com- 
munity to call me. sharing new 
information on the subject. Although 
the practice may not be prevalent, the 
source said, some of the hottest-selling 
artists who received their allotment of 
tickets to sell directly to fans have in- 
stead "sold" some of them to Ticket- 
master to sell to fans through its 
TicketExchange. 

TicketExchange. launched in Novem- 
ber 2005. is Ticketmaster's online serv- 
ice that "enables premium and fan-to-fan 
transactions." the Web site states. 

At first impression, the artist-Tick- 
etmasler-TicketExchange arrangement 
may seem like a resale scheme or some 



conspiracy between artists and Ticket- 
master to make some extra dough from 
the top-drawing concerts. But before 
we all jump to such conclusions, it's 
important to keep in mind that the term 
"sale" has a specific legal meaning. 
And, as every entrepreneur knows alt 
too well, it ain't easy to entice nistomers 
to try new stuff without some sort of 
star power to attract their attention. 
There are indeed at least two sides to 
every story. 

When Ticketmaster has a deal to pro- 
vide ticketing for a concert, artists can 
normally sell up to 8% of the inventory 
of tickets directly to fans as part of their 
fan club. 

Since Ticketmaster has products and 
services to promote just like any other 
corporate sponsor, it's not surprising that 
Ticketmaster might pay these artists to 
make some of their choice tickets from 
that allotment available on a Ticketmas- 
ter online service it wants to promote. 



gB BILLBOARD I MAY 17, 2008 



the summer preview 



RODOLFO CHIKILICUATRE (actor David 




the beginning. "We're aiming to create 
a game around From First to Last by giv- 
ing a half-dozen songs to EA," Schur 
says. "It's the sort of project that will 
give us a revenue stream." 

Expect more siich deals from EA.-For 
EA, the From First to Last deal repre- 
sents the kind of deals it hopes to sign 
with artists in the future. We sec this 
venture as the beginning of a landmark 
publishing/branding relationship that 
will make the industry rethink the pos- 
sibilities of cross-format marketing," 
Schnur says. 

FFTL released its self-titled album 
May 6. (The band's previous two al- 
bums — 2006's "Heroine" and 20O4's 
" Dear Diar>', My Teen Angst Has a Body 
Count" — were released on Epitaph and 
have sold a combined 308.000 copies, 
according to Nielsen SoundScan.) 

Shuuauze 
Drives Onto miU 

Suretone is on a summertime roll. Label 
artist Shwayze. who is currently seen 




in Pontiac ads made by agency Leo Bur- 
nett, looks to bring his life to MTV. If it 
just so happens that he and his partner. 
Cisco Adier (son of record producer/ 
film director/ manager Lou Adlcr). drive 
a Pontiac Vibe car while on tour, dis- 
cuss doing business with Pontiac and 
give away a car at the end of the tour, all 
on camera, then so much the better. The 
TV show is set for |une and provision- 
ally titled "Buzzin," which is the name 
of Shwayze's single from his upcom- 
ing self titled debut album. The single 
is gaining play on top 40 radio with 491 
spins for the week ending May 4, up 
from 391 the week before. The song is 
No. 88 onttic Pop 100. 

'mad mgn' 
Play Dress Up 

To promote the release of the sound- 
track to the first season of AMC's "Mad 
Men." EMI label Back Porch is work- 
ing with Bloomingdale's on a window 
display that will go up in )une in 12 of 
the store's top markets, including New 
York. The mannequins will wear cloth- 
ing from Theory while signage will pro- 
mote the release of the first season on 
DVD as well as the CD, which was pro- 
duced by Chop Shop Music Super\'i- 
sion owner Alexandra Patsavas. The 
soundtrack features period tracks from 
Vic Damone, Ella Fitzgerald and Rose- 
mary Clooney, original compositions 
by David Carbonara, and the instrumen- 
tal theme by Aceyalone and RJ D2. • - • 
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"Just as a sponsor may compensate 
an artist to endorse a product or uti- 
lize a service. Ticketmaster has pro- 
vided limited incentives around 
product launches that range from 
marketing support to financial pro- 
tections for those early 
adopters." Ticketmaster 
executive VP David 
Goldberg says. 

TicketExchange is 
one of these products. 
Among the online ser- 
vice's offerings are "plat- 
inum tickets." 

These tickets are, ac- 
cording to the TicketEx- 
change Web site, "were 
not purchased initially and then posted 
for resale; they are being sold for the 
first time on Ticketmasler's Ticket- 
Exchange platform." 

Goldberg adds. "Although TicketEx- 
change. which is largely a fan resale 
platform, is being used to sell what Ticket- 
master terms 'official platinum seats.' 
this isn't a case of Ticketmaster buying 
and reselling tickets, but rather using 
this as a method to help the artists gain 
'market price' for the original sale of some 
of their tickets and letting fans buy 




specific seat locations." 

In other words, the deals seem to not 
be a case of Ticketmaster buying, for 
example. 10 tickets at a fixed price and 
re-selling them at a price above that. 
They appear to be sponsorships built 
around a tour- 
Based on t^'pical nego- 
tiations involving partic- 
ipating artists, the pricing 
for the tickets is set on 
TicketExchange after 
-.-■■iif consultations among the 
^HHIM artist, the promoter, the 
venue and Ticketmaster, 
as well as considering 
historical data at prices 
based on seat locations. 
Only a handful of acts have landed 
such sponsorships. Several manage- 
ment and legal sources contacted have 
never heard of any such arrangement. 

Needless to say. it's unlikely that 
the summer will go by without com- 
plaints about concert ticket prices, 
especially as most music fans find 
their pockets much lighter this year 
than last. •••• 
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For 24/7 legal news and 
analysis, see blllboard.blz/legal. 



Ah, the .sounds of summer. And the sounds of sum- 
mer songs. 

In many parts of the world, the season is associated 
with lighter, more danceable fare. But nowhere is the con- 
cept of the "summer song," or "cancion del verano." taken 
as seriously as in Spain, where formore than four decades, 
the country's summer soundtrack has been defined by a 
handful of songs that spontaneously rise on the charts. 

The summer song is traditionally danceable and 
catchy, and often gimmicky. These instant hits are played 
endlessly on the radio, in clubs and on the crowded cir- 
cuit of shows that takes place in every town in Spain 
between June and September. 

Already considered invaluable as a promotional tool, 
these summer tunes have gained even more importance 
with the growing popularity of digital and mobile sales, 
where consumers are especially hungry for gimmicky 
tracks. The concept has spread to Ar- 
gentina and Chile, and stateside labels are 
keeping their eyes open for the right song 
to promote during the summer months. 

"We don't record specific songs for the 
summer." La Calle Records managing di- 
recior George Zamora says. But. he adds, 
"some songs fit that format." Zamora has 
two summery tracks that he plans to re- 
lease as singles this season: DLG's "Toro 
Mata" and a debut track by John John, a 
pop bachata group out of Los Angeles. 

"There's always a song that you hear and say. 'Wow. 
this would be great for summer.' " Sony BMG/Day 1 
managing director Ruben Leyva says. He cites Julieta 
Venegas' new single. "El Prcscntc," from her new "MTV 
Unplugged" set. as a strong candidate, particularly be- 
cause it coincides with the album's june 17 release state- 
side and in Europe, where she has been promoted before. 

However, Leyva adds, "Would it only work for the 
summer.' Of course not." 

Leyva. like most label heads in the United States, 
considers summer songs a gateway to fall success. 

In other cases, particularly for Latin-American acts, 
a summer song opens the doors to Spain, as was the 



Latin 
notas 




case with Chayanne's "Salom^" in 1999 and Carlos 
VIves' "La Gota Fria" in 1993. Established artists can 
also score summer hits worldwide, as did Shaklra with 
"Hips Don't Lie"and Juanes with"LaCamisa Negra." 

Summer songs are key in helping developing acts 
break, which happened with Coti's "Nada Fue Un 
Error," which he recorded with Venegas and Paulina 
Rublo. Crowned a summer song of 2005. it allowed 
him to make the leap from little-known songwriter to 
commercially viable artist. 

This season. Universal Music Latin America market- 
ing VP Jos6 Pu(g says, the label is planning to work |uanes' 
new single, "Tres." "Not thinking about it as a 'summer 
song,* but simply because it coincides with the season," 
Puig says. " 'Tres' is uptempo, as are most summer tunes. 

"We try not to come out with ballads this time of the 
year," Puig says. "In fact, it's a challenge regionwide. be- 
cause we have to choose an uptempo track, 
but in Argentina and Chile, it's always left 
out because it's winter." 

The Internet is playing an increasing 
role in breaking the summer song. Two 
years ago, one of the season's most pop- 
ular tracks was "Yo Via )ase Un Corra," a 
humorous song by rock act El Koala that 
attracted theattention of Universal Music 
Spain thanks to the millions of hits the 
video scored on YouTube. fTodate, it has 
close to 10 million hits.) Universal signed 
El Koala and released an album that sold 50.000 copies, 
according to the label. But the track sold close to 800,000 
digital and mobile downloads. 

And this year. Spaniards arc already talking about "El 
Chiki Chiki,' recorded by Rodolfo Chikilicuatre (aka 
Argentine actor David Fernandez) , as the stimmer song. 
A novelty, cheesy track that spoofs reggaeton, its multi- 
ple videos have millions of hits each on YouTube. The 
track is also Spain's official entry into the Eurovision Song 
Contest, a new frontier for the cancion del verano. • ■ • - 
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Endless flussie Summer 

//fTlELBOURne// Acts Amp Up International Tours BV CHRISTIE ELIEZER 



It may be winter back home, but Australian acts 
are extending their summer by targeting the in- 
ternational festival circuit. 

During the summer at least a dozen Australian 
acts will be part of festivals in the United States 
and the United Kingdom, including veteran rock 
group Rose Tattoo at the Netherlands' Field of 
Rock and France's Hellfest; electronica act Pnau 
at the United Kingdom's Glastonbury and Spain's 
Sonar and up-and-coming rock band Airbourne 
at the United States' Rockstar Mayhem Festival. 

"Australian acts regard festivals as more effec- 
tive to their careers than [pla>'ing) clubs," says Al- 
islair Cranney. Adelaide-based Australian 
representative of Brighton. England's Great Es- 
cape festival. 

Dylan Liddy. co-manager of hip-hop act Hill- 
top Hoods, who play Glastonbury this summer, 
agrees, saying festivals expose Aussie acts to new 
audiences, while club shows are usually attended 
by expats. "No one will take you seriously if you're 
just playing to a home audience," he says. 

The Hoods' latest album, "The Hard Rose" 
(Obese Records), debuted at No. 1 on the Aus- 
tralian Record Industry Assn. chart, but Uddy 



says the band is now looking for "industry aware- 
ness in the Northern Hemisphere." 

A 2007 slot on the Great Escape won the Hoods 
their Glastonbury slot, plus representation by 
U.K. booking agent X- Ray Touring and an invita- 
tion to play the Popkomm music conference in 
BerUn. That in turn led to German and Canadian 
dates in February/March. Liddy hopes the Glas- 
tonbury gig will lead to international record deals 
and summer 2(K)9 festival slots. 

But showing up and playing sometimes isn't 
enough to make a mark. Electronic duo the Pre- 
sets target festival crowds with merchandise 
giveaways during their sets and by maximiz* 
ing promotional opportunities with events' 
media partners. 

"With a captive audience, it's a lot easier to focus 
your marketing and make a greater impact in a 
short amount of time." says Steve Pavlo\ich. Syd- 
ney-based managing director of Modular Records 
and Touring. "The Idea is to permeate the crowd 
members' consciousness where they walk off 
knowing what the Presets arc about." 

But Brisbane-based Stu McCulloch. co-man- 
ager of singer/songwriter Pete Murray, warns lliat 




festival appearances must "work in tandem with 
radio airplay and club appearances'" to lead to long- 
term success. 

He has booked May/June club dates for Mur- 
ray in Germany, Belgium, the United Kingdom 
and Ireland around festival slots at the Nether- 
lands' PinkPopand Germany's Rock am Ring and 
Rock im Park fests. 

Murray played his first PinkPop show in 2006. 
He was immediately offered a Dutch club tour, 
following up with two further visits. Because of 
strong radio support in the territor>', Murray's new 
album, "Summer at Eureka" (Sony BMG), will be 
released May 17 in Holland simultaneously with 
its Australian release. The album doesn't ship in 
other European territories until later in summer. 

And Northern Hemisphere festival operators 
welcome the Australian influx, citing strong live 
reputations for many acts. 

Glastonbury booker Martin Elboume — who 
also has the Presets, Midnight Juggernauts and 
veteran alt-rockers the Hoodoo Gurus on this year's 
bill — says he's keen to encourage Australian acts. 

"Being on at Glastonbury is certainly a way 
to get in front of the right people looking for 
deals." he says. 
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Vacation Island 
To Host Four 
Music Events 
BV LflR5 BRflnOLE 



In 1970, it was described as "a psyche- 
delic concentration camp." But this 
summer, the United Kingdom's Isle of 
Wight Festival tops a series of events 
that will see the 1 50-square-mile island 
become the sold-out epicenter of the 
U.K. festival scene. 

Rock fans with long memories re- 
member the lOW's run of festivals in 
1968-70. although thechaotic 1970event 
headlined by [imi Hendrixand the Doors 
has long carried negative associations. 
The "concentration camp" reference 
comes from one of 500.000-plus atten- 
dees capttired on that year's concert film 
"Message to Love." 

But fast-forward into the 21st century 
and one 1 970 veteran has emerged as a 
key player behind the reinvention of the 
island as a "must-go" music destination, 
which this summer hosts four major out- 
door events. 

The island location is key to the lOW 
festival's appeal, says London-based Solo 
Promoters managing director John Gid- 
dings, who revived the event in 2002. 
For performers, he says, "it's different 



from a normal experience. You can drive 
a boat into the backstage, and it sticks 
in their minds." 

The south coast holiday island also 
hosts 30.000-capacity dance /alternative 
festival Bestival, an offshoot of the Sun- 
day Best label/dub events firm headed 
by BBC Radio 1 D) Rob Da Bank, co- 
promoted with events management/ pro- 
motion company Get Involved. The 
lineup for this year's sold-out dates (Sept. 
5-7) at Robin Hill Country Park includes 
My Bloody Valentine, Amy Winehouse 
and Undenvorld. 

For fans. Rob Da Bank says, "as soon 
as you get on the ferr)*. you let your hair 
down and leave a bit of yourself on the 
mainland. The pace of life is slower down 
there, and that's a good thing." 

In 2002, Giddings sold out 10.000 tick- 
ets fora bill including the Charlatans and 
Robert Plant. Charlatans vocalist Tim 
Burgess recalls the lOW as "a really fun 
place to play — like something out of an 
Enid Blyton novel." He adds. "There's a 
sense of adventure, like you are leaving 
behind societ)* and inventing your own 



little world." 

Since 2002. the Rolling Stones, David 
Bowie, R.E.M. and Coldplay have all 
graced the lOW festival stage. In its role 
as a booking agency. Solo represents the 
Stones and Bowie, plus 2008 perform- 
ers the Police. Sex Pistols, N*E*R*D and 
the Stooges. 

This year's event (June 1 3-1 5) rapidly 
sold out its 50,000 tickets — no mean feat 
at a time when the usually pre-eminent 
Glastonbury Festival failed to do so. 

Giddings has also organized two new 
10,000-capacity lOW events July 26-27 
at stately home Osborne House, which 
Paul Weller and Girls Aloud will respec- 
tively headline. 

Despite attractive locations. Giddings 
admits that creating a festival on an island 
poses strategic challenges. "It costs a lot 
of money to [transport] equipment on a 
ferry," he says. "You have to hire every- 
thing for a week longer than normally." 

Initially a 10.000-capacity event, the 
original lOW festival's explosive growth 
ultimately proved its undoing. The 1 970 
event remains the biggest festival in U.K. 
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OZ FEST Three Aussie Exports To Watch On 
The Summer Festival Circuit 
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Pendulum 

HOMETOWN: Perth, 
now based in London 
CURRENT RELEASE: "In 

Silico" (Ear Storm/ 
Warner); out May 13 in 
the United States 
through Atlantic 
BOOKING AGENCY: 
William Morris Agency, 
London/Los Angeles 
(worldwide) 
2008 FESTIVAL 
APPEARANCES: 
Projekt Revolution 
(United Kingdom, June 
29), Reading & Leeds 
(United Kingdom, Aug. 
22-24), Bestival (United 
Kingdom, Sept. 5-7) 
■ Formed in 2002 when 
producers Rob Swire and 
Gareth McGrillen teamed 
with DJ Paul Harding. 
Within 12 months they 
conquered Perth's 
drum'n'bass scene and 
cast their eyes towards 
the United Kingdom and 
North America. First 
album "Hotd Your Cotour" 
has sold 225,000 glob- 
ally, according to the 
band. "Our music is sheer 
escapism," Swire says. 



The Presets 

HOMETOWN: 

Sydney Current release: 
"Apocalypso": out May 
13 in the United States/ 
Canada through 
Modular/Universal 
BOOKING AGENCY: 
X-Ray Touring, London 
(United Kingdom/ 
Europe): Windish Agency, 
Chicago (North Anrverica); 
Modular AgerKy, Sydney 
(Australasia, Southeast 
Asia) 

2008 FESTIVAL 
APPEARANCES: 

Glastonbury (United 
Kingdom, June 27-29), 
Wild in the Country 
(United Kingdom, July 
5), Creamfields (United 
Kingdom, Aug 23-24), 
Get Loaded in the Park 
(United Kingdom, Aug 
24), Electric Picnic 
(Ireland, Aug. 29-31) 
■ Julian Hamilton and 
Kim Moyes met at the 
Sydney Conservatorium 
of Music, studying 
Beethoven by day and 
har»ging out in clubs soak- 
ing in the Prodigy and 
Chemical Brothers by 
night. "We related more 
to those bands than to the 
Australian electronica 
scene," they say. Sopho- 
more set "Apocalypso" 
debuted at No. 1 in March 
in Australia. 




midnight 
Juggernauts 

HOMETOWN: 

Melbourne 
CURRENT RELEASE: 

"Dystopia"; out May 
27 in the United States 
through Astratwerks 
BOOKING AGENCY: 
Select Music, Sydney 
(Australia): Vital Talent, 
New York (United 
Slates): Gareth 
Han some. London 
(United Kingdom); On 
Air Productions. Paris 
(Europe) 
2008 FESTIVAL 
APPEARANCES: 
Glastonbury. Bestival 
■ Electro-pop act whose 
debut. "Dystopia." was 
shortlisted for the 2007 
Australian Music Prize. 
Relocated to France in 
April for the album's in- 
ternational release. "It's 
made people realize 
we're more than a 
dance band," drummer 
Daniel Strieker says. As 
well as the festivals, 
they have May dates 
booked in Japan and 
France. — Cf 




history, but, Giddings recalls, "it was 
completely, utterly uncivilized. " The rock 
festival, he says, "was a new thing in 
modem culture; no one knew quite how 
to handle it." 

The current festival is a vastly differ- 
ent beast, with enough broad appeal to 
attract telecommunications giant ^as 
headline sponsor. And whereas many 
islanders greeted the original events with 
horror, lOW council leader David Pugh 



says the estimated 1 30.000 residents now 
largely appreciate the bigconcerts. claim- 
ing the low festival alone spins off at 
least ^10 million (S19 million) annually 
for the island. 

"We see our role as facilitating and 
encouraging these events," he says. 
"It's about strikinga balance. The ma- 
jority of islanders recognize this as 
good for the economy — and for the 
profile of the island." 




The Beijing Olympics were suppused to bring a sum- 
mer-long celebration to China — but live-biz insiders 
say the mood of protest over Tibet means it's getting 
harder for international acts to join the party. 

"As the Olympics have gotten closer, things have defi- 
nitely gotten more difficult," says |on Campbell, Beijing- 
based producer of the Time Arts lazz Series, which recently 
featured Beijing dates by Canadian duo Bmbeck Braid 
and Italian bands Manomanouche. 3quietmen and Q. 

Touring sources say the crackdown is due to Icelandic 
singer Bjork's pro-Tibetan independence chant during 
her March 2 concert in Shanghai (billboard.biz, March 
4) and heightened sensitivity over such issues in the run- 
up to the Aug. 8-24 Olympics, following global pro-Tibet 
demonstrations and anti-Western counterpro tests. 

Vice minister of culture Zhou Heping released a state- 
ment following the Bjbrk show referring to it as an "iso- 
lated incident." claiining. "I don't think it will affect our 
invitation of artists from all over the world to come to 
China and perform, particularly during the Olympic 
Games." But many in the live biz say the government has 
tightened controls, particularly on foreign artists. 

"I'm surprised it didn't happen earlier," Campbell 
says. "The regulations aren't ridiculous — but it's ridicu- 
lous how intensely they're being enforced, and all of 
a sudden." 

I ntemational acts that have recently had tour plans cut 
back or canceled include Swedish band Mando Diao. 
Local police ref\iscd to provide seciirit>' al Bfiiing's Midi 
Modem Music Festival (May 1-4). forcing postponement 
of the event The band then canceled its entire China tour. 

"I have had all China projects postponed until after the 
OljTnpics," one live-biz source says. "But tlic unofficial 
word is that things will be back to normal as soon as the 
games are over." 

Other promoters say they are also holding off plans to 
bring over international acts until later in the year. It's in 
stark contrast to the steady flow of artists approved in re- 
cent times, with even such "edgy" acts as Nine Inch Nails 
and Public Enemy appearing live without problems. 

The crackdown is hurting local promoters, according 



to lackie Subeck. Los Angeles-based senior partner in 
CRC lianian. a U.S. and Chinese music publishing, music 
recording, cultural development and consulting company 

She cites unconfirmed reports that promoters must 
now issue 50% of the total box oflice as a deposit to the 
Ministry of Culture in case the performer breaks the law. 
Other measures reportedly include the signing of dis- 
claimers that the performer will not be political onstage 
and advance approval of set lists. 

Harry Connick |r.'s March 9 show in Shanghai was 
subject to heavy post-Bjork government scrutiny, forc- 
ing him to play an outdated set list that was reportedly 
submitted in error. 

"Due to circumstances beyond my control. I was not 
able to give my fans in China the show I intended," Con- 
nick said in a statement. 

But lames Blunt's manager. London-based Todd In- 
terland of Twenty-First Artists, says the singer/song- 
writer's shows in Beijing [April 18) and Shanghai (20) 
both passed without incident. 

"As is typical with all Chinese music concerts," Inter- 
land says, "there was a strong security presence at both 
shows." However, he adds, "the cntliusiasm showed by 
the fans at the shows was extremely positive. [ Blunt] would 
not have a problem playing tliere again." 

And some locals support Beijing's tough stance. 

"Any charges against the authorities of being heavy- 
handed in this are unfounded," one music industry in- 
sider says. "China is totally within its realm of powers to 
minimize risks beforehand instead of acting after any- 
thing untoward happens." 

And Subeck says it's important to take a long-term view. 

"International acts arc just beginning to get the op- 
portunity to tour China, and it's imperative the broad 
picture is really looked at," she says. "China will wel- 
come our music, but it's the approach we take and 
the respect we give to their culture that will make all 
the difference." 

Additional rcportingby Tom Ferguson in London and 
Steve McClure in Tokyo. 
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With More Than 200 
Tours And Festivals Taking 
The Stage, Summer Will 
Be A Scorcher 

By mitchell Peters 
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STRDIUmS 

HennL) Chesneg 

Support: Brooks & Dunn, Sammy Hagar, Big & Rich. 
Luke Bryan, LeAnn Rimes, Gary Allan, Keith Urban 

Dates: May-September Shows: 35-plus 
Also playing: Arenas, amphitheaters, festivals 

Rockin' out to sold-out crowds is nothing new for Kenny 
Chesney, who will play 14 stadiums this summer on 
his 2008 Poets & Pirates tour, the most yet for country's 
top touring artist, "We really only wanted to do a half- 
dozen or so," says TMG-AEG Live's Louis Messina, who 
promotes and produces Chesncy's lours in North Amer- 
ica. "But the phone kept ringing, so we went for it." 
One of those phone calls came from Gillette Stadium 
in Foxboro. Mass., where Chesney will perform July 26 
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as part of the fifth annual New England Country Music 
Festival. Tickets for the event went on sale Dec. 1 and 
sold out in less than 15 minutes, according to Gillette 
Stadium event coordinator (ess Enos. who expects up 
to 55.000 concertgoers to attend the all-day music event. 
"From a promoter's perspective, when we're market- 
ing our shows, one thing that is so consistent with 
[Chesney] is that he has tremendous crossover appeal." 
Enos says. "He has a hold on that market of women 
who absolutely adore him and men who want to be his 
friend." Indeed. Chesney grossed more than $71 mil- 
lion in 2007. most among country acts and fourth 
among all touring artists, according to Billboard Boxs- 
core. His attendance of 1.4 million marks the fifth con- 
secutive year that Chesney has topped 1 million tickets 
sold, a first for a country act. Chesney is doing about 
twice as many stadium concerts this summer as he did 

Ilast summer, Messina 
notes. As opposed to 
doing multiple nights 
in an arena, Messina 
says, "a stadium is a 
one-of-a-kind situation; 
it's a whole different 
vibe. The fans seem to 
enjoy it and Kenny 
loves it. It's like going 
to the Super Bowl." 
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Celine Dion (intemationat) 

May-September 40 

Celine Dion went down in the live entertainment 
history books with her five-year residency at the 4,100- 
seat Colosseum at Caesars Palace in Las Vegas. The 
performer grossed a staggering $385 million and 
drew nearly 3 million people to 71 7 shows that con- 
cluded Dec. 15, 2007. Dion's five years off the tour- 
ing market have resulted in high demand for tickets 
to her current Taking Chances world tour, which 
began Feb. 14 and is in support of her first English- 
language album in three years. "Ticket sales have 
been through the roof for Celine." says John Meglen, 
co-president of Concerts West, a touring arm of AEG 
Live. As such, multiple dates have been added to var- 
ious cities, including eight sold-out nights at the Bell 
Centre in Montreal. "1 believe that when an artist 
sits in a resident show as Celine did . . . the pent-up 
demand just grows and grows." Meglen says. "I hope 
other artists see this and understand that Vegas can 
be a place to work and live." The Colosseum stand 
was a collaboration between Dion and her hus- 
band/manager Rene Angelil. Meglen and Caesars. 
The $95 million facility opened in 2003 with the pur- 
pose of housing Dion's show. 
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July- September /// 20 /// Also playing: stadiums 

Neil Diamond knows how to make a tour announce- 
nienl. On a Tuesday in early April, he announced he'd 
be going back on the road via a surprise appearance on 
the scoreboard at Boston's Fenway Park, where he'll 
perform Aug. 23. The upcoming North American trek, 
promoted by AEG Live, "will be returning to a number 
of venues he has played in the past, along with some 
new ones." says Diamond's tour producer )eff Apre- 
gan, who worked closely with manager Irving AzofT to 
liook dates. Diamond's last tour in 2005 grossed nearly 
S80 million from 86 shows that drew 1.2 million peo- 
ple, according to Billboard Boxscore. 

HanLje LLlGSt 

Support: Rlhanna, N'E'R'D, Lupe Fiasco May- 
June 10-plus 

With the help of some of today's top names in urban 
music. Kanye West is doing his part to keep hip-hop 
ahve in arenas this summer. The decision to booic West 
into Los Angeles' 20.000-seat Staples Center for |une 7 
wasn't hard for arena senior VP/GM LeeZeidman. "We 
sold out two Nokia Theatre shows [in late April), and 
based on the tremendous response from that, we added 
a Staples Center date." Zeldman says. No stranger to 
healthy Imx-ofTice numbers. West's 2005 tourwilh Fan- 
tasia and Keyshia Cole grossed $8.4 million and drew 
more than 2 1 0.000 people to 46 shows, according to Bill- 
board Boxscore. 



IROn mRIOEfl lEurope/nortti 
flmerical; maq-fluq / MO / 
PIso Plaginq amphitheaters, 
statJIums • JflV-2 [Europe! 
June-Julij / ?0-plu5 / Blso 
Plaginq: festit/als • ELTOfl 
JOHII (Europe/north Hmerica] 
mag-Julg / as-plus / Also 
Plaijinq: Colosseum at Cae- 
sars Palace. Las Ifeqas • BLl- 
CIR KE«: Support Oe-Vo / 
may-June / 55-plus • GEORGE 
miCHREl; June-Ruq / i\ • 
BILLV JOEl: maij-Julij / ]G / 
Plso Playing: stadiums • niRE 
inCH nfllLS: fluq-5ept /es- 
plus / PlSQ Plaginq: festivals 
• CRRRIEUnDERUIOOD: Sup- 
port Jason fnichael Carroll / 
ruag-flug / SO / Blso Plaginq 
festluals • WRn HfllER: fnag- 
June lO-plus • lURlKinC 
UilTH DinoSRURS: mag- June 
so-plus 




nmPHITHEflTERS 



Rack the Bells 



A Tribe Called Quest, Nas, Mos Def. De La Soul, 
Rakim, Redman and Method Man, Raekwon and 
Chostface Killah, Immortal Technique, Dead Prez, 
Murs and KIdz In the Hall, Santogold, Kid Sister, the 
Cool Kids July-August 10 
Rock the Bells founder/organizer Chang Weis- 
berg of Guerilla Union will be the first to admit 
that multiple performances from the re-formed 
Rage Against the Machine was the ultimate high- 
light of last year's traveling hip-hop festival. "With- 
out a doubt, their participation with Rock the Bells 
has magnified the importance and viability of the 
platform we're creating," Wcisberg says. Indeed, 
Rage — along with the Wu-Tang Clan. Public 
Enemy and Cypress Hill — helped 2007's Rock the 
Bells gross $14.5 million and draw more than 
203.000 concertgocrs to 12 dates, according to 
Billboard Boxscore. With the absence of a huge 
box-office draw at this year's Rock the Bells, the 
event has scaled back on dates and venue sizes. 
But along with some "familiar acts" on the bill, 
Weisberg freshened the traveling festival with 
such up-and-comers as Santogold, Kid Sister and 
the Cool Kids. "I definitely think we're trying to 
showcase the diversity of hip-hop." he says. With 
ticket price.s ranging between S40 and $75. 2008 
marks the first time Rock the Bells will visit 
Toronto. Vancouver and Philadelphia. In another 
first, following festival dates in North America, a 
number of acts on the bill will travel overseas for 
Rock the Bells concerts in Europe and Japan, be- 
ginning Sept. 20 at the 02 Arena in London. 

Radiohead (Europe/North America) 

Support: Liars, Grizzly Bear June-August 
35-plus Also playing: festivals 

British rock outfit Radiohead astonished the 
music biz last fall after announcing that it would 
allow fans to name their own price for the digi- 
tal purchase of its seventh studio album. "In 
Rainbows." It's still unclear if Radiohead has any 
tricks up its sleeve for upcoming North Ameri- 
can tour dates, but one thing is certain: Fans 
haven't lost interest in seeing the group perform 
live. Back-to-back concerts in late August at the 



BRvnn flonms/FOREicnER: 
lulg ; 9 • B.B. HIRG: (Tlag- 
Sepl / 30/ Rlso Plaginq the- 
aters, casinos. PflCs, arenas, 
fairs, festivals -BRCKSTREET 
BOWS: Ruq / 10-plus / Also 
Plaging arenas • BDSTOD: 
June-fluq / itO-plus / Also 
Plaginq: arenas, casinos • THE 
flUITIRn BROTHERS BRRD: 
Support Bob UJeir fj BattJoq / 
Puq , 10 / Plso Plaginq: PPCs • 
Jlirnnv BUf f En: June-Sept / 

is-pius> BROOKS 6 Dunn/z; 

TOP: Puq -Sept ,' 16 / Also 
Plaginq fairs • CHICROO/THE 
DOOBIE BROTHERS: June-Julg 
/JD-plus«ERICaRPTOn lEu- 
rope/Horth America) niag- 
Ruq / ?0-plu5 / nlso Plaginq: 
arenas, festiuals • CROSBV, 
STILLS 6 nRSH: ttlag-Buq / 
no-plus ' Rlso Plaginq: the- 
aters, casinos, festivals • 
SHERVL CROUl: Support: 
James Blunt, Toots 6 the 
magtals, Julg-Buq / 25 -THE 
CHRRLIE DRHIELS BRRD/.JB 
SPECIAL: Support: Shooter 
Jenninqs / Rprll-Puq, / 30-plus 
•DEATH CAB FOR CUTIE: Sup- 
port: Roque LUaue / mag-June 
,' 30 / Also Plaginq: theaters, 
festivals • HIPPIEFE5T: Jach 
Bruce of Cream. Eric Burdon ft 
the Rnimals, the Turtles fea- 
turing f la 6 Eddie / Julg-Ruq 
/ SO I Also Plaginq theaters 

• RLRR JRCHSOn: Support 
various / (Tlag-fiug / ?0-plus 
/ Also Plaginq: arenas, fairs, 
festivals •JRCKJOHnsonlEu- 
rope/florth flmerical June- 
Puq / 3S / Also Plaginq are- 
nas, festivals • THE JORRS 
BROTHERS (United Kinqdom/ 
north Rmerlcal mag-fluq,/45 

• JOURHEV/HEART/CHERP 
TRICK: Julg-Sept /50>T0BV 



KEITH: Support: montqomenj 
Gentrg. Carter's Chord, mica 
Roberts. Trailer Choir / June- 
Auq / 10 • flVRIL LRVICnC 
lappearinq ujlth the Jonas 
Brothers! Julg / 6 • LVRVRD 

SKvnvRD/HnnK uiiLiiRms 

JR.: flprll-Sept / 20-plus / 
Also Plaginq casinos, fairs • 
ITIRROOn S/COUnTlAG CROUiS: 
Support: Sara Bareilles / 
Julg-Sept / ?0-plus« mfiT- 
LEV CRUE: Support. Buch- 
cherrg. Papa Roach, Sixx R fll . 
Trapt / Julg-Ruq, / MO-plus • 
DflVE mnTTHEUIS BRAD: - 
Calbie Caillat / June-Auq / 
;5-plu5 / Also Plaginq: fes- 
tivals • IRRRTinR IDcBRIDE: 
Support Jack Inqram. Chris 
Vounq. Jason fnichael Carroll 
/ Julg-Auq, / iO • Tim lAc- 
CARUI: Support Jason Rl- 
dean. Halfiuag to Ha2ard / 
(Tlag-Julg / ?S / Also Plaginq 
arenas, festivals • JOHA 
mELLEnCRfRP: Support lu- 
cinda UJIlliems / Julg-Ruq / 
lO-plus • niETRL niRSTERS 
TOUR: Judas Priest, Heaven 6 
Hell, motorhead, Testament 
/ Auq / IS • STEVE ITIILLER 
BRAD: Support Joe Cocker / 
fTlag-Auq / 3D-plus • mUSIC 
BUILDS TOUR: Third Dag. 
Sujitchfoot, Robert Randolph 
ft the Familg Band, Jars of 
Clag / Auq -Oct / ^3 / Also 
Plaginq: arenas • STEVIE 
niCKS: June / 15 • RIGHT 
RRAGER: June-Ruq / 35 /Plso 
Plaginq: casinos, fairs, festi- 
vals • O.R.R.: Support: Ozo- 
matll / June-Ruq 30 / Also 
Plaginq: theaters, clubs, fes- 
tivals • BRRD PRI5LEV: Sup- 
port: Jeujel. Chuck UJicks. Ju- 
llanne Houqh / June-Sept / 
3S-plus / Also Plaginq: are- 
nas • PERRL JRAI: Support 
Kings of Leon. Ted Leo 6 the 
Pharmacists / June / 10-plus 
/ Also Plaginq arenas • TOin 
PETTV 6 THE HERRTBRERK- 
ERS: Support Steve UJInujood 
/ mag-Ruq, / HO / Also Plag- 
inq: arenas, festivals • ROB- 
ERT PLRAT AAD RLISOA 
HAAUSS: June-Julg/ 30 /Rlso 
Plaginq arenas, theaters, 
festivals ■ POISOA: Support 
Sebastian Bach, Dokken / 
Julg-Aoq /30-plu5« THE PO- 
LICE (Europe/north Amerlcal: 
Support Elvis Costello / 
iTIag-fluq / 3Q-plus / Also 
Plaginq festivals •PRDJEHT 



the summer preview 






I7.iOO-spat Hollywood Bowl in Los Angeles sold out 
in 10 minutes, says promoter Bill Silva, president of 
Bill Silva Presents. "Radiohead could've done how- 
ever many nights they wanted to do — they would've 
sold out." Silva says. For its most recent North Amer- 
ican tour in 2006 — which included a headlining slot 

at Tennessee's Bonnaroo festival — Radiohead went 

a more intimate route, playing multiple nights in 
large theaters. Three years earlier, the band's sum- 
mer shed trek pulled in $1 2.3 million from 18 shows, 
according to Billboard Boxscore. 



RockstarEnerqij 
mayhem Festival 



Disturbed, Slipknot. OragonForce, Underoath, 
Machine Head, Mastodon, Walls of Jericho, Five 
Finger Death Punch, 36 Crazy Fists, Airbourne, 
Biack Tide, Suicide Silence, the Red Chord ' 
July-August 30 

It's been a few years since Slipknot has terrorized audi- 
ences with its masked-metal fury. But after being "fed 
up with summer tours and the politics that go into a lot 
of that stuff," the decision to co-headline this year's in- 
augural Rockstar Energy Mayhem Festival wasn't diffi- 
cult. Slipknol vocalist Corey Taylor says. From the same 
organizers who brought you the Vans Warped tour and 
Rockstar Taste of Chaos. Mayhem will likely satisfy* this 
summer's need for a metal shed-fest- "Our goal with the 
festival was to create a great community around metal 
and hard music." says John Reese, who is producing 
Mayhem alongside Warped tour founder Kevin Lyman: 
Darryl Eaton, agent at Creative Artists Agency: and Live 
Nation CEO of North American music fason Gamer. 



REVOLUTIOn: linllin Parh. 
Chris Cofnell. the Brauerij, 
nsh9s Oiuide [featurinq 
Perfect Circle's Blllg Moiu- 
erdel). fltrequ. 10 Veafs. 
Haiuthorne Heights. Rrmor 
for Sleep, the Street Druni 
Corps / Julg-Puq / iH • BBS- 
CBl FLBTTS: Support Taylot 
Siuift / June-fluq /JO/Blso 
Plaqinq festivals • RECEfl- 
EDDTIOn TOUR: Human 
League. Belinda Carlisle. ABC. 
Dead or Plive. ft FIocIh of 
Seagulls, flaked Eges / Bug / 
IS-plus / Also Plaginq: the- 
aters • H.E.IIIJ Support inod- 
est mouse, the Rational / 
June/ 10 • RUSH: maq-Julg/ 
J5-plu5 / Rlso Plaging are- 
nas • SLICHTLV STOOPIO/ 
PEPPER: Ruq -Sept / JQ-plus 
/ filso Plaginq clubs • 
STS9/UmPHREV'S ITIcCEE: 
Julg-flug / JO-plus / Rlso 
Ptaging clubs, theaters •ROD 
STEUIRRT: Support Brgan 
Rdams / Julg-fluq / 10 1 Also 
Plaging: arenas • STOHE 
TEniPI.E PHOTS: mag-Oct / 
60-plus / Also Plaginq fes- 
tivals* JRmESTnvt.OR: mag- 
Rug / 30-plus • GEORGE 



THOROOOODATHEDESTROV- 
ERS/BUOOV CUV: Julg-flug / 
fS / Also Plaging theaters, 
casinos • 3 DOORS OOIUB: 

Support: Staind. Hinder / TBR 
/ 50 / Also Plaginq arenas. 
Fairs • 311/SnOOP DOGC: Sup- 
port fiction Plane / Junc- 
Auq / as-plus (TRUE COLORS 
TOUR; Cgndi Lauper. the B- 
S8s. Regina Spektor. Rndg 
Bell of Erasure. leqan 6 Sara. 
Joan Jett 6 the Blackhearts. 
Indiqo Girls. Joan Armatrad- 
ing. Deborah Cox. the Cliks. 
the Pupplni Sisters. Oona 
Hendrgx. Girl In a Coma / 
iTlag-julg / ?5-plus / Also 
Plaginq theaters • WROS 
UIRRPEO TOUR: Paramore. 
Cgm Class Heroes. Jacks 
mannequin. Against me!. 
Penngiuise. Reel Big fish. 
Cobra Starship Euerg lime I 
Oie. Anqels ft Airujaves. flq- 
qrolites. As l Lag Dginq, the 
All-Rmerican Rejects, the 
Rcademg Is . others / 
June-Aug /gS'UIIOESPRERO 
PflOIC: Junc-Julg / 15-plus / 
Rlso Plaging theaters, festi- 
vals • VES: Julg-Auq / ?5- 
plus / Also Plaginq: arenas 



CLUBS 6 
THERTERS 

nonda Civic Tour 

Panic at the Disco, Motion City Soundtrack, the 
Hush Sound, Phantom Planet / May-June . ' / 30 

One of our charges is trying to keep the Honda 
rand youthful and relevant, and [the Honda Civic 
1 1 ;.ir] becomes a key portion of that," says Tom Pey- 
: :)n . senior manager of advertising at Honda, which 
is in its eighth year of sponsoring the annual Honda 
C'wK. tour. The trek, which is the second-longest- 
1 iinning branded festival, launched in 2001, and 
has featured Blink-182, Incubus, Good Charlotte. 
Dashboard Confessional. Maroon 5. the Black Eyed 
Peas and Fall Out Boy. among many others. "We're 
L;cnerally interested in a band thafs ready to hit it 
big, " Peyton says. Surveys after each tour suggest 
ilial the Honda Civic tour increases purchase con- 
sideration of a Honda vehicle, according to the trek's 
I yfcutive producer. Marketing Factory CEO Rob 
Tonkin. "It's not about nmning out and buying a 
car the day after Ithe concert)." Tonkin says. " But it 
definitely helps enhance purchase consideration." 
Nine Honda Civic shows in 2007 tracked by Bill- 
board Boxscore grossed $1.9 millionand drew more 
'han 1 15,000 concerlgocrs. 

--disi 

May-September 20-plus /// Also playing: 
festivals, amphitheaters 

Ledisf s summer touring schedule is definitely off 
to a good start, as the R&B/jazz singer recently per- 
formed onstage with Prince at this year's Coachella 
Valley Music fit Arts Festival in Indio. Calif. Between 
a slew of festival appearances, Ledisi will visit a 
number of clubs and theaters along the way. includ- 
ing Seattle's Jazz Alley and New York's Le Poisson 
Rouge. Following the release of 2007's "Lost & 
Found," Ledisi was nominated in the best new artist 
category for the 50th annual Grammy Awards. "As 
we got more of the publicity going to the Grammys. 
more and more of the doors opened for us," says 
Rick Farrell. Ledisi's booking agent with Interna- 
tional Creative Management. 



Crystal CastlGS 



June // ' 10 

Electronic duo Crystal Castios' upcoming club run 

"is more or less a makeup tour." says the Windish 
Agency's Carter Adams, who had to reschedule 
spring dates after singer Alice Glass broke a rib dur- 
ing a stage-diving mishap. But the injury turned 
out to be a blessing in disguise. Between tours, 
"they managed to get really huge," Adams says. 
"They're one of our biggest touring bands right now 
and their guarantees have gone way up." The act 
will be touring behind its self-titled debut album, 
which bowed at No. Hon Billboard's Top Heatseek- 
ers chart in April. The Toronto-based glitch rock- 
ers will also open for Nine Inch Nails on select 
summer dates, sources say. 




RDEIE: mag-June / IS / Also 
Plaging: festivals • RUCUS- 
TBOR: Support Paddg Caseg. 
Wild Siucet Orange / mag- 
Sept/ 15-plus •ERVHflHBflOU: 
Support: the Roots / fllag-June 

/ 30-plus • BRflOEmonium 

TOUR: U factotg. menudo. niT, 
GIOUJB / mag / 16 • RRTASHR 
BEDinGFIElO: Support: Kate 
Uoeqele the Ueronicas / IBag- 
Julg / }0 • BEinnOVfl: ITIag- 
June / 16 •CURT BLRCH: June- 
Sept / JS-plus / Also Plaginq: 
casinos, festivals • THE BIRCH 
BnOElS: Support thelilarlochs 
/ 15 / Also Plaging- festivals • 
THE BIRCH CROIUES: June-Sept 
/ MS / Rlso Plaginq: festivals • 
THE BIRCH KEVS:Julg-Rug/ 10 
/ Also Plaging festivals • BLOC 
PRRTV; Julg-Sept / B / Rlso 
Plaging: festivals • BLOnOlE: 
June / 15-plus • CHRIS BOni 
tinternational): fHag-Rug / PS- 
plus / Also Plaging PRCs, fes- 
tivals • BOV GEORGE: Julg-Auq. 
/!0-plus»CBmiLfl:June/lS- 
plus • CHIIHRIRR: Support: De- 
thklok / June-Julg / PS-plus • 
COHEED ROD CRmSRIR: Julg- 
Ruq, / 30-plus / Rlso Plaginq: 
casinos, amphitheaters • 
lEOnRRDCOHEniEurope/north 
Rmerical mag-Ruq /45-plus» 
BILLVCURRinCTOn: June-Sept 
/ ?D-plus / Also Plaginq: casi- 
nos, fairs, festivals • DIERHS 
BERTUV: June-Sept /35-plus 
/ Primarilg fairs • Rill 
DiFRRnCO:June-Julg/IS/Rlso 
Plaginq: festivals • fllEUSSfl 
ETHERIDCE: June-Auq / 15- 
plus • FEIST [international) 
mag-Ruq / 30 / Rlso Plaginq 
festivals • THE FIERV FUR- 
nflCES: Support: Grand Ole 
ParLg / mag-Julg / IS / Rlso 
Plaginq festivals • FUCHT OF 
THE COnCHORDS: mag-June / 

10 plus • VinCE CILU Ruq. nou 

/35-plus/ Rlso Plaginq PflCs. 
fairs, festivals • cnRRlS 
BBRHLEV [Europe/nof th Rmer- 
ical: June-Rug / PO-plus / Rlso 
Plaging: amphitheaters, festi- 
vals • THE CO! TERin/CSS: Julg- 
Ruq / Five-plus • JOSE GOnZR- 
lES: June-Julg /15-plu5/ Also 
Plaging: festivals • RL CREED: 
mag-Sept / 55-plus / Also 
Plaginq: PACs. amphitheaters, 
casinos • HERBIE HflOCOCH: 
June-Sept / TBR / Rlso Plag- 
inq festivals • HOOTIE 6 THE 
BLOUIFISH: Support. Dreuj 
Davis Band / June-Aug / 30- 
plus / Also Plaginq. casinos, 
amphitheaters "ICE CUBE lEu- 
rope/northflmenca] June-Julg 
/ 30-plu5 / Also Plaging festi- 
vals • BIILV IDOL: June-Ruq / 
PG-plus • IflTOCflBlE/lOS 
HOROSCOPOS OE OURRRCO: 
Support El Gringo /June-Sept 
/ HO / Also Plaging casmos. 
arenas • ISLBRDS: mag-June / 
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From spectacular stage shows to simple performances, our three arenas can handle them all. 
And with one of the most experienced staffs anywhere and an email blast system that reaches over 
90,000 people, we're sure to be a favorite stop on any tour. 

JL. KENTUCKY 
1-800-618-51S1 • WWW.KYEXP0.0R6 CENTEr"'^^ 
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the summer preuieui 



;S-ptus • jACERmEISTER 
music TOUR: Hstebreed. lifpe 
0 neqatlue / Support: 3 Inches 
of Blood / maq-June / 45 • THE 
KDOHS: Support: the morning 
Benders / fTlaij-June / IS-plus 

• KOnOnmOUTH HinCS: sup- 
port the Enpendables. Inso- 
lence. Dirtball / June / lO-plus 

• mnRK KnOPFLER: June-Julq / 
30-plus/flisoPlaginq PRCs, 
amphitheaters • LROV RIITE- 
BEaUlll:maij-fluq/35-p(us/ 
Rlso Plaginq: fairs, festivals • 
IflOVTROD: Support Datarock / 
maq-Julij / 3a-plus • PHIL 
LESHErFRIEnDSimag-nuq / 
fS / Also Plaqinq: festiuals • 
LESS THRIURKE/COLOFinCER: 
June-Julq / JO-plus / Blso 
Ptaqinq: ballrooms • JRfDIE 
llOEll: maq-fluq, / IS-plus / 
Rlso Ptaqinq: festivals •HU.R. 
[Europe/north Rmerrca) fTlaq- 
Julq/3D-plus«ST£PH£nmflH- 
LEV: Support: Gullq Bank Sound 
/ mag-June /fS-plus/ Blso 
Plaginq festivals • miCHREL 
IDcOOnRLD: Julg-Sept ,' 15- 
plus • inCRID miCHRELSan: 
Support Greqlasujell/June/ 
IS • (DinOLESS SELF IIIDUL- 
CEDCE: mag-June / 30-plus • 
UJILLIE HElSOn: June-5ept / 
MO-plus / Also Plaginq casi- 
nos, amphitheaters, festivals 

• nvLon inRCRZinE music 

TOUR: She UJants Revenge. 



Switches. Be Vour Oiiin Pet. the 
VIrqIns / mag-June / 3Q-plus 
•THE ORH RIOCE BOVS: June- 
Sept. / HO-plus / Rlso Plaginq 
fairs, festivals • DOLLV PRR- 
TOn lEurope/north flmerica) 
mag-Rug / ?5-plus • PETER 
mURPHV: June-Julg / 30 • P. 
DIDOV Rno mTV PRESERT 
mRHinC THE BRnO M-THE 
TOUR: Oanitq Hane. DRVfB. 
Donnle Klanq. Cheri Dennis / 
mag-June / 10 • PRID DUES 
FESnVRL RaWm. De La SouL Hl- 
eroqlgphics. Saqe Francis. 
Blackahcious. 01H, tittle 
Brother. KIdz in the HalL mors 6 
9th ULIonder. Buchshot of Boot 
Camp Clik / June / g • PRRR- 
mORE: Julg-Sept. / IBR • THE 
RRCOnTEURS: Support the 
Black Lips / mag-June / IS / 
Also Plaginq: festivals • RRIL- 
RORD ERRTH: mag-Ruq / 30 / 
Rlso Plaginq: festivals • RRO- 
CIO: June-fluq, / 35-plus / Rlso 
Plaginq: ballrooms • RETURR 
TO fOREWER (Europe/north 
Rmerical mag-Ruq / SO 'RILO 
HILEV: Support Hih Freitas / 
mag-June / ?5-plus / Rlso 
Plaginq: festivals • RZfl: June- 
Julg / 50-plu5 / Rlso Plaginq 
ballrooms • SER UIOLF: mag- 
June / eo-plus • HEniW UJHVnE 
SHEPHERD: Julg-nov .'MO-plus 
/ Rlso plaginq: festivals • 
SPIRITURUZED: Julg-SeptL / 30 



/ Rlso Plaginq: festivals • 
SQUEEZE: Rug -Sept /eo-plus 
/ Rlso Plaginq festivals • 
STEEL PULSE: mag-fiuq./ 15- 
plus / Rlso Plaginq: casinos, 
fairs, festivals • STEELV DRR: 
June-Ruq / 3Q-plus / Rlso 
Plaginq: amphitheaters, festi- 
vals • ORVE STEUJRRT: Rug- 
sept / )s-piu5 • DonnR sum- 

IRER: Julg-Ruq / 30 / Rlso 
Plaginq casinos. PRCs, am- 
phitheaters • SUJERVEORIVER: 
mag-June / 15-plus / Rlso 
Plaginq festivals • IRRRIR 
TRVLOR: Support Oik Freitas ' 
June-Julg / ?5-plus • TIESTO: 
mag-Jglg / 10 ,' Rlso Plaginq 
festivals 'THE TIRO TIROS (Eu- 
rope/north Rmerica) mag-Julg 
/ so-plus / Rlso Plaginq fes- 
tivals • TOUiER OF PGUIER: 
mag-Sept / 30-plus • BOB 
UIEIR 6 RRTDOC/COV'T (RULE: 
June-Julg / TBR ' Rlso Plaginq 
festivals • RrnV UJIREHOUSE: 
Julg-fluq. / 10 / Also Plaginq 
amphitheaters • HELLER 
UIILLIRmS: Support Vonder 
mountain String Band / June- 
Auq / ?0-plus / Rlso Plaginq 
festivals • TRISHR VERRUJODD: 
Support: Lon mcHenna / June- 
Ruq /lO 

in THf WOUKS: GOOD CHRR- 
L0TTE/B0V5 LIHE GIRLS • 
LORETTR LVOn 



DAVE MATTHEWS &AND 



FESTIUniS 

Rothburij Festival 

Dave Matthews Band, Widespread Panic, John 
Mayer, Snoop Dogg, 311, Phil Lesh & Friends, Mod- 
est Mouse, Primus, Gov't Mule, Thievery Corpora- 
tion, the Black Keys July 3-6 Double JJ 
Ranch, Rothbury, Mtch. 

When it comes to new large-scale music festivals 
sprouting up stateside this year, Rothbury Festi- 
val event producer [eremy Stein, a partner with 
Madison House Presents, says. "The more the 
merrier. We here in the U.S. have been deeply 
stuck in the shed touring model for decades, while 
the rest of the world has been developing festi- 
vals." When lining up talent for the inaugural fes- 
tival. Stein strayed from booking 100-plus bands 
and focused more on quality than quantity. "Also 
very important in our booking process was the 
idea that with fewer bands on the bill we would be 
able to give bands longer set times," he says. Or- 
ganizers Madison House Presents and AEG Live 
also established the Rothbury Think Tank, which 
will foster discussions and seminars about climate 
change and clean energy solutions. "Sustainabil- 
ity is the Rothbury mission." Stein says. The 
event's setting at Double ) I Ranch is located about 
three hours northwest of Detroit. 



PembEfton Festival 

Coldplay, Tom Petty & the Heart breakers, Jay-Z, 
Nine Inch Nails, My Morning Jacket, the Tragically 
Hip, Interpol, the Flaming Lips, Death Cab for Cutie 
July 25-27 Pemberton, British Columbia 

With a number of established music festivals over- 
seas, deciding to launch the Pemberton Festival 
in British Columbia was a no-brainer for promoter 
Live Nation. "We've got 20 of them in Europe, but 
we don't have a multiday destination festival in 
North America," says Shane Bourbonnais, presi- 
dent of touring and business development at Live 
Nation Canada. "It was time to bring the product 
over." The festival is being produced by Live Na- 
tion and Good Boy Productions, a joint venture 
between Coldplay manager Dave Holmes and De- 
peche Mode manager Jonathan Kessler. 

Outside Lands music 
fjRrts Festival 

Radlohead, Tom Petty & the Heart breakers, Jack 
Johnson, Beck, WIIco, Widespread Panic, Primus, 
Manu Chao. Ben Harper Aug. 22-24 Golden 
Gate Park, San Francisco 

San Francisco's inaugural Outside Lands (pro- 
duced by Supcrfly Productions. Another Planet 
Entertainment and Star Hill Presents, in coop- 
eration with the San Francisco Recreation & Park 
Department) will be the first music event at 
Golden Gate Park to run past 6 p.m. "That alone 
will be special," Superfly Productions president 
Jonathan Mayers says. With five main perform- 
ance stages, he estimates the fest will draw about 
60,000 concertgoers per day. "We're really trying 
to build an annual tradition in San Francisco." 
he says. 



Festival 
Fatigue? 

Midlevel Artists Key To 
Lineup Diversity BV RPV lUflDDElL 

while there arc certainly enough large music festivals 
to create a circuit of sorts, any perceived similarity be- 
tween the festival lineups seems to be overstated at 
this point. 

A sampling of 10 major North American rock fes- 
tivals from a variety of producers actually shows quite 
a bit of diversit)' in their bookings. 

To gauge the market. Billboard looked at the line- 
ups of Coachella in Indio, Calif.; Bonnaroo in Man- 
chester. Tenn.: I.ollapalooza in Chicago: Rothbury in 
Michigan; Pemberton in British Columbia; the Austin 
City Limits Music Festival in Texas (ACL); the Mile 
High Festival in Denver All Points West in Jersey City. 
N.J.; OiJtside I.ands in San Francisco; and the Virgin 
Music Festival in Baltimore. 

An unofficial survey of these events finds 22 acts 
playing three of the 10 festivals, 1 1 acts playing 
four of them, three acts playing five of them and 
two acts — Chromeoand Gogol Bordello — playing 
six of the 10. 

The bigger concern is at the top of the bill, where 
exclusivity is hard to find. "Unless you pay a ridicu- 
lous amount of money, you're not going to get an ex- 
clusive on a large act that has a lot of options." says 
Seth Hurwitz, president of l.M.P., which books the 
Virgin Music Festival. 
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For example, jack Johnson is playing five of the 
10; Radlohead, Tom Petty and My Morning jacket 
are performing at three each. "I think at some point 
we may be cannibalizing ourselves as an industry, 
that there may be too many festivals with a lot of the 
same talent at the top," says Randy Phillips, CEO of 
AEG Live, which this year launched Rothbury, All 
Points West and Mile High, and already has Jazzfest 

and Coachollu in its portfolio. 

The lesser-known acts that give events an iden- 
tity and often put a fcsl over the top for fans, though, 
are less ubiquitous. "There are so many great bands 
now in the midlevel, 1 think we're all able to get re- 
ally diverse lineups." says Charlie Walker, partner 
in C3 Presents (Lollapalooza, ACL). "I think the 
perception is that there's this huge overlap, but I 




don't think we're there yet." 

Gogol Bordello definitely has the phone ringing 
with calls from festival buyers, which its agent at- 
tributes to an electrifying live show. "They are un- 
like any other band on the bill, and they instantly 
give a festival a whole new dimension," says Val 
Wolfe, Gogol Bordello's agent at the Agency Group. 
"The enthusiasm from the fans and the dynamic as- 
pects of the music are perfect for the festival setting." 

Another hot band among these 10 fests is Chromeo. 
"I think Chromeo is hot with these festival talent buy- 
ers because people in their markets are raving about 
Chromeo on blogs and reports of the shows are very 
good," band agent Tom Windish says. "That type of 
buzz is what a festival wants. They also have not been 
overplaying any markets, so it's a fresh booking. 



Gogol Bordello frontman 
EUGENE HUTZ makes 
festivals festive. 




(listed bii dttel STRCECOACH 
CDUnTRV music FESTIURL the 

Judds, the eagles. Rascal 
Flatts. Ilm mcGfau. Biq fi 
Rich. Carrie Underujood. Irlsha 
VeariiioDd. Taylor Suilft. 
Gretchen UJilson. Dujiqht 
Voakam, John Foqertg. 
Shelbg Lynne, Glen Campbell 
/ mag a-4 / Empire Polo field. 
India. Cdiir • Bn(nBaon.E fes- 
tival: Panic at the Disco. 
Snoop Oogg. Jimmg tat 
UJorld. Coheed and Cambria. 
Paramore. Ggm Class Heroes, 
Storg of the Vear. fltien flnt 
farm / mag / meadouj- 
lands Sports CompleK. East 
Rutherford. fl.J . SUmmER 
CRIDP music FESTIVAL: Um- 
phregs mcCee. moe. the 
flaming Lips, the Roots. 0 fl.R . 
the fleuj Pornoqraphers. Girl 
Tall<. the flvrett Brothers. Blind 
melon. 5T59. George Clinton 
6 Parliament f unkadelic. G. 
Loue 6t Special Sauce. Tea 
Leaf Green. Clutch. Hot But- 
tered Rum / mag a3-J5 / 
Three Sisters Park Chilli- 
cothe. Ill • DETROIT ELEC- 

TRonic music festival 

mobg. Girl Talk. Carl Cralq. the 
Coal Kids. DJ Benng flenassl. 
DJs miMe Grant. Buzi Goree / 
mag ?M-J6 / Hart Plaza. De- 
troit • SASgUATCH music FES- 



TIWPl: B E m.. the Cure, the Flaminq 
lips. Death Cab for Cutle. modest 
(House, mj.fl , Flight of the Con- 
chords, the fleuj Pornoqraphers. 
the national I may / Gorge 
Amphitheatre. Quincg. UJash, • 
BEST OF THE BEST CRRIBBEDn COn- 
CEBT: Suju Banton. Beenie man. Siz - 
2l3. Bountg Killer. Barrington Leug, 
machel montano. mauado / mag 
25 / Bicentennial Park, miami • 
SOUnOSET '08: Btmosphere, Dilated 
Peoples, flesop RocU ujith Rob 
Sonic and DJ Big UJiz. Little Brother. 
DJ Babu. Rhettmatlc. J-flocc of the 
tUorld Famous Beat Junkies. 
Brother nil. Egedea b flbiUties, 
P,0 5 / mag J5 / metrodome Park- 
ing Lot. minneapolis • PRCHRnCR 

LBTinn music festival nortec coi- 

tectlue presents Bostich • Fussl- 
ble. Grupo f antasma. i;alle)0. Cha- 
ranga takeujalk. Girl in a Coma. 
mane]o Beto / mag 31 / UJaterloo 
Park. Austin • BRmRJfllTI flIUSIC 6 



VIRGin FESTIVRl-CRLCRRV: Stone 

Temple Pilots, the Traqicallg Htp. 
the flaming Lips, Three Dags Grace. 
Corb Lund, face to Face, the Oudes. 
Pride Tiger / June I Fort Cal- 
garg. Catgarg. Rlberta • SlEO ISinnO 
FESTIVRL Uilre. Jose Gonzalez, mog- 
ujai. Gutter Tuilns. Of montreal. 
Oeerhunter. Do Rge. Dnye-Bg Truck- 
ers / June ?S-?B / Calqarg. Plberta • 
nillUIRUHEE SUmmERFEST: Steuie 
tUonder. Rush. Steue miller Band. 
Bascal Flatts. fllicla Kegs. John 
mager. Tim mcGrauj. Tom Pettg b 
the Heartbreakers. the Jonas Broth- 
ers / June J6-Julg 6 /' marcus Rm- 
phitheater. miliuaukec • CLRSTDFI- 
BURV FESTIVRL editors, the Gossip. 
Jag-Z. manu Chao. the Raconteurs. 
James Blunt, Croiuded House, the 
Verve. Goldfrapp. John mager. Panic 
at the Disco, massive Attack / June 
il-lS I Ulorthg Farm, Pllton, Eng- 
land • CISCO OnRUJfl BlUESFEST: 
James Taglor, Feist. Donna Summer. 




RRTS FESTIVAL Lgngrd Skgngrd. 
Hank lUilliams Jr. Trace fldklns, ZZ 
Top, Little Big Toiun, Bandg Oujen, 
Cherrgholmes, Railroad Earth, Von- 
der mountain String Band, Gou t 
mule / June S-7 / Enterprise Ala. 
* cmR music FESTIVRL Rodneg 
fltkins. Faith Hill, Alan Jackson, 
JeujeL Ladg Antebellum, miranda 
Lambert, Kellle Pickler, Sugarland, 
Taglor Sujift, Josh Turner, Carrie Un- 
deraiood, Durlght Voakam / June 
S-8 / dOLuntoujn nashullle • BQR- 
RRROO music (t RRTS FESTIVRL 
metallica. Pearl jam, Kange Ulest, 
Uiillle nelson. Jack Johnson, mg 
morning Jacket, the Rtlman Broth- 
ers Band, B.B. King, m i A, Drivc-Bg 
Truckers, Phil Lesh 6 friends. Death 
Cab for Cutle, Vampire lUeekend, 
the Baconteurs, Robert Plant and 
Alison Krauss / June IJ-IS / man- 
chester, Tenn • PIRVBOV JRZZ FES- 
TIVRL Herbie Hancock. At Jarreau. 
Toujer of PoLuer. Keb' mo', the 
James moodg Quartet, Bog Har- 
grove Big Band, Rgan Shauj / June 
W-15 / Hollguuood Boujl, Los Ange- 
les • TEaURlOE BlUECRRSS FESTI- 
VRL Bgan Adams 6 the Cardinals, 
Am OlFranco, the Frames, flrlo 
Guthrie, the Stuetl Season, Beta 
Fleck, the Del mcCourg Band, 
Solomon Burke / June 19-22 / Tel- 
luride Toujn Park, Telluride, Colo • 



Keb' mo'. Stars, Taj mahal, Akon. 
Steelg Dan. Plain White Ts. the Black 
Croiues. Alice Smith, lllgclef Jean. 
Ladgtron. Dr John. Brian UJilson. Fer- 
gie / Julg 3-13 / Lebreton Flats Park, 
ottauja • ESSEncE music festival 
Kange lUest. Chris Brouun. marg J 
Bilge Jill Scott, morris Dag the Time 
Julg 4-B / Louisiana Superdome, 
neiij Drleans • ROCKlAHOmA: UJar- 
rant Ifeaturing Jam Lane), Bret 
michaels, LA Guns (featuring Tracii 
Guns], Enuf f rnuff, Cinderella, night 
Ranger, Testa / Julg 10-13 / Prgor, 
Okla • SOUTH TEKAS ROCK FEST: 
Queensrgche. Skid Rouj, Prettg Bog 
Flogd.Tesla,Dokken,Lfl Guns. Faster 
Pussgcat. HellK, Dz? Hnozz, the Godz, 
Firehouse, Jackgl / Julg 11-13 / 
Boerne Texas • RLL GOOD IRUSIC 
FESTIVRL Phil Lesh 6 Friends, Ulide- 
spread Panic. Gov't mule michael 
Franti 6 Spearhead. Derek Trucks 6 
Susan TedeschI / Julg 11-13 / mar- 
uln's mountaintop. masontoujn. 
lU Ua •EDCEFEST: Stone Temple Pi- 
lots. Linkin Park. Sam Roberts Band, 
the Brauerg. Ashes Divide, Attack in 
Black, Arkells, the Coast, Creature 
the Flatllners, Hostage Life, mod- 
ernbogs modernglrls, the Stereo- 
hoax. Stueet Thing. USS / Julg 12 / 
Doujnsuieuj Park Toronto • PITCH- 
FORK music FESTIVAL Dinosaur Jr. 
Jarvis Cocker Ghost and Rae. mis- 



sion of Burma. Animal Collective, 
Spiritualized, m luard. Vampire 
lUeckend, / Julg 18-20 / Union 
Park, Chicago • milE HIGH mUSIC 
FESTIVAL Dave mattheius Band. 
Tom Pettg b the Heartbreakers, 
John mager, the Black Croiues, OJIR. 
michael franti 6 Spearhead / Julg 
19-2D / Dick's Sporting Goods Park, 
Commerce Citg, Colo • 10,000 LAKES 
FESTIVRL Phil Lesh 6 Friends, the 
flaming Lips, michael Franti 6 
Spearhead, George Clinton 6 Par- 
liament Funkadellc, Leftover 
Salmon, Sllghttg Stoopid / Julg 23- 
26 / Soo Pass Ranch, Detroit lakes, 
minn • CRPITOl Hill BLOCK PRRTV: 
Vampire Uleekend, tes Saug Fau, the 
Hold Steady, Girl Talk, Chromeo, 
Kimga Daiuson, the Dodos, USE. Jag 
Reatard, Darker mg Love Akimbo / 
Julg 2S-26 / Capitol HIU, Seattle • 
CRTHERinC OF THE VIBES: Phil Lesh 
& Friends, the Black Crouies, Sam 
Bush Band, Derek Trucks b Susan 
tedeschL the fleville Brothers, 
Zappa Ptags Zappa /Julg31-Rug 3/ 
Seaside Park • lOllAPRLOOZfl: Aa- 
diobead. Rage Against the machine. 
Dine Inch nails. Kange liJest / Aug 1- 
3 / Grant Park. Chicago • REIUPORT 
FOLK FESTIVRL Jimmg Buffett. the 
Black Croujes. Cat Poiuer. Jakob 
Dglan. the Auett Brothers. Leuon 
Helm.ShefiHim. Calexico/Rug 1-3 
/ fort fldams State Park. Aeiuport. 
R 1 • Rll POIRTS UIEST mUSIC h RRTS 
FESTIVRL Radiohead. Jack Johnson. 
Underujorld. Kings of Leon, Cat 
Poujer, the Roots, the Heuj Pornog 
raphers. Girl Talk / Rug, 8-10 / Lib- 
ertg State Park, Jerseg Citg, n J • 
SUmmER SORIC: Coldplag, the Verve, 
the Sex Pistols, the Prodigg, Alicia 
Kegs Fatbog Slim. Paul UJeller. Deuo 
the Jesus and marg Cham, Panic at 
the Disco, Heuj Found Glorg / Aug 9- 
10 / Japan • VIRCIR mOBIlE FESTI- 
VRL Foo fighters. Jack Johnson 
Kange UJest, nine Inch Palls, Stone 
Temple Pilots / Rug 9-10 / Pimlico 
Pace Course, Baltimore • REROIRC 
ARO lEEOS FESTIVRLS: Rage Against 
the machine, metallica, the Killers 
/ Aug 22-21 / Alternates betujeen 
the tujo U K sites • BUmBERSHOOT 
music 6 ARTS FESTIVAL: Beck 
Stone Temple Pilots, Lucinda 
UJIlliams, neko Case, Ingrid michael- 
son, Jakob Dglan, Del Tha Funkg 
Homosapien / Rug, 30-5ept, I / Citg 
Center, Seattle • VIRCIR FESTIVRL- 
TOROdTO: Foo Fighters, Oasis, Bloc 
Partg, Ullntersleep, Constantlnes, 
Spiritualized, Paul UJeller, Stereo- 
phonics, the lUeakerthans, the Pi- 
geon Detectives / Sept 6-7 / 
Toronto island Park • AUSTIR CITM 
UmiTS music festival Foo Fight- 
ers, Robert Plant and fllison 
Krauss, Beck, manu Chao. John 
Fogertg. Dauid Bgrne. the Racon- 
teurs, the mars Uolta, Gnarls 
Barkleg, Conor Oberst fi the mgs- 
tlc Valleg Band / Sept 26-28 / 
Zilker Park, Rustin 
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WiistViroliHa 

Wild mulXX'hmleiful 



Charleston, West Virginia is still one of America's 
lowest-cost, second-tier cities. Charleston Civic Center is the 
premier entertainment venue in West Virginia, 



Target West Virginia! 



West Virginia's largest 
entertainment venue 




1-64. 1-77 and 1-79 
converge in Charleston 



85.000 sf 
Class A extilbit space 



/^■^ Charleston 
Civic Center 

Coliseum O Municipal Auditorium O Little Theater 

www/.charlestonwvclviccenter.com 304.345. 1500 
john.robertsonOcharlestonwvciviccentercom 




the summer preview 




Come play 
in our house! 



Frederick P Rose Hall is perfect 
for dance, theater, opera, benefits, 
conferences, product launches 
and corporate events. 

Centrally located in Columbus Circle, 
our two versatile theaters, soaring 
atrium, full-service catering 
and intimate jazz club ensure 
a spectacular event, 

For more information: 
212-258-9536 
booking a jalc.org 
www.jalc.org/bQoking 



Top Five Treks To See 

while all the attention is focused on the superstar megatreks. there are always some tours that 
rise up and makes a lasting impression. These "sleeper" tours can take place at any level, indoors 
or out, clubs, arenas, theaters, ballrooms or amphitheaters. Basically, we're talking about tours 
somewhat under mainstream radar in the spring that, come August, will be ubiquitous in the 
blogosphere and in the shared consciousness of the live-music fan universe. 
By their very nature they're difficult to predict, but we'll make a run at it here. 




R.E.m. 

A revitalized R.E.M. is enjoying its best ticket 
sales in years in the wake of the band's well-re- 
ceived "Accelerate" album. With 
Modest Mouse and the Na- 
tional supporting in North 
America, the tour, which began 
Memorial Day weekend in Van- 
couver, plays a wide range of ven- 
ues before heading to Europe. 
Early signs point to big success. 

" Our first-day sales were better 
than what we ended up with on 
the last tour." R.E.M. 's longtime 
agent Buck Williams says. 
"There's a lot going on sale right now. and we're 
jat] 8.000-12,000 tickets almost everv'where.'* 

Asked why the uptick. Williams credits the 
new record and renewed vigor from the band. 
"They've gotten substantial airplay, and we 
haven't been getting that in the U.S.," Williams 
says. "The band is proud of this record and 
they're playing a lot of it on tour." 

Promoters have noticed the band's enthusi- 
asm. " People are excited about R.E.M. because 
R.H.M. is e.xcitcd about R.E..M." says indie pro- 
moter Seth Hurwitz. who has R.E.M. booked 
)une 1 1 at the Merriweather Post Pavilion in 
Columbia. Md. 

Williams says the band will return to North 
America in the fall for more shows, including 
New Orleans' Voodoo Fest in October. 

The SiiieU Season 

Tlie Swell Season concept — Irish singer/song- 
writer Glen Hansard and Czech singer/pianist 
Marketa Irgova initially wa.s bom from a 2006 
album, later capturing a broad audience via the 
2007 film "Once." {The duo won this year's best 
song Academy Award for "Falling Slowly.") Tliis 
unlikely combination has been booked into such 
major festivals as Coachella and Bonnaroo and 
selling tickets on its own at the theater level. 

Hurwitz says Swell Season sold out Balti- 
more's MeyerhofT Symphony Hall for May 17 
at 2.300 scats in three days. "We've always done 
real well with the movie stuff |like "O Brother, 
Where Art Thou?"| and "Buena Vista Social 
Club.' "he says. "People feel it's something spe- 
cial and temporary they can only catch now." 

All Hedrick is the Swell Season's responsi- 
ble agent at the Agency Group and says the act 
will wrap up its current run in June, then will 
go back out around the Austin Cit)' Limits Fes- 
tival in September, including two nights at the 
Greek Theatre in Los Angeles. 

Robert Plant find 
Alison Krauss 

Another one of those "catch it while you can" 
lours is the pairing ofLed Zeppelin frontman 
Robert Plant with bluegrass darling Alison 
Krauss. a combination that led to the popular 
"Raising Sand" album last year. 

The pair began headlining theaters and are- 
nas in .April at a sellout pace, and agent Dan 



On The 
Road 



RRV UJRDDELL 



Welnerat Paradigm stresses that the tour is more 
fully realized than simply Krauss and Plant. "The 
albxmi is more than a 'project' or 'collaboration.* " 
Weiner says. "The>'area band, and 
hopeftilly will want to record again 
and continue touring." 

After U.K. /European dates in 
May, the tour returns to U.S. soil 
in june for more arenas, theaters, 
amphitheaters and Bonnaroo. The 
first leg of the tour wraps July 19 in 
Nashville, but now it looks like it 
will continue. "Plant/Krauss have 
confirmed two festivals between 
late September and October, and I 
hope they wrill consider others," Weiner says. 

Coheed find Cambria 

While prog rock act Coheed and Cambria has 

been mesmerizing fans in one configuration or 
another for more than a decade, it continues to 
build an audience and gain momentum. 

Tlie act is playing festivals, ballrooms and the- 
aters before heading overseas for a European fes- 
tival run in June. "They are incredibly gifted 
musicians, who can write great songs and really 
deliver that arena-level rock sound their audience 
is thirsty for." says Kirk Somnter. the band's agent 
at William Morris. "Tlie team is working very dili- 
gently to break new ground, expose them to new 
masses and grow them out of the large theater/ 
small hall business tliey are accustomed to." 

Tlic band will perform at A-level festivals in 
Europe in june and then will headline at Sum- 
merstage in Milwaukee upon return. And the 
group's agent hints at something big to come. 
The rest of our soimmer plans will be detennined 
shortly, as we are planning something very spe- 
cial for our fans in the fall," Sommer says. 

3 Doors Doiun, 
Staind And Hinder 

It's a "meat and potatoes" rock bill built for sum- 
mer. 3 Doors Down. Staind and Hinder will 
begin |uly 8 in St. Louis and wrap Sept. 9 in West 
Palm Beach. Fla.. as one of Live Nation's stur- 
diest rock packages of the summer. Boasting 
three acts with headlining experience on the 
bill, tickets are still priced at $45-575 in the sheds, 
with all lawn tickets at $25. 

All three acts are booked by Ken Fermagllch 
at the Agency Group. Wrigley's Fxtra Fruit Sen- 
sation gum will sponsor the tour, adding .some 
useful promotional juice. The show is part of 
Live Nation s successful four-pack lawn promo- 
tion at most sheds, with four tickets for the price 
of three. At about 40 shows, if this tour takes off, 
it could well be a top 25 contender. 

"Our promoters have been working with 3 
Doors Down since 2000, " Live Nation senior VP 
of amphitheater and arena programming Ryan 
McElrath says, "They never fail to deliver an 
incredible live show to their fans." 
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For 24/7 touring news 
and analysis, see 
billboard.blz/touring 




would like to thank ttie following artists, 
promoters and friends for supporting our 
nationwide voter registration campaign: 

3alHy Digital Entertainment • 10K lakes Festival • AEG • Aii TratDc Contiol ALO 
All Good Music Festival " Altman Brottiers Band » Trey Anastasio . Angelique Kidjo 
Area Foundation Assembly of Dust ■ Bama Works Bela Fleck & ttie Ftecktones 
Billboard Bittersweet CreoHons Blues Traveler Bonnaroo Bourne Media 
Bruce Kleloch and Associates Camp Bisco CIRCLE Concerts4Ct>arity 
Concrete Planet Conscious Alliance ConsiderltOan Crosby. Stills & Nosh 
DJ Logic Dark Star Orchestra Dave Matthews Bond Declare Yourselt 
Derek Trucks Band The Disco Biscuits Drowning Creek The Duo Echo Project 
Fair Elections Legal Network Farm Aid Foo Fighters Fox Theater Galactic 
Gathering of the Vibes Gov't Mule Guster HBO Hard Heod Management 
High Sierra Music Festival ICIIps Jack Johnson Jokprinfs Jambonds.com 

JamBase Jomcruise Keller Williams Langerado LEBO 
Leftover Salmon Les Claypool and Primus Live Nation Lyrics Bom MMW 
Madison House Magic Hat Brewery Maroon 5 Meatcamp Megadeth 
Metropolitan Entertainment Michael Franti I, Spearhead Mickey Hart 
Mike Gordon moe. moe.down Mountain Jam MuslcMatters 
My Mofning Jacket New Voters Project North Mississippi Allstors NYPUG ' O.A.». 
Paradigm Agency Patagonia Particle Pepper Perpetuol Groove Phantasy Tour 
Phil Lesh & Friends Jim Pollock RatDog Red Light Management Retix Reverb 
Rex Foundation Robert Randolph Rock the Earth Rock the Vote 
Rothbury Festival Ryan Montbleau Band SCI Fidelity STS9 Santona 
Simon Equity Partners SIrius Sofelllle Radio Slightly Stoopid Steve Klmock 
Summer Comp Festival Supertly Presents SXSW Tea Leal Green Time Inc. 
Twylyte Design Umphrey's McGee Virgin Festival Voice Media Wakorusa 
Wear Your Music Wilco Yonder Mountain String Bond Zenbu Media 

Experience true freedom. Vote. 
www.HeadCount.org 
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the summer preuieuj 



Or Tour De Farce? The Coming 
Months Will Determine 
The Health Of The Live Market 

By Ray lUaddell 




Some of the most solid names in the tourinq 
business uuiU be out this summer; the industry is 
hopeful that dollars and attendance ujill rebound 
from double-digit decreases in ^007. ^11 LUith some 
70% of all tourinq activity, summer is make-or- 
break time for the live business, nouu the primary 
revenue qenerator for acts and the music industry 
alike. Rnd the summer of 2009 uuill shoujcase a 
chanqinq landscape, particularly in ilorth America. 
Luhere a burqeoninq major-festival scene, an 
amphitheater business seeking revitalization, a 
vibrant small-venue circuit and a tight economy 
Luill all play critical roles. 1 On the positive side, a 
roster of all-stars and promising rookies UJill climb 
on tour buses this summer. But, qiven the strenqth 
of the tourinq schedule, if a rebound doesn't take 
place, the implications ujould not be qood. 



On paper, it's a sellout summer: Tom Petty, Jimmy 
Buffett, Dave Matthews Band, the Eagles, Neil Dia- 
mond. Coidplay, the Police, Bon Jovi, Bnice Spring- 
steen, Eric Clapton, Radiohead. Celine Dion, Rod 
Stewart. Kenny Chesney. Tim McCraw. Rascal Flatts 
and Toby Keith arc only a few of the acts touring this 
summer (see list, pa^e 32). 

Festival lineups are exploding with big-name talent 
and showcasing a promising crop of newcomers- Live 
Nation promoters are touting the best amphitheater 
summer in years, AEG Live is bullish on Its offerings 
in a wide range of venues, and tlie live business in Canada 
and Europe has been solid as a rock for several years. 

"Not taking into account what's happening with the 
cconotny and the effect it's going to have, it's starting 
to feel like it should be a good summer," AEG Live CEO 
Randy Phillips says. "There are a lot of great acts out, 
and certainly for the festival business there's a ton of 
great headliners." 

So will it all be enough to reverse last year's double- 
digit decline in dollars and attendance? Many of those 
who make their living in this business believe it will be. 
but are predictable in their cautious optimism. 

"It looks like it should be a good summer." C3 Pre- 
sents partner Charlie Walker says. "The amphitheaters 
look strong, there's some great stuff playing arenas, so 
generally it looks pretty healthy." 

Of course, springtime optimism in many cases turns 
to autumn teeth-grinding. "We'll see how it shakes out 
at the end of the year," Walker says. "We all do pretty well 
at the beginning of the year, but around October it gets 
harder to sell tickets. So far, so good." 

Shed Survival 

Nothing will tell the tale of summer "08 like the am- 
phitheater season, and Live Nation is high on it. "I be- 
lieve it's the summer of dreams," says Jason Garner, 
CEO of North American music for Live Nation, the 
world's largest promoter. "It's that summer we're all 
going to look back on and say, 'What a magical am- 
phitheater year 2008 was.' I'm not a cheerleader, but 
we're pretty darn excited about the year," 

The lineup represents an opportunity for the am- 
phitheater as a venue to reclaim favor with the North 
American concertgoer. With more than 40 sheds in 
its portfolio. Live Nation owns and/or operates the 
vast majority of these venues. 

Even so. the company says it produces just as many 
arena shows (1,000) as amphitheater shows, along 
with about 6,000 shows annually in smaller venues. 
Still, it's widely considered that much of Live Nation's 
success in a given year — or lack thereof — hinges on 
the sheds. 

In general, amphitheater concert attendance has 
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declined in recent years, posting a year-over-year in- 
crease in attendance and gross just once in the past 
five years — 20O6"s record-breaking touring year, ac- 
cording to Billboard Boxscore. The decline has been 
steady; average per-show attendance for amphithe- 
aters was 7,741 in 2007. compared with 9.325 in 1998. 

Most amphitheaters have a capacity of 15.000 or 
more, and when the profitability of shows for Live Na- 
tion owes much to per capita spending on ancillary 
spending, a 2.000-plus reduction in heads is more 
than meaningful. 

With only one-third of their capacity in the more 
valuable reserved seating category , sheds" gross poten- 
tial is lower than in arenas, so the promoter must pay 
a higher guarantee or percentage of ticket sales to en- 
tice upper-echelon acts to play these venues. Profitabil- 
ity in this razor-thin margin largely depends on IrafTic. 

But right now, optimism reigns supreme in the Live 
Nation camp, even if its public company status pre- 
vents it from predicting a profitable year. The company 
claims to have streamlined operations at sheds to make 
them more efficient, and Garner says 2007 was the 
best year in several for Live Nation amphitheaters. 

Even with this list of talent, much depends on the 
deals Live Nation has struck and the resulting ticket 
prices. But Garner is more than opliinislic. "There are 
some hallowed names on that list and it's an honor to 
be hosting them," he says. "When you look at that list, 
you see some regular touring artists that are out there, 
and there's also a group of artists who clearly looks 
like they woke up and said. " I want to go out and play 
for my fans." put a short run together, booked some 
amphitheaters and festivals, and came out and de- 
cided to play." 

Others are less enthusiastic, or perhaps more re- 
alistic. "The summer business has pretty much set- 



tled into a predictablt' paltfrn and if tliat's what your 
expectations are, you deal with it accordingly,"' says 
independent promoter Seth Hurwitz, whose l.M.P. 
in Washington, D.C.. books and operates the Merri- 
weather Post Pavilion in Columbia. Md. "It's not a 
boom summer, it's not a bust summer. it"s just the 
same old thing: The shows that are supposed to do 
well do well and the ones that aren't don't." 

Previous Live Nation incarnations SFX and Clear 
Channel Entertainment adopted what critics called a 
'"buy anything that moves" posture in locking up the 
summer business, cramming amphitheater seasons 
with 30-plus shows and drawing criticism for saturat- 
ing the market and putting some acts in venues too 
big for their drawing power. ITiat strategy has changed, 
Garner says. 

" Last year we started the process of trying to be more 
selective, trying to make sure if we were going to reach 
for a smaller show that wasn't going lo sell the major- 
ity of the capacity of the amphitheater, we were very 
careful on the deal-making of those shows." Gamer 
says. "Nothing's changed. We're continuing to be se- 
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lective, smart and prudent about the way we're pro- 
gramming our amphitheaters." 

As a result, show counts were down by more than 
100 for the overall shed business, probably more so 
for Live Nation sheds, and the industry took notice. 
"As much as 1 hate to give them any credit. I think the 
Live Nation edict of doing less shows has definitely 
helped us all," Hurwitz says. 

The quality of artists touring could reverse that 
trend slightly in 2008. Garner says. "Whereas last 
year there was a handful of superstar artists on an 
amphitheater calendar, this year it's much larger than 
that,"' he says. "Show count is a market-by-market 
thing, but clearly on that core 20 shows per venue, 
we certainly have a lot more superstars in that 20 
than we would have last year." 

Merriweather will host a similar number of shows 
as last year. Hurwntz says. "1 never judge it by the num- 
ber of shows. I judge it by how each show is doing." 
he says. "I'd rather have 10 shows that sell out than 20 
that do half that. The days of getting away with simply 
booking a bunch of shows are long, long gone." 
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flr9 Fests Th9 neuu Sheds' 

What will really change the summer landscape in 2008 
is the explosion of new festivals, a trend that began ear- 
lier in the millennium with the huge success of the 
Coachella (Indio. Calif.) and Bonnaroo (Manchester, 
Tcnn.) events and resulted in tlie announcement of more 
than a dozen major lineups since. 

The trend is providing a wealth of options for artists, 
particularly on the developmental side of the business. 
But major headliners are also taking adrantage of the op- 
portunity (see stor>', page 35). 

"The festival circuit is the new amphitheater circuit." 
Hurwitz says. "The big, big acts have somewhere to 
play besides amphitheaters that is not as challenging 
as a stadium." 

Garner does not see a festival circuit replacing a shed 
circuit. "What we're seeing is artists picking and choos- 
ing great plays," he says. "What artists are doing is look- 
ing at the entire U.S., saying. '1 '11 play twoor three festivals, 
15-18 amphitheaters and have a nice little tour." " 

"Bands can go out and pick their spots." says C3 Pre- 
sents' Walker, whose company produces Lollapalooza in 
Chicago and the Austin Cit)' Limits Music Festival in 
Austin. "If an act is strong in some markets, they can go 
headline shows. If there is a weaker area of the countr>' 
where maybe they're not as strong, they can pick up a fes- 
tival and maybe grow some new fans." 

Phillips says that theory is fine if it works out geograph- 
ically. "That's easier said than done, because you're mak- 
ing the assumption in the weaker markets that there's 
actually a festival to replace the headlining date," he says. 

AEG Live. Live Nation's closest rival, is producing 2008 
concerts and tours by Neil Diamond. Celine Dion, Bon 
Jovi, Kenny Chesney. the Eagles and others. The sub- 
sidiary of sports and entertainment firm Anschutz En- 
tertainment Group subscribes primarily to an indoor 
venue model, except for its role in such festivals as the 
New Orleans jazz & Heritage Festival and Coachella. This 
year the company launched three new major festivals in 
RoUibur)' (Michigan). Mile High (Denver) and All Points 
West (jersey City. N.) .). For its part. Live Nation launched 
only one. Pemberton in Western Canada. 

"One of the reasons why Live Nation has been late to 
the part)' in the North American festival business is be- 
cause their promoters who oversee the amphitheaters have 
been reluctant to use up as many headlining acts as it lakes 
to put a festival together." Phillips says. "So in that regard, 
[the growth of the festival business] has been an issue." 

Whether a festival play hurts a stand-alone perform- 
ance in a market depends on whoyou'rcasking. " In some 
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ambitious overhaul of downtown 
Los Angeles. Eventually it will be 
part of a complex that includes the 
Grammy museum, nightclubs and 
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markets an artist will view it as an "either/or' scenario, 
but the good news is we own over 40 amphitheaters," 
Garner says. "It's about the right play for the market at 
the right time. There's enough business to go around for 
ever>'body. and this summer is proving there is the right 
mix of festivals and amphitheaters. And in a market where 
neither exists, the artist can play an arena, and at the end 
of the day you end up with the right tour for the artist." 

While all types of venues compete for headliners. 
when it comes to acts and consumers, choice is good. 
"If you're a broad-based music fan. clearly the festival 
offers you a better value if you want to go knock down 
30 bands in a weekend or however many you can squeeze 
in and watch," Walker says. "That's definitely the best 
way to go as far as the economics work." 
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Europe 



Festivals have long been the driving force of the sum- 
mer live business in Europe, where no structured am- 
phitheater network exists. During summer in Europe, 
the festival is king. 

Herman Schueremans, president of Live Nation's 
Belgium operation and overseer of Euro fests, says fes- 
tivals do well because they satisfy a variety of needs, in- 
cluding value to consumer and big audiences for artists. 
He says the four-day Rock Werchter festival July 3-6 in 
Werthter. Belgium, is headed to yet another sellout with 
Chemical Brothers. Lenny Kravitz. R.E.M.. Mika. Jay- 
Z. Ben Harper. Kings of l^on, Gnarls Barkley. the Racon- 
teurs, Beck. Grinderman and others. 

Often for major headlining acts that play arenas or 
amphitheaters in the States — the Police, Bon |ovi and 
Bruce Springsteen & the E Street Band among them 
this year — stadiums are sellouts in Europe. 

Such is the case in Scandinavia, which is primed for 



a •'fantastic summer." according to Thomas Johans- 
son. Stockholm-based chairman of international music 
for Live Nation. 

Iron Maiden stadium dates will move 230.000 tick- 
ets, according to Johansson, and Springsteen sold out 
280,000 tickets to six stadium shows in an hour. Metal- 
lica sold out at 22.000 tickets in Bergen, Norway "TTiat's 
a record for that city." Johansson says. "Bergen is 1.100 
years old. so that's a good record." 

The region is also enjoying big sales \^'ith Celine Dion, 
Foo Fighters, Rod Stewart. |ay-2, John Fogerty, Mark 
Knopfler, Bob Dylan and the Eagles. 

Asked if the weakened American dollar had an im- 
pact on the European live business. Schueremans 
replies. "Yes, all Americans want to tour Europe too 
soon and too often." The Belgium-based promoter says 
he's seeing the "first signs of an overheated market." 

"We keep telling managers and agents that ticket prices 
can't keep growing." Schueremans says. "We should 
freeze them now in order to keep our market healthy." 



Smaller l/enues 



Among the major promoters, smaller venues have expe- 
rienced a similar, if quieter, boom as festivals. AEG Live 
has focused on more intimate venues like its Nokia rooms 
in New York and Los Angeles, and Live Nation has kept 
on expanding its Fillmore and House of Blues brands. 

"That continues to be a growing segment for both us 
and the industry," Garner says. "People get exposed to 
more and more music in these venues, there are more 
and more bands that can sell out that 1.000- to 3.000- 
capacity space, and we're certainly dedicated to it." 

Hurwitz, who owns the 9:30 Club in Washington, 
D.C., says, "The club business is still good, but it's not 
packed to the brim like it once was. Shows that used to 
sell out are now doing 900 out of 1 .200, which is noth- 
ing to complain about. But it's not going berserk like it 
was there for a while. I wouldn't call it suffering, but the 
public certainly picks and chooses a little more." 

For the industry at large, the wild card remains the 
economy. "1 read the paper, I understand the economy's 
not in the best shape," C3's Walker says. "I just drove by 
a gas station and saw that price, hwX it hasn't translated 
into a lack of attendance for us yet." 

So. while there are a wealth of blockbuster acts on the 
road, blockbuster ticket prices may be hard to swallow 
in an iffy economy. And if the touring industry suffers 
another decline in attendance and dollars, artists and 
the business will have to re-examine the concert stage's 
staUis as music's golden goose. •••> 
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Before The Shouu 

Several sites and services have emerged 
to help take the guesswork out of where 
acts should schedule their concerts. 



Lets members request that a band tour 
their city, allowing artists to see which 
cities have the highest demand. 

YOUTUBE 

Added a feature that details when and 
where videos are watched the most so 
artists and managers can target areas 
with the most views. 

Displays when artists in users' digital li- 
braries are coming to 
town, as well as which 
other members are 
planning to attend. In- 
cludes links to Ticket- 
master to buy tickets. 




'■ I VlMATiOM WH NNDIR 
A tool bum wtm pftwr A dBri te that 
recommends the most relevant Web 

sites, blogs and social networks to ad- 
vertise concerts. 

Sends a text message to any subscriber 
buying ringtones or other mobile con- 
tent of participating artists with a link 
to win a free ticket to the show, sent 
via mobile ticketing. 

f . - I" '. T GO-'' CO'-" 
Provides mobile ticket services that 
combine sending unique codes to nno- 
bile phones with a special reader in- 
stalled at the venue. 



During The Shouu/Tour After The Shoai 



While a band is on tour, and sometimes 
even onstage, these sites and services 
help artists and fans communicate. 



Members share mobile-phone photos 
and Twitter updates while at the show 
for others to see. Also partners with 
events like Coachella to host live cover- 
age, news and video. 

P!-: ■ .r: ._ 

Members select the upcoming show 
scheduled for their area and submit the 
songs they hope to hear while there. 

MANGOMOBILE. MODERN 
MOBILE MARKETING. IMPACT 
MOBILE. VISES MEDIA 
Manages text-messaging campaigns for 
concerts, including performance sched- 
ules, promotions, news updates and, In 
some cases, a vote for the encore. 




Check out what you missed. These 
companies offer rebroadcasts. 

ATAT BLUE ROOM 

Rebroadcasts 

sets from 
such events 
as Coachella 
and the New 
Orleans Jazz 
& Heritage Festival. Investing heavily 
in search advertising to link fans seek- 
ing artist information to related Blue 
Room content. 



Webcasts exclusive, sponsored live 
events on MSN. Recently added live 
broadcasts to mobile phones through 
partner Verizon. —Antony Bruno 



[MS BILLBOARD MAY 17. 2008 



Billboard 

EXPERIENCE THE BUZZ 




'lace your press directly in the hands 
f your customers and prospects with 
ustom reprints from Billboard. 



the 'G5group 

integrated publishing solutions 



800.290.5460 I ecostructure(a)theYGSgroup.conn 



The YGS Group is the authorized provider of 
custom reprint products from Billboard. 




Develop greater 
brand awareness 
and showcase your 
featured editorial 
from this industry 
respected publication. 



Event Collateral 
Media Kits 
Direct Mail 
Online Marketing 
Recruiting Packages 
Presentations 




WITH A SMASH 
GLOBAL TOUR 
AND A NEW HITS 
COMPILATION, THE 
VETERAN METAL 
ACT ROCKS A NEW 
GENERATION 
OF FANa 




IRON 



Iron Mniden in London, 1985. From left are ADRIAN SMITH, 
BRUCE DICKINSON, NICKO McBRAIN, STEVE HARRIS and 
DAVE MURRAY. The seminal British metal band's hits of the 
'80s are on the new compilation 'Somewhere Back in Time.' 




AFTER THREE DECADES, IRON 
MAIDEN IS GOING STRONG AS 
THE PEOPLE'S METAL BAND 



BY PAUL SEXTON 



It all began, like many of the key 
moments in the Iron Maiden story, in the 
pub. The principle of inspiration via 
lubrication is terribly British — and terribly 
Maiden. The enduring story of a true rock 
family begins in east London as long ago as 
Christmas 1975. when bassist Steve "Harry" 
Harris assembled the band's fledgling 
lineup. Even its very first gig, a few months 
later, took place in a spit-and-sawdust 
"local/* the Cart & Horses in Stratford, in the 
East End. Seventy million albums later. 
Iron Maiden can still claim to be the people's 
band. Or it would if it had any inclination to 
play famous, which it certainly doesn't. )usl 
watch the act after a typical night on the 
road, such as the current, record-smashing 
Somewhere Back in Time world tour, playing 
to tens of thousands of people per night. 



"We always stay in hotels in the cenier of town," says Rod 
Smallwood, director of Phantom Music, the management com- 
pany that represents the band. "We don't carry personal se- 
curity, and after a show, the band will just walk to the nearest 
Irish pub. it'll be full of fans, and it'll be great. There's no. 
'How dare you come over here and talk to us? We're the band. ' " 

When Iron Maiden launched the Somewhere Back in Time 
trek Feb. 1 in Mumbai, India, the set list and stage show would 
have struck a chord in the memory of longtime fans. Both 
echoed a legendary four-night stand by the band in 1984 in 
Long Beach. Calif, that was captured on the album " Live After 
Death," released the following year. 

This year, the band released an expanded DVD of those 
shows, also titled "Live After Death," which has hit No. 1 on 
video charts worldwide, according to the band's management. 

On May 12. via EMI worldwide (and one day later via New 
Door UMe in North America). Iron Maiden will introduce new 
fans to its greatest hits from the '80s with the compilation "Some- 
where Back in Time." 

And on May 21 , Maiden will open a North American sum- 
mer tour at the Verizon Wireless Amphitheater in San Antonio. 

When tickets for the 2008 tour went on sale, it soon became 
obvious that Maiden was heading for a new personal liest. The 
42,000-capacity Palmeiras Stadium in SSo Paulo. Brazil, sold 



out in a week; its first visit to Colombia produced the fastest 
first-day sales of any music event in the country's history, ac- 
cording to Phantom Music; 125,000 tickets for shows on the 
upcoming Scandinavian leg disappeared in two hours; and 
so it goes on. 

What's more. Maiden has adapted an old adage. In its case, 
the band that flies together stays together. For 23 shows in 45 
days in 10 countries, the first leg of Somewhere Back in Time 
had the act creating its own friendly skies across the South- 
ern Hemisphere. 

Ed Force One. the customized Iron Maiden plane named 
for Eddie, the band's beloved "mascot," carries the band, the 
50-man crew, 12 tons of equipment and the entire stage set. 
Among the pilots is the man who fronts that very stage: As- 
traeus Airline Captain and Iron Maiden lead vocalist Bruce 
Dickinson. Not a bad "day job" for something that started out 
with "a trial lesson for 35 bucks" on holiday in Florida. 

"We did 170.000 tickets in a week and flew over 4.000 miles." 
Smallwood recalls of one phase of the tour. "What a week. If 
that isn't fun, you're not alive." 

In every corner of the Iron Maiden camp, you find people 
who've been part of its family for 25 years and more, many 
who've been with the band since it started its lifelong associ- 
ation with EMI Records in 1979. continued on »p50 
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inn Gamtany. StuHgan. SindaMngar Maaavhaia 

IM Gwmany. Murrtdt. OiyitipiMHia 



■<^-vx. Pans, f^ppwjrpme Pamin 
: p^ aerlarM. Basle. SarAt JacoOshalla 
G^rinany. Cologne, Sporinolie 

1st Germany, Bre^^en Sifldlhfliis 

2nd Gernwry. Hannover. NiedcMchoarMM 

4lh Germany. Hamburg. Emsi- Merck-Halle 

SIh NethortandB. Lactan, Groanoordhal 

tth Garmany. KatttiAa. Schiraitwaktfialle 

Wi Swwlan, Stockhokrv En*»daJst«lien 

lOei SwJen. QothonOurg Scandinavium 

11m Oenniwh Copentugen. Bicnobyhallen 

13m Noroav Chammen, Drammeoshaiien 

eih Germany. Munch, Roch Pop 

2ISI EngUna UKDrtogo. Brunei Unrrarsny 

22nd England. Leads. UnMnKy 

2M EnglMML Redtw. Coailwm BM 

24ih EngUrid. Hua. cwr Hal 

2301 En;^Ncwca>U«.CttyHd 

am England. Brnnin^wn. 13daon 

2nh Engtand. Darby. Aaaambly Rooira 

2ailt England. Hanlay, Victoria Htfl 

2flai England. SheMWd. UmwsAy 

30m EnglBm ManiSieslw, *«oio Theatre 
DCCEusen 

1« England. Nonmgham, flock Civ 

IBB1 England London, Maroue^ Cluo 

2tM Engiaivi London Rainoo* Ttuade 
KILLER ItK rOlJR 
1M1 

FEBRUARY 

17B1 England, ipaiwai. Qaunwni Halt 

1 m EnglandL Nownch Unrrer^ey ol East Anglia 

IWi England. Oilon),NmTh«an' 

20lh England. LancaMar. Uiwwy 

2tal Engtand. Derby. Aatwnitity Rooms 

22nd Englana Manchsalsf, Apotti Theatre 

23rd England. Hanley. VKWnft HM 

24in England. DwwtaOle. Oueansway Hall 

26irt England Ouildroid. CaAc HH 

37111 England B->fllDl, CoMon Hal 

28111 England Taunton. Odacn 



MAHCM 

lsi England Boi#nemoutn, Odaon 

2nd England Souitiamploi^ Oaumon Tlwm 

4ih England BrKfford Sam Georget Hal 

Sth England Lfrtifpocl, Emprn TlwaM 

eih EnqlaniJ M^ldlcsborajgh. Royal CouH 

7lh Engiana NffwraslW C&f Haii 

eth Sconand Glasgo*, Apollo Theatre 

gm Scooand, Edlnburgn, Playhouaa Thean 

lOlh England ShsHMd. Oty KbI 

i2!h England. Brmm^Mm, OOaon 



15«h Englano London Hammeftmllh Odeon 

laih Franc*, Lilto. Palais St Sauv«ur 

20tn France, R«imt Matwn Ms Sports 

2lsl f ranoe, Pane Le Sataclan 

a2nd Franca. Pans, Le Baaclan 

23rd France. Lyon. Paais DHn«( 

2Mh France. UtivTas. Safli; des F«les 

25(h Franca. TauUn Palirmre vert CAteau 

2801 Franca. t*ca. ThAatre De Mrdure 

27m FraiK«.U»<Va«V.PMisOMSpoM 

30lh Haly. Wan. MtMg 8«ane 

3i«i H^. Ragglo Emfta. PMaapon 

APRIL 

t n tia«y. Paiaspon. Bteada 

2nd IM^. Paiatoort. Goniia 

3rd liafy, Tunn Paunpon 

Sm SwiUMland Zurch, VoHiihwj* 

1001 Germany Beitn. Noue Vi&t 

ITfli France, StrwBojrg HaH Tivt>i 

laih Francs, MulnouHi, Puis des Fates 

I9lh France. Oowun (Annecyj Sa«e de la Bulo 

219 France. Convninges iTouUuse). Colomiers Hai 

22nd France. Bordeaui Salle du Grand Pare 

2»d Franca, Ofiaana RoihonOe 

241h Belgium. Gent bmbiughal 

2Slh QeQium. Antwarp^ Cnt Roma 

2ein Netharlantt. Latden Sndagahociaal 

27tn N«thertan(ls Wnachoten. Os KMw 

2aih Nethertanda. Numegan Oe Varoentglng 

2901 Gerniarty. Biemen. 8e« OUb 

KIL1£R EUROPEAN A WORLD TOUR 

MAY 

3fd Germany. Hambunj. Cm>l-MBri*-Malle 

Tih Sweden, Lund, Otymcwn 

m Sweden, StixAholin, Gota Laion 

torn Oenmarv Copanhagan, Odd Faaow 

atti Japan. Tokyo. Koaei Nenkin HaH 

22nd Japan. Ouha, Festival HaH 

23rd Japan, Nagoya Koae- Nenkm iHsll 

Z-Uh Japan. ToKyo Nakaru Sun PIva Hall 

KILLER EUROPEAN TOUR 

A1»UST 

tfiih Germany, Stuagart. Cairaiadter Wasan 

leui G«many. Nwanbarg. ZMppainlaKI 

22nd N«herla««.Battoo.S(wtPafk 

2>d Gettnany, Darmttadt. SMOion BMwMkir 

zeih Franca, Fraju* Ar«nae 

3Tir, rrnro. Cap D'Agda, iWarwe 

29»i France, Bayonoa, Ar*n«t 

3i*» France, Annecy Stadium 

SEPT1E«BE« 

1sl FiarKB, Orar^ Theatre Anu|ue 

6th Fomw YugcalaviA BolgrKte Hippodrome 

eth Sweden, SlocUiolnt. OraMn or GOia Lajon 

Sin Sweden. Lund, Ohmptn. 

ton □anmarfc. Copenhagen, Odd Fatuw 

OCTOBER 

2Wi naly Bologna. Pataspori 

27in nary, floma, Tiwano Tenda 

2801 iiaty, Florence, Theairo Tenda 

SStti Italy. Padova, Paiasport 

3091 nalv, Milan, Pauis UK 
KILLER UK TOUR- 
NOVCMBCR 

iSlh Cn^and, London, RairOw Theaa> 
DECEMBER 

23rd En(^. London. Tha Ruikn Amis PH 



3Sm Btt^mni. OuncuM. Oueansway Mali 

2g»i Entfmd, Huddantrid. Unver«y 

2m England, WMMrtwmplon. Civic Hall 

28th EnsMd, Hanley, Victoi<a Hall 
MARCH 

lai England, Bradkxd, S*ni Qeofget hUl 

Jul Engtand, Liverpool HoyaiCoufl Theatre 

Wi England, Mancfiesler. Apo« TheoW 

5th Engtond, Lw»mr. Da Montton Hal 

Gih England, Blmnghain, Odeon 

aih England, Pwtsmovti. Odeon 

9th England, CMord. Haw Theatre 

lOiri En^nd, Daitiy, Awwnbty Rooms 

nin England. BrMd. OMston Haa 

i2iri England. Bradmed. Lelsi«e Cenne 

i4in scodano. Glasgow. Ajxiao Theatie 

15m ScoiJand, Esraxjigh Playtwow Theatre 

leiTi England. Newcastle. City Halt 

I7in England Ory Hal Snettwid 

1901 Engand, IpsvMch, Gaumoot Hall 

SORi England, London, Hammorsmittf Odeon 

22nd Franoa. Reims. Palais Des Sports 

23rd Franca, im. Faws Oes SaiA-euis 

itm Fitnm. PMB. PMItti Ballvd, NogMii-sui-Marne 

26m France. Lyon. Palae D'H>.«( 

27ih France. Clermont-Ferand, Matson Oe« Spots 

28m France Nice ThiBtre De VertliHe 

son Francs, MontpeHier, Palw Des Soon* 

3ltc France, Tootowee, Hal Comminges 

APRIL 

2nd Span, Barcokma Palnoo De Municipal 

M Span. Madrid. Real Mad^ Pavilion 

4th SfMiTT. San Seoaatian, vetodromo 

SIh France. Bergerac. Padnoire 

ath France. LeMmLURoiondB 

7ih Fiance, BraBLPwcOM6«OWIiena 

8th France. PolUmAime 

91h Franca. DI(on. IMaon Om Spofti 

lOrn France. Granodls.Atieicpoaltlons 

I2t» Swmerland. Weitenhur, Sladlhala 

1 31H Franca. Strasbouiy. TWoh HM 



23'd Gartnurry, Wjriiburg Kuiacntaltiaae 

24m Germany Nuremberg. Henifr«rieinhaae 

2eni Germany MunoT), CrcuB Kione 

27ni Gefmarry, HeiOaHietg. Rhein-Necxar-Halle 

28«i Gem\an^, FranAlurt-Oltenbach, Siadlhaie 

2a«i Germany Stuttgart. Sindeffingei MesMhalie 

30tl Germarry DusselOort. Ptilipsnafe 

HAY 

Itl Neltwrtands. Amsterdam. Jaap EdenhaJI 
AUGUST 

ZSttt England Ct^ipnenhani. GoKKtgpers Club 

28*1 England Poole Am Centre 

28*1 Engiara. Reaang Festr>^ai 
NOVEMBER 

12*1 Austtaka. Adelaide. Town Hai 

14*1 AueaaU. Melbourne Si Kllda, Palan Theatre 

isn AuavaiiB. MeKxnirne- St Kiua. PaMsTheaM 

27*1 Jipoa TbkyO- Nakam Sun Plaza Halt 

29*1 Japan. Osaka. Festtval Hal 

DECEMBER 

itt Japan. HagoySL City Kokaido 

2nd Japaa ShM^ PuOic Hal 

4th Japan. SMbuya PutMc Hal 

WORLD PIECE TOUR 

1983 

WAY 

2nd England. Hiill.CCy Hal 

3id England, Praiton. Qukllial 

SIh England. OMtord. New Thaawa 

6ih England, L«ioasMr, Oa Mondorl Hall 

7ih Et^aro. SoiAatnfiion. Oaumon Hal 

aih Englana. Ipawidt. Oaunwit Hall 

10«n England. Noamgnam, Oaumom Hal 

llih England. BradlOtd. Saint GeDr9«s Haii 

1 m Soeaand, Glasgow. Apoib Theatre 

13*1 Sooaand, Edmcurgri, Playhouse Theaue 

15*1 Walea.Catdm.SainlOavK]sHal 

16*1 England. snaMU. City Hall 

1 7*1 England. NawcaaUe. City Hall 

levi EnoUna. Hanley. VKKKla Han 

20*1 England. Bhnn. CcMon HaH 

21SI Eiigland. Birmngnviv Odeon 

22nd England, Blnnni^ianv Odaon 

23rd England. Manehattar. ApoRg Thaaire 

2S»i England. London. Hammersmith Odaon 

28*1 England. London. HammarBmllh Odeon 

27il England, London. Hammersmith Odeon 

38*» England, London, Hammersmith Odeon 



tsl Ftrfjnd, HelsirJu, Ishallen 

3rd Sweden, Gothenburg Scandlnavium 

4th Not«ay Diafimen, DtanvraWiide 

Sin Sweden. Slocktwlm. isstadion 

Tin Oenmadi- Copenhagen, Faikoner Theatre 

9lh Nothertanda. Kanrade. Rodahai 

10*1 Ltminbourg, ScMliinQe. Hal PoVwlent 

1 nn Belffwin, BiusibIs. Forh NaUonoJe. 

12*1 Nelhaittnds. Amalerdam. Jaop Edenhall 

NOVEMBER 

Sth Ne1f«fiande, Ke-k/a*- Rodahaj 

7th Gannarv Hnnnovor EitonnMitNilW 

0lh Germarry Hamburs Dnst-IArrch Katie 

ath Germany. K<c: Ostseehalle 

10*1 Germarry, Bremen StadlhaJle 1 

14*1 Belffum Bnjssens, Forfit Nai*)naie 

15*1 France, Rouen Pare Oes Ekposhmxi 

I7ih France Pans, Espaca Balwd 

I8tn Franco Sesanton. Pates DOS Sports 

1W> France. Cternwit-Farrand. Ha«on Des Sports 

20tti Fiance. Lyon. Patala O'Hftfer 

22nd Spam, Barcelona Sports Palace 

24m Spaai. Madrid, Raai Madnd Pauikm 

2Sm Spaei. Madnd. Raal Madnd Pavihon 

27th Spain. San SolMMin. Modromo 

30*1 Oennany, Muni*. Oiymp«heiie 

OeCCMBER 

Isl Germany. Nurambeig. Hammer Wmhslle 

2nd Qannany. NuremOMg. Henvneneinhalie 

3rd Oennany, Wiwaxirg. Carl-Diem-Halie 

4|h Gennany, DusaaMod. PhNpshi^e 

ath Germany, L»n, DonauhaHe 

7th Gwmany. Ludaigshalen. Frwkich-eiMrt44saa 



6*1 Germany, SluTlgart. Martin- ScNeyer' Hal Is 

gm Giwmany, OortmurW, Waitfnleriala 3 

lOth G^many. Clusseirinm. Waller -KCiOei-Hale 

nm SwiUenand. Lausanne Palbs De Baulieu 

i2th tu^, Paaova. Paiacw Oeho Spod 

I3lh Italy, Mfan Palais bOo 

I7lh Germany, Oortmurvl A'ssXaie'iaM 

iSth Gerrrianv. Dortmuns West^alenaie 

WORLD SLAVERY lOUH 

ma 

AUG 

9ih Poland. Warsaw. Tbrwar Sports Has 

lom Poland. IjOdi.SponhallAleiaPoin 

rnn PotanoL Potnan, Arana 

1 2th Poland. Wroclaw. Folks Hall 

1 4iti Poland. Zabna. SponshiS Makoawwx 

1 em Austna. Wanna. Aicnio**>a» Spoman 

1 7ih Hungary, Budapest Sports Hal 

i8ih Formal Yugostavta. Seigtade. 

Salam Eih&lion Comie 

19*1 Fonner Yugoslavia. MuOHsna. Ovorana Tn-ol. 

Zlsi MIy, Pordenone. Parcagalvani 

22nd ■aly.AnnadlTkggla.EiCBaamannieii 

25*1 France. Annocy. Pare Oaa Exposition* 

288) FrwKa.PolaYas.AranatMPaM'as 

29*) Spain. San SebsMan. PaMon Munopai 

3tsi PonugaL Oporto, Pavllhao IMtfite 
SEPTEMBER 

in Podugai. Cascais, Pavihao OramaKo 

3n] Span. Madid. Estacno Reman Valero 

Sin Spai. Baicalona Piilai:a3 Munidt^l 

Till France Toukxise. Palais des Sporis 

Sth France, Pal*a dss Sporls. Boideaut 

lilh Scotland. GlasQO*. Aoofo Ti>;aiie 

I2ih Scotland, Aoeideen Capilol Tt-«atie 

13lh SooOand, EonlMign, Playhouse Theatre 

15*1 Englana. Newcastle Crty Moll 

16*1 EngianJ, Newcastle City Mali 

17*1 England, SheHwId Cily Hall 

IB*i England, Ipswtch, Gaumoni Hall 

20*1 Englarxj, Leicester Oe Monltort Mali 

2I« Englan^. Dilord Hvi Ttwatre 

a2nd Englana, St Ausiei, Cornwall Coliseum 

23rd Efiglarw. Bristol. Hipoodiome 

3Sth England tJanchestei. Apollo Theaire 

26*1 England, Manchester, ApoUo Theaiie 

27*1 England. Hanley. Veiona HaH 

28*1 Cnglanl Noitinglwm. Royal Conoeri M^ll 

30*1 WalM. Caidff. Si DnM* Hill 

OCTOBER 

2nd England Bmninghajn Odeon 

3nl Englana. arm«ig^»m , Odeon 

SIh Englar>!). SoiilhamiHO" OaumonT Ma* 

Tlh Wales. Carditi St Ds^ds Mali 

eth England. London, Hamme-smim Odeon 

9lh Englano, London, Hammersmith Odeon 

10*1 England, London, Hammersmiih Odaon 

12*1 EngUrW l^nOon. Hnmrrwrsmilh Odeon 

IS«i Garmany Cc4ogne SpcrtnaOo 

tern Germany SlutJgart. Sponhalki 

17*1 Germany Heidelberg Rhein-NeOi«r -Halle 

19*1 Germany Wjriiburg Ca(1-D«m-Halle 

20*1 Bergwm, Brusaels, ForW Nawnaie 

21M France. Nancy. Pare des ExpoaJiKyis 

2M Qertnany. FreiDuig. Sudmalla 

24*1 Geftnany. Municfi. Otytrvuhale 

28*1 Oarmanit Eaaen. Grugahalle 

27*1 Garmany. Braman, SladmaHa 

28*1 Nelhartands. Zwola, ^hal 

29*1 Ft anc«. Pwm. Espaoe BaMid 

NOVEMBER 

191 Owmani. Copenhagen, Bronotjyhalen 

2nd Sweden, Stocfthobn, lastadion 

3rd Sweden, Goihantwg, Scanona^um 

Sth Fnland. Helt<i*i. Mai 

ath Gerinany. Ruaselheim. Waller -Kcbei- Halle 

flih Germany Nurait«erg. Memmene.nhaiie 

nth ttsly. Botogna, Theairo Tenda 

12«» Ra«r. IMan, ThwUro Tanda 

13*1 France. Lyon. Espace Tony Gamier 

14lh Smrtiartantl, BoaM, SI, JacoD Spcrviaie 

l»H5 

JAHUART 

IM BMilL Ho da jMwa^ RJ 



I4ih Japan, Tokyo. Nakano Sun Piwa Mali 

IS*) Japan. Tokyo. Natano Sun Piaia Malt 

17*1 Japan, Tokyo. Kosai Nenkin Mall 

19*1 Japan, Tokyo. Kocei Nenkm HaH 

20*1 Japan Nagoya. Kokatki Hail 

22nd Japan Fukuoka. Sun Palace 

24th Japan. Osaka. KoseiKerkm Hal 

2S(h Japan, Tokyo Nakano Sun Plaza Hall 
MAY 

2nd AiMtralMi Cintwrra. Theatre 

3rd Australia MelOOivne F»tnrat Hall 

Sth Auairaka- Adelaide. Barton Town liall 

eth Auskahe, WooOongong. Snetl^^arbOl> 

7th Austraka. Sydney. Hordern Pavilnn 

Sth AuMtalla. NewcaoMa. Cily Haii 

10*1 AiBtiala. Bctsbane. Fesbval Hal 
SOMEWHERE ON TOUR 
IMS 

SEPTEMBER 

10*1 Format Yugoslavia. Belgrade, Pionor HaH 

11th Former Yiqotiavia. Zagreb, Spodova 

12*1 Former VijcfirtiavMi L,ulMi|Bna TwollMai 

14*1 Ausfia. V«rvia Dcii'ai.in3el 

15*1 Austna. Giaz Eisstaao" LieOenau 

17*1 Hungary Budapest, MTK Footbafl Stadkan 

I9*> Poland KotoMtoa. Zafcna Makostowy 

20tn Fwand Wrodaw, Hsila Ludowa 

2)Bi Poland Poman, Areru 

23rd Poland Gdanak. Okvia 

24*1 Poland, lodi Halla Spcrtowa 

2S«i Poland Warsa«'. ronvar Sports Hall 

OCTOBER 

3r0 Englana, Oiloro ApolB Tneai/e 

4in EngHna Si Austell, Cornwall Cdiseum 

6lh Wales Caidifl Si Oavcls Hall 

7th Wales, Card*, Si Dawdi Mall 

8in Englana, Bristol CoBlon Hal 

10*< England, Manch«taf.Apo«) Thaaire 

llih England. Manchaslai. Apofei Thaam. 

12*1 England, LMatpool. Empire Thaaire 

14*1 Englana, LexMaiBr.De Montton Hall 

15*1 England, ShaMeU. City Hall 

18*1 England, Shahek). City Hall 

18*1 England, Ipnnch. Gaumont Thaatra 

20*1 England, NotMngham. Royal Conoen Hall 

2ISI England, Bradford, Si OMrgea Hal 

2JM England, liamey Vooria HaN 

24*1 Cnglarxl Cny Hal Newcastl* 

2S*i England. Cty Hal NeMWlia 



28*1 Sconand, Ed.nburgn, PlayttouM Theairo 



■^llanO Brfmingfwim Odeon 

T-gland ftrmingham, Cklecn 
J E:r>gland, London. Harnmersfflith Odeon 
4it> England. Londort. Han«neiartMti Odaon 
5lh England. London. Hammoramilh Odtan 
7th Englano, London. HammaramNh Odaon 



Noway. Drammen. Dtammer 
Sweden, t/aliro issiadoc 
Germany. Fra.ikluiliO'lMbaL' 



Germany. Essen Gruganaie 
Qemiany. Munich. Hud-Sedlrnayer-Halle 
BalBlun). Brussels Flv^i MaDoi\ale 
France, Pans, Paiats Oiwii^iort Oe Pano.'Bercy 
MfiCR 

Spain. Bamtons. Palam Municipal de Depones 
Spain. Madnd Raal Madhd Pabalkin 

Spam, Madno Real kla(kk) Pabelkn 

Portugal Lttbon cascais Han 
Fiano!. Toukxjsc Paiandes Sports 
France. tJtontpeliier. Le Z*rvm 
France. Lwrn Paias oas Soons 
Qe*niany, Nuremberg HemmerWimaile 
Germany. LudWKfS/ialen. Et>ermaile 
SwiUertand, Lausaivie. H^lie dos Feies 
Haly. Turn. ThM»o Tanda 



iSin lia'y NapMiS The alio TerUa 



21st ItHV Pa(Kiua Theairo T»n0a 



llin Japan, Nagoya, Shi Kokaido Had 

131h Japan, Tokyo, Bi>90 Kan Hall 

lith Japan, Tokyo, Nmk tun. 

t Tlh Japan, Kyoto. Kakan Daiichi Hall 

tSlh J^an, Hrostvma. Kosei Nekm KaAan 

?Oiti Japwi. Osaka Festival Hall 

2tsi Japan. Osaka Fesiiv* Hall 



28Ih tjormany. Cokigne. Empre Clut> 
2gih GenTMny. Cokigre. Empre Club 



201ti England. London Queen Wary 

22nd England. Casne Domngton Donir^nPark 

251h Czech, Plaque, Soarla Sladum 

27lh Gerrrany, Schxeir/url Manive<s^n 

2eih Go-rr^ny, Bccnum flut-flana S-.Hdian 

31sl Hungary. Buoapesi M'K f njibnJI Stadum 



2nd Austria Innsbruco ^ssiadwn 

491 NemerfandS. Tiltwrg, WJIhfJim It FC 

etn Swiuertand, Laosanne Palais de Beaulieu 

tCiih Italy. Modena. Arena Feaia NazionaJft Dal unita 

1 3ih Greac*. AKiana. Aa( Staiaum 



Spam. Barmlnna f-ata Onl Toras 

France. Pans. Pffais Onnsoorl Oe Pan&flercy 

Fiance, Paris, Paais Dmrnsoot De P*is,BOrCy 



3rd Frtand, Heisnki. Ishall 

5*1 Norway, Drammea DraT^menshalle 



tetti Wales. Ne«pcrl Centra 

191h Scotland. Eaintxjigh, Playhouse Thaam 

?Oih Scotland. Eointrurgh. Playhouse Thaaba 

2isl Scotland Emnouigh. Playhouse ThaoM 

24iti England. Mhitley Bay tee Rmk 

3Sin En^and. tVtinwy Bay loe Hmk 

27in England. Bim-ingham. NEC Arena 

^Slh England. BBTTiir>gham. NEC Aiena 

3cnh England, Mane h ew er , Apom Thp.ue 



DECEMBER O 

in England. MaiTchesier Apolo Thnaire 

4tfi England. SheffioU City Hall 

etti England. London, Hammersmrih Odeon 

Tlh England. London, Hammersmrtn Odeon 

toni England. London, WefT«<e> Aiona 

nth Engiand. London, Wativie'/ Aiena 

I2th England. London. Hammarsmnh Odeon 

UK iMTtHcny expness tour 
laao 

SEPTEMBER 

I Sth En^and. kMon Keynes, WOughlon Centre 

201h England, Soothamplon, MayfW. 

ZIB4 Enaiwd 0>to>tl Apolki ThHita 

23(d lielano. Outym, The Poini 

24iti r*orthern iteUno. Kings Hall. Beeast 

26tti England. Newcastle. Crty Hall 

27lh Scotland. Eflirouigh Playhouse TIs a ve 

28in ScotlviO Capiloi Thnaire 

30lh Scotland Ayr Pavilion 

OCTOBER 

IM England, Presion. Gi«li*ia« 

2n* England. Locester De Monttot Man 

4*1 England. Liverpool, Royal Ccurl Theatre 

Sth England. Hull City Hati 

7Ih Warn. NB«pon Centre 

eth England, CamDriOge Com Eachar^ 

Wi England, Gty Haa. Sh9««id 

ttih England. OetDy. Asaemcy Rooms 

t2tn England. Mancfteawr, Apoao Theatre 

i4ih England. LaauieCeniie Torbay 

ism England. Poole, Ana Centia 

tern Engtand. Hantey VMona Hall 

iBth England. London. Hammersmith Odaon 



21SI SpMi, Sarmona. Spam Palaot 

23KI PomqM. Latxxv, CaK»ii PariiM 

2Sth Span, MhM. Sports Patoot 

27m Spun. Swi SetMsUBT.Velodronio 

29lh Franc* Pan*, Lb ZenHh 

30m Franc* Nancy, La ItrMx 



■ .-rt Halla 

2ISI Onnany, Augiburg. SchnratwnhBJIe 

23(11 SwMkn. QiMhMburs. ScandnaviLxn 

25in Ffnncs, 8ouigM, PatfUon 

27tti Italy. Tivia PalMpon 

2em ita)y. Mataw. Cwp Spomn 

2m ury. Floron», PalMCWl 



MARC I' 

Zm Japan Tokyo, NMK Hall 

2m Japan Tc*yo, NHK Mall 

APRIL 

1M JatMivOiniyaSoncCayHal 

SnO JapwvOaaK&Koaai Nankin Han 

3rd Japan, CoRim Oynt Yoiohvna 

5*1 Japan. Tokyo. NHK HM 

JUME 

29VI MnniM. RoMcW*. Cfang* Slw 

»b Swuwland. Bern. FMnaNe 

6th Swiuarland, WMtflhur. AH StaA 

2ist Francs. TouBn. u CasMlM, AuMroma Paii 

FEAfl or TW DARK TOUB 
JUWE 

3rd EnglanilNonMcft.TT>eOi«IP.H. 

9*1 kabKia. Rayhjaviu LauvMaMMIn 

JULV 

23fd Oila. Samoga. Mapatfio Eattom 

2Slh Argencna. BuMot Am. Fwracanfl Oe«ae 

m> Un4Uiv,MarnMdeo.EMadonQ«icnlAniosa 

3161 erai«.AoDaJan«ra.aiLGinatioOoUaracaM0rtii> 

AUUDSr 

tti Brail. Sao Paub. SP. Eaiadio Da PaaiteMs 

<m BrazK Porto Atagr*. RS, &BBffllr*w 

ism Gwrnany. UanrMm. MaimvM-GoiarKie 

(Tin Bel9um. eruaaaft.FortlNMeru«t 

22n(j E(idtand.CaslieOemngttn. DorwKjionPafh 

JMT. Oamwh.CopacAagan.ValiyHaMn 

27in Finland, Helanki, Ishtf 

?9ih S«*adwv S«oekhoim, GUbe Arena 

31sl Norway Ofio, Spektrum 

2nd NeiherlanSs. Den Bosch. BrabsiVNBl 

4m Swiuarianc), Lauaanna. Patmrc De Mailey 

sm F(ar<ca. PanaGrandaMaMdaUVMaW 

rm France. Muinouae, Patau Oas Sports 

Mh Fianoa. Annecy. Pare Dea Evosaone 

lOitt Franoa. Milara, Lai AiArwa 

i2in Italy. flaggK) EmM. Arana Facia Dall' UnM 

Span, Banakms. Wbrwnwntal BuUrng 

iTVi Span, $an Sabanian, ValDdronio 

lam Spftn, Mam). Laa Aianaa BuHnng 

1901 Span. Zaragott. Munbpal Jm 

2m Puarto rico. San Juan, Etiaiio Juan narnonLoubr«( 

OCTOBER 

i« Ma>lco,Uaiik»C«y.SponiPaiaca 

2n0 Me»oo,Me»ooC*)r,SpoilsPaMc» 

4fi Meneo, GuMlilMn. ElWIO JaMco 

Ml Vanuueta. Caracaa. Poiwdro 

1 tM> vvnwiMhk- Cwaoaa. PoHaOro 

SOih N«w Zaaland, Auckland. Logan Canvbeii Centre 

22nd AustfaMa MoCKMfxo. FaaMal HM 

23rt Australia. Sydney. Hordan PawMn 

3Wt Japan, Nagoya. Wrtxm Hal 

tUh Japan. FukuoM. Koa« Nai«an Hall 

aom Japan. Haoslwna. ttoaal NanWn HaH 

MOVEMBER 

i« Japaa Oaaka. ArenaK Han 

M Japarv. Oaaka. FatDvai HaH 

M JapuiL Yokohama. Yokohama CiAire Oyni 

m JapaivT(*yo.YoyoaiOlyrV*>:Pool 



■ AlXMfJl 

Cm* Rep. Vi««o«a, Dsirava 
SlovaMa. BrabaiavL Zimn* Stai*on 
Aunrta Vienna. Siadmatle 
Naihartanfls. Ai nhatm, R^ntial 
Franco Par*, ClyvOa Mbntmartre 
Oarnwny, Berln. Naue WW 
OaffMny. WOauig. CaMMni-HiM 



JUNC 

M RmMb. Moectw. Cayn<p« Hal 

«lh Rimia. Moatow. OifiTipk: Hal 

en RiMii.«kMctM.(%in(iicMtf 



SimitMBCR 

2m Israel, Jerusalenv Sng Stng 

2Wi hraal. Harfa. T>»a Ef>d 

Mm kwae), Tei Av>v. Cnenwa Thaatar 

OCTOBER 

ah S ATiica. joharvwaMig, Standard Bar* Arana 

Tth S Ahica, Oiifban. Vdlaga Cieen 

Bih SAjncaC«)«T<mM.QoodHDpaCan«i 

I4ih Qreeca. Aiheni, Pansiari Municipal 

I5ih Oraoc*. Satomka. IvanoNM 

l«in Bulgaria, Sotta Hrtttt Boiev Hal 

iTih Ronwnia ButfiaresL PoVvalani 

2m Hingary. Budapasl. P«c« Csvnoh 

21*1 Sio«tf<ia zana Sporta Hal 

22nd Ctacn Rm. PrigM. tnducmai Palaca 

23rd Potmd. Warsaw. TorMr SpoRt Hal 

2em Finand, Heumai. Kun#nuaai 

2»n SiMdan, Slocfehohn. Cnos 

30ih Norway. Oaks. SanUtim Scene 

WtJVEMBEIt 

1st Sweden. (kMhenburg. Ktren 

2nd OanRiark.Copanhagan,KBHallon 

4ih England. WUvarttBinpiDn, One Hin 

sm ScoBand, Glasow. Banowlanda 

«h Engiancl. Manchailoi, Apelo Thaalia 

eut England. Leeds. Town And Country 

gih Wales. Mawport. C«Wa 

iM Engfand. London. BrWton Academy 

1201 Oonnany. CoKign*. E'Wark 

I3lh Bal^uin. DeMu. Briepoort 

Mlh Gennany. BMeWd. PC 69 

lam France. Parla. La ZMtfi 

lam Span. Pamptona PaboHon AnaAasuns 

20in Span, Baroetona, Panto Otrnpc Halt Etiron 

2isi Span. Madnd. Raai MaoK) Pavtton 

23nd Portugal, Caaca«. Pavilion 

2ain span. Ormada PabeiWn Hagra 

»lh aaiy, Turin. PaUopon 

27tn Kafy. Modena Palaannipa 

28lh Wv. Roma, PHaeur 

30ffi Kaly. Maori Palavussardl 

i« kaly. Fbience. Palaapon 

2nd aaly. Pordonona. PaHaport 

3rd Kaiy. Boluno. Palaonda 

sih Swazerima Geneva Sato Das F«>M<*»Th3n»> 

ah SwNienant Zmch. VeMhaua 

Tin Germany, Ftirlh. Siaothato 

9lh Gennany, Hannovar, Cap*)l 

lOdi Qarmany, Le«tip. Haua Auer»ee 

I2tn Germany, 6ren<an. AfeMHn MusK Hall 

I3lh Germany, Hamburg. Oodta 
Germany, Oartin. Neva Wait 

levi AuMna. Vienna SladMe 

iTHi Germany, Muncn. Tamwut I 

iW. Germany, Stuttgart. MoaseCongraafl-ZeririOTB 

2m Germany, Heu Mnbvg, l^fgenotwmaAe 

22nd Germany, Cotogns. E-Wark 

23rd Natiarlanda ZmnMb. «aaaMI 



tm itafy. Brescia Palaapon 

2's> SImania. Ljub^ana. Dwana T)mH 

23rd France. Lyon. La Tranobofdeiv 

24ffi Francs. Mc«. Thtan De VardM 

2Wi France. MonVaSei. La Z*n«i 

27» Franca. Moniufon. Anthanor 

2ai< France. Hancy, La arnih 

30* kaland. OuWn. SF X 

FEBRUARY 

2nd Engiana Noiiin(|ham. Hock Oiy 
APRB- 

1 tin Japan. Tokyo. Makano Sun PUia Hall 

I21h japan. Nagoya Kmro Kakan Ha) 

Uth Japan. Fukuoka. Skara EspKk) 

leih Japwi. Oiau. tCoBw Ner**) KaMan 

17th Japan. Tokyo. KannHokan Had 

isin Japan. Tokyo. Nakano Sun Plua Hal 



22nd Fntano. Ntxnmkock FosMral. Sanaioki 
30ih BaiBHn).Deaa»IGraspop 



6m Dervnark. Onanaa Mifllyn Fanlval 
i3ih Hatherfands. Bospop FetlMl Weert 



AUGUST 

9lh Span. Murctt. San Javw Football SUdwm 

ion Span, Jarv de la Frcnlera, Rednu Ferial Oe Jerei 

1 in Span. MalaOas tCaceresi. Fooffiali Siadum 

I3lh Span, Albacaw. VWarobMo Foolball Stadwra 

I4fft SMMHuaacaFraoaPabaionfenat 

iMh France, Comw.Pafc on EipasMra 

im Frinca. Cunlhii. Ftaa Wheel 

»m BraiU. Sao Paub. SP. EaUdIo Do Paoaenibu 

25«i Brazil. CuntBa Pwana. Eitttfo CoMo Parava 

am eraiH,n<DDeJanstraRJ,Uvtropoinan 

29*i Chae. Sanuago. Monunwicai Tneeiie 

3l« Argentina, Buorxis Aires, Obras Sannarios Sudwm 

SEPTEMBER 

tu Argemina Buanoa Aires. Otvas Sannwiaa Sudatm 

4m Manco, MaklooCay, PaiacnDaLosDeportai 

Tth Mailea, Honianay. Tlwan Coca Cola 



.>.alPH. 

-.(y Pr^-TO BPAPalncw 
■ . f' .-I* Palaaur. 

It Palaspon 

.-^i-agan, Sponhalkt 

fit L.-.'( tji, Hannover. MiMC Hail 

tOVi Germany. OOseeldort, Phipsh* 

I2ih Franoa. Par*!. U Z*nllh 

iSffi Belym- Leunn. Srabanthal 

1401 Neftartand i . HoBa n laia Uoy Hai 

tem EnflHnd, Uindon. BMon Aeadamy 

1dm Spew. Madrid. The SpoittPMaca 

20iri Ponuoan Caacan. Pav«on 

22nd Sp«n. OreftM. PsbHon Pace Pu 

23r<i span, Lagina Oo Ouero O/alladoUd). 6u»tng 

24in Span. San SeOaaWn. Veiodionio 

2«in Span, VaMncM. Vaiodrorm Lias Puig 

27tn France. Pau. Ls Zaniih 

im Fraiwe. MontpelHer. Le ZMih 

30th Mata.TaQal,OpBnAr 

ADfiUST 

7ih Memo, McMaray.Audaom Coca Cola 

9ih Maa>co,MetteoC«y.PaiaaaOeLM Deportee 

SEPTCMBEB 

41h Graecs, Alhans. Lucabetui Thaairo 

ah Greece. TbeasaMnu. Fonesi Thoaire 

7ih Tiakay, Istanbul. Cemll Topuzkj Ackhava 

aih Twkay, Isianbul. Camil TcpuDu AcMava 

itih Hingary, Budapeei, E-KMtt 

I2m PolandL Kahnwa. Spodak 

i3ih Czeoi Rep. Prague. Eden Sports Hal 

tsih Germany. Minlch. Cdosaaum 

leih Garawiy, Ftm StadihaHe 

lam Germany. Crhin, TtMngaflhato 

i9ih Qermany. Hamtwg. SporMle 

20th Denmark. Copenhagen. Vega 

23rd FMand, Helankl. lihall 

2Sth Swadan. SMcMwarn, IssMiSon 

27m Oannany. Esaen.6n<gaMla 

2am Gemany. Bertn. Colonibta Hole 

29m Oarmany.Lalpng-Halla. East Schorra Club 

IXrTOBER 

1st Germany. OHanbacti. Snddiala 

2nd SMtzanand. Wniennu'. Euiactwlla 

3id Franca. Miihouae. Pelaia Dee Spons 

5ih Franca- Besancon. Palais Das Spons 

ah France, tyon, L» itansboidour 

eih Spot. Zaragon. Pabalon Pnnclpe Felipe 

mh Span. AlbscM. Bulnng 

1001 Span, Doe Hermanaa Campo De Fulbal 

iSm Franca. Ntca. Thiatra Oe Verdure 

14m Franoe. Pau, La ZMh 

1 Sm France. Clennent-Fenand. Matson Dee Spons 

17m Entfand, Uantfwsta', AponoThaaka 

lam Engtartd, Newcastle. CNy HSI 

19m ScoMnd. Glasgow, Barrowtandi 

2ttf EngMmd, NoW^^iani Royal Concert Ha* 

22nd EncMnd, Wotvertampton. Cnrlc HaR 

23rd Walas. Newport. Carara 

25ih Bnffane. ShtmM. Cily Had 

26*1 Engund. Ponsmoiah. OuHheli 

NOVEMBER 

lam Japan. Tokyo. Shbuya KokaWo 

20m Japan. Nagoya. CU> Oisnwrd Hail 

2til Japan Osaka MP Hal 

23nd Jvan. Ttfoe. NMano Sin PUza Hal 

DGCEMBCH 

2nd Brazil, RU De Jvwro. R.J , Ma TO pOk ta n 

4lh Braiii. Camptnas. Snnco Da Prtncaaaa 

5lh Brazil. Sao Paulo, S P . Anhantd 

am Brazil, Cuiieba Parana Poorera Pai* Leminsk 

lOm Chiv. Sanilago. Velodiomo 

12BI Argentina Buenos Aires velez Sarstield Scadtjm 

EO HUNlim I OUR 
SEPTEMBtR 

9lh Franca, Paiw. Patats Omnopc«t De PariiiBeicy 

torn NMhertanda RoMroam, Atxiy Hali 

I2ih Gennany. Hamburg, Spont^ 

isai FMand. HetanM. lahallo 

I7n Sweden, SloeUiOim. Globe Atena 

IBlh Sweden, Gomanbvrg. Scandtnamnt 

2an Germany. Esaan. Gn«ganaile 

2isi Germany, Stuttgart. ScMei«maie 

23rcl Hnly Milan Fila Forum 

2Sm SOflin. Baroekyia Patau OryrrvK 

3ea\ Sfain. Mad'id. La Cufareria Bulling 



2r«l Franca, SItaaboutg. Artetad 

3r« Namsriinds. N^nwgea Gollart Park 

sm Czech Rep. Prague. Paegaa Arena 

em SkNtfia BansM. Byskca Amphrihaalra 

7m Hungary. Budapest Kwaladon 

am Skxrwna izola (tola Sudum 

1 oih Ra«y. Monza SladM> Bnantao 

lim Uhiane. Kiev. RocKrtv Festival 

I3tt^ Franc*. Sani-Etiv»». Palais das Snadacdas 



'umay. Oak; SpcOJui'i 

2Titi Sweden. StocMnkiv Olynip« Stadwm 

29itt Denrnatk. RoiMde. Orange Stage. Dyrakueptadsen 

2rvl Estonia, Tain. Song FaSMal Grounds 

4m AuMn*. Vienna. Ubro Mum Htf 

sm Gennany, Miricti, Zen* 

am SwRzerland. ZurWi, HaHenaiadion 

am Germany, Mamhnm. HanwrM GalAnd* 

9m Gennany. Ot5ertiau8ei^ A/ana 

t2Th Bligaria Sofia. Akadem* Stadlun 

tern Portugal, Vlai Oe Mooros, Feewwl 

IM< Span San Sabastivi, VctCK»omo 

tRt> Span. MBdnd. BuUnng 

aid Span. MfBt, Open Aii FesUvM 

22nd Span, MurcM. Open A» FesM 

23rd Span. Barcelona PalauSLJoRt 

OCTOBER 

1H> Japan. SentM. Sun Plaza 

21SI Japan. ToRye. KoaM Nenkn Hal 

22nd Japan, Yokotwna Pscfeo 

2Ut> Japan. Osaka. Zapp 

26111 Japan. Fukuoka Sun Palaoc 

2BRI Jopan. Nagovs. sm Kokaido 

2Sti Japan. Zepp. Tokyo 

NOVEUBEH 

2fKl Sooa«nd. Glasgow. &E.C-C. 

3rd England. Manohaslar.Evanng News Arena 

am Engbnd. Btmrngnam. KE.C- Arena 

am Gennany. Esean. OnigMla 

^m Qreeee. Athens. Poaidonaa Stadlunusi Coeraas 

loot 

JAMUARV 

am England. London. Shepherds Buan Empire 

Ttfi EngtarwJ, Lardon. SheFMrds Sian Empire 

9m Menco. Meirico City, Faro Sol 

tZih Argantna. Obras SladlMiL Buenos Avtti 

I3<h Argentina, Buenos Ajias. Valei SarUMd Sladwrn 

iSlh Cnae. Esiaac CMe. Swiuago 

ism Braiil Rio Oe Jarien) RJ Foslival 



iMi England. London, Brdtion Academy 
20lh EngUt»A London, Bradm Academy 
2i9i England. London, Briklon Academy 



i^alaca 

.I'ii brglartl. t-arUa Dorinji-,r. Ur, ■ir'qlQn Park 
JUNE 

3id Poland. KaiowUe. Spodek 

4m Hungary. BudapocL Kisstai»or. 

am Qennany. NCNbuigmg. Cenire Suge 

7m Gennany. NCimberg. Centii! S!iig« 

am Austria Vienna. Sladinaiie 

t iih Span. BanoeUna Patau Si. Jordi 

1 2f Span. Madnd, las Voma* Arana 

13«i Span. San Sebastian. Iitumbre Bulking 

iSm «a)y, Imola. Auudromo 

I TVi Croatia Zagreb. Gradatfi Siadum 

tarn CzaOi Rep, Ztn. SpoRshail 

23.d Swazarland. Fnbourg. Fonjm 

25ei Franca Paria Palale Onnfiport De Pa(lB«erc^ 

27U> Oanmarh. RosMdc, Orange Stage 

2SH1 Sweden. Stockhokn Stadion 

30ih Tnland, Helsinki. HaetTwall Arena 

.IIINE 

2nd Norway, Osio Specirum 

3rd Norway, Oskj Spectrum 

Ml Beigum, Boeietar^. Dmaei Graepop 

9m Poftugtf, LWwn. Pavilhao Aitansco 

nih Spam. EsparragoFeewai Span 

t2m Spain. AlbeoslaAwtlDnoMkrTwpBl 



DCtOHEfl 

19m t^ngary. Debrecen, Phoeiw Hall 

2isi Slovakia BaiMka Bysmea Spons Hat 

22nd Czech Rep, Prague. T-MobUe Arena 

24trt Gennany. lubrach, OtympianaM 

ib^^^ Gennany. Stuttgart ScNavar««aa 

27ih iiafy. Maan, Filatonan 

28m naiy. Floranca, Patespod 

3Dm Switzerland. Zuncn, Halensladion 
HOVEklOCR 

in Spain. Barcelona, PavsloOlynTttaadolona 

2nd Span. Madnd, psmcU vistaiegra 

4m Gennany. FrarMurt Jahrhundertfiaite 

izm Dervnani Copenhagen, vaby Haaan 

Uth Sweden. Stockholm. Gbben A«na 

I sm Sweden. Qomenburg, Scan<*navu«n 

I rm Qeimeny. Hannovw. EiienneOenalle 

leih Gennany. Berlin, Arena Traptow 

20m Beigluni, Leuvwv »abantiai 

22nd Franca PanaPalsiaOn«ieponadePanB«eiev 

2<m Gerniany, Dortmund. WilaBIManhato 

2em Qermany. Hambura Sporwato 

27ih Gamiany. Lalpng. Arana 

28m Polarvl, Wroclaw, Hale Ludow 

OECEMBEfl 

1BI Ireland. OuHn. The Poni 

3rd England. NewcasBe. Telewest Arena 

4RI England. Noningham. Arena 

eni England. Snaffleu, Arena 

ett> Sceiland. Glasgow, S.E C C. 

Rh England, Manchester, Aiena 

i2m England, London. Eafls Court 

t3m Nettiertmls. nottardam. Ahoy Hai 

ism Wales. Card«, C.LA. 

lem En^. Birmingham, N.E.C 

tern Franoe. Anrtvllle. Qalaila 

21 St Fnland. HeWnki, Haitwall Anna 



itm A/gentna. Buenos Alr8S,VelazSannaldSla«um 

t am CNta. Santiago. Pi«a AiMl&a 

t6m Braze. Riode Janaro. R J., Cwo HaR 

t7m Brad Sao Paiio. S P , Pacsembu Siadum 



FFBRUART 

5tn Japan. Sapporo, Hanlcn Hal 

7m Japan. Osaka. Jo Hal 

pm J^nn. TiAyo. Sailama Anna 

EDDIE RIPS UP EUROPE TOUR 



2BX Czech Rep, Prague. T-MoWe Arane 

29<ti Poland, Crwrzow. Staduni Slashl iStoM) 

3lit AuMia. Oku, Staddiaia 
JtlNE 

4)h Oermany. NQrburgmg. Centre suige 

sm Germany. Nurwnbeig. Cemie Si^ 

Tih loalana, Raykfavft. Egahoa 

lim Kaly, Bologna. P«co Non) Open A* Arwu 

i?m Swioertand. Ueiar-Zuncn, FueabaMuaon Buchnoiz 

16m Portugal Lisbon. PavBiao Atlantioo 

16m span, lotcaHutcM. Huerto dele Rueda 

21 St Greece. Umakasa Terra vibe 

25iTi Franca, Para. Pore Des Pmces | 

sm Norway, Oslo. Spectrum I 

2991 Norway, 0»te, Spacbum ' 

JULY 

2nd Qantwny-ti>Ma-Laca«AiMdRtMzscr4om 

ya Nebwiends. Weett Spofvwrti Boetavan 

sm FHaand. HalainM HaansMll Arena 

7m Finland. HelamkLHaarnMli Arena 

9tn SMden,GattMneurg.Lllev)Siadbm 



2ttn England, Uedt F«silva<, Bramham Park 
28B1 Engnnd, Reading Festrval. RMifiaU Avenue 
3tu ketand, Dubm. nOS Arena 



SErnTMBER 

2nd England. London, HamnwvTwm ApoSo 



250) Japan. Toayo, Buookan 

26m JNWK HkoshMia, YubnchoHn Ha« 

30m Jwan. Osaka. Jo hbb 

3irt Japan. Nagoya. Shknn Hat 

NOVEMBCR 

Mh Donmvk. Aatng. GiganOum 

10*1 Oanmarti. Copenhagen. Valby Hailan 

12VI FinMHd, Tampere. toahaS 

i4<n Firtwid. HeMnkt, Haertwall Aiwn 

isvi FhWd. HeWnM, Haamrall Arena 

17m Sweden. Sloc*Mn.Globen Arena 

1891 Sweden. Stockhokn. Globan Arena 

Km Sweden. Gcftenburg. Scandinavian 

2tsi Norway Oslo, Vanaki 

23rd Nonray. Bergen, VastlindShaHan 

25m Sweden. SiocKhcm. Qkmn Arena 

27m Nethertanda Den Boeeti. BiabMhal 

SSm France. Pans. Palais OmnisportsdePamtecy 

30m Span. Barcelona Palau St Jordi 

OICXUBER I 

2nd baly. Mian. OaKM^onim j 

3rd laly. Maai^ Daschf orum 

sm Sw«tariand. Zinch. Hatonaiadkm ' 

7m Garmany, Slullgart ScNeyertiaie 

sm Germany, Oortmund, Wesltalsnhlii 

1 tm Wales. CardUt. NIA 

12m EngMnd. Bkmngham, N E C 

14m EngUnd. Mentnasier. Arena 

ism Sooaand. Giaagow. S.E,C.C. 

i7m En0Mnd, Hewcaaoe, Teiewesi Arana 

lam Engfand. Shalfokt Arena 

20m keiand. Dubm, The Pow 

22nd England. London. Earla Coivt 

23<d England, London, Earts Court 



2nd SbvaniB, Lfubpna. Baivad Stadum 

am Bulgana8oflB.LokomoltvStadivn Arena 

em Czech Rep, OsiraM. Banik fooCmI stadium 

em Germany. LuOMgnialen. Sudw oot Bt o don 

iDtn Englandl CaBHB Doningioft, Ooningten Park 

t4in litfy. Vanca, Hanekan Jamnwi FttsUval 

1 6th Nethertanda Fwkls ol Rock FesHvai 

iTtn Gennany. OusseUorl. ba Dome 

2an twy. Rome, Otft^ Stadium 

2isi Span. Bflbao. BBK Lrwe Festival 

Z»d Be^wm. DeeeeL Oresspop Metal iMeeunu 

a4Bi England. LzMvMnBrbelDnAcedemy 

B QM E IVHEHE BACK IN RME TOUR 
FIBRUARV 

1st (ndiB. MurtibBi. flan*a Kuria ContBta 

4m AuatraUft Perth. Burswood Dome 

m Australia Melboume. Hod (^r Ajena 

7m Australia MeBioune. Rod Lar<rer Arena 

Ml Austtalla Sydney. Acer Arena 

tOlh Australia Sydney, Acar Arena 

12m Australia Dnsbane, EmertanmentCerare 

i5in Japan. Yokohama Pacflloo 

1 ah Japan. Tokyo. Meaae 

?isi Menco. Gua d alaia ra Auaiona Tetawi 

22nd Meuco. Monleney. Arena Monterrey 

2«lh Menco. Mexicc Cily. Foro Sol 

2ah Costa R«a San Jose Saprisa Sieoum 

3fth Cobnit3t*. Bogota. Sman Botivai Park 



AND S niJ. CX>NQUERING NIE\¥ SUMMr|-S 

SOMIEWHERE BACK IN TIME - WORLD TOUR SUMMER 2()08 



AUGUST 



from »p50 

with each other." Dickinson says. "It's a family in the true 
sense of the word." 

EMI Records U.K. head of press William Luff senses greater 
latter-day media acknowledgement of the band's worth. 
"There's been an interesting shift in attitudes over the past 
five years in the U.K.," he says. "Obviously, mainstream radio 
and TV are still reluctant to give them daytime exposure bui 
their profile and stature has steadily grown. The derisive atti- 
tude of old seems to have been replaced by a real appreciation 
of Iron Maiden's significance." 

Elsewhere, heavyweight news media from CNN and Fox 
News to Channel Nine (Australia) and Globo (Brazil) have pro- 
vided mainstream coverage of the blockbuster 2008 tour and 
the band's headline-grabbing arrivals in its own plane. 

"A lot of it is the consistency of the band over the whole 
30 years, so you've almost got a snowball effect," says Tay- 
lor, who says he has a schedule of Maiden releases stretch- 
ing to 2012. "It's about as busy as you could possibly get." 
he says with a smile. 

A new studio album will come in 2010. says Dickinson, who 
is hardly taking it easy before the second leg of the tour puts 
him back onstage and on the flight deck. 

Following the release of compilation "Somewhere Back in 
Time." Dickinson on May 17 will fly Ed Force One, contain- 
ing the band and VI Ps, into the Cannes Film Festival for a 
screening of the supernatural thriller "Chemical Wedding." 
to be released theatrically in early summer in the U nited King- 
dom. Co-written by Dickinson, it stars Simon Callow as Pro- 
fessor Haddo, a reincarnated Aleister Crowley. 

The ethos of Iron Maiden has not changed in more than 30 
years. "We've always believed the whole idea of touring is to 
givefansgood value for their money." Taylor says. "So yes, I'm 
sure we could double our ticket prices, but the name of the 
game hasn't been making money. It's been building up fans 
and giving them what they want." 



A worldwide phenomenon, Iron 
Maiden was greeted rapturously 
by fans in 1984 in the 1,000-year- 
old city of Szczecin, Poland. 





'oriil 



from >>p4e 

The band re-signed with EMI last December, and London-based 
senior VP of international marketing Mike Allen says working with 
the Maiden (cam is "one of the greatest pleasures of life at EMI. 
Their unwavering sense of purpose, refusal to compromise cre- 
atively and genuine sense of team spirit are there to be admired 
and en)oyed." 

Steve Laz, who runs the Iron Maiden fan club, turned his own 
fandom into a career. - 1 used to go to school with Steve Harris and 
we became really good friends from the age of U," he says. "I be- 
came a huge fan of the band in 1976 in the unsigned days. 1 took 
over the fan club in 1997 and the membership continues to grow 




BRUCE DICKINSON shows 
his spoaker-climbing moves 
at an Iron Maiden show in 
the mid-'80s. 



and grow. We have members who loin up their newborn babies, 
right up to a 76-year-old English lady who lives in Spain. Me and 
my wife. Sue, also run the online shop. Eddie's Megastore." 

After appearing on EMI's "Metal for Muthas" compilation, re- 
leased late in 1979 to capitalize on what Sounds writer GeoffBar- 
ton had termed "the new wave of British heavy metal," Maiden's 
first single for the label was "Running Free," a top 40 hit in 
February 1980. 

Garry Bushell. an early fan of the band who later wrote about 
Maiden for the U.K. music weekly Sounds, recalls: "To most of the 
music press, with the exception of Sounds, Maiden were an aber- 
ration, and as such were to be ignored or written ofTas musical 
throwbacks. When neither tactic worked, they were redefined as 
'post-punk' metal. Wrong again." 

Rock journalist Mick Wall adds: "The original late-'70s, so- 
called anti-rock punks always talked about never selling out. 
How ironic, then, that it was an uncool heavy metal band from 
the same era that actually put that philosophy into practice to 
such devastating effect." 

In 1979. Smallwood and business partner Andy Taylor, friends 
since their Cambridge University days, formed Sanctuarj' (named 
after an early Maiden song) as the band's management company. 
The pair would become figureheads of the biggest independent 
record company in the world, leaving in 2006, shortly before Sanc- 
tuary was subsumed into Universal Music Group. 

Maiden went with Smallwood and Taylor to Phantom Music, 
and the longtime business partners are enjoying a different kind 



of sanctuary- "I exited with the band, and that's what I want to do 
anyway." Smallwood says. "For me it's all about Maiden, so I'm on 
the road thinking about what Eddie does next. Same as the '80s." 

Amid various early personnel changes, original vocalist Paul 
Df anno fronted the band's first two EMI albums. A self-titled 1980 
debut hit the U.K. top five, and 1981's "Killers" reached No. 12, 
as Maiden charted a number of top 40 singles with little main- 
stream support. 

Dickinson's arrival as Di'anno's replacement coincided with the 
group's ascension to Britain's rock elite. After "Run to the Hills" 
became its first domestic top 10 single early in 1982. "The Num- 
ber of the Beast" debuted atop the album chart. 

Maiden celebrated with the Beast on the 
Road tour, spending six months on the U.S. 
leg alone. Eddie, by now, was in audacious 
form. He appeared onstage. I2feet tall. bran- 
dishing a model of the bitten-off head of 
renowned bat-botherer Ozzy Osbourne. 

Every Maiden studio album since has gone 
at least top 10 in the United Kingdom, with 
"Seventh Son of a Seventh Son" (1988) and 
"Fear of the Dark" (1992) going all the way to 
No. 1. In the United States. "Beast" was the 
first of five consecutive platinum-certified al- 
bums in the '80s. 

At retail and in ticket sales, the band's 
U.S. track record had much in common 
with that at home: maximum achievement 
from minimum exposure, certainly as far 
as mainstream radio and TV acceptance 
was concerned. 

"We never had radio." Smallwood says, 
'^^tttt^ "A lot of people listen to radio in the car. 
n^PW and if you put Maiden on you're going to 
hit something." 

Dickinson adds. "Maiden's stuff was like 
being in a boxing match, so that's why it was 
always difficult [at U.S. radio]. But of course 
kids loved it, so they adopted the band in sig- 
nificant numbers." 

Nevertheless, there were radio supporters. 
Tommy Nast, former publisher of radio tip- 
sheet the Album Network and now a music, 
media and marketing consultant, recalls, 
" Having been an on-air personality and music 
director in upstate New York in 1980, I was 
fortunate to have played many of their songs 
and promoted their shows, and 1 saw their 
power firsthand. 

"Rod Smallwood was such a driv- 
ing force behind their success, with \ 
the passion he put into every aspect of the band and what 
it stood for," he adds. 

Capitol Records A&R executive Bruce Ravid's first 
experience of Maiden was at a Hamburg gig, prior to 
the U.S release of "Killers." "They played a great 
show, and I remember getting into their van for 
the return to the hotel," he says. "The guys were 
reading books and listening to Frank Zappa. 
They were in their early 20s and were always 
the perfectionists who were passionate 
about heavy metal, but also very well- 
rounded as people." 

Walter Lee, head of sales at Capitol dur- 
ing that period, recalls that Smallwood "very ^ 

kindly explained fvt'rything to all of us. Un 

fortunately, not being accustomed to his ac - 
cent, we didn't understand a word he said. " 

Maiden's first album of the Nielsen 
SoundScanera, 1992's "Fear of the Dark." is 
substantially its biggest in America, with sales 
of 438.000. It's followed by 307.000 for "Brave New 
World" (2000). 

The 2000s have seen Maiden playing to its 
strengths, empowered by maturity. "Th 
longevity of the band now is based on know- 
ing what we have lo do, but also wc vr 
grown up continued on >>p52 
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SWEET 
SPOT 

FRONTMAN BRUCE DICKINSON 
TALKS ABOUT IRON MAIDEN'S 
HISTORY AND NEW HIGH POINTS 



Paul Bruce Dickinson made his live debut with Iron Maiden at the end 
of 1981, some two years after the band started its enduring relationship with 
EMI Records. He had viewed the group's early emergence from a ringside seat 
as lead singer with Samson, another of the bands in what the rock press dubbed 
"the new wave of British heavy metal." Since then, he has been not only Iron 
Maiden's definitive lead singer, but an author, sportsman, a solo artist for five 
years in the 1990s, a radio DJ and a pilot. In the middle of the most successful 
global tour of the band's career, he sat down with Billboard to discuss his, and 
Maiden's, life and times. continu>don »pS6 




IRON MAIDEN 

Running Free Across North America This Summer 




www.LiveNation.com 




from »p54 When you joined Maiden, how aware had 
you been of the band? 

We efTectively grew up together, musically, because I was in Sam- 
son, and all the bands were aware of everybody else, we all gigged 
together. It's fair to say Maiden had this momentum about them. 
It was like standing in front of a truck. They had that energy be- 
fore they got the deal [with EMI). 

But that took quite a while to build, didn't It? 

It did, but a lot of that was Steve [Harris, bassist and founding 
member) trying to get the personnel right, trying to get the com- 
mitment from people. Once the deal was signed, the press leapt 



all over it. "Running Free" came out, and it cunningly snuck in 
under the radar of all the punk stuff. They must have had to re- 
strain Steve, because he absolutely hated punk. The first album 
["Iron Maiden." 1980] went to No. 4. which was an astonishing 
feat for a band like that. 

I was in Samson; we were supposed to be going off on tour sup- 
porting Maiden. I got the date list and there were 50 or 60 shows, 
right the way through Europe. I thought, "This is unbelievable." 
We were still scrabbling around trying to find gigs in Newbridge 
Memorial Hall in Cwent [Wales]. That fell through, we never did 
it. which in retrospect was probably a good thing. 
Maiden came back, having made quite a serious dent in the U.S. 



market, which they never expected. 

Then, before your arrival, the band did "Killers" in 1981. 

I liked that more than the first album. It got sniffily received [in 
the United Kingdom), because it wasn't very punk. They wanted 
[producer) Martin Birch for the first album and didn't think they 
could get him. The irony was. Martin had noticed the band and 
was like, "I'd love to work with them." Anyway, it did happen on 
the second album, and by then Adrian [Smith, guitarist) had 
joined and was writing, so really the sound of the band just ma- 
tured massively. 

That was the album that really started to break them in America, 
and actually had a radio hit, "Wrathchild." 

What were the circumstances of you replacing Paul Di'anno 
as lead singer? 

Things with Paul hadn't been going terribly well, and they'd made 
the decision to get rid of him. So they came and took a peek at me, 
Clive [Burr, Maiden's then-drummer] had been in Samson for 
three years, and "Killers" was being made at Zomba Studios [in 
northwest London], which back then was Morgan Studios. 

We were in Morgan, and Maiden were in the [studio) opposite. 
So we used to go to the pub and have a few beers and chat. I went 
over and listened to the Maiden record and Clive would come over 
and listen to ours. 

Had you loolted across at the band and thought, "I could 
do that"? 

Oh, 1 did that the first time I saw Maiden play, in Camden [north 
London) at the Music Machine. It was like a four-act bill, we were 
supposed to be headlining and Maiden were third on the bill. 
They turned up and it was clearly their audience. Everybody left 
as soon as they'd finished. 

1 stood at the back watching and thought, "Christ, this is a great 
band. Imagine what I could do if I was singing with that band,' 

Were you cocky In those days? 

Absolutely. I had an unfeasible amount of balls. Rod Smallwood I 

offered me the chance of an audition, he didn't offer me the job. ; 

This was at Reading Festival. continued on »p58 i 



Pino Sagliocco 
would like to congratulate 

for an astonishing career! 

As well as Rod Smallwood, John Jackson and the whole team. 

I would like to thank you on behalf of all the Spanish fans 

for all these great years. 
Looking forward to continue working with you for 
many more years to come. 



ORUPO 

GAMERCO 
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from »pS6 

I said. "Well, alright. First of all, if I do the audition, I'm going to 
get the job. so you need to figure out whether or not you want me on- 
board, because I don't want to be unless I can be a pain in the ass and 
have some opinions. 

■■ I "m not going to be like the old guy. I'm going to have disagree- 
ments with Steve, because I've got some ideas about how I want to 
change things around. So if you don't want that, you'd better tell 
me now." 

They asked me to learn three songs and 1 basically learned the lot. 
both albums. 

So we turned up to the rehearsal room and let rip. Steve picked u p 
the phone and said. "Could we get him into a studio today?" 

They were still doing gigs with Paul. The atmosphere was a bit 
down. When they came back from Sweden, we popped in the studio, 
recorded three songs and that was it. That was "job done." We all 
went out and got very drunk that night. 

'My aim as a frontman 
is to shrink the venue, 
turn that football 
stadium into the 
world's smallest club/ 

-BRUCE DICKINSON 

It seems as though Maiden developed a common cause be- 
cause the band members were, and still are, outsiders. 

We are still outsiders. We always will be, because that's our essential 
nature. 1 can't imagine what it would be like to go to vacuous show- 
biz parties. It'd be a nightmare. It's just not what we're about. The 
show's the thing. Everything you need to know about Iron Maiden 
is onstage. 



So when you Joined, you hit the ground running. 

There was no transition. It was zero to 100 miles an hour in one stride. 
Thatrushcontinued for five years, solid. continued on >>p60 
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The Nordics salute you! 




Your friends 

Thomas, Tor, Flemming, Risto, Rune 
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Over the years we have sold more than 2,5 million tickets throughout 
the Nordic region (this is more than 10% of our population!!!) 



from >>p58 It was No. 1 album ("The Num- 
ber of the Beast," 1982], No. 1 tour, biggest thing 
on the planet. I'd never done a gig outside the 
U.K. until I joined Maiden. Unless Inverness 
[Scotland] counts. I'd probably only done 20 or 
30 gigs in my life. 

How did you develop your personal 
stagecraft? 

It's one thing to project a confident air to the 
back of a club. It's another to do the same thing 
in a theater, then an arena, and it's quite another 
thing to do it in a festival. Before the days of cam- 
era and side screens, you were just a little speck. 
It was a rapid learning curve. 

My aim as a frontman is always to try and 
shrink the venue, if you can. to turn that football 
stadium into the world's smallest club. At least 
you have to try. The essence of the Maiden expe- 
rience is that we want to include everybody in it. 

When "The Number of the Beast" htt No. 1 
on the U.K. charts in April 1982, it knocked 
Barbra Streisand's "Love Songs" off the top. 
It was almost anti-estabtishment. 

Yes. we had a bit of a history of that. With 
"Bring Your Daughter . . . to the Si.n;L;h 
icr" [in lanuary 1991] we did a sl ii. m 
to the nation by knocking Sir Clifl 
[Richard] off the Christmas No. 1. I'm 
still waiting for my [royal honor as a} 



C.B.E. for that. 

That leads into a question about the way 
you've always been viewed by the U.K. 
music mainstream. 

The funny thing is, we were on Saturday morn- 
ing telly, on "Tiswas." At the time, everything 
was so overwhelming. Some ofit was, "Let'sdo 
this and see what happens. " 

But you were, and still are, regulars in the 
singles chart. 

Oh, yeah, and if you listen to some of the sin- 
gles we had out, some of them were pretty 
bloody good, quite catchy, like "Can I Play With 
Madness." People listen to (he catalog and go. 
"Oh, it's Maiden, not a lot of melody." It's like, 
"just a minute!" All of our songs are stuffed 
full of tunes. 

You personally have always taken on chal- 
lenges, whether It's fencing, broadcasting, 
being an author or being a pilot. 

That's because I just have an insatiable curios- 
ity about the nature of things, and I think the 
best way to find out about something is to try 
and do it. Flying _ co^lnuedon »p62 
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BRUCE DICKINSON PICKS HIS FAVORITE 
MAIDEN TRACKS 



"RIME OF THE 
ANCIENT MARINER" 

(from "Powerslave," 1984) 
Becau I can remember all the words and 
have a c u p of tea In the middle. Steve [Harris] 
wrote the song and when he came up with it, I 
thought, 'This is fantastic,' because it tied to- 
gether so much stuff that I was interested in. 
When it turned out to be 13 minutes with a 
whole dreamy chunk in the middle ... I was 
amazed at how he'd pr^cis'd the [Samuel Tay- 
lor Coleridge] poem. It's the closest thing 
you're going to get to an Iron Maiden sym- 
phony movement." 

"MOONCHILD" 

("Seventh Son of a Seventh Son," 1988) 
Because it's years since we played it and I'd 
forgotten how good it was. It started out as 
part of what was going to be a story album. 
'Moonchiid' comes around to the film we're 
just doing, 'Chemical Wedding,' because one 
of [Aleister] Crowley's novels was called 
'Moonchiid,' about a reincarnated soul in- 
vested in a body created by ritual." 



■*RUN TO THE HILLS" 

( 'The Number of the Beast," 1982) 
We were v^otkmg with Martin Birch, one of 
:ne great r^n k producers of all time. He 
triught m-' 1 huge amount on that record 
about singing." 

"THE NUMBER 
OF THE BEAST" 

(The Number of the Beast," 1982) 

"The song th.n kicked off my career with the 
bnnd It war- tho more metal follow-up to 'Run 
to the Hills' and it was the source of all the 
controversy that people like to pump up 
nbout devil worship, all the usual nonsense." 

"■PASpiENDALE" 

CDance of Death." 2003) 
*^o ftif^kgncy on this one. A very poignant 
fnetaiijeK about a tragic and hugely waste- 
fulmilitary catastrophe. Sound familiar? It 
was Adrian [Smith's] song, and when we did 
it live we really tried to make it theatrical, 
with barbed wire and gunfire." 

—Paul Sexton 
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BACK 
IN TIME 

TRACKING IRON MAIDEN'S 
TRAIL THROUGH THE YEARS 

Here is a chronological tally of the albums that Iron Maiden has released in the United 

States during the past three decades. 






"KILLERS" 

Release date: June 2, 1981 
Label: Harvest 



"MAIDEN JAPAN" 

Release date: Oct. 27, 1981 
Label: Harvest 



"THE NUMBER 
OF THE BEAST" 

Release date: April 6, 1982 
Label: Harvest 



"PIECE OF MIND" 

Release date: June 7, 1983 
Label: Capitol 








mil "POWERSLAVE" 

Release date: Sept. 25. 1984 
'(r-4\ \' Label: Capitol 



"LIVE AFTER 
DEATH" 

Release date: Nov, 12, 1985 
Label: Capitol 



"SOMEWHERE 
IN TIME" 

Release date: Oct. 7, 1986 
Label: Capitol 



A SEVENTH SON" 

Release date: April 26. 198)^: 
Label: Capitol 



"NO PRAYER 
FOR THE DYING" 

Release date: Oct. 16. 1990 
Label: Epic 
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"FEAR OF 
THE DARK" 

Release date: May 26, 1992 
Label: Epic 



"A REAL LIVE ONE" 

Release date: April 6, 1993 
Label: Capitol 



"A REAL DEAD ONE" 

Release date: Nov. 16, 1993 
Label: Capitol 



"THE X FACTOR" 

Release date: Oct. 24, 199S 
Label: CMC International 



"VIRTUAL XI" 

I I Gse date: April 7, 1998 
Ldbel: CMC International 



"BRAVE NEW 
WORLD" 

Release date: June 13, 2000 
Label: Portrait/Columbia 



"ROCK IN RIO" 

Release date: April 9, 2002 
Label: Portrait/Columbia 



"DANCE OF DEATH" 

Release date: Sept. 23, 2003 
Label: Columbia 



"A MATTER OF 
LIFE AND DEATH" 

Release date: Sept. 19, 2006 
Label: Sanctuary 



Bi^&llMlliE* "SOMEWHERE 
f ^^-^^ BACK IN TIME" 



Release date: May 13, 2008 
\* Label: New Door UMe 
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BRUCE DICKINSON waves the 
Union Jack while JANICK GERS 
plays guitar during the song 'The 
Trooper' in 2005. 
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SOmECU&ERE BACK lli TimE 
T6E BESTO?: 1980-1989 




14 ESSENTIAL TRACKS FROM THE 
BAND'S FIRST SEVEN STUDIO 
ALBUMS AND ONE LIVE ALBUM, 
RECORDED BETWEEN 1980 AND 1989 

IN STORES NOW! 
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wasn't on a list. It would be awflilly 
good from the point of view of peo- 
ple writing about us if there was a 
plan, but there isn't. 

The movie we're just doing 
["Chemical Wedding") stems from 
conversations in the pub with |u- 
lian Doyle (Dickinson's co-writer 
on the film and its directorl 1 5 years 
ago. As it happens, we're now hav- 
ing the most successful tour in the 
band's history, the band is a global 
phenomenon, and in the same year, 
we get to release a feature film, fol- 
lowed shortly afterwards by another 
feature film with a documentary, 
DVD. all the rest of it. Fucking hell, 
it looks like a plan. It's not. It's to- 
tally random. 

So you're probably not 
very good at sitting around 
daydreaming. 

I 'm very good at daydreaming. Ask 
any of my schoolteachers. 

In the period when you were out 
of the band (1993-1998), did 
your solo work fulfill you? 
The reason 1 left Maiden was that I genuinely 
didn't know if I was getting thai buzz anymore 
from doing new stuff. Nothing bad happened, 
there were no disagreements. The machine ran 
like clockwork and that's when I started to get 
really antsy. 

Also, the cult status of the band meant that 
whatever you did, people would go, in a patron- 
izing fashion. "Oh, nice effort." 1 didn't think 
they'd have any problem finding another singer, 
but their subsequent career path hit a few oily 
patches on the road. 

My own career fell offaclifT. and I decided I'd 
have one go at completely reinventing (myself 1, 
so everybody thought I'd gone raving mad. and 
I came up with an album called "Skunkworks" 
[1996). It got great reviews, but the record com- 
pany wasn't sure. 

Then I did a record called "The Chemical Wed- 
ding" ( 1998], which was digging really deep into 
territory I'd never been to before, but keeping a 
rock sensibility. 

I think it's fair to say it was a fairly ground- 
breaking album, did really well sales-wise and I 
could see myself having a successful global cot- 
tage industry as an artist. Clearly it was never 
going to rival Maiden. But at the same time, look- 
ing at Maiden, it was obvious something was 
going to crack. 

How did you develop as an artist during 
those solo years? 

I was a much deeper musician by the time I got 
to "Chemical Wedding" than I ever was during 
the latter two or three albums with Maiden. 1 
was much more serious about it. Roy Z. who 
was my producer and collaborator, said, "You've 
got to go back. You've done it, you've changed 

yourself around. It's worked. Bui the world needs 
iron Maiden." 

And I thought, " It does." Then we had a meet- 
ing, myself and Steve. He was a bit leery at first. 
His main thing was wanting to know, if I came 
back, that 1 wasn't going to leave again. 1 said. 
"Quite the contrary — if we glue it all back to- 
gether again, we could do stuff that's better tlian 
we ever thought possible, it could be bigger than 
we ever dreamed of." 

And that's pretty much the way it's turned out. 
It's a really exciting place to be at the moment. 




The machine 

ran like 
clockwork, and 
that's when I 
started to get 
really antsy/ 

-BRUCE DICKINSON 



What's it like for young bands out there Just 
starting up? 

We were brought up in clubs. Then you had this 
transitional phase of bands who looked wonder- 
ful on the cover of Vogue. But now it's come full 
circle, and bands are doing their own little 
YouTube things, and everything's gone live in a 
big way. and it's all eye contact. 

You've just got to go out and do it. There's noth- 
ing between you and the audience, and I see a 
whole generation of bands now that really have 
that ability. 

And the global numbers on your ticket sales, 
can you believe those? 

When bands start out, the excitement level is 
100% and the experience level is zero. Usually 
there's a trade-off, and by the time they finish 
their careers, their experience level is 100% and 
the excitement level is zero. 

We're in this situation now where the excite- 
ment is back up to 100%. but the exf>erience is 
up there as well, so we can play these songs with 
all that experience backing us up. 

So how would you compare Maiden now 
with the group of, say, 25 years ago? 

The way we play the songs now is in many ways 
more powerfiil. it's more under control- It's not 
like somebody running so fast that their legs are 
running away underneath them, which is kind 
of what it was like in the '80s. This is a mature 
runner now who knows the pace and has always 
got something in the tank for the sprint when 
it's appropriate. We've reached that sweet spot. 

— Paul Sexton 
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STILL TOP OF THE LEAGUE! 



CONGRATULATIONS ON CONTINUED 
WORLD DOMINATION FROM ALL YOUR FRIENDS AT 

A WINNING TEAM! 






THREE DECADES OF AMAZING MERCHANDISING 
SALES AND NOW STRONGER THAN EVER! 



London 



New York: 



Los Angeles 



San Francisco 
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DIGITAL 
MAIDEN 

BAND EMBRACES ONLINE 
PROMOTION, DISTRIBUTION 
FOR NEW COMPILATION 

Iron Maiden's upcoming release, 

Somewhere Back in Time." represents more 
than a retrospective of the band during the '80s. 

The album— featuring 15 tracks from 1980 
to 1989 — is being presented to potential new fans 
LIS a high-quality WMA download at 
ironmaiden.com. Listeners can play the 
ompilation for free three times before it times 
iiut. and then purchase a digital rights 
management-free version if they desire. « 
Somewhere Back in Time" is at the forefront 
of Iron Maiden's plan to enhance its digital 
presence. The album, which takes its name 
from the band's current global tour, will be 
released May 12 internationally by EMI Records 
and the following dav in North America through 

New Door UMi continued on »p6a 



IRON MAIDEN is summoning you on a journey 
■Somewhere Back in Time,' the title of the band's 
new compilation and the name of its current tour. 




OEm RON M>\IDEN, 



It boo^ - 



R0CK-ITCARG0.COM 
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Over the past 10 years... 

4 12 Shows ! More than 100,000 tickets sold in the province of Quebec ! 4 

Our fantastic run continues! 

We are honored to have Iron Maiden headlining the inaugural year 
Of our newest festival Heavy MTL (June 21 in Montreal) 

Up the irons 



Your friends at Gillett Entertainment Group 

-GliXl' IT 5 

IXIIHIUVMIMr ^ 
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"The digital era has been an additional promotional tool for 
Maiden." co-manager Andy Taylor says. "It was hard for people 
to find out about them if either you didn't havt a frli-nd iliat lis- 
tened to them or you didn't happen to come across ihem and go 
to a gig. The digital era has allowed a lot of people more access 
to their music." 

Co-manager Rod Smallwood says that the idea of releasing 
"Somewhere" digitally "came from Val Janes, who I stole from 
EMI: she was head of international marketing. Our [ fans] like 
to have [product] in their hands, but with the [U.K.] singles 
charts being more and more dominated by downloads, we were 
left for dead. 

'"Val's always working out ways for us to do things more ef- 
fectively in the marketplace, and this came up in discussions 
with EMI. There's nothing new [on the 
album], it's for an introduction, for the gen- 
eral browser that's heard the name, to buy 
something simple that covers a period and 
hopefully will get drawn into it and buy the 
catalog." 

Sarah Philp. who runs the Iron Maiden 
Web site, says it receives 9 million page im- 
pressions per month and 1.5 million visitors. 
"That traffic is more akin to what we'd get the month of [a stu- 
diol album release," she says. "It's certainly a new high for when 
the band arc on the road." 

Taylor says the online merchandise shop does brisk business. 
"We do a reasonable number of realtones and wallpaper, but 
they're still quite small markets," he adds. 

"We noticed that Iron Maiden fans at their shows are predom- 
inantly in their 20s and 30s. " Universal Music Enterprises VP 
of sales Steve Wengert says. "The [bcst-of | promotion is the first 
of its kind, to encourage new fans who use digital as their pri- 
mary source for music to preview and purchase. 

"To maintain long careers, bands have to continue to garner 
new fans. Iron Maiden continually look forward to embracing 
new technologies, without comprising their commitment to giv- 
ing their longtime fans quality product." — Paul Sexton 



Iron Maiden's 
Web site (right) 
has an online 
store where you 
can buy albunns 
and tracks 
(inset) from the 
catalog. 




The best-of promotion is to encourage 
new fans who use digital as their prinnary 
source to preview and purchase.' 

-STEVE WENGERT, UNIVERSAL MUSIC ENTERPRISES 
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IRON MAIDEN'S 'Live After Death,' recorded in 1984 at the Long Beach (Calif.) Arena, is now available as a two-DVD 
set that also contains the band's Rock in Rio performance from 1985 and a host of extras. It is out on EMI worldwide, 
except for North America, where it is released by Columbia Music Video/Sony BMG Video. 




'LIVE AFTER DEATH' 
DVD REVISITS SEMINAL 
1984 CONCERT 

Iron Maiden has had nun) ^ik morable 
nights on the world stage, but one of its 
landmark occasions has a new lease of life, 
almost 25 years later. In 1984. during the early 
years of the band's global expansion. Maiden 
played a four-night stand at the 1 3.200-capacity 
Long Beach Arena in California 

The following year, those shows were condensed and commem- 
orated on the album "Live After Death." which hit No. 2 in the United 
Kingdotn and was a platinum-selling top 20 record in America. 

Now. that occasion is celebrated again in the form of a double- 
disc DVD. also titled "Live After Death." The set contains the 90- 
minute Long Beach performance and part two of the "History of 
Iron Maiden," the continuation of a 2004 documentary, plus rare 
and archival material. 

This includes the band's Rock in Rio appearance in 1985, the" Be- 
hitid the Iron Curtain" and " "Hllo Texas" features and a selection of 



protno videos, artwork galleries, a tour program and other pe- 
riod collectibles. 

"It's a very specific era, and there's a charm to that DVD." 
lead singer Bnice Dickinson says. "And not iust the fact that we 
look so fucking young." 

Released by LMI worldwide, except in Nortli America where 



It goes via Columbia .Music Video/Sony BMC V ideo, the pack- 
age has been another continent-straddling triumph. 

It entered the United Kingdom's Music DVD chart, com- 
piled by the Official U.K. Charts Co.. at No. I in February, and 
has been "No. I ever)'where," Maiden manager Rod Small- 
wood says. U.S. sales are 35.000. continued on >>p72 
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There's charm to that 
DVD, and not just the 
fact that we look 
so fucking young.' 

_. -BRUCE DICKINSON 



from »p70 

according to Nielsen SoundScan. 

Iron Maiden launched the 2008 
Somewhere Back in Time world tour 
Feb. 1 in Mumbai. India, with a spec- 
tacular stage show that incorporated 
many elements of that 1984 outing. 

Opening U.K. sales had "Live 
After Death" outperforming its 
nearest rival, Christina Aguilera's 
"Back to Basics: Live and Down," 
by 3-to-l , and outseUing the rest of 
the top six combined- 

in Australia, the set went gold 
on its first day. also hitting No. 1 on 
the music DVD charts in France, 
Italy. Sweden, Spain. New Zealand. 
Denmark and Finland. There were 
also top three debuts in Portugal. 
Norway and Ireland. In Germany, 
where DVD sales are factored into 
the main album chart, "Death" 
bowed at No. 10. 

Tlie 1984 concert was filmed to- 
ward the end of a yearlong lour thai 
encompassed 193 shows in 21 
countries, including 112 arena 
dates in North America to more 
than 1 million fans. 

Unusual for the era, it was shot 
in 35mm. and the sound has been 

mixed into 5.1 surround sound by the band s current producer 
Kevin Shirley. The original stereo mix by Maiden's producer of 
that time. Martin Birch, is also available on the DVD. 

"It's a seminal concert." Smallwood says. "It's slill consid- 
ered one of the great live rock albums and one of the first real 
quality concert videos. You hear the music and it still com- 
pletely stands up." 

The live footage has been largely unavailable since the origi- 
nal home video release that accompanied the album in 1985. Its 




DVD release has been requested by 
for years, but Smallwood says that the band 
wanted to wait until it was able to re-create 
aspects of that show in the new tour and 
until it had gathered together the many and 
varied contemporaneous artifacts that now 
make it such an evocative snapshot of mid- 
'80s Maiden. 

The second part of the band history in 



Performing at the first Rock in Rio show in 1985. 
Inset: the Live After Death' DVD box. 



le package continues the stor\- begun on 2004's "The 
Early Days" DVD. Smallwood says that while Iron 
Maiden is always looking ahead, this retrospective is 
crucial, for professional and personal reasons. 

"The whole 'History' DVD thing is. in a way, as 
much for the band as the fans, [so that] we've got a 
record of our career, with all the videos and pictures. 
It's for your kids. We're very conscious of heritage." 

— Paul Sexton 




IMAGEM 




Imagem Music is proud to 
continue the longstanding 
relationship with Iron Maiden 
that started 

'Somewhere Back in Time' 




Here's to many nnore years ! 



Imagem Music: Andre de Raaff (CEO) - Tim Smith (MD UK) 
•The Matrix Building - 91 Peterborough Road - London SW6 3BU - UK / T +44(20)7384 6470 / F: +44(20)7384 6471 / http://www.imagem-music.com 
• Marathon 11 (2nd floor) - 1213 PG Hilversum - The Netherlands / J: +31(35)647 4040 / F: +31(35)647 4049 
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February 26 

San Jose, Costa Rica 

Saprissa Stadium 
24,449 Tickets • SOLD OUT 



I March 12 

San Juan, Puerto Rico 
Coliseo de Puerto Rico I 
12.247 Tickets ^ 



February 28 

Bogota, Coloinbia 

Parque Simon Bolivar j 
40,000 Tickets ■ SOLD OUTJ 



Over 200,000 ticket§^in:8 concerts \. 
in 6 countries in 15 days! ^ 

Record breaking grosses and ticket sales. 

The most extensive tour of Latin America ever 

in the least amount of days - over 15,000 miles in 16 days. 

IRON MAIDEN has raised the bar for tours 

of Latin America. . .again. March 9 

. ' Santiago, Chile 



Up the Irons! 



27.000 Tickets -SOLD OUT 



March 2 

Sao Paulo, Brazil 
Parque Antartica 
40.285 tickets -SOLD OUT 



March 4 
Curitiba. Brazil 
Pedreira Paulo Leminski 
18,000 Tickets -SOLD OUT 



/' March 5 
PorloAlegre, Brazil 
Gigantinho 
13,000 tickets -SOLD OUT 



n: 



rMarcti 7 
Buenos Aires, Argentina 
Ferrocarril Stadium 
27,003 Tickets -SOLD OUT 



Our Thanks and Respect to Iron Maiden: \ 
Steve Harris, Bruce Dickinson, Dave Murray, 
Adrian Smith, Jannick Gers, Nicko Mc Brain 
and to the Maiden team and tour staff Rod Smailw^ood, j-t-^^ 
John Jackson @ K2 Agency, Chris Dalston & Rick Roskin @ CAA, 
Ian Day, Dick Bell, Jason Danter and The Killer Crew. 



s. 



Et/enpro 



www.evenpro.com 



o 
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SIMON 
SAYS 

FORMER MAIDEN 
PUBLISHER RALPH SIMON 
RECALLS EARLY DAYS 

Even for Iron Maiden, it all starts with a song. And 
Ralph Simon, now chairman emeritus/founder of the 
Mobile Entertainment Forum (Americas), was the band's 
early publisher at Zomba Music. He remembers that the 
media-dubbed "new wave of British heavy metal" "was 
undoubtedly triggered by the emergence of Iron Maiden." . 
Simon says, "In 1979, when I first met Steve Harris and 
Dave Murray, the two members that have played on every 
Maiden album. Steve's clear musical and narrative vision 
for the band and their fans was perfectly complemented by 
Rod Smallwood's wise managerial guidance and his ability 
to see Maiden becoming a worldwide, rather than simply a 
U.K.. phenomenon. "I saw how Steve and Dave shaped 
the textural sound of the band together with producer 
Martin Birch, and Maiden s trajectory was accelerated with 
the addition of Bruce Dickinson and Adrian Smith. It was f 
inevitable that they would emerge as one of the most ; 
invigorating forces in heavy metal." — Paul Sexton 8 
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A rare quiet moment in 1985 for IRON 
MAIDEN in Los Angeles; the Queen 
Mary is seen in the background. 




ILS REVIENNENT !!! 




John, Rod, 

merci de la part de tous vos fans frangais 



ROBERTSON TAYLOR 

INTERNATIONAL INSURANCE BROKERS 
Ljt V*cu London Lm Artga at New York 



Best wishes 

from all at 
Robertson Taylor 



VVORI n II Ani RS in INSURANCr 
HRltklNCi AND Risk MANACitMKNI 

M Rvic i;n k) mr mumc: 

Mi-DIA. ENTERIAINMENI AND 

1 ivr rvi Ni iNniisi Rii s 



33 Harbour Exchange Square. London E14 9CC 
Tel: 020 7510 1234 Fax; 020 7510 1134 
5 Plalo Place. 72-74 Si Dionis Road. Fulham. London SW6 4TU 
Tei: 020 7510 1234 Fax: 020 7736 4803 
enquirie5@rtib.co.uk wvvw.robertson-taylor.com 

lloyd * Brolten Aulhoriied »nd le^Med by th« fintncid S«vlc« Authotltjr 



Congratulations 
on your success, 
you deserve it! 

Martin Birch 




THE 

GODFATHE 

IRON MAIDEN'S DOMINANCE AS A 
LIVE ACT IS STRONGER THAN EVER 



Some 30 years into a career 
that's still gaining momentum, it 
seems Iron Maiden didn't need a 
hit single after all. And now the 
band is putting up its best box- 
office numbers ever, totally 
independent of — if not indifferent 
to — what's happening in the 
mainstream music marketplace. 
Iron Maiden is that rare band that 
broke in the 1980s and is selling 
out arenas and stadiums 
worldwide today. The band 
opens its North American summer 
tour May 21 at the Verizon 
Wireless Amphitheater in San 
Antonio. Nine days earlier, on May 
12, Maiden plans a global release 
for "Somewhere Back in Time. " a 
compilation of its hits from the 
'80s. The album arrives in U.S. 

stores May 1 5. 

"The '80s were huge, but it was a completely 
difTerent scale to what is happening now. which 
is remarkable," Maiden manager Rod Small- 
wood says. "No one's ever broke a band in 
America like we did with Maiden in the '80s. 
without any help from radio at all. without any- 
thing from anybody at all. just literally from 
marketing, touring and fan support. And we're 
doing it again." 

What began with eye-catching imagery and 
key supporting slots has become what is now 
one of the most siiccessful and consistent box. 
office bands touring today. 

And Iron Maiden is, above all, a touring 
band. "They're essentially a live band." says 
Smallwood. Maiden's manager since 1979. "It's 



Iron Maiden fans from Kuwait hold a 
banner showing their appreciation at 
a 2007 concert in Dubai. 



BY RAY WADDELL 



alt about live. That's the focus, always has been." 

In retrospect, a touring-based strategy 
worked out well for Iron Maiden, given the con- 
cert stage has pretty much been its primary 
means of exposure. 

"It's the way we reach fans, the way we get 
known, really, in terms of almost a complete 
lack of radio worldwide, a complete lack of 
video-type TV worldwide," Smallwood says. 
"We rely on word-of-mouth and live concerts, 
and word-of-mouth is generated by live con- 
certs, so without concerts we wouldn't even 
be here." 

Iron Maiden is booked in North America by 
Rick Roskin at Creative Artists Agency and in- 
ternationally by John lackson at the K2 Agency 
in London. 

"Iron Maiden continues to thrive because 
they stay true to their artistry, creative vision, 
fans and music," Roskin says. "It has never 
been about trends or the status quo. Iron 
Maiden represents integrity and freedom." 

Promoter |ohn Scher. co-CEO of Metropol- 
itan Talent, has been presenting Iron Maiden 
since it first hit North American shores. "Our 
experience with Iron Maiden has always been 
good, and lately, bigger than it has ever been," 
Scher says. 

Asked why he thinks Maiden is bigger than 
ever, Scher responds. "They're the only authen- 
tic thing out there in their genre of music. 
They're the godfathers. They're the real thing." 

Iron Maiden first loured America in early 
1981 in support of Judas Priest. Its first U.S. 
performance was at the Aladdin in Las Vegas. 

"The band was from the East End of London 
and had traveled very rarely when I met them 
first. They'd never been out of England," Small- 
wood recalls. "So to do the first show in Amer- 
ica in Las Vegas was a lot of fun." 

Smallwood remembers Maiden rang up a 
merch per cap of about S3. 50 per head that 
night in Vegas, "which in those days was fan- 





'WMiEROF LIFE AND DEATH 

^'^UWa.it l^iyMH FANS 
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Singer BRUCE DICKINSON, left, 
and bassist STEVE HARRIS feel it 
on Uw Ppwwslave' tow in 1985. 



tastic for a support act." he says. "It showed me immediately 
that there was something going on here at the roots level." 

With its iconic Eddie mascot, galloping bass and mondo riffs, 
Iron Maiden was a powerful metal brand from the beginning. 

"But we never really considered it a brand in those days," 
Smatlwood says. "Across the album artwork, across the T-shirts, 
ever)'thing, it was all very important to the band that the fans 
got the very best, idea-wise, song-wise and quality-wise. That's 
what we were about." 

Maiden was signed to Capitol at the time and Small wood says 



the label's Los Angeles staff provided some good marketing 
juice in putting across the band's striking visuals. "We spent a 
lot of time on the artwork and a lot of people discovered the 
band by seeing that artwork in the window displays at record 
shops," he says. 

"In those days the [customer service rep] guys were really 
important to us. We got the displays in the shops and that's how 
we got noticed. It was a very 'street* thing." 

Even as the albums started to sell, if modestly, "we never 
got airplay. It took a lot ofhard work to get anywhere," Small- 



wood says. By the second album , " Killers" 
in 1981 , Maiden was making about 
^^^^ S3.000-$4.000 per night as a support act 
'<^^^^^^^ in America. 

^VH^^B By the time "Piece of Mind" was re- 
^9 leased two years later. Maiden took the 
headlining plunge in the Stales, based on 
"gut feel," according to Smallwood. 

"We decided to just go straight for the 
arenas and headline, which, really, with- 
out airplay, with only 40.000 albums sold 
on the previous record, was a pretty bold 
decision," Smallwood says. "Innocence 
can be a wonderful thing. I f I knew then what i know now, I 
never would've taken the chance." 

Of course, by the time Maiden began topping bills in Amer- 
ica, it had long been a headliner in )apan. Australia and across 
Europe and Canada. "We were support in America and head- 
liners everywhere else on the planet." Smallwood says. 

The band is still a massive draw internationally, routinely 
selling out stadiums around the world while averaging 10,000- 
15.000 per show in the United States. The first leg of the band's 
2008 Somewhere Back in contlnuedon >>p78 




Steve, Dave, Bruce, 
Adrian, Nicko, Janick 
& presumably Eddie! 

It's been a pleasure 

and a privilege 
to represent you all. 

David Gentle 



GOLDKORN - MATHIAS C GENTLE 

SOUCITORS AND PRIVY COUNCIL AGENTS 

6 Coptic Street. Bloormbury. London WCIA INW 
Telephoae: 020 763 1 1 8 1 1 DX: 35705 Bloomsbury Facsimile: 020 763 1 043 1 

www.gmgtegai.com 
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Time world tour put it in front of some 400,000 
fans in lOcountries. Regardless of the language 
in the market it's playing, the fans know the 
lyrics and sing along. 

"Even when we played in India and South 
America. Eastern Europe, places where people 
don't speak a lot of English, the fans still know 
the words and they're belting them out at the 
shows." Smallwood says, "it's quite remark- 
able, really." 

The Iron Maiden fan base is a community. 
Smallwood says, and a 
noisy one. 

"This probably applies 
to a lot of bands but it re- 
ally does apply hugely to 
Maiden: What's thrown at 
them from the audience 
they amplify and throw it 
straight back." he says. 
"The better the audience, 
the better the show." 

International markets 
tend to skew a little 
younger than in the United 
States and England. Small- 
wood says, and the younger crowds are more 
fervent "because, let's face it: You get in your 
mid-iOs. you're not going to go fucking nuts, 
are you?" Smallwood asks rhetorically. "You 
don't appreciate it any less, but you react a lot 
less, so your noise is going to be less, so the vibe's 
going to be less and the show's not going to be 
quite as good as when everyone's going fucking 
ape shit." 

Along with its durability, the Iron Maiden 
camp has proved loyal. 

"They don't play industry games, proved by 
the fact that they're still playing for me." Scher 
says. "They've had the same manager for their 
entire career. They 're loyal to their fans, loyal to 
their manager and, from my perspective, loyal 
to the promoter." 

Veteran Scandinavian promoter Thomas |o- 
hansson. now chairman of international music 



'We never 
got airplay. 

It took a 
lot of hard 
work to get 
anywhere/ 

-ROD SMALLWOOD, 
IRON MAIDEN 
CO-MANAGER 



for Live Nation, has promoted every Iron Maiden 
show in Scandinavia, including seven stadium 
sellouts on the upcoming European leg. 

" Ever since Iron Maiden first set foot on Scan- 
dinavian soil I've had the privilege, pleasure and 
honor to work with them," johansson says. 

Nous Productions' Salomon Herzot, who pro- 
motes the group's French shows, says, "Every 
show they do is amazing, [so] fans will come 
back forever." 

Thomas Andrea Pieroni at Live in Italy 
adds, "They were the first 
metal band 1 saw in 1980. 
when 1 was a young boy. 
and I'm proud to be their 
Italian promoter." 

Smallwood admits he 
thinks loyalty is a quality to 
admire. "But really at the 
end of the day we believe in 
teamwork." he continues. 
"We do like to keep the 
same people. Some of our 
crew have been with us 
since 1979." 

Promoters and others 
the band deals with "have got to be good, they've 
got to do their job. they've got to be straight with 
us." Smallwood says. "We believe people should 
all make money, but not too much. The band 
provides a service and the promoter should al- 
ways come out with a fair amount. And if some- 
one screws up. then we change." 

Virtually everyone associated with the Iron 
Maiden touring machine says the band is big- 
ger than ever as a concert draw around the world. 

"Tliis tour has taken the band to a totally dif- 
ferent level everywhere in the world," )ohans- 
son says. "Tliis summer, in Sweden alone we 
sold 85.000 tickets in less than an hour for sta- 
dium shows in Gothenburg and Stockholm. 
They're the first band ever to sell out stadiums 
in both cities." 

Smallwood concurs thai Maiden is doing 
"huge" business on this lour. 



CONGRATULATIONS 
TO IRON AAAIDEN 

FOR THREE DECADES 
OF OUTSTANDING MUSIC 
AS WELL AS qUALITY 
TOUR PRODUCTION. 

FROM 

Dickie Bell, Ian Day, 
Bill Conti, Robbie Price 
AND Jason Danter. 

It has been a pleasure 
TO HAVE Eddie riding 

IN OUR TRACTOR TRAILERS 
SINCE 1989. 
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When IRON MAIDEN says world tour, it means world. As many as 30,000 delirious fans, 
according to press estimates, welcome the band in a 2007 concert in Bangalore. India. 



"This is without any support, this is because 
the kids want it." Sniallwood says. "It's not bull- 
shit, it's not about radio, it's not cool, it's not 
fashionable, it's not in People magazine. It's 
about the fans, and that you can't stop. It's real, 
and a lot of things out there aren't real." 

Asked ifhe ever ihoiighl Maiden cmild last 
this long and be this strong. Sniallwood replies. 
"It never really occurred to us. We'd always 
come up with a two- or three-year plan and 
that's as far as we looked. And that's what we're 
doing now: We re looking at the next two or 
three years." 

In regard to its future as a touring act. 
Maiden controls its own destiny. 

"The only thing that limits us now is our- 
selves, not the market." Smallwood says. "I 
think people will be going to see Maiden as 
long as Maiden are able to play, and I think 



Maiden will play as long as they're able." 

Smallwood says the Iron Maiden trajectory 
of the past five years perhaps indicates a gap 
in the marketplace. "It may mean that there's 
something missing out there." he says. "Maybe 
with the younger bands there's too much pack- 

aginB. too much obsession with style ;incl pro- 
file and coolness, and not enough brute force 
and ignorance and. * Let's just go and play hard.' 
It's more fun that way." 

l-inally. as the band continues to thrive, long- 
liinc fans tan rejoice. "I tliink a lot of people 
who have been Maiden fans, even closet Maiden 
fans, are really proud and saying. This is right, 
this is what it should be,' " Smallwood says. 
"It's like the black sheep have done good. These 
fuckers won't stop. They're still doing it. and 
more and more and more people are flocking 
to the flag of Eddie." • • 
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Congratulations 
to a truly great band. 
We are proud to be 
working with you. 



Anderson & 
Pennington 



MAIDEN 
VOYAGERS 



VETERAN CREW FLYING IN NEW STYLE 



Who says you can't teach old road dogs 
new tricks? 

For the first leg of Iron Maiden's 2008 Some- 
where Back in Time world tour, the band refit- 
ted an Aslracus Boeing 757 and moved the basic 
production and entire entourage, co-pilotcd by 
Maiden frontman Bruce Dickinson. 

With "Iron Maiden" emblazoned across the 
fusela^ic. the jet adds new meaning to Maiden's 
slogan. "Up the irons." 

The first leg ofthe tour opened Feb. I in Mum- 
bai. India, and hit Australia, japan, Los Angeles 
and .Mexico, followed by the band's inaugural 
concerts in Costa Rica and Colotnbia. and then 
on to Brazil. Argentina. Chile, Puerto Rico and 
New York, before finishing March 16 in Toronto. 

The band returns to North America May 
21 at the Verizon Wireless Amphitheater in 
San Antonio. 

For the first lour leg, the Iron Maiden jet 
dubbed "Ed Force One" transported the band, 
crew and goods including back-line production 
L^ear, monitors, drapes, a walking Eddie prop 
jnd several other elfecls. Augmented w ilh local 
production, it allowed the band to fiy around 
the world and stage "what looked like an eight- 
or nine-tnick tour," according to veteran Maiden 
production manager Dick Bell. 

logistically. the tour leg came off as 



planned, if "rather long and tir- 
ing," according to Bell. "But if 
you do it by normal air 
freight, what happens 
is you always have to 
wait for the air 
freight to catchup 
with you, so you 
can't schedule 
too many gigs in 
one week." 

In this case, 
when the plane 
landed in a given 
coimtry. the gear was 
cleared through aistoms. 
went straight to the venue, 
returned to customs after the show, 
then was put back on the plane "in a precise man- 
ner." all overnight so as not to effect takeoffrimes. 

"It's not the most leisurely way of touring, be- 
cause there were some long flights."* Bell says of 
the iet routing, "but it s tiie first time anyone has 
done that. People have done it before with air 
freiglits and charters, but not like this." 

Asked if "flying " the tour leg was successful 
financially, Bell says it was. "We're still waiting 
for all the costs to come in. but overall, yes, it was 
efficient econoniicaMv," he savs. 




TICKET k 
MASTER 

BOOKING AGENT JOHN JACKSON REFLECTS ON 
THREE DECADES OF SUCCESS WITH MAIDEN 
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SALUTING 
IRON MAIDEN 

f&R 30 YEARS^ ' 
OF FWASTIC 

Ml 
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An Astraeus Boeing 757 dubbed Ed Force One carried IRON MAIDEN on the first leg of its 
2008 tour. Lead singer BRUCE DICKINSON (inset), a veteran trained flyer, was the co-pilot. 



The key was using local production, which 
was satisfactory overall, if better in some places 
than in others. "We got the power for the sound 
after doors opened in one place." Bell says. "It 
was a gamble opening the doors before electric- 
ity, but it all came ofFbecause it's a good team of 
people, a very good road crew." 

Among the key members of the Maiden team 
are tour manager Ian Day, assistant tour man- 
ager Steve Gadd. production manager Jason Dan- 
ter. production assistant Katharina Gauss, 
front-of-housc soundman Doug Hall, lighting 
director Rob Coleman, stage manager Bill Conte 
and Wdeo director Dave Patterden. 

The guitar techs are Sean Brady, Colin Price. 
Michael Kenney. (ustin Garrick and Charlie 
Charlcsworth. Tlie set carpenters arc Paul Strat- 
ford. Ashly Groom and Phil Stewart. Natasha De 



John Jackson, managing 

director of the K2 Agency in 
London, has booked Iron 
Maiden's European shows for 
nearly 30 years. He was such an 
early believer that the band had 
not even yet signed with EMI 
when he got involved. ' "1 first 
saw the band in 1979," he recalls, 
"and thought they were the best 
heavy metal band I'd ever seen. 
The following morning, I found 
out that Rod [SmallwoodJ was 
managing them and before 1 got 
the chance to call him, he called 
me asking me whether i would be 
interested in representing them. 

I bit his hand off." 

lackson first booked Maiden on the tour in 
early 1980 to support the "Metal for Muthas" 
compilation album, and then secured it the 
guest slot on Judas Priest's headlining tour 
that spring. That included a show at London's 
celebrated (and now-defunct) Rainbow, where 
within weeks the band was back for its own 
headline date. After a guest slot on a Euro- 
pean tour by Kiss, Maiden left its supporting 
days behind forever. 

"Nearly 30 years on, they're bigger than 



Sanipayo is in wardrobe. Jeff Weir oversees se- 
curity, Peter Lokrantz is the band's tour masseur, 
and Squid Walsh is the sound lech. 

Many on the crew are longtime veterans of the 
Iron Maiden road team. "[Hall] and Mike Ken- 
ney have been with them since the late '705." 
says Bell, who joined the Maiden team in 1981 . 

Set design and production, undertaken since 
1984 by Alan Chesters at IHangman. has grown 
ever more sophisticated. "Eddie gives mc adren- 
aline overload every time I have to devise a new 
stage incarnation," he says. "Without him life 
would be so mundane." 

Bell adds; "I think [this crew] go that extra lit- 
tle bit to give the fans a very professional show. 
It doesn't matter if the band is playing for 10 peo- 
ple. 10.000. lOO.OOOorhalfamillion— they will 
put on the same show." — Ray Waddell 



ever," says Jackson, citing new box-office 
records on the first leg of this year's Some- 
where Back in Time tour in India. Oceania. 
Mexico and Latin America. 

"In Mexico City, the demand to see them 
was so great that having sold out the biggest 
arena in minutes. 1 switched the show to the 
biggest stadium available, the 50,000-capacity 
Fero Sol. which sold out straight away. That had 
never happened in Mexico." 

During the upcoming European leg of the 
tour, Jackson says that stadium shows through- 
out the Nordic region will see the band play to 
audiences of close to 250.000. " In Sweden, they're 
bigger than ABBA." he says with a laugh. 

Sifting the memories of his countless tours 
with the band, Jackson picks out the 1988 head- 
lining show at Donington's Monsters of Rock 
Festival, which drew 107,000 people. "That was 
over 40.000 more than the previous record at the 
event. To this day, it's the biggest one-day audi- 
ence for a heavy metal show." 

But a recent memory now rivals that one. " 1 
still get shivers remembering their stadium 
show [earlier this yearj in Sao Paulo [BrazilJ." 
Jackson says. "Ten minutes before showtime, 
the heavens opened and Instead of watching 
from the desk, I watched high up from one of 
the grandstands and could see close to 50,000 
drenched, adoring Iron Maiden devotees hav- 
ing the time of their life singing along to every 
song, every word. It was truly amazing, a real 
heart-stopper." — Paul Sexton 
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"A great live performance requires exceptional 
live sound reinforcement, we would like to 
thank Iron Maiden for involving ViL in their 
unique touring pfoductions" 

. . www.mlexecutives.com 
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SERIOUS STORAGE! 



TRUE ARCHIVAL STORAGE FOR 1,000 CD'S IN A 2'x2' SPACE 



Unlike cheap plastic sleeves. The Jewelsleeve is sturdily 
constructed from four layers of thick, virgin vinyl. Its solid, 
reinforced seams are welded on all sides for superior strength 
and durability. It's the only sleeve on the market that stores 
every part of the original CD without risk of damage, so you 
don't have to cut. fold, or discard the artwork to store your 
CD's. Advanced scratchless. anti-static, non-stick cushions 
protect both sides of the disk. Custom index labels provide 
generous room for information. When assembled, 
the disk, label, booklet, and the tray 
card! combine to 
make one strong, 
slim, CD archive. 

The Jewelsleeve is 
simply the best 
all-in-one sleeve 
available anywhere! 

• • • 

Please visit us at: 
www.jewelsleeve.com 
or call Joe at 1-800-863-3312 
and ask for free sample! 





AND 
AUSSIES 

IRON MAIDEN MAKES A TRIUMPHAL 
RETURN TO AUSTRALIA 



BY CHRISTIE ELIEZER 



When Iron Maiden played 

Australia on its 2008 Somewhere 
Back in Time world tour for a half- 
dozen shows between Feb. 4 and 
Feb. 10, it marked the band's first 
shows Down Under in 15 years. 
Promoter Paul Dainty, chairman 
of Melbourne-based Dainty 
Consolidated Entertainment, saw 
no risk in presenting the band 
after such a lengthy absence. 
"Wc are talking about a band that is a legend 
and which is renowned for amazing live shows," 
he says. 

Maiden toured Australia in 1982 with "The 
Number of the Beast" at No. 1 on the Australian 
Recording Industry Assn. chart, in 1985 with 
the "Powerslave" tour and in 1992 with "Fear 
of the Dark." 

In lune 2007, Australian metal sites were 
buzzing about how Maiden vocalist Bruce Dick- 
inson let it slip on his weekly BBC 6 
"Friday Rock Show" that Australia was "likely" 
on the next tour's itinerary. An online petition 
lobbied for the band to make it definite. 

"We marketed extensively through tradi- 
tional media, through [free] street press and 
online, as well as to metal media, metal radio 
shows and fan metal sites," Dainty says. 

Australia was the first country on the band's 
global itinerary to put tickets on sale, on Sept. 



ADRIAN SMITH, left, and 
JANICK GERS in Melbourne 
in February, Iron Maiden's 
first Australia gigs in IS years. 



27. Sydney's 13.250-capacity Acer Arena sold 
out in 25 minutes. Melbourne's 16.000-capac- 
ity Rod Laver Arena within 15 minutes. Sec- 
ond shows were immediately added. 

"Sales were phenomenal. Over 40.000 tix 
went in the first hour." Dainty says. Seventy 
thousand tickets were sold in total, with the 
13.500-capacity Brisbane Entertainment Cen- 
tre and the similar-capacity Perth Burswood 
Dome selling out. 

The arrival of Ed Force One. the band's cus- 
tomized 757 jet, received coverage from prime- 
time TV and newspapers. 

"It had been a very long time since we had a 
band in Australia flying around in a commer- 
cial plane of that size, and with their singer as 
one of the captains," Dainty says. "It was pretty 
extraordinary' to see the 757 land and take off 
with the 60 people in their entourage and all 
their gear." 

" It was one of our best merch nights per head 
we've ever had," Acer Arena business develop- 
ment manager Don Elford says. He adds, "The 
audience was extremely well-behaved. The fans 
were here to see the band, and they got what 
they came for. It was an awesome show," 

Brisbane Entertainment Centre GM Trish 
McNamara says. "We saw a lot of dads arriving 
with their sons. The audience came from all 
walks of life — and they virtually bought every 
piece of merchandising. Iron Maiden were a 
longtime wait — they came, they conquered, 
and they moved on." • • 
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HOMESCHOOLED 

Estelle makes 
'American' splash 



ACTING SONGBIRD 

Scarlett Johansson 
covers Tom Walts 




FROM FREE TO RADIO 

Coldplay's single 
scores with fans 



Keeping 
It 'Trill' 

Bun B Releases Sophomore 
Set In Tribute To Pimp C 

Five months after the death of his partner Pimp C, Bun B will 
release his sophomore solo album, "11 Trill." May 20. 

The drum-heavy, midtempo-Iaden rap set is diverse, in- 
cluding songs like the jodeci-sampled "You're Everything" — 
a track about Bun B's love for his hometown of Houston 
— the Fiasco-assisted "Swang On Em," with marching band 
drums and horns, and the reHectivc "If It Was Up to Me," 
in which Bun B raps about poverty, politics and spiritualit , 
over reggae riddims. The album's first single, "Thai 
Gangsta," has sold 38,000 downloads in the United States 
according to Nielsen SoundScan. 

But the most conspicuous track on the album may be the 
one dedicated to Pimp C. "Angel in the Sky." featuring Razah 
and containing elements of Stcvic Wonder's "Ribbon in the 
Sky." "I miss my brother every day, but I know he's watching 
from up above." Bun B rhymes over piano chords. 

"II Trill" comes on the heels of Bun B's rejuvenated success 
with UGK, his act with PimpC. After a five-year absence, UCK 
returned to the Billboard 200 when "Underground Kingz," the 
group's seventh album, debuted at No. 1 the week of Aug. 15, 
2007. The Rap-a-Lot/Asylum set not only scored the hip-hop 
act its first chart-topper, moving 160,000 copies in the United 
States, it also marked its best sales week. The set has sold 
429.000 to date. 

In addition. "Underground Kingz" spawned the popular 
single "Int'l Players Anthem" featuring OutKast, which reached 
No. 12 on the Hot R&.B/Hip-Hop Songs chart and No. 10 on 
Hot Rap Tracks. 

But four months later, in December 2007, the victories were 
abruptly sideswiped when Pimp C was found dead in his room 
at Los Angeles' Mondrian Hotel two years after completing an 
eight-year prison term on assault charges that inifially derailed 
the act. After responding to a 911 call, police found the 33- 
year-old rapper, whose real name was Chad Butler, dead in his 
bed. The Los Angeles County Coroner later determined an ac- 
cidental overdose of cough syrup and a pre-existing sleep apnea 
condition caused his death. 

Fortimately, Bun B didn't let the untimely loss daunt him. 
On the contrary, he says he's even more confident about the 
depth of his latest album than his previous — 2O05's "Trill," 
which has sold 567,000 copies. 

Among the new sefs long list of collaborators are Lil Wayne. 
Rick Ross, Lupe Fiasco, Sean Kingston, Young Buck, Chaniil- 





10 Years Later 

Portlshead on a 
career high 

' 90 V 



Commercial Hit 
The Ting Tings debut 
with iPod jingle 





lionairc, luvenilc. Wobble. David Banner. 8Ball & MIG and, 

of course, Pimp C. In addition, producers Clinton Sparks, ]R 

Rotem. |azze Pha. Scott Storch and the BlackOut Movement 
lend their efforts. 

Bun B says he has "great stuff lo choose from. The Scott 
Storch track is probably one of the biggest records I've done 
in my life." he says about "I Love Tliat." "It has the potential 
to go further than any other song I 've done before, It was orig- 
inally made for Rakim. and it's just an incredible record. Plus, 
everything Storch touches goes big." 

As far as the marketing plan to push the album. Bun B has 
partnered with Microsoft's Zune on a series of promotional 
events and programs taking place through lune, including ap- 
pearances at several Boys & Girls Clubs of America. Bun B 



also is part ofZune Social, an online music community where 
he blogs about his experiences on the road. 

A strong viral campaign will be implemented as well, with 
audio/video placements on music sites, music blogs. Bun B's 
MySpace page, Yahoo Music and AOL. 

And Bun B's name is already out there in association 
with work on other projects — he's recently collaborated 
with the likes of Kidz in the Hall. Glasses Malone. Killa 
Mike. Kardinal Offishal and Dizzie Rascal on their respec- 
tive albums. 

"There's always purpose and meaning behind the music." 
Bun B says. "Pimp C's passing reinforced that message. You 
don't need to take yourself loo seriously, but you have to take 
what you do seriously.'" • ■ • - 
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>>>KID,LYNYRD 
PAIR FOR TOUR 

Kid Rock and Lynyrd 
Skynyrd will team up for a 
run of co-headlining dates 
in August, beginning Aug. 
8 in Oklahoma City. The 
shed tour, under the Rock 
and Rebels banner, will 
feature an opening act still 
to be announced. 
Additionally, Skynyrd has 
been added to the bill of 
Kid Rock's May 15 
Rock'n'Roll Revival show 
at Madison Square Garden 
in New York, joining Rev 
Run and Peter Wolf. 

>>>POLICE SAY 
GOODBYE 

The Police and New York 
City Mayor Michael 
Bloomberg announced at 
a press conference in 
Times Square the band's 
final concert, which will be 
held in New York on a date 
still to be revealed in 
August. The show— for 
which ticket and venue 
information have yet to be 
announced— will be a 
fund-raiser with proceeds 
benefiting the production 
of arts programming for 
local public TV stations 
Thirteen/WNET and 
WLIW. 

>>>COMMON GETS 
TERMINATOR' GIG 

Rapper Common has been 
tapped to star in the 
upcoming fourth 
installment of the 
"Terminator" movie 
franchise, "Terminator 
Salvation: The Future 
Begins." The Chicago MC 
will play a freedom fighter 
named Barnes and star 
alongside Christian Bale— 
who will play main 
character John Connor— 
and Sam Worthington, 
among others. 

TRENT GIFTS 
'SLIP' 

Nine Inch Nails posted 
access to a free download 
of its new album. "The 
Slip." May 5 via the band's 
Web site. The 10-track set 
is available in several 
formats— including MP3 
and high-quality, lossless 
options like FLAC— via a 
link on nin.com. All 
versions are digital rights 
management-free. A 
statement on the site from 
frontman Trent Reznor 
says simply, "Thank you 
for your continued and 
loyal support over the 
years— this one's on me." 

Reporting by Marie/ 
Concepcion. Susan 
Visakowitz and Ray 
Waddell. 
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Atlantic Crossing 

British Urban Singer Estelle Scores On Both Sides Of The Pond 



LON DON — A soTig called "American 
Boy" helped U.K. urban vocalist Ostclle 
successfully reinvent herself as a chart- 
topping artist at home. Now she's hop- 
ing some high-profile Americans will 
assist the launch of hor stateside career. 

Estelle spent five weeks (Ma rdi 29-April 
2f>)at No. 1 ontheOfTu ial U.K. Charts Co. 
(OCC) singles listing, selling more than 
260.(KM) copies of her single "American 
Boy" (Atlantic), featuring Kanye West. 

The track lias already hit Billboard's 
Hot RK:B/Hip-Hop Songs and Hot R&U/ 
Hip-Hop Airplay charts and sits at No. 
71 on the Billboard Hot 100. No. 58 on 
Hot Digital Songs and No. 57 on the Pop 
100 this week. 



Estelle's sophomore al- 
bum "Shine" streeted April 
29 in the States- It bows at 
No. tS on tlie Billboard 200 
on 15.000 copies. according 
to Nielsen SoundScan. In the 
Urjited Kingdom, it entered 
the OCC albums chart at No. 
6 on April 1 2 and has been 
BPI-certified as silver (fcO.OOO shipped). 

Produced by Will.i.ani. Mark Ronson 
and Wyclef Jean. "Shine" also features 
guest vocalists )ohn Legend and Cee-Lo. 
Legend signed Estelle to his .Atlantic im- 
print MonieSchoo! Records afler being 
introduced to her by West. 

Tlie deal resulted from Estelle's 2007 
decision to move her base to the States. 'I 
justdid what 1 thought was necessary." Es- 
telle sa>'s. "i tJioved jto New York] last May." 

I ler American producers, Estelle says, 
did not dictate her musical direction. 
"They just said, 'Carry on doing what 
you're doing." " 

Atlantic Records U.K. president Max 
Lousada admits there was "an ambiva- 



lence and apathy to Estelle" in Britain fol- 
lowing her 2004 debut, '"nie 18th Day" 
(V2). which stalled at No. 15 on the OCC 
chart. But that changed, he says, once 
she released "an incredible record" with 
"American Boy. " 

" Part ofher success is about the jour- 
ney the public have seen her go through," 
Lousada adds. "For an urban-skewed 
|U.K.l female artist to be signed out of 
America is very unusual."" 

However, the London-born artist de- 
nies any resentment toward the British 
music industry. "It wasn't like. 'Tlicy let 
me down, so I went to America.' " she 
says. "I still feel like a British artist — but 
I'm now a worldwide artist." 

In the United Kingdom. "American 
Boy" has enjoyed cross-format airplay 
from top4(J BBC Radio 1 . AC BBC Radio 
2 and urban digital station BBC IXtra. 

The single's U.S. digital sales now 
staiid at 108.000. according to Nielsen 
SoundScan. Tlie video is airing on MTV. 
and the song is picking up spins on 
urban, rhythmic and top 40 radio. 



"The fact that it is already a hit [and] es- 
tablished somewhere else has been able 
to help us knock all these stations down." 
Atlantic Records president Julie Green- 
wald sa>'S. Tlie campaign has also included 
TV appearances on "Late Show With 
DaWd Irttemian." "The Ellen DeCeneres 
Show" and "Jimmy Kimmel Live." 

Greenwald says Estelle has been 
"working her butl o\V since last Septem- 
ber, playing headline dates and support 
on Legend's shows plus regularly visit- 
ing radio stations. 

"Tliere are so many American artists 
validating her on the album." she says. 
"[And) when people see her [livej, they're 
saying she's the real deal." 

Despite the album's combination of 
rap. soul, reggae and pop. Estelle is being 
marketed as a top 40 artist. I would com- 
pare her to Amy Winehouse and Coriime 
Bailey Rae. " Greenwald says. 

Estelle will play U.K. shows in )une 
around the release of upcoming single 
"No Substitute Love." followed by Euro- 
pean dates and a trip to |apan. 
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Fame Game 

Will Scarlett Johansson's A-List 
Status Affect Her Waits Tribute? 



Scarlett johansson describes the 
recording of her Tom Waits cov- 
ers album. "Anywhere I Lay My 
Head." as an "intimate experi- 
ence — almost private, in a way." 

Of course, when you're an 
actress. Louis Vuitton model 
and occasional tabloid fixture, 
pretty much nothing is private. 

That's the challenge facing 
Atco/Rhino Records as it pro- 
motes the album, due May 20. 
Sure, lohansson is a familiar face 
— and name recognition is a def- 
inite marketing bonus — but the 
phrase "actress- turned-singer" 
is bound to set off warning bells. 

"I don't tliinkbeinga celebrity 
is a hindrance — 1 tliinkit will get 
people curious," project man- 
ager Liuba Shapiro says. " It's not 
likea ParisIHiltonlbrand. Scar- 
lett has credible performances 
of acting." 

Johansson's take on Waits, 
tlianks in part to her teaming 
with TV on the Radio's Dave 
Sitek for production, as well as 
Yeah Yeah Yeahs guitarist Nick 
Zinner and David Bowie on 
backing vocals, is an atmos- 
pheric reinvention of the grav- 



elly voiced singer's work. It's 
designed to appeal to a target 
group: those curious about Jo- 
hansson's vocal prowess. Waits 
fans and those who like their 
melodies layered and dreamy. 

The album has Waits' stamp 
of approval. Johansson says. "It 
would be mortif>ingoihen\ise. 
It's sucli a \'alentine for his work. 
I wanted to have that approval. 
Now I don't have to look out for 
him in a dark, crowded plate." 

Shapiro says first single 
"Palling Down" was released first 
through an exclusive on AOL's 
spinner.com. then via iTunes. 
imeeni. the rest of AOL Music's 
family of sites, MySpaceand |o- 
hansson's own Web page. It is 
also being worked to college radio 
in top markets, "We're trying to 
treat it as organically as possible, 
more in line of what we'd do witli 
an indie artist." she says. 

Tlie video for " Tailing Down" 
— a cinema verilelook at a day 
in the life of Johansson, includ- 
ing photo shoots and kicking 
back with Salman Rushdie, di- 
rected by Bennett Miller of 
"Capote" fame — was given a 




stair-step release as well, first 
exclusively to Yahoo for a week, 
then wide to MTV. 

On lop of that, there will be a 
collectible merch element to the 
album. witha J.OOO-edition do- 
mestic and international vinyl 
release that has an advent cal- 
endar as part of the packaging. 

in terms of touring, johans- 
son's schedule makes it diffi- 
cult to plan dates — the album, 
in fact, was recorded last sum- 
mer but could only be released 
now due to her schedule, the 
label says — as does her. as she 
puts it, "crippling stage fright." 

Label execs are hoping she'll 
continue to pursue music. "I 
do think she could do another 
alburn, and it would be just as 
intriguing." Shapiro says. •■• 



AC T ING Sure, the monikers "actress-turned- 
singer" and "celebrity-turncd-singer" are frequently 
met witli a sneer— but. as it turns out. notoriety does 
lead to album sales at the start of a singing career 

ZOEY DESCHANEL (as She & Him, with M. Ward) 

'■Volunn- ijii.j i.JUOaj 41,000 

PARIS HILTON 

■Paris ' (2006) 194.000 

LINDSAY LOHAN 

"Speak" (2004) 



"A Little More Personal (Raw)" (2005) 

JENNIFER LOPEZ 

"On the 6" (1999) 
•J. Lo" (2001) 

'J to Tha L-O! The Remixes" (2002) 

■This Is Me . . . Then" (2002) 

"Rebirth" (2005) 

"Como Ama Una Mujer" (2007) 

"Brave" (2007) 

ASHLEE SIMPSON 

"Autobiography" (2004) 
"I Am Me" (2005) 
"Bittersweet World" (2008) 
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305,000 

2.8 million 

3.8 million 

1.5 million 

2.6 million 
731.000 
201.000 
156,000 
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944.000 
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10 YEARS 

Division 

Producer: Rick Parasher 
Universal Republic 
Release Date: May 13 

□ 10 Years named its 
sophomore effort "Di- 
vision" because of the inter- 
nal strife it endured while try- 
ing to piece it together, but 
it's so cohesive, you wouldn't 
guess the band members 
were ever out of sync with 
each other First single "Beau- 
tiful" gave 10 Years a good 
head start at radio, yet the 
somber track doesn't indicate 
how stimulating the rest of 
the material is on "Division." 
It steps off with catchy, flail- 
ing rocker "Actions and Mo- 
tives" and follows up with sim- 
ilarly gratifying tracks like 
"Eleven"— our contender for 
the next single— and "Al- 
abama." Sometimes it feels 
the band stands deep in the 
shadow of Tool on tracks like 
"Chemical Christ" and "All 
Your Lies," from the bass 
beats to the tightly measured 
guitar chords. Throughout 10 
Years weaves excellent, ac- 
cessible rock with lyrics that 
probe at big-picture issues 
with an insistent finger,— C/.r 

THE DRESDEN 
DOLLS 

No, Virginia . . . 
Producer: Sean Slade 
Roadrunner Records 
Release Date: May 20 

Dresden Dolls vocalist 
Amanda Palmer is a show- 



stopper. She can be as a calm- 
ing as a member of a church 
choir or as towering as a 
Broadway lead, and the 
chaotic, piano-driven cabaret 
of the Dresden Dolls often re- 
quires Palmer to capture both 
extremes in a single verse. 
She'll have a starring role later 
this year when she releases 
her first solo effort, but in the 
meantime, the Dresden Dolls' 
"No. Virginia ..." serves as a 
placeholder, a collection of 
odds and ends to tide fans 
over. Some cuts, like the cover 
of "Pretty in Pink." or the ten- 
sionless march of "Mouse and 
the Model," didn't need to be 
resurrected. But others, like 
the singalong rolling notes of 
"Sorry Bunch" or "Night Re- 
connaissance," a multipart 
romp about middle-class va- 
grants, can stand with the 
Dolls' A-sides,— rAf 

DEATH CAB FOR 
CUTIE 

Narrow Stairs 
Producer: Chris Walla 
Atlantic 

Release Date: May 13 

□ Death Cab for Cutie. 
that poster boy for sen- 
sitive indie pop, prove it has 
some balls behind all that 
pretty, "OC"-approved music 
with "Narrow Stairs." The fol- 
low-up to 2005's "Plans," the 
group's second Atlantic out- 
ing, is a welcome growth mu- 
sically and thematically: The 
songs here hit with a full-on 
assault of crunching guitar 
riffs, distorted, cracked vocals 




THE BLACK ANGELS 

Directions to See a Ghost 
Producer: Erik Wofford 
Suretone/Light in the Attic 
Release Date: May 13 
If you missed the Black Angels' full- 
length debut. "Passover," in 2006, let this effort be a 
reminder of your mistake. This troupe cranks out hazy, 
dark rock'n'roll— real, honest-to-God rock'n'roll- with 
disarming ease. From the ominous, churning guitars 
and moaning toms on opener "You on the Run" to the 
16-plus minutes of epic closer "Snake in the Grass/' the 
quartet borrows from the sludgy psych of the Velvet 
Underground, squeals through the Jesus and Mary 
Chain and tops it off with singer Alex Maas' creep-tas- 
lic, reverb-drenched howl. The breakdowns on songs 
like "Dee-Ree-Shee" and "You in Color" truly highlight 
each member's technical and dynamic abilities; the 
crescendos emphasize their quantum power to mal(e 
great art as a group.— KH 




DUFFY 

Rockferry 
Producers: various 
Mercury 

Release Date: May 13 
The recent surge of Europeans 
retrofitting and upgrading 1960s soul rolls on in 
swirling style with this debut from Duffy, a Welsh 
singer/songwriter from the school of jazzy chanteuses 
who are here to maximize the international-but-not- 
too-international-for-Starbucks style, but sound quite 
lovely doing it anyway. "Rockferry" hits the major 
notes: "V^arwick Avenue" is a string-smooched jazz 
number, the title cut is a towering wall of piano- 
powered sound with moody lyrics, and first single 
"Mercy" is about as summery as summery gets. Like all 
such records, "Rockferry" splits its time between pay- 
ing tribute to its source material and knocking it off, but 
its principal's vocals, and generally pleasing wall-of- 
sound treatment, make it a good move anyway.— 



and walls of disorienting feed- 
back, while lyrically, frontman 
Ben Gibbard visits the mood- 
ier and darker corners of his 
mind. A lumbering bass 
lingers behind a stalker on the 
loose on the eight-minute "I 
Will Possess Your Heart." the 
guitars driving "Cath, , ."ven- 
ture close to alt-country terri- 
tory, and "Pity and Fear" 
grooves with a jungle-like 
beat- Fundamentally, it's still 
the Death Cab you know and 
love, now just a little rougher 
around the edges —JM 

BLOWING TREES 
Blowing Trees 
Producer: Dave Castell 
Glassnote Records 
Release Date: March 18 
Drawing from influences as 
diverse as Pink Floyd, the 
Flaming Lips and Radiohead. 
San Antonio-bred Blowing 
Trees demonstrated at this 
year's South by Southwest 
that they know how to have a 
good time. Known for a fever- 
ish following and energetic 
live shows, they wrangled 
producer Dave Castell— who 
forged hits for Blue October 
and Deep Blue Something— 
for their debut self -titled set. 
What emerges is a hook- 
laden 12-track journey that 
swirls between psychedelic 
and anthemic. lyrically taking 
on the state of the world 
today. Lead singer Chris 
Maddtn's vocals soar to Hi- 
malayan heights as he ad- 
dresses war in "Airplane Fixa- 
tion" and relationships in "A 



Different Time." With a strong 
endorsement from rock his- 
torian and Sirius Satellite per- 
sonality Matt Pinfield, Blow- 
ing Trees are primed to 
blossom— >l^' 

3 DOORS DOWN 

3 Doors Down 
Producer: Johnny K. 
Universal Republic 
Release Date: May 20 

□ Great rock bands know 
how to not only shake 
listeners with thundering gui- 
tars, but also feed their souls 
with thoughtful lyrics that 
echo the complexities of the 
human experience, 3 Doors 
Down succeeds powerfully on 
both levels with this brilliant 
album, The band's fourth stu- 
dio set is already off to a great 



start at radio with the hit "It's 
Not My Time," just one of 12 
memorable tracks: "Train" is 
a hard-edged anthem about 
escaping to a better life, and 
"Citizen Soldier." written at 
the request of the National 
Guard to be used in promo- 
tional spots, is a musically ag- 
gressive and lyrically 
poignant tribute to those 
serving in the military. Taut 
musicianship, well-crafted 
songs and potent vocals 
make this a landmark album 
in an already multiplatinum 
career— D£P 

OLD 97's 
Blame It on Gravity 
Producer: Sahm Nourallah 
New West 

Release Date: May 13 

Old 97 s may have begun 
their days injecting their 
ragged, sandy alt-country 
with frenetic punk energy, 
but on this, their first record 
in four years, the focus is 
squarely on hooks, pop 
crunch and a sense of fun not 
always apparent in their re- 
cent records. "Blame It on 
Gravity" is a fevered, carbon- 
ated affair, especially on the 
jmgly "No Baby I," the ex- 
tremely sticky "My Two Feet" 
and opener "The Fool," 
which also benefits from a 
solid helping of Rhett Miller's 
tricky, narrative wordplay. 
But the band scores well on 
the slow numbers too— 
"Color of a Lonely Heart Is 
Blue" is a near-perfect coun- 
try weeper for a summer's 




BABYLON CIRCUS 
Dances of Resistance 
Producer: Babylon Circus 
Mr Bongo Records 
Release Date: April 29 
This 10-man French crew has a 
tremendously entertaining album in hand with "DarKes 
of Resistance." The disc opens with the title track, a 
whirlwind of high-energy ska, then doubles the dosage 
with the frantic "No Competition," rolls through a circus- 
like interlude appropriately titled "Circus" and finally 
delivers a tune in French, "De la Musique et du Bruit." At 
this point the ruling vibe is evident— full-tilt ska and 
dancehall reggae married to quirky lyrics. Case in point: 
"Mr. Clown," a midtempo number with a terrific rhythmic 
bounce and a sly, sardonic lyric that's as suggestive of a 
Fellini scenario as a piece of music can be. Different tex- 
tures occasionally surface, offering brief respites from 
the furious pace, as on the jazzy "Interlude Bart>are" or 
the Balkan Gypsy feel of "Parade Acoustique."— PW 



night (penned by bassist 
Murry Hammond, no less). 
Comfortable and confident 
all the way through, and a 
highly welcomed return.— 

COLTON FORD 

Tug of War 

Producer: Quentin Harris 
Outsider Music 
Release Date: April 29 
A good number among 
Colton Ford's target audi- 
ence are well-acquainted 
with the singer's original line 
of work, since gay culture 
tends to joyfully merge all 
forms of grown-up entertain- 
ment. Ford isn't denying his 
superstar adult film roots in 
"Tug of War." whose accom- 
panying videoclip for beat- 
happy single "That's Me" fea- 
tures the macho hunk 
shaving and showering in 
stages of undress. "Tug" is 
replete with thick thumps 
and breathy, layered vocals, 
alongside formidable singa- 
long choruses— and he's 
proved chart prowess with 
2004's top 10 "Signed. 
Sealed. Delivered" with Pep- 
per Mashay. Ford also deliv- 
ers some artful moments 
here, foremost in the sweet 
love ballad "Wait for Me," 
where he conjures Jon 
Secada. and "Bluntly Speak- 
ing." featuring Monique Bing- 
ham, a sensual jam that grad- 
uates from the gay ghetto 
with true top 40 potential- A 
steel-solid second act.— CT" 

PURENRG 

Here We Go Again 
Producers: Mark Hammond. 
Rob Hawkins 
Word Entertainment 
Release Date: April 29 

□ These three talented 
youngsters— Carolyne 
Meyers, 13; Jordan Yates, 15; 
and Caroline Williams, 12— 
know how to deliver bright 

and bouncy pop that is de- 
llciously infectious. Once 
again turning to producers 
Mark Hammond and Rob 
Hawkins, PureNRG manages 
to avoid the dreaded sopho- 
more slump; the title track is 
a buoyant anthem that will 
have soccer moms and their 
offspring singing along in 
minivans across America. 
"Girls Can Change the 
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World" is an empowering an- 
them for the tween set. while 
"BFF" is unbridled fun. As 
enjoyable as the uptempo 
numbers are, the highlight 
of the album is the beautiful 
cover of the Nicole C- Mullen 
ballad '■Call On Jesus. " With 
exposure on Radio Disney, 
the group's first effort earned 
it fans among mainstream 
and Christian consumers 
alike, and this engaging col- 
lection should continue the 
momentum.— D£P 



ARMIN VAN 
BUUREN 

Imagine 

Producer Armin Van Buuren 
Ultra Records 
Release Date: May 6 

□ Trance is dance music's 
hair metal; all drama, 
riffs and power chords. Armin 
Van Buuren's brand of it is 
more Bon Jovi than Poison. 
First single "Going Wrong." 
with throaty vocalist Chris 
Jones, could pass as a BJ 
remix, with loose guitar 
strums and self-righteous 
lyrics under a shower of synth. 
Beyond that cut, the Dutch- 
man's third studioalbum opts 
for lushness over firepower, 
featuring soft-voiced females 
on the eight remaining vocal 
tracks. The melodies are sim- 
ple, but Van Buuren packs 
some surprises, like the '80s 
freestyle feel of the impossi- 
bly pretty "In and out of Love" 
and the restrained anger of 
belter "Unforgivable." It's not 
quite nuance, but he's got an 
ear for what works,— KM 

BABASdNICOS 

Mucho 

Producer: Babasonicos 
Universal Music Latino 
Release Date: May 13 



"A little self-criticism wouldn't 
be bad for you." Babasomcos' 
Adrian Dargelos sings on 
"Nosotros," from the Argen- 
tine rock quintet's latest 
album. The group puts its own 
self-effacing spin on tracks 
that range from Beach Boys- 
ish balladry to rockabilly and 
garage rock, with a little new 
wave thrown in for good 
measure. While the songs are 
uniformly well-written and en- 
joyable, it is the louder stylis- 
tic statements ("Microdanc- 
ing." "Estoy Rabioso ") that 
leave the biggest impressions, 
while the quieter ones will 
likely float away from all but 
the biggest fan. This is a liter- 
ate, well-crafted album that 
won't change your life, but it'll 
make for a fun presentation 
when the band takes its show 
on the road— ABY 

EOS 

EMMANUEL JAL 

Warchild 

Producers: Roachie. 

Silvastone 

Sonic360 

Release Date: May J3 

There's no doubting the chill- 
ing authenticity of this rap- 
per's tales of urban warfare. 
At the age of 8, Emmanuel Jal 
became a child soldier for the 
Sudan People's Liberation 
Army, a horrific experience he 
pours into the songs on 
"Warchild." his solo follow-up 
to a 2005 disc he made with 
Sudanese singer/oud player 
Abdel Gadir Salim. Jal's lyrics 
are clearly the focus here— "I 
believe I survived for a reason 
to tell my story to touch lives." 
he declares in the title track- 
but producers Roachie and 
Silvastone anchor the MC's 
flow with casually globe- 
tripping tracks whose warm 
melodicism recalls recent 
work by Wyclef Jean.— MtV 



SINGLES 



EDfTED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Alexandra Cahill, 
Ayala Bon-Yehuda, Katie Hasty, 
TotkJ Martens, Kerr! Mason. Jill 
Menze. Deborah Evans Price. 
Chuck Taylor, Chhsta L Titus, 
Philip Van Vteck, Alex Vitoulis. 
Jeff Vrabei, Mikaei Wood 

PICK A r>ew release predated to 
hit the top half of the chart in the 
corresponding format 



CRITICS' CHOICE *: A new 

release, regardless of chart 
potential, highly recommended 
for musical merit- 
All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Jonathan Cohen and singles 
review copies to Chuck Taylor 
(both at Billboard. 770 Broadway. 
Seventh Floor. New York. NY. 
10003) Of to the writers in the 
appropriate bureaus. 



ALAN JACKSON 

Good Time (3:45) 
Producer: Keith StegaH 
Writer: A. Jackson 
Publishers: EMf April/ 
Tn-Angels. ASCAP 
Arista Nashville 

□ The second single and 
title track from Alan 
Jackson's chart-topping 
"Good Time" is a percolat- 
ing uptempo tune about let- 
ting off steam after a long 
work week. As on many pre- 
vious hits. Jackson pens a 
slice-of-life lyric that coun- 
try listeners will readily iden- 
tify with, as our blue-collar 
hero cashes his check, 
cleans his truck, puts on his 
hat and hits the town. As 
usual. Jackson delivers an 
engaging performance, 
while Keith Stegall's fiddle- 
laced production is perfec- 
tion. It's a high-spirited 
country anthem for every- 
one out there working for 
the weekend.— D£P 

WHITE5NAKE 

Lay Down Your Love 
(6:01) 

Producers: David Coverdale. 
Doug Aldrich. Michael 
Mclntyre 

Writers: D. Coverdale. 
D. Aldrich 

Publishers: Laying West 
Music/Cynjas Music. ASCAP 
SPV/Steamhammer 

Whitesnake wouldn't 
be Whitesnake if its 
lineup wasn't evolving and 
David Coverdale didn't howl 
about love. Both bases are 
covered on new album 
"Good to Be Bad." All that's 
left is to crank up the volume 
and nod your head to the 
bluesy Friday-night rock 
Coverdale is now perpetuat- 
ing with ace musicians Doug 
Aldrich. Reb Beach, Timothy 
Drury. Uriah Duffy and Chris 
Frazier. Whitesnake sheds 
the skin of thick production 
for first single "Lay Down 
Your Love," letting guitars 
squeal with gritty tone in- 
stead of pumping the distor- 
tion. "Feels so good since t 
found you/You're my one 
and only dream come true." 
Coverdale sings, again giv- 
ing men license to croon 
about Iheir ladies to a mas- 



□ 



culine track. Whitesnake's 
style has matured without 
sounding like it's aged— high 
praise for a band that's turn- 
ing the big 3-0.-C£.r 

ESI 

CLAY AIKEN 
On My Way Here (4:30) 
Producer: Kipper 
Writers: R. Tedder. H. Davis. 

C. Faulk 

Publishers: various 
RCA 

□ Clay Aiken readily ad- 
mits that despite mas- 
sive retail and touring suc- 
cess, radio has never been a 
particularly tight ally. So he 
recorded "On My Way Here," 
his first new album of origi- 
nal material in five years, 
with an eye on simply find- 
ing songs that fit him— and 
lo and behold, the title track 
could well be one that AC 
radio embraces. First, it's 
co-written by OneRepub- 
lic s Ryan Tedder, who has 
worked with Leona Lewis, 
Natasha Bedingfield and 
dozens of other hitmakers. 
Second, the lyric offers that 
rare message you actually 
listen to: "I've seen the best, 
the worst/l wouldn't change 
what I've been through/I've 
touched the sky, hit the wall, 
but did what I had to/On my 
way here." Aiken was so 
moved by this song that it 




COLDPLAY 

violet Hill (3:21) 
Producers: Brian Eno. Markus Dravs 
Writers: G. Berryman. J. Buckland. 
W. Champion. C Martin 
Publishers: Universal/MGB Songs. 
ASCAP 
Capitol 

You can't miss Brian Eno's imprint on "Violet Hill," 
the lead single from Coldplay's fourth studio album, 
"Viva La VIda or Death and All His Friends." The leg- 
endary U2 producer, with Markus Dravs, takes the 
London-based quartet from straightforward balladry 
to a more blues-based approach. A dramatic depar- 
ture from hits like "Clocks" and "The Scientist," 
"Violet Hill" shifts effortlessly from piano to distort- 
ed guitars and back again, anchored by a fervent 
beat. Vocalist Chris Martin sticks to favored themes 
like love and reconciliation, but the mood has 
changed from optimism to wariness. So far, the 
experimentation has been warmly received: After 
"Violet Hill" was offered as a free download on cold- 
play.com in April, fans responded by promptly crash- 
ing the site. The release, which showcases Coldplay's 
renewed energy and purpose, is now crashing onto 
ptaylists across multiple formats.— >4C 



locked In an album theme 
about growing up and les- 
sons learned. The singer 
might be accused of excess 
bravado in the past, but 
here, he delivers a re- 
strained performance, still 
ever-emotive. Claymates— 
who proved tenacity by 
supporting en masse his 
just-wrapped Broadway run 
in "Spamalot"— will be re- 
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DELTA GOODREM 

In This Life (3:50) 
Producer: John Shanks 
Writers: D. Goodrem. S Crichton. 
T. James, B. McFadden 
Publishers: various 
Mercury/Decca 

At last. Aussie Delta Goodrem has scored eight No. 1 sin- 
gles at home since 2003, while the first of her three 
albums spent 29 weeks at No. 1; she's also a mainstay 
across much of Europe. Goodrem was signed for a 
minute to Columbia in the United States in 2005, where 
single "Lost Without You" grazed the AC top 20. Now 
former Sony honcho David Massey, installed as presi- 
dent of resurrected Island Def Jam imprint Mercury, is 
championing the stunning 23-year-old singer/song- 
writer here— and he means business. Oz chart-topper "In 
This Life" is an ideal vehicle to fuel horsepower, show- 
casing frantic piano, turbine tempo, a singalong lyric 
about giving into love ("Three steps fight an honest 
fight/Two hearts can start a fire/One love is all I need, in 
this life") and a vocal that illustrates incomparable 
prowess— not to mention Goodrem's heaping media- 
friendly persona. The world knows Delta on a first-name 
basis. It's high time America got with the program.— Cr 



duced to tears, but even 
those who have dismissed 
Aiken in the past will find 
this "Way" convincing.— CT 

JENNA DREY 

All Out of Love (3:18) 
Producers: Giuseppe D.. 
Kevin Churko 

Writers: G- Russell. C Davis 
Publishers: Nottsongs/ 
Careers BMG. BMI 
Robbins Entertainment 

□ Robbins has demon- 
strated marketing mus- 
cle time and again, most 
triumphantly via top 40 top 
10 "Everytime We Touch" 
from Cascada. Us latest offer- 
ing delivers a full-on uptempo 
camp version of Air Supply's 
1980 No. 2 "All Out of Love," 
sung by dance diva and clas- 
sically trained three-octave 
vocalist Jenna Drey. As al- 
ways, a maelstrom of mixes 
are presented to enchant the 
masses; best is the unbridled 
Harris/Frangioni Radio Re- 
prise, begging for dance 
radio play, while the ballad 
Candlelight mix could expose 
a new top 40 generation to 
the lovelorn lyric, Dancefloors 
are indulged with Giuseppe 
D-'s Full of Breaks Dance mix- 
As always, something for 
everyone. An 'All-Out" guilty 
pleasure.— cr 



88 BILLBOARD I MAY 17, 2008 



Billboard. 

A DTC 



E 



THE 



A WEEKLY ROUNDUP 
OF NOTABLE CHART 
ACHIEVEMENTS 



At No. 12 on th« Billboard 
200, St*v« WInwood debuts 
with "Nine Llvci," his first new 
album in nearly live years. It's 
his highest-charting album 
since "Roll With it" hit No. 1 1n 
1988. Last week WInwood 
performed on "Good Morning 
America" and "Today." 



After only three weeks on 
Modern Rock, Weezer's "Pork 
•nd Beans" makes the quickest 
climb to No. 1 since September. 
Meanwhile, Coldplay'i "Violet 
Hill" bows at No. 17, the chart's 
highest debut since Foo 
Fighters' "The Pretender" last 
fall (No. 16). 




■Et BrlAn Culbertton't 
^^rlnglng Back the Funk' 
lands at No. 1 on Top 
Contemporary Jazz Albums 
with 7,000, the best sales 
week of his career. It's the 
third No. 1 for the multl- 
Instrumentalist. _ 



t». Over tlie Counter 



GEOFF MAYFIELD gmayfield@billboard.com 



MadonnaMakes Global Chart Noise 



Timing is everything. Madonna. 

Given the sales pattern of recentyears, 
there is no shame in first-week sales of 
280,{X)0 for her new "Hard Candy" com- 
ing in softer than first-week sales of her 
last studio album. 




After all, with album sales in 2007 
down 15% from 2006. and this year's 
pace ofTby 1 1%. artists who have topped 
the Billboard 200 in recent months have 
often done so with slower starts than 
they saw earlier. 

In March, for example, Janet Jack- 
son's 181.000-unit opener for 'Disci- 
pline" was 39% lighter than the launch 
of her 2006 chart-topper "20 Y.O.." while 
recent No. 1 bows by Alan Jackson. 



Jay-Z and Rascal Flatts each began 
with smaller starts than their prior 
albums had. 

But just two weeks after another 
tenured chart queen, Mariah Carey, 
scored a career-best first week, 
Madonna's opener falls 20% lighter 
than the start of her 2006 album "Con- 
fessions on a Dance Floor." 

Even though Madonna's start looks 
impressive in the context of 2008 — the 
third-largest stanza by any album this 
year — comparisons to the463,000-unit 
bow by Carey's "E-MC^" are inevitable. 
Madonna's landmark full-services con- 
tract with Live Nation only adds more 
scmtiny to the total earned by the sev- 
enth No. 1 album of her career. 

Among female artists, only Barbra 
Streisand, with eight No. Is, has more 
chart- toppers. 

Of course, given the ardent fan bases 
that Madonna and Carey each com- 
mand, major catfight squabbling will 
surround artist-dedicated Web sites 
and blogs. Fans of the latter will brag 
their gal not only sold more, but did so 
18 years after her career began. 
Madonna's minions can brag their fave 
scored No. 1 status in more global ter- 
ritories than Carey. 

Warner Music Group reports "Hard 



Candy" was No. 1 in 24 markets outside 
the United States, including 1 5 of the ter- 
ritories represented on the Hits of the 
World menu at billboard.biz. Included 
in Madonna's No. 1 parade are japan, the 
United Kingdom, Germany and France. 

In contrast, Carey did not score any 
No. Is in the territories Billboard tracks 
outside the States. "Candy" tops Bill- 
board's Albums Eurochart. compared 
with a No. 3 peak for "E=MC^." Each of 
Madonna's last three studio albums be- 
fore "Candy" bowed at No. 1 on the Eu- 
rochart: "Dance Floor," "American Life" 
(2003) and -Music" (2000). 

In addition, this week her "4 Min- 
utes," featuring Justin Timbertake, is 
also perched at No. 1 on Euro Digital 
Songs, along with No. Is on the Radio 
Airplay and Single Sales Eurocharts. 

Back home, both chart divas' lead 
singles have sold well, Madonna's "4 
Minutes" has moved 1 .8 million down- 
loads in seven weeks, according to 
Nielsen SoundScan. averaging almost 
169,000 per frame. Carey's "Touch My 
Body" has moved 869,000 in six weeks, 
an average of nearly 145,000 per week, 
to go along with the 742,000 copies her 
album has sold in three weeks' time 
(now No. 2. 95.000). 

Madonna's song has sold more, but 



Carey's has found more traction at 
radio, reaching No. 2 on the all-format 
Hot 1 00 Airplay, where "4 Seconds" ad- 
vances 13-11. 

Carey also had a busier promotional 
ramp-up than Madonna, as "E-MC^" 
took her on a TV trail that included 
"American Idol." "The Oprah Winfrey 
Show" and "Good Morning America," 
while Madonna's only major tube expo- 
sure during release week was a visit to 
BET'S "106 & Park." 

Whether Carey's additional TV and 
radio impressions explain why her first 
week was 183,000 copies stronger than 
Madonna's is a debate I will leave to 
these artists' fans. Given today's music 
landscape, both ladies' project.s look like 
success stories to me. 

KING FOR A DAY: It appears that nei- 
ther Madonna nor Mariah Carey wlU 

lead next week's Billboard 200. Instead, 
a veteran artist whose career dates back 
longer than Madonna's appears in line 
for his first No. 1 set. 

Neil Diamond's "Home Before Dark" 
led Nielsen SoundScan's May 7 Build- 
ing chart, with unweighted first-day 
sales of 30,000 at nine top accounts. A 
source close to the album projects a start 
of at least 125,000 copies. •••• 
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CHART 
BEAT 

»Thre«-artd-a^ir yean after 
making his Billboard Hot 10O 
debut, Je&s« McCartney earns his 
first top 10 hit as an artist, thanks to 
the 14-10 advance of "Leavin- " 
(Hollywood). McCartney Is also In 
the top 10 as a songwriter. Along 
with OneRepublk's Ryan Tedder, 
he penned Leona Lewis' "Bleeding 
Love," whkh Is in lU fourth frame as 
leader of the pack. 

»Tlm McGraw keeps his almost 
perfect record up to date on Top 
Country Albums. His latest CD 
debuts In pole position and Is hb 
10th No. 1 out of 11 chart entries. 

> >Fred Bronson also goes into so so 
Def tenitory, noting the No. 5 debut 
for Def Leppard's "Sor>gs From the 
Sparkle Lounge." the group's 
highest debut and highest -charting 
album since -Adrenallze" In 1992. 

©Read Fred Bronson 
every week at 
billboard. com/frad. 
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THREE DAYS GRACE i n . 1 I' JUBA) 




^© 


25 


8 


OUR SONG 

TAYLOR SWtn l&IG I.TACHINE UNTVERSAL REPUBLIC 


lir 


m- 


31 


4 


WHAT YOU GOT 

COUVmOMI fHEBKM BCOMMGffHNWTEItSCmi 






















p. 


M 


HO 


T 






' T 








k 


it is 


TITLE 

«niiJT PF-djMot'OH t*WU 




4 MINUTES 1 
BfiaMUJONWrEAl iUtTMTMKIUU(WU«CnVIOG}l 


iO 




1 


TOUCH MY BODY 

MAmU CARfir llSLATJD lOJMQ) 




2 


e 


SHtNE 


ID 


S 


7 


NEVER WANTED TO DANCE 

MINDLESS SELF II.DULC-ENCt lUf 'IHE ENDi 


D! 


10 


S 


HEY SHAWTY 

KIHtG B f [HI c s h r r.aw U lUrt'OlMCAMOltl 




3 


4 


DON'T YOU EVAH 




6 


8 


PAPER PLANES 

Mt« ■! '•.■■>*■■ . :-'t 


O 


13 


43 


WHAT TIME IS IT 

MGH SCHOOL HUWU. 1 CAST IWAU Dl&hiVj 


Bi 


• 


S 


WE FLY 

HQ iWKtCKieSS EHTEinAllilMCIiITt 


© 


11 


61 


INSIDE OUT 

TIIUR iniDEtnUOOO KINGS MOUNIUN. 


•11 


IS 


22 


DOWN 4 WHATEVA 

lONESOMt IHUfl IMir lOmn 5DlJKn.a9i 




20 


60 


LET ME SEE SOMETHING 

»G * iNHECKifisf X T ■-. ■.•■immmuim 


13 


12 


13 


CONQUEST 

m WHITE ilRinS Tiii^a UAS AARNCn BROS ^ 


14 


16 


69 


KOOL AID 

UI MSSFEUT nmWE* FftL'SEl 




21 


34 


FOUNDATIONS 

MI£ , 1.: ' ! IJ ;l1fWSt.tlP(, 




35 


6 


TO ALL MY HUSTLERS 

tMAIMdSNUI'AilOillS '..[.■! -Ml, STHEH PftlffE r 




14 


S 


I WANT TO KNOW YOU FOREVER 

mH{„A -"fEIPfilDEt 


18 


7 


6 


GET THAT FAR 

t(*T BLHM 


ID 


27 


113 


STRAIGHT TO VIDEO 

MlWIltSS SEl* iliUULUINCt iM 'i l.ll 'flOPOllSl 


80 


4 


5 


A SONG FOR YOU 

mil sone 'i'iumi 






1 


PRO NAILS 

m SiSItn FEAI NAHTE WtST (DOWKIOWM ATlUllCl 


22 


1 


4 


THE LIFE 

PftOOIGT VIH. 


© 


24 


12 


A&E 

GOLDFRAPP -VM-W. 


24 


19 


3 


RINGTONE 
BIVT ..-Il 




23 


109 


EVERY DAY IS EXACTLY THE SAME 

NW( INCH MILS 'NOIHlNI^'lHTEftSCOPn 



i 


/MUSIC VIDEOS. -^^m 






Il ill 


TITLE 

iiAflfi 0tSTRt&lj'llM&L*6[L i.llUMB{r! (PRICE. 


Principal Perform ets 


CERT 


^ 1 


D 


KluP CLOSE WITH JOSH GROBAN 

f n'= .'.-n-iE^ music VISI0N-«7<II!EX{5.»0VDt 


Josh Groban 


2 


1 12 


THE ADVENTURES OF MIMI 


Manati Carey 




3 


2 21 


LIVE IN LAS VEGAS: A NEW DAY 


Celine Dion 




4 


3 5 


..... LIVE ,^ PHOENIX 


Fall Out Bov 








■ - ■ .- Mi'. ..-.'r..--; ■■' '. ■.'.■■- ii'-.i nKia.Ti if4flB nvDi 






S 151 


FAREWELL 1 TOUR: LIVE FROM MELBOURNE 


Eagles 


iP 


f 


6 24 


THE BEYONCE EXPERIENCE: LIVE 

Ml ' .',■..' 1 - 1 '■!,■■.. : 1 DVQI 


BeyorKe 






4 i 


HOW TO BE A MEGASTAR LIVE! 

. . '. .!■ . .■..-', H -.'II'- , .1 ■, '.^ ..',■. .H .IVRl 


8iu« Man Group 




Bi 


13 3 


ROCK OF AGES^^ ^^^^^^^ ^ tg-jAcio Bill & Ooiia Gartficr With The Homficoming Ffiends 




B 


7 7 


CELTIC THUNDER: THE SHOW 

' L UWIvEflSAl M'JSIC !i VIDEO OlSI 002 |19 M DVDi 


Deinc Truinder 




11 207 


NUMBER ONES 

■r . " ',■ SUG VIDEO 56999(14 «OVDi 


WciiasiJackson 




11 


8 23 


FUTURESEX LOVESHOW: UVE AT MADISON SQUARE GARDEN jusj^ TimDerlalce 

i ' i«36 tx ii9 m Dvtn 




12 


9 25 


ORAL FIXATION TOUR 


Sri3k>ra 




Q 


10 24 


CROSSROADS GUITAR FESTIVAL 2007 


Efic C!3Dlan 








ZAPPA PLAYS ZAPPA 


Zapcia Plays Zappa 






Q 


CLASSIC ALBUMS: PLASTIC ONO BAND 


John Lcnnon 




m 


12 4 


LIVE FROM PHILADELPHIA 


John LegetKl 






INDESCRIBABLE 


Louie Glglio 




D 


19 9 


ALIVE: MUSfC&DANCE 


John Tesh 






14 32 


REMEMBER THAT NIGHT: LIVE AT THE ROYAL ALBERT HALL 


David G^oor 




at 


16 2 


CLASSIC ALBUMS: THE DOORS 


The Doors 




m 




DONIZETTI: LA FILLE DU REGIMENT 


Nauita Oessay/Juan Diego Hotk 




32 


17 64 


A NEW JOURNEY: LIVE AT SLANE CASTLE. IRELAND 

. '. .' 1 ■ . 1 ■ ■ ■■ lib nfl 'jfl ovDi 


Celtic Woman 




23 22 n 


LIVE AFTER DEATH 

■ ■■ ■ . I ■. fIE02?n:' ''^n^ DVTi 


Iron Matden 




24 


RUNNING DOWN A DREAM: AN AMERICAN ODYSSEY 


Tom Petty And The Hsartbrealwn 


1 




20 24 


MTV UNPLUGGED IN NEW YORK 


Nirvana 





HOT 

VIDEOCLIPS. 



1 



VIDEO MONITOR 



iHTITLE 
MUST WF'fillFT FfiOuOIIOFI LA8ELI 
4 MINUTES I 
HADOMia FIAT JUSTIN IlMB BIlJUtt WARUCT BRQS| 

LOVE IN THIS CLUB 

JIWIR FtinifllFtli TOUW B JBZT UFOCb'fOMBA 

NO AIR 

^RDIFI SPAHKS OUtI Wlffl CHWt I WW I'' Mi fCiMH- 
LOLLIPOP 

ULWIIWEFMSTFirCF AIUCWCASHMOWV.WBISIiyOBllllll 
SEXY CAN I 

IU¥ J A VUW lEFW ■ Nl'LHOUI DiJA 34/KOCIttl'IC 



TEENAGE LOVE AFFAIR 

ALICIA UTS J iWi 

ll/iERCV 
OUFFT VFFtCUFIT.IDJMQ 



PARTY PEOPLE 

HEllT HATUFBM FtHM t DtHRlY, UWVtHSAl MOTOWH 

SHE GOT IT 

i PISTOLS FEAT T PAIN A lAYDQII tmFVERSAl REPUBLIC 



GOT ME GOING 
OATM BAD aOT ATLANTIC 



POCKETFUL OF SUNSHINE 

NATASHA BEWMf lELD PH UHa<iEHlC 'EPIC 

STAY DOWN 

KABTJ BLISE UAT1:AflC«'6£FF£N,TNI£BSC0PE 



STOP AND STARE 
ONEBOUilK MOSLEYlNTIftSCOPt 



HEAVEN SENT 

KETBMA COLi IWANI. GEFFEIAINTEilSCDPE 



IN LOVE WITH A GIRL 
GAVIN BfDRAW J Fllrir. 



1 

2 
3 
4 
S 
6 
T 
» 

10 



■ 

3 
4 

5 

a 

T 



ARTIgLaW I II 



MADOflllA FEAT JUSTIN TIMBERLAKE. 
LEONA LEWIS. BLEEDlHGiOVE 



I MINUTES 



JORDIN SPARKS DUET WITH CHB HIIROVWI. Mtll 

DUFFY, nm 

ONEREPUBLIC. STOP Aao STARE 
GAVIN DEGRAW. IN LOIE with A girl 



LIFEHOUSE. ivhateuer n TAKES 

NATASHA BEDIN GFIELD. pbcaiteul w M NWIEK 

COLBIE CAILLAT. REAllH 



ALICIA KEYS, TEENAOE LOVE AFFAIR 



CARRIE UNDERWOOD, JtiL-AMtniUN ami 
JOSH TURNER FEAT TRISHA YEARWOOD. ANOiHEn inr 

TRACE ADKINS. rou nt gonn* miss this 

JAMES OTTO, jusr GDI siHHiED lOviH rou _ 

JUUANNE HOUGH. TMT SDHfi ijunjCU 

RASCAL FLATTS. itm D«r 



suawjwDFHmrmMroinjiKEow Bi. w—w i 

TAVLOfl SWIFT. pinruRE to subm 

BLAKE SHELTON. HOMt 

DIERKS BENTLEY, miHB to stop rouN liavimg 



cl 



I HOMECOMING 

I AAMTI WIST FEAT Om AIAHTHI FCC-AffLlAgF i**A«H1G 
YOU RE GONNA MISS THIS 

TFUCI ADKINS CAPnOL SASfVllLE 

LIFE OF DA PARTY 

lOTnBiFaAIBDWTAMTWFAB.i 

I FOREVER 
I CHRIS BROWN JIVE !OMeA 



LEDISI. ]NTHEMORNlhC 

GNARLS BARKLEV. RUN 
CHHISETTE MICHELE. BE 0I_ 
JORDIK SPARKS DUET WITH CHRIS 
RAHEEM DEVAUGHN. CUSTOiSER 
ALICIA KEYS. TEENAGE LOVE AFFAIR 
JANET. FEEOBACJ 



FEELS LIKE TONIGHT 

I IMUGHTRTRCARMG 



JOY DENALA NE. HEAVEBOHHILt 
MARY J. BLIGE, STAT DOUR 



RAHSAAN PATTERSON, niLse 



Data for week of MAY 17, 2008 
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R&B/HIP-HOP ALBUMS 



ARTIST 

.■' - i NUMBEP ■ DISiniBUtINC t*8EL fP«C€( 
LYFE JENNINGS 

■ ■ 

MARIAH CAREV 




Title £ S| 

Lyfe Change I 
E-MC2 ^ 



THE BOOTS 

Dl' :W DMUtlOJMG l13Mi 



Rising Down 



6113 981 



VYP: Voice 01 The Young People 




^ MARY J. BLIGE 



MARVIN SAPP 

KEYSHIA COLE 



Growing Pains 
Thirsty 



RAHEEM DEVAUGHN 
THE-DREAM 
TRINA 



Just Like You 9' 
Love Behind The Melody ^ 



4 



Love; Hate i(:^M 



Sttll Da Baddest 



ALICIA KEYS 



SNOOP DOGG 



Ego Trippin )! 



■ EPIC StUl KOCH 11 



DANITY KANE 
DAY26 



Welcome To The DoHtiouse I 



BRIAN CULBERTSON 



Bringing Back The Funk I 



Mail On Sunday I 



Units In The City I 



VARIOUS ARTISTS 



i STRATtaC MARKETING GflOOP < tg 9»l 



H N.I.C. PI. 2 1 



ERVKAH 8ADU 

UWVEBSW. UQTOWH QIMOO' UMH6 1 1 



New Amerykah: Part One (4th World War) I 











JAHEIM 

OIWIM MIlUATlMIlC 377537 AG |1B 9fl! 


The Makings 01 A Man 01 










LURE FIASCO 

■ ■ ■, ■ " -1' Vi A>.Ti: 36B316-'AG (IB 981 


Lup« Fiasco s Tne Coot W 4 




26 


19 




CHRIS BROWN 


Exclusive B 2 




i16 






SCARFACE 

i .■ ■ )jT uiit »5ijr; h*p-a-lO' 


The Best Of Scarface lj||j|jg| 


E 


23 


27 




LEDISI 

iQS?09.Vij 110 981 


Lost ft Found ^-ifljj 




^ 


<B 




JANET 

.^r: [liO?JS-iDjMfi C13Mr*' 


Discipline 






26 




ROC KG 

' FSOAniSLAMD URBAN DI0m*/IOJMG 111 98) 


Self-Made |[H 




22 ki'i WEBBIE 

jST^JUA IRIL. - t."83&AG 1)6 91) 


Savage Life 2 ^H^H 






li 




AMY WINEHOUSE 

I'Wrv-- 1 UMRG no 981 


Back To Black |P||H| 








MJG 


MJG : Pimp Tighl 










ATMOSPHERE When Ute Gives You Lemons. You Paini Thai Shit Gold .-^ 






21 




GNARLS BARKLEY 


The Odd Couple 




28 






BIZZY BONE 

■ 1 ILK TLATlhiLW :93S lis 98l 


A Song For You 


Bi 


33 


a 




MARIO 

■ i 1 '.■i'tEi . :'i69 RU(; iiB9aj 


0.M 


m 


ai 


2< 




CECE WINANS 


Thy Kingdom Come 




32 


32 




RIHANNA 

■ ■ ■■ "iSi; 


Good Qirl Gone Bad Jj^gj 


g 


41 


» 




KIRK FRANKLIN 


The Fight Of My Ufe ^-V | 




56 




53 


\mm NE-Yo 

yilijj ■■■■ ;.7i'.M.';:- : i'/". . ti 98) 


B«caus« Of You ■ 1 




3i 


n 




JAY-2 

■ ■ i/. \- . .1i 98( 


American Gangster 1 1 




N 


36 




PLIES 

. -lie •( ^-Lint AILANTtC lB53tO.Afl (tflSai 


The Real Testament [j^H 



I TIFFANY EVANS 
cot-UMBi* suKM vusic n; Wi 



KANYE WEST 

I flOC.A-fEUA.IJif JAM 0Oa541M0Jt»E <I3 9»l 




Tiffany Evans I 



Trey Day I 



The Real Thing: Words And Sounds Vol. 3 1 



' SOULJA BOY TELLEM 



Back Of My Lac- j 
souliaboytellem.com U| 



Silverback Gorilla 1 



A Town Secret Weapon I 



FAT JOE 
W. JOHN LEGEND 



Ttie Elephant In The Room I 





lAiT 
WEE* 


a 

*s 


ss 


& NlAKBtR ^ OlSTRISUTING LABEL (PfllCEl S 


II 




4a 


46 




UflDini IC ADTICTG 


31 


lis 


Al 


42 




j\M JUNts HARLEMs American Gangster 






90 


43 




f3 1 Q n riA A iki 

.;> l/WVERSAl MOTOWN tll0351.UMHGll3Mt 3 






51 


54 




SEAN KINGSTON^ ^^^^^^ Kingston W 




IB 


49 


23 




n A D V 1 f^TI 1 C 

,81 The Opaque Brotherhood 


i 




52 


47 




^^*':!'ir,irM, OoihhBig 


N 


Km 


% 


49 




ANG 1 E STONE ^ The All 01 Lo»e t War ^ 


1 




53 


44 




s.,,,»c,„;>., U,»l«1l.bl.5 


I 




61 


R) 




SCARFACE y ^ 

■ 1 ; L"(£ SAP-A ioi ajuri.'AsvLwnssai 




mil 


65 


57 




V, »M mi»xm mmmi ,). .i, ^he Best 01 2Pac - Pan i : T.,ug 


13 


mm 


9» 


90 




'"'■'^^■.-.14 HI Real OoliniHoni 


S( 


■ 


M 


- 




THE JACKA OF THE MOBB FIOAZ AND BERNER Drought Soaion 


is 




P 


93 




TRIN-i-TEE 5:7 y-- 


12 


i 


80 


56 




u r ^Mi Motown: A Journey Through Hitsvitie USA 


e 




72 


62 




ALGEBRA p„p„^ 


H 




64 


50 




GUCCI MANE ^ ^^^^^ 


11 






■ 


60 


59 




VARIOUS ARTISTS NOW 26 ■ 

,;m,iC UMUfllKCGROUP.UNIVtftSALiZOUSA tOTSSCAMIOL |18 Ml 


1 




79 


67 




CHAKAKHAN ^^^ ^^ p„„, ^his 


f 












I 


63 


53 




LIL WAYNE. BIRDMAN ft IDEAL G,^a,„, R^pp^, 


n 




w 






^5f*1'.!*^^^ The Best 0( Brian McKnrtH: 2t»i Centaury Mastere The Miennium Coicction 


■ 











t R&B/Hip-Hop Albums, ctieck out wwwiiillboard.c 



JOP 

BLUES ALBUMS. 



ii ill; 



1 ' 


71 


IE' ' 


14 




2 




4 




26 


m is 


4 




15 




37 




87 




7 


■K 12 62 


1B9B 


3 



ARTIST 

ii^ M 4 NUMBtn O'blRISUriMD lASa 


Title 




^^JEFF HEALEY 


Mess Of Blues i 


STEViE RAY VAUGHAN AND DOUBLE TROUBLE 


The Real Deal: Greatest Hits Vol 1 




BACK DOOR SLAM 


Roll Away 


■ 


TAB BENOIT WITH LOUISIANA'S LEROUX 

-■ ...-v ii.i.r : ;:67l -iLAiii: 


NIghl Train To Nashville 


■ 


MARCIA BALL 


Peace. Love & 6B0 


■ 


STEVIE RAY VAUGHAN t FRIENDS 


Solos. Sessions & Encores 


■ 


MICHAEL BURKS 


Iron Man 




NORTH MISSISSIPPI ALLSTAHS 


Hernando 


s 


JOE BONAMASSA 


Sloe Qln 


■ 


KENNY WAYNE SHEPHERD 


10 Days Out: Blues From The Backroads 


■ 


ERIC BIBB 

■ : : .mri'TELAfii: 


Gel Onboard 


■ 


ANA POPOVIC 


Still Making History 


■ 


SOUNDTRACK 


Black Snake Moan 


■ 


SEAN COSTELLO 


We Can Get Together 


■ 


OTIS TAYLOR 


Recapturing The Banjo 


■ 



Live From Philadelphia 



BETVI/EEN THE BULLETS rgcorge a billboard.com 

LYFE TIME AT TOP OF R&B TALLY 

Lvfc Jenjiinps leads the invasion nf iVivir top 1 Ifi.OOO sold- I'he Kools plant "Rising Down" 
10 debuts on Top R&B/Hip-Hop Albums as at No. 3 on R&B Albums and enjoy iheir first 
his third release, "Lyfe Change." becomes view from the Top liap Albums perch since 
his second consecutive No. I. Billboard began managing 


"Change" rings a respectable 
80,000 units on the Billboard 
200 (No. 4) for his second 
bow in the top five. lennings' 
last set. "The Phoenix." spent 
a week at No. I on tlie R&B 
chart. It also opened at No. 2 
on the Billboard 200 with 


^^>. 


the list in 2004. Tlie crew 
also lands its fourth top 10 
on the Billboard 200 at No. 6 
with 54,000. Newcomers Lil 
Mama and Estelle round out 
die upper-tier bows al Nos. 5 
and 6, respectively. 

— Raphael George 



Data for week of MAY 17, 2008 I For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data 
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) HOT 

R&B/HIP-HOP AIRPLAY. 


If 




ii 


TrTLE 

AlilSI lUfftlN! ■ PROUOIIOIlLABtLl 


1 




1! 


i% 




TITLE 

ADTIII IlimKT. PROMOTION LAfiUi 


s 


o 


' 




LOLLIPOP 

UL MTME FUT. SUTIC MUM <C«.SH MONtV/UWVHSU UOT(WN> 






2fl 


n 


J5 


WOMAN 

lUHELU QtVAUGHN i.^ :i il.'i.'>'< i 




2 


4 


11 


THE WAY THAT 1 LOVE YOU 

»S«iMn.THi ■...■if,-.':. i.fiTiT,'.'. 


■tfr 




27 


24 


16 


NEVER NEVER LAND 

L¥FE JEhSlXGS i.Vi 


■ft 


3 


7 


9 


NO AIR 

JOROm SPARKS Dltr WITH CHRIS BROWM il'] .'^'t 






as 


23 


24 


UMMA DO ME 

ROC'D ■ ■ . ■ . ■ II.IJMG; 






3 


13 


LOVE rN THIS CLUB 

lisi-rnit*! YOUNG «12T i,.j,iii:t .'CWB*. 


i!r 




© 


35 


14 


NEVER WOULD HAVE MADE IT 






2 


12 


TOUCH MY BODY 

l.lftHIA-H iAHlY . ■'■■Ill rpJMiii 






© 


38 


24 


HONEY 

i(;»*AH HAUit . .■■ MOIOA'hi 




6 


S 


15 


THE BOSS 

RICK HOSS fl»^ T I-AIN ' . 1, ''ii.i3€ DEf JAM lOJMG) 








39 


11 


THE RIVER 

HOELGOUMMHiEF-Ci 




7 


10 


S 


BUST IT BABY (PART 2) 

PlltSrtAI NtTO ■ -iL-'i:-. ■ilPH'SttOf AltAMiCi 








37 


14 


SOMETIMES 

AWCIE STOM i^l.V>. Ci,|ii. 






s 


16 


SEXY CAN 1 

RA1 J t lUhG BEnC ".nOCKOUT.IKJA I4<'ElnC KOCHI 






© 


43 




MUSIC FOR LOVE 


■it 




a 


27 


1 REMEMBER 

lEYSHiA crif ■■ ■ ■ . 








34 


23 


WITH YOU 

tMHlS HHOWN . . l.ll-Mi 


it 




14 


SHE GOT IT 

?PIS101S 








29 


29 


INDEPENDENT 

WEBSIE IIL PHATALiLBOOSIEiifllLLASYlUM.ATUNTtC) 




mi 14 


2 


LOVE IN THIS CLUB, PART It 
USHtn FEAT tfYONCf » LIL WAYNE 'U".i:E :0M^>. 


m 




m 


41 


8 


STAY DOWN 

MARY J 8LIGE MAr^iARCIt GEFFEri WERSCOPEp 


it 


12 


16 


14 


LAST TIME 

ifliY song; ■ " 'i , ■ :i 


it 






30 


22 


WORK THAT 

MART J BLIGE LUrqiAfiC" GEFfEri 'STEBSCOri ; 


it 


13 


.2 


16 


CUSTOMER 

(UHIEH HVAUGttN i'.: <v 


us 

il 










GO ON GIRL 

NE-YO nrr iM.i i:-.',-:;. 


it 




13 


28 


LIKE YOU'LL NEVER SEE ME AGAIN 

ALICIA KEYS ■■!■■ 1 ''V't! 


it 








26 


SENSUAL SEDUCTION 

SHOOPDOU (CiOGG>'^I>l£ OEtffl IWIERSCOPE! 




la 


11 


31 


SUFFOCATE 

J MOIIDAY I,- . ,1 I'it CA'-lini 1 


II 




40 


P 




GRIPPIN' 

SEAN GARRtTT FEAT lUOACMI <»> 1 l-ENNtD {I iHIERSCOPtl 


it 


IQI 21 


6 


TAKE YOU DOWN 

CHBIS BROWN 'V /iiUHli 


it 




D 


54 


4 


CLOSER 

Nt VO '<!< IJ.M iDlPJCii 






IS 


32 


JUST FINE 

MARY J BlItE MAI-i '.ntMGEfFEN.INTWSCWt) 


m 






33 


24 


1 WON T TELL 

FAT JOE FEAT J HOllOAT TERROR SQUAO'lMPfMAL' CAPITOL) 


1. 


1^27 


■] 


HEAVEN SENT 

KtVSHIA COIE ' - M ,;tf' t'i INTEflSCOPf 1 






43 




1 


NO MATTER WHAT 


1 


19 


20 


X 


NEVER 

;*HEIM ■ .L -tL*HI!C» 


H 




44 




13 


DROP & GIMME 50 

MIKE JONIS FEAT HURRICANE CHtBS < CE AfitSWISHAHOUSC ASVLUUIAAflNEFI W& \ 


K 




11 


22 


FALSETTO 

THE HRiAM ' ■ l| l.A ^tf JUA'IDJMG) 






Q 


51 


4 


FOOLISH 

SWAWTY lO IM. iVr. ,V| 


E 




IT 


36 


CRYING OUT FOR ME 

MAtlQ - ■■! i : RMbi 


1 




D 


63 


2 


BYE BYE 

MA^IAii CARET (l5L*«()rD.lMG( 


i 




6 


1 LUV YOUR GIRL 

IH( ClWAM ■■ ■ ■ ■ ! 1 f. ■ ■ 1 A.7 m.lMGf 










37 


NO ONE 

AlitlAKEVS M»K..<nMGl 




Q|28 


10 


TEENAGE LOVE AFFAIR 

ALICIA HYS "■" ■ " 


i 






h 


33 


LOW 

FIO HlOA FIAT T-PAIN )PD£ BOYi AIlAHttCl 


( 


D 


19 


26 


DEY KNOW 

SHAWTY 10 1 ■■'■■iUMi 








44 


10 


GOT ME GOING 

DAYi'b HI'yAI.ANTlCl 






GET SILLY 

If IC. I'LL'.:, M'J'..|JU rtARNtn 8R0& ; 


1.- 




m 




1 


A MILL! 

Ill WAVNE 1 .iSH WMtV OMVERKAL UOIOtMtl 
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ROYAL FLUSH Big Boi Fealuring Andre 3000 & Raekwon 
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BETWEEN THE BULLETS rgeorgo o billboard.com 

T.I.'S TIME TO SHINE HIGH DEBUT 

T.I.'s rettirn to Hot R&B/Hip-Hop Songs v\ith Alter T.l.'s Iwo plaliiiuni albums and a bud- 
"No Matter What" at No. 43 earns the best debut ding acting career, this impressive bov^- from the 


by a rap single since |ay-Z's "Blue 
Magic" Iwwed at No. 35 last October. 
T.I.'s hit ranks second only to Usher's 
No. 14 launch with "Love in This 
Club. Part 11" last week for the top 
bow this year. 




upcoming "Paper Trail" could signal 
a slight victory for the rapper. In 
March he was sentenced to commu- 
nity service and 12 months In prison 
after pleading guttty to federal 
weapons charges. — Rap/iael Ccorge 
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DOLLY PARTON 
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ALISON KRAUSS 


A Hundred Miles Or More: A Collection 9 
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Sounds So Good 
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I'll Slay Me 
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Home At Last 
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Heaven, Heartache And The Power Of Love 
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Starting Now 
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'IDOL' STACEY STARTS IN TOP 10 

"American Idol" alum Phil Stacey stakes his 
claim on Top Country Albums, as his self-titled 
debut set pops on with 1 3,000 copies at No. 8 (No. 
43 on the Billboard 200}. 
Stacey is the fifth "Idol" to 
impact the country chart, a 
list that includes |osh Cracin. 
Kellie Pickler. Carrie Under- 
wood and Bucky Covington. 
Stacey's set is pushed by lc:id 
track "If You Didn't Lom 
Me." which achieves a ne\v 
peak at No. 28 on Hot Coun- 




tr>' Songs (29-28). It drew 4.4 million impres- 
sions during the tracking week, adding to its to- 
tal of 35.3 million impressions since it first de- 
buted Feb. 9. Stacey's set is 
also racked at Christian spe- 
cialty stores b>- EM I Chrisiian 
Music Group. 

At No. 1, Tim McGraw 
tiabs his 10th chart-topper 
Willi a hits set sold exclusive- 
ly through Wal-Mart and 
Sam's Qub stores. 

— Wade Jessen 
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YOU RE GONNA MISS THIS 
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Trisha Yearwood 

©O iii'j M.i: ' 
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LET ME LOVE YOU 

'. iHA^K (C AlSiMAN D MAUOSKVi 


Lonesiar 
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LEARNING HOW TO BEND 

■ >',inii-(. JU3LANC1 


Gary Allan 
©UCA iL^; 




26 






© 


60 - 




I LL WALK 

, .fi ,\ A'llSONL LfOWLEHi 


Bucky Covington 
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SOME THINGS NEVER CHANGE 


Sara Evans 
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Shot Dttiiit with 




© 






JESUS & GRAVITY 


Dolly Parton 
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IF YOU DIDN T LOVE ME 

■. ■ ■. .l"..jX,'A'UOfj;.EYJStLl£HS> 


Phil Stacey 
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THINGS A MAMA DON'T KNOW Mica Roberts Featuring Toby Keith 
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HOLLER BACK 
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The Lost Trailers 
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ALL SUMMER LONG 


Kiel Rork 
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1 CAN SLEEP WHEN I'M DEAD 

D (.tMMAH iJ k' CftRHGLL J CD.LiNS P RLiTMEPFGH:! 


Jason Michael Carroll 
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lilled album. 
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WORKIN' FOR A LIVIN 


Garth Brooks & Hucy Lewis 
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Jitst (M StsrlMl Lovin' Vm wamir hwI (7S.1) 1 

Picture Tfl Sum >IB machiu(83.1) 3 

Vm Still A Guy ahista NASHVIUi(9t.B) 5 

Love II A Beaultiui Thing umvpiul snmi (75^) S 

Every Day lyric STREn(91.4] 7 

Better As A Memorv bna <S4.8) I 

Last Name arista nashvuc |93.9) 10 

Bade When I Knew It All cou;mbul(86.?) 11 

Home WARNER IROS 181 S) 1 2 



Chatiflanh AflTtSTAnia^jtaa.'tSaxct 



Chan flank ARTISTAHteUaEL (Score) 



Trying To Slop Your Leaving CAf itol nashviiu (88.2) 
She's A Hottie show o06 hashviue (8S.8) 

Anadier Try hca na5HVEU(7U} 

Krlstetlerson cuRai89.0| 

Gunpowder & Lead columbu (SI .5) 
We Wereo'l Cruv IVRK street |80.S) 
I Slit) MImYDU COIUHBW(76.0) 
Every OtlMM Weekend hca nashvue |8S.3| 

This Is Me VDu're Talkiag To sic aucwNE (B5.B) 
How To Befld WCA hashville (80.6) 



Til I Was A Daddy Too nocKV comfort (92.7) 34 

Do You Believe Ma Now valort (81.5) 36 

MidnioM Sjh big machim (8S.7) 38 

You Can Lei Go KA (83-2) 42 

Don t Think 1 Don't TTiink About tl camtol masmviue (88.1) 45 

Hit Kind 01 Money cimii NASKViUi(88.1| 48 



Don't miss another important 



R&R COUNTRY DAILY 

UPDATE 

Visit www.radioandrecords.com to sign up for your free dally 
Country Radio Blast. 



RadioandRecords.com 



HOT COUNTRY MHOS: lOe counlr 
SireWim. 24 nouri a dny. I dayi « w 
in« BOS Airplay wvl Audlanc* ehw _ . _ 
Mdie^» ; 2O0B NitiMn OiMlnMi Mt«» Inc All 



HrTTBEDKTrOR: C aOOS. Promonuad 
UL CMMTS: See Ch»rt Legend fo* «ule» an« 



ngimrvMrvea 

•re traOeiTwtit at Think Fast LLC 



OTTO'S 'LOVIN' ' IS WORTH THE WAIT 



Almost six yeai^ after his first chart appearance, james Otto 
crowns Hot Country Songs for ihe first time, as "lusl Got 
Started Lovin' You" steps 2-1. The 
soulfully delivered song lops his pre- 
vious peak on the chart, noted when 
"Days of Our Lives" stopped at No. 33 
in 2004. He got his first chart ink 
when "The Bail" bowed june 22. 
2002. Otto is the first artist to claim 
his or her first No. 1 on this list since 
Taylor Swift did so with "Our Song" 




on the Dec. 22. 2007. chart, and the first solo male to hit No. 
1 for the first time since Rodney Atkins with "If You re Going 
Through Hell (Before the Devil Even 
Knows)" in August 2006. Otto's broad 
span between his first charted song 
and his first No. I isn't the format's 
longest in recent histor>'. Atkins got 
his first No. 1 after charting singles for 
nine years, as did lack Ingram when 
his "Wherever You Are" reigned for 
one week in May 2006. — Wade jessen 



Data for week of MAY 17. 2008 



For chart reprints call 646.654.4633 



Go to www.biMboard.biz for complete chart data i 99 
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Mana 
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DONDE ESTAN CORAZON 
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SONY BUG NOR It 
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TU ADIOS NO MATA 

YO NO SE PERDONARTE 
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MOT iiSlfO ■. 



Belanova 

UWIVtHSAL LATINO 



Los Darsyaa Da La Sierra 



Conjunlo Priniavefa . 

fONOVlEA ' 



Tommy Torres ^ 
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DONDE ESTAN ESOS AMIGOS 

NDI iiSTiD . 
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LA VECINA 

NOT .ISTED C CDIGN J SANTANA J BABBOSSl 




Anna! K IChriv 
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VI .'MACHETE 
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SI TU TE ATREVES 

, '.['I'' M "LEIAIJOROI 




I 111* Ulmisl 
LUIS IVilQWI 
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SIN TU AMOR 
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ENREOAME 




Fons&ca 
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LLEGASTE TU 

MDI L'STEE L'"'. HUERTA JE:aE T.JOV HUERIA UEEKEi 




Jassa & Joy 
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AMIGA FOR FAVOR 

WDTi ■KTsC 




Pedro Femar>dez 

MACHETE 
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INOLVIDABLE 

NDI EISTED Ijrjl .ISIEDI 




Jennl Rivera 
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ERES 
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AlejarKlro FerrurKlez 

SONY BMG KORTE 
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SIN PEROON 




Hector Acosta 
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RUMBO AL SUR 
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Los Tigres Del Norte 
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FLOR DE LAS FLORES 

NDT I'STEE ilJDI 


Cardanales 0* Nuevo Leon V Dlnora 
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OE QUE ME PRESUMES 

RMELE^D■E^ 




Lupillo Rivera 
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CALABRIA 20OS 
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EL DIFICIL 
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Da La Ghetto 
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AMOR DESPERDICIADO 
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Frank Reyes 
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DON T STOP THE MUSIC 

STARGAIE i-i 1 ii '1 H ; ERIaSEB I OABNEVM jACKSOft 




Rihanna 
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100 Go to www.blllboard.biz for complete chart data 
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DOWNTOWN BOYS 
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, RAMT I NATTEN (A CAPPELLA) 
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MADONNA 

HARO CAHOT EARNER BROS 
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AMERICAN BOY 

ESTELLE FT KANTE WEST HOME SCHOOL ATLANTIC 
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AMY MACDONALD 

THIS IS THE LIFE 
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6 


XXX COUTURE 
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AMY WINEHOUSE 
BACX TO BLACK ISLAND 
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NO U HANG UP 

SHATNE WARD SYCO 
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3 


DUFFY 
nOCKEERRT ASM 


• 


HE 


NO AIR 

jonoM iPRna huh «mM chbbi BMnm iBijivt^MSA 
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JEROEN VAN DER BOOM 

JU BENT ID RED BULLr 
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THIS IS THE LIFE 
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THE 1 

MARTIN ^ONV BU'4 


3 
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MERCY 
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DOWNTOWN BOYS 

INFERNAL BDRniR BREAKERS CLOCKWISE ONCl 
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1 M YOURS 

JASO^ MRAJ 
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MERCY 
DIIFFT AAM 
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HOLD ON BE STRONG 

MAfllA KAUKAAS STORING ^L'M.ILR 


' 8 


S 


RAMT 1 NATTEN 

LIUIE ARTPEOPIE 
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KURT NILSEN 

RISE TO THE OCCASION HCA 
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MADONNA 
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PORTISHEAD 

THIRO ISLAND 
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THIS IE THE LITE YERTIGO 
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AMY WINEHOUSE 

BA£K TO BLACK ISLAND 
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IIFPI GREECE DElOIITf A TOUCHEI 


HAY 2 mi 
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SECRET COMBINATION 

ULOMtfUSAMNTI HfAvrri 


2 


3 


1 ZOI EXEI XROMA 

EVHIOIO LE'GEhD VIRLS 
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SE MiSO 

KAIA MATUWnt UNIVERSAL 
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TIN AGAPI SKOTONEIS 

THDOORH FlfUHS LEGEND 
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2 


APOPSE LIPIS 
XMNSKII MCNIOUm ALPHA 
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DUFFY 

HOCRFfRRT A&U 


2 


2 


MOBY 

UUTMOHT WU1E 


3 


6 


JAMES 

MEV HA MERCURY 
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THE ROLLING STONES 

SHWE A LIOKT PQIYDOR 
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RORY GALLAGHER 

RIMY FOREVER SONV BMO 
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DUFFY 


2 


2 


4 MINUTES 
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SO SOLL ES BLEIBEN 

CH .ICR 
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NEW SOUL 
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LAEFT-IOS AMADEO 
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EUROCHARTS ARE COMPILED IV lllLSaARO FROM THE HtliOKAL SINGLES AMD 
ALIUM SALES CtUfirS Of tO tURDmN COUNTRIES HAY 7 ItOt 
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TIRED OF BEING SORRY 
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BLEEDING LOVE 

lEOKA LEWIS ^'Ca 
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VALERIE 
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WEARING MY ROLEX 
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10 


C EST CHELOU 
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LOVE IN THIS CLUB 
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SO SOLL ES BLEIBEN 
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NEW SOUL 
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STOP AND STARE 
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MADONNA 
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NEW 


PORTISHEAD 
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2 


AMY WINEHOUSE 
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5 


R.E.M. 
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THE LAST SHADOW PUPPETS 

THE ACE OF THE UNOtRSTATIIIIEHT ^*VI1. i 
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6 


LEONA LEWIS 

spinii I' ' 
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THE KOOKS 
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AMY MACDONALD 
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DER W. 
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10 


UDO LINDENBERG 

STARK Wlf ZWEI 
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THE ROLLING STONES 
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RADIO AIRPtHT INFORMATION FROM IT fURDPEAII CDUHTRIES AS MONITORED AND 
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WITH YOU 
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LOVE SONG 

SANA NAHLJLLLS ..UNY UV,: 


i 7 


3 


BLEEDING LOVE 
LEONA LEWIS 
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I'LL BE WAITING 

LINNT KRAUITI cl^UU 
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TOUCH MY BODY 

MAUAH CAREY 
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LOVE IN THIS CLUB 
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VIOLET HILL 
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11 


IN MY ARMS 
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BLACK & GOLD 

SAM SPARRO 
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CHASING PAVEMENTS 

ADILE U 
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NEW SOUL 

YAEl HAIM ib TASn WtHtiLR 
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DAVID CROWDER BAND 
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3 36 


CASTING CROWNS 

THE JtLTin AND IHE DMP B: ACH SIREET'REUNION lOIIT.'PflOVIDENT-MIE&fllTV 
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24 


17 


GRUPO NUEVA VIDA 

HE40nES CANTOS RELIGIQSOS LIULlnBUSIC 1ISU 
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MERE WE GO UAIH ( 1 ^ . r -tT l!S73I1/WOIW-CU(IB 
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OPPOSITE WAY 1 . . J 1 - ..|' -it - ■'■ M 
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WOMEN OF FAITH WORSHIP TEAM 
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37 
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CECE WINANS 
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RUN KID RUN 

LOVE AT THF COflE " ■..■•'L HIB EWi CMG 
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KIRK FRANKLIN 
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FIHEFLIGHT 
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HILLSONG 
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THIRD DAY 
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SKILLET 
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SALVADOR 
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28 
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MARTHA UUNIZZI 
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35 


39 


MANDISA 
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THE BROOKLYN TABERNACLE CHOIR 
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STEVEN CURTIS CHAPMAN 

THISMCVfNT 1. Ii'j 
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4 


JOHN TESH 

AtlVE MllSlCKDANCE MUSIC FROM THE BHOW &AROEH CI1Y 4Sia 
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MEREDITH ANDREWS 

THE IN'i TillCih ■ 1 i.;:4io 
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CANTON JONES 
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NICOLE C. MULLEN 
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THE AFTERS 
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PILLAR 
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31 


76 


JEREMY CAMP 
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PASSION WORSHIP BAND 
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MATT MAHER 
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POINT OF GRACE 

HOW VOU LIVE .Vr": i-ife^BHWO 
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NEWSBOYS 
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^llillJII^lB MARVIN SAPP 

B.lSJ! il. I. J.B iHiisi. ... . uiA 
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30 
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VARIOUS ARTISTS 

WDWG-OSPELJOOa .. l -mFHl CMBSTIAN MUSK GHOUP lffiRiri 1929Q.IDL'i... 
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32 


12 


CECE WINANS 

THY KINGDOM COME l . '"RiriOS GOSPtL S49e6.EM> GOSPEL 
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31 


13 


KIRK FRANKLIN 
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SHEKINAH GLORY MINISTRY 

JESUS i .; . .F/iORLO 
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32 


MARTHA MUNIZZI 
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31 


24 
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DORINDA CLARK-COLE 

TAKE IT BACK l«?7 7:mDA 






32 


34 
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VARIOUS ARTISTS 

vaKXtTWIAnMAIItam»4mMBErri7.iaAKIl.SIWWMIIMiGnaF77i:VTAY <-. 
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14 


NICOLE C. MULLEN 
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ISRAEL 8i NEW BREED 
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THE CLARK SISTERS 

LIVE ORE lASI TIME . : i * 
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36 
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SHIRLEY CAESAR 

AFTER 4: YEARS Sn.L CELEBRATMffi THROUGH 1HA CITY SHU 6FI E9J0 1 1 
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THE BROOKLYN TABERNACLE CHOIR 

ILL SAY YES 1 ." " f.lC 
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BISHOP PAUL S. MORTON 

STIU STANCIRS j- • 
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CANTON JONES 
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THE 7IH EFlSDUf UVt Hi lOHONID i' . :> " .B.. 
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HOT SMI 


BISHOP PAUL S MORTON PRESENTS FGBCf PRAISE AND WORSHIP 

EMBRACING THE AEIT GIRERATIOR 
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TRIN-I-TEE 5:7 

T37 .... 






43 


40 


52 


VARIOUS ARTISTS 
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VARIOUS ARTISTS 
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VARIOUS ARTISTS 
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41 


6 


NORMAN HUTCHINS 

SPtlNTAREOUS PRAISE VOLUME MC IB C7D 
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DONNIE MCCLURKIN 

THE ESSENTIAL OOHMIE HCCIUBRIN lY lEGAC ^SSSB SONY BUG 
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45 


35 


J MOSS 
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47 
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LEE WILLIAMS AND THE SPIRITUAL OC'S 

so MUCH TO OE THANKFUL FOn . . > 
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ARTIST 

TITIE \wpym\ h -iMr':.'; 
DEWAYNE WOODS & WHEN SINGERS MEET 

CLINT BROWN 

t*ii Lim f\M% ■ ■_ 

JONATHAN NELSON FEATURING PURPOSE 

Ht GHI NO W PtlAlSt ■ . • ' 1 11 LiMfiq '&S6C SOh'V WUSIC 

BISHOPTeONARD SCOTT 

tit LIFTED UP • I ' ;: I ''-^IIS 

MARVIN WINANS 

ALONE BUT NOT AlOHC FiJflLSPRmGS GQSfEL B6;7fl,EMI GOSPEL 

LECRAE 

AFTER THE MUSIC ST OW H'ACH IM?! 'CROSS MOVtllEHt 

FLAME ' 

n^lRWORlK ItiPiEMi D THE nam. CROSS MOvEMENI 10O3U 
JEFF MAJORS 

SACKIU MJUO« TTM MIlS^ OfJF 71J17I 



BYRON CAGE 

UVEAiniE A POLLO TWPBOCLiWmOIIGPSWCafnKllllAPWQWIEWTIWItGaiTY I 

BONAF'tDE PRAISERS 

OISTINtDTOWDISMI!' ' ■ I'ljPSL ^il') 

CYNTHIA JONES 

MTIASOllL 'iiLl ii. .V-'-. 

BiSHOP NOEL JONES PRESENTS THE CITY OF RffUGE SMCIUARV CHM I 



VARIOUS ARTISTS 

bO»U WOiiHf' llCdW) a W0RWWWnWt»WW»»TOCET>€RCIJMCOtOatMPOEra. 
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THE NEW LIFE COMMUNIH CHOIR FEATURING JOHN R KEE 

NOfMIMG BUT WORSHIP W-.'.OI \i\t Lift UE1'"i 1QC:Q ;:VB* 
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Sales dAta compiled fra<n a comprehe»v« pool of U.S. muMc merchants by 
SouodScan. Salss ctsta for R&B/hip-hop mtai charts is compiM by Ni«Hen 
SokfidScan from a nabonil tubtM ot core Mores that specialize in those genres, 
0 Albums with the gnatctt Ml«t gains tFus week. 



Whefe Included, this award ineScatos tf»e IIHe 
with the chart's largest unit IncreAtc. 



I Where inctuded this award indicates (he title with 
I the chart * biggest percentage growth. 



iixticates album entered top K>0 of Tho BiHboard ZOO 
and has been removed from Heatseekors chart 



PPiCiNG. CONFIG UR AT ! O N .AV.M L A r L ■ T 

CD/CMsetle prtoes are suggested list or egutvalent prices, whtch are projected 
from whctesate prices fii attet price irKlicates album only available on DualOKc. 
CO/DVD after price Indfcates CD/DVO combo onfy available, 0 DualOisc available 

CD/OVO combo available. ■ indicates vinyl LP is available Pricing and vinyl LP 
availabilltv are not Included on all charts. EX after catalog numt>er indicates titto is 
exclusive to one account or has limited dlstnbolion. 



RADIO AIRPLAY SINGLES ChAH'-- 

Compiled from a rwOonal Mmple ot data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross-referencirtg exact times of airplay with Arbltron listener data. Ttw* exceptions 
we the RlrythmK Airplay. AduK Top 40. Adutt Contemporary. Modem Rock and 
Adult RAB Charts, which are ranked by total detections. 
0 Songs showing an increafe In audience (or detections] 
over the previous week, regardless of chart movement 

REciii)f!&rjT lun I7^ 

Songs are removed from The Billboard Hot too and Hot 100 Airplay charts 
simultaneous^ if they hove t:e«n on The Billboard Hot KX) for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot RAB/Mlp-Hop Songs and 
Hot RU/Hlp-Hop Airplay charts sirmjIiAnoousty it they have been on the Hot 
RftB/Hip-Hop Sor>9S for more than 20 weeks and rank btiow No. 50. Songs are 
removed from the Pop lOO ar»d Pop 100 Airplay charts slmuttaneously If (t»ey have 
been on the Pop 100 for more than 30 weeks and rank tielow No. 30. Titles are 
removed from Hot Country Songs it tfiey have been on th© ct«rt for more ifwn 20 
weeks and rank tielow No. K> in detections or audience, provided that they are not 
stM gaining enough audierKe points to bultet Songs are removed from Hoi Latin 
Songs If they have baen on the chart for more ttun 20 weeks and rank betow 
Na 20. Songs on Latin Airplay ctwts are removed after 20 weeks if they rank be-iow 
No. 30 in both audience and detections. Descendirtg songs are removed from Adult 
Contemporay if ttwy have been on ttw durl tor rr>ore than 20 weelts and rartk 
below No. IS. if they have been on the chart for more than 26 weeks ar>d rank below 
Na 10. or if they have been on the chart for more than S2 weeks ar>d rank below 
Ho. S Songs are removed from the Adult Top AO. Adult RAB. and Hot Dance Airplav 
cturts if they have been on the chart for n>ore than 20 weeks and rank bakiw No. IS 
(No. 20 tor PJiythmic Airplay and Modern Rock) or If they have been on ttte ctwrt 
for n>ore than S2 weeks and rank tielow No. 10. 

SINGLE i L r_-- ■," H .-, ■ ■ 

The top selling sir^gles compiled from a naliorvil sample of retail store, mass 
merctvint, and inlerrwt sales reports collected, compiled, and provided by Niels«n 
SouTKlScan, For R&B/Hip-Hop Singles Sales, sales data is compiled from a natnrvkl 
HjbMt panet of core R&B/Hip-Hod stores by Niefsen Soundscan. 
9 Singl es with the greatest sales gains- 

CONFIGURATIONS 

9 CD cingla avaltablt. & Digital Dowi*>ad available O DVD single available. 
• Vinyl Mwil-Slngia availabte. O Vinyl sirtgle available. O CO Mail-Single 
available. ConfiBuraltons are not Inchided on all singles charts. 

HITPREDICTOR 

^ Indicates title earrwd HItPrediclor status in tfiat particular formal tiased on 
research data provided by Promosquad. So*>9S are tested online liy PromoiQuad 
usir>g multiple listens and a natiomvide sample of carefully profiled rrtusic 
consumers. Songs are rated on a 1-S scale: firxal results are tused on weighted 
pMltivot. SorHJt with a icore of 65 or mor* {75 or more for counlry) ar* ludOMl 
to ftave Hit Potential; although tluil benchmark numfocf can fluctuate per format 
based on the strength ot avaiL-tt>le music For a complete and updated list of 
current songs vrith Hit Potential, commentary, polls ar^ more, please vtsit 
www. h It predictor.com 

DANCE CLL'B PLAv 

CompHed from a national sample of reports from club DJt. 

9 Titles with the greatest club play increase over the prevKMJs week. 
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A Recording Iftdustry Assn Of Amenca (RIAA) certifiCBlwn for net shipment of 
SOO.OOO alliums (Gold) ■ RIAA cartiftcation for net shipment of I million umts 
(Platinum). ^ RIAA certification tor not shipment of 10 nMllton units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's mutti -platinum level 
For boned sets, and double albums with a runnir^ time of lOO minutes or more, the 
RIAA multiplies shipments by the numtjer of discs and/or tapes. Certification for 
net shipments ot 1O0.(X)0 units (Oro). Certrficauon of 200.000 units (PlatIno). 
i Certification of 4OO.0OO units (Mulll-Platino) 

SINGLES CHAfJT^ 

• RIAA certification for SOO.0<X) paid downloads (Cold) ■ RIAA certiftcolion for 

t million pa*d downloads (Plalinum). Numeral witNn platinum symbol irxiKatas song's 
muWplatifwm level " RIAA certllkialion for net shipment of SOaOOO singles (GoU). 

MUSIC VIDEO SALES CHARTS 

# RIAA gokJ cortrfteation tor net sfiipment of 2S.(XX) lawts for video singles 
RIAA gold certificalion for net shipment of 5O.0OO unrts for shortform or 

longlorm vk*eos ■ RIAA o»*lnum certification lor net shipment of 50,000 units for 
video singles. RIAA plalkHim certlflcallon for sates of lOO.CXX) units tor shortform or 
kmgform videos Nivnmil wftftin pUUnum symbol indicales song^ mtAlplatinum level 
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# RIAA gold certificabon (or net shipment of SO.OOO units or SI miHion m sales at 
niggested retail price. ■ RIAA platinum certification for sales ot lOO.OOO taiits or S2 
million in sales at suggested retail price. IRMA gokJ certification for a minimum 
sale of 125.00O urtits or a dollar volume of S9 mrilion at retail (or thoatricAlly released 
programs; or of at least 25.000 units and $1 million at suggested retail for 
non-lheatncal titles. iRMA platinum certitKatnn for a minimum sale of 250.000 
units or a dollar voiumo of SIS million at retail for theatrically released programs, and 
of at least SO.OOO urwts and S2 million at suggested retail for rwn-tfwatrical titles. 
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BREAKING & ENTIHRING 



Third time's a charm for London-born soul singer Jamie Udell, 
whose third album. "Jim." earns him his first Billboard chart ink 
at No. 7 on Top Heatseekers. Visit bill- 
board.com/breaking to learn about the 
artist who appeals to dance fans as 
much as old-school Motown lovers. 

Go to blllboard.com/breaklng lo 

jCWTI discover developing artists making 
their inaugural chart runs each week. 
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PROGRESS REPORT 



NEEDTOBREATHE, "The Heat" 

The album notches its fifth consecutive sales gain and best 
week since September as it rises 50-34 on Top Heatseekers 
with a 34% increase. The set's "More Time" is making inroads 
on the Triple A chart in sister publication Radio & Records. 
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lUJ-Stiro SESACI, HLWBM><!CO 15, PfiP 16 



i-«h2 

ABOUTroCOMf mivr ■ '.Wtl ASCW^CIwI 
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Billb«aril 



CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



MARKIETPLACIE 



For ad placement in print and online call Jeff Serrette 800-223-7524 /iserrette(abillboard.com 
Call Benjamin Alcoff - Help wanted advertlsment postings In print and online 646-654-5416/ Ben.Alcoff(a)nielsen.com 



LEGAL NOTICE 



I NrTED STATES B ANKRl PTO COl RT 
SOI THKR% OrSTRICT OK NKW ^ORK 



TEEVEE TOONS. INC. 
d/b/i TV T RECORDS. 



Peblor. 



Chapter 1 1 

Cue No. 08-1QS62 (ALG) 



V)TI( K OK SAI.K OFTHF ASSKTS OF 
TFFVFF TOONS. INC. dVh/a HT RFC OR PS 

Please be arfviscd that Dchior, Tcc\cc ItMXis. Int., d b a T\'T Records nhg "Seller") proposes ui 
enter into an Asset Purchase Agneemeni llhc "Agreement" t. pursuant to which Seller propftrfs lo 
seW to the buyer (the "Duvcr") who will be iik-nti fieil ftillowinu an uueliun held on June 12. 200S 
(ihe "Auction" K subsUinti'ally all of the Seller s asscis free aruTcleiiT of liens und oUicr inlcrcsis 
w iih all such Hens, ebims. interests and other eneumbrdnces uttaehing the same validity and prior- 
ity as the sale pmcecd-s (the "Assets"). 

On May I, jW)X, in response lo Seller's Motion d^icd April 7. 2(K)X, seeking the Fntry of an 
order, among other things. .Authori/inc and Apfim\ ing I A) the Sale of Assets Frcc and C*lcar of 
l.[L-ns and Other Interests (the "Sale Motion"), the United States Bankruptcy Cotirl for the Southern 
OisiriLt lit' New YurV jthi; "Bankruptcy Court") entered an Order fA) Apfrnning Bill PnKeJitn's lor 
rhf l\hu,r \ (^^,•^ iBi Aiil/ionzltig liehsorui Offer Ctrtaiit Bi<t PmUximm ami (C/ St ft<-tMw^ 
f'ltuil StiU- lltiirin^ Afi/innittK Form antl .Ktanncr trf jVfffur Tfu-nnf (the "Bid Prwedures Order 'I 
Tlic Rankiuptcy Coun scheduled a hearing on the Sale Motion and the conleinplatcd sale oftlie 
Debtor's Assets for June 16. :00K. at One Bowling Greeru New York. New York 10004-1408. in 
CLiuriroom 617. at 10:00 a.m. (the "Sale Hearing"). In addition, the Bankruptcy Court nnjuircd that 
any objections tu the relief retjuested in the ^le Motion and any objections to the pn>pased sale of 
die AsiCLs contemplated by the Purchase Agreement be filed unlh tKe Bankruptcy Court and serv ed 
on tbc pjrtics identified in the Bid Procedures Order on or before 5;(H) p.m, on Jiinc II, 2IK)S 
I allure to timely object to the Sale Motion shall be deemed a consent lo the relief requested therein, 
and to ihc cnlrv of the Sale Order 



[he Sale Motion proposes the following key dates in 



Eyoil 
•Debtor 



beblor files and serv es a list of executor)' 

MninuM^ poiL-niinHv to he assumed and assigned 

mi! .'I.M-, I •(. li ■ .1 ■ ,1 ^lifc amounts 



:tion with the sale of Ihc Assets: 
Date 

Mav 2M. imv. 





1 ■■[■'i>sed cure amounis 


June(^. im at 5:00 p.in 


•Deudliric li>i |u>ii-inij 


l>uveTS lo submit bids 


June**, al i::Ofl p.m 


•.Aucfiun to be held at 
Stev ens & I ce. PC . 
4X5 Madison Avenue, 
New ^■ork, H\ mZ2 


:ihh KkH.r 


June 11 :Wlf!at IO:<M(a.m. 


•Hciiring to approve s 
Auction 


Ic to highest bidder at 


June \i>. im at 10:0(1 a.m. 



In the e\ent that y ou w ish lo explore Ihe possibility of submitting a Qualified Hid. please con- 
tact David Hope (dnope'ti gcl^lerbcnrich.com) or Elan Bcn-Avi (cbcruivnu get/lerhennch.com) at 
Gel/ler Hennch & Associates LLC at {IM) 697-2400 who will provide you w ith a copy of the Bid 
Procedures (Jrder and informaiion eonecming how to ohiain access to due diligence materials. 

Please be further advised that the Agreement contemplates, and the Sale Order, if approved, shall 
authorize the assumption and assignment of various executory* cimtracts and unexpired leases that 
are the propcny of inc Seller ithe Assumed Contracts"). Additional individual notices setting forth 
the pruposcd cure amounts for such contrricLs w ill be given to all counterparties lo .Assumed 
Contracts. 

Copies of the Sale Motion, the Bid Procedures Order, the Sale Order, the Agreement and all 
exhibits related to each of the foregoinii may be obtained at htlp:"ww'u. nvsb.uscouds.gov '. 
Oucslitms may be directed to: Alec P. Oslrow or Constantine Pourakis at jltcvcns & Lec, PC, 
Dated: New York. New York 
May 1 , 2008 

STEVENS & LEE.P.C. 

Atlomej's for the Debtor in Possession 

Bv: fs Alec P. Oslrow 

Alec P Ostrow 

Constantine D, Pounikis 

48.S Madison Avenue, 20lh FUx>r 

New YotV.. New York 10022 

(212)319-8500 

apo<'u slev enslee.com 

cpiK stevenslce com 



DUPLICATION/ 
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mocDs? 

CRYSTALCLEARU 

IIIC III IIM 

msu ■Jill nuj cmiiii jriMi:'. 
1000 c»s • inmmm^^^m 




1000 nOMO CI HCK * i 
1000 •»> • 4MMaH 



TRUSnO EXPERIENCE 
FOR OVER 35 YEARS! 



ttntnsmttnwas tw • i-iec-iw-ciw 



white eaole music 
promotion: 
phomoting recording artists, 
films worldwide! 

Now accepting tot Representatior. Oislrlbutian, 
Record, Licensir>g and Publishing Deals Mu5«: 
& film Conference Promottor, mcludiog NARM. 
May'2(X)8 Also Radio/Advwtlsiog Promolion 
Campaigns 800-839-1066, 
www whiteeaglerecofds ca 



HELP WANTED 



THE ART OF STORYTELLWG 
ONE WOMAN PERFORMANCE 

OR CULTURE BAND REQUEST SPONSOR 
KAREN 860-977-9367 - 
km[OhflsOfi2004#yaboo,com - PO. Box 231770, 
HarCIOfd.Ct- 06123-1770 



Major Int'l Music 
Publisher 

Seeks highly qualified U.S. Controller 
with 5+ year's progressive financial/ 
accounling experience. CPA highly pre- 
ferred. Position is based in Los Angeles, 
reports to VP, Worldwide Controller, will 
work closely with CFO & CEO, Fax cover 
letter, resume to 310-441-6837. 



SONGWRITERS 



ENTER NOWI 



REAL ESTATE 



Tti.- II S A 



Competition j 

www.soniwrltiniJiet 



MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVEI 

While other people are rasig ineir press, we 
are slashir>g our$. Majci- label CD's, cassettes 
and LP's as tow as 50<- Your choice from Ihe 
most extensA^ listings available. 

For free catalog call (609) 890-6000, 
Fax (609) 890-0247 or WTttt 
Scorpio Muiic, Inc. 
P.O.Box A Trenton, N,J. 06691-OQ2O 
tiniH: •corpkMUMgWoLoom 



FOR SALE 



CD/DVD Store For Sale 

Slabie 15- Yr Hislon: Strong Splemn, 
Ltng- Term Emploiw^ 
(Irral Retail Loi utim in Pacific Mt (H A), 
Cash Flaw: Sll'k. Price: Si65*. 
Eric ll'illiams S03-S3S-8SI7 
Ed ioJiligenUvm 

IfCodiligent. 



DON'T 
MISS AN 
ISSUE 




STILL 
THE 
ONE 



Issue #19 • May 10, 2008 



To Order Back Issues 

Online, Go To: 
billboard. com/backissues 



Wide Open Spaces in Tennessee 





TSBeautifid 
Acres Now 
Available... 
Just South 
of Nashville 
inTN's#l 
Small Town 
Historic 
Franklin 



Find out more about this exclusive new listing... 
Contact Marty Story . Exit Realty . 615.496.1926 '■•"^SMT- 




Over 8 acres located on S. LV 
Blvd. zoned H-1 Hotel/Casino 
High-rise LV Blvd. Frontage 
MUD-1 Max. Usage. Entitlements 
for 572 units. 4 Miles S. of 
Mandalay Bay. 1/2 Mile N of 
Soutli Point Casino. 

Price Reduced 
$16,800,000 for all 8 acres 

Contact: 
Preston Walratfi 
714-322-1898 or 702-499-2596 
Or 

Vida Sfieybani 
949-230-4495 
www.RxForProperty.com 



coLoiueu. 



ONTESTS 



HORSE FARMS 
EAST AND WEST COAST 
Low and High Prlcos 
into the gazllllonsl 
RETT PROPERTIES. Bkr. 
212-581-6187 
ap«tt® vorlzon.net 



PROFESSIONAL 
SERVICES 



READY TO RECORD? HOW 
ABOUT SOME FREE HELPT 



Contact US today 
and we'll send 
you your FREE 

Master Tape 
Guide that's full 
of great recording 
tips and tricks. 



<&66) 677-79U 
www.discmaken.com/bb 



DISC MAKERS 




www.thequeen 

of 

soulcontest.com 



MANAGEMENT 
WANTED 



ESTABLISHED ARTIST with unique 
music and ties to Itie environment 

seel<s management for sponsorship 
and overall career development. 
Contact: iunkman@junl<music.org 
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★★★★★★★★★★★★BILLBOARD STARS 

CELEBRATE YOUR ARTIST 



• Is your artist celebrating a milestone birthday? 

• Are you launching a major worldwide tour? 

• Is your artist ready to drop a major new release? 

If you answered 'yes' to any of these questions, then your 
artist has what it takes to be a part of the elite group of 
Billboard STARS. 



MARYriJ.BLIGE 

Bil 



Billboard STARS is the ultimate opportunity to feature your 
artist in an exclusive dedicated editorial section within the 
"bible of the music industry". Experience the buzz when 
key decision-makers and peers read about your artist's 
achievements in the pages of Billboard! 




Billbodtdl 



fC Chcsincy ^JP^ 

"fSfatc, 




For more Information, please contact: 
Brian Kennedy 

bkennedy@billboard.com 
546.654.4627 



Billboard 

EXPERIENCE THE BUZZ 




^ pard History . 

^ Limited Edition Posters 

30 Historic Covers To Choose From ' 

LARGE POSTERS: $295 plus shipping. Inage sue » appro. 22- < 30 (Pap«, <U>: 24 < 32 I 

MEDIUM POSTERS: $195 plus shipping, ii^gj 1. appro, 15- . jo- (Papef sat: 17- x zri 

Posters are printed on Legion Somerset Velvet— an archival 
watercolor paper— v<ith Epson Ultrachrome Pigment Inks. 
The longevity of the pigment inks and the paper exceeds 
The Museum of Modern Art Standards of 90 years plus. 

Order Today: www.Billboard.com/poster 
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EXECUTIVE 
TURNTABLE 

Send submissions to: exccfa bill board .com 

RECORD COMPANIES: Sony BMG's Commercial Music 
Group promotes Chris Gannett to VP of strategic market- 
ing. He was senior director of marlteting and strategic part- 
nerships at Legacy Recordings. 

BMG l^bel Group appoints Ivan Gavin to COO. He was 
COO at EMI Recorded Music North America. 

EMI Music Germany/Switzerland/Austria in Cologne, 
Germany, names Wolfgang Hanebrink chairman. Hane- 
brink was head of commercial development. 

Sony BMG Music Entertainment elevates Julie Swidler 
to executive VP of business affairs and general counsel. 
She was executive VP of business and legal affairs for BMG 
U.S. Label Group and RCA Music Group. 

Arista Nashville promotes Lesly Tyson to director of na- 
tional promotion. She was director of regional promotion. 

Columbia Nashville names Brooke Kujawa promotion 
coordinator. She was production coordinator at Sony BMG 
Nashville. 

Provident Label Group ups Laurie Chlmento to senior di- 
rector of marketing. She was associate director of marketing. 




PUBLISHING: Primary Wave Music Publishing taps Robert 
Horowitz as COO/head of business development. He was 
a director at Credit Suisse. 

The International Confederation of Music Publishers 
appoints Ger Hatton secretary general. Jenny Vacher 
previously served as general counsel and ran operations 
for ICMP. 

Murrah Colton Entertainment names AJ Burton man- 
ager of A&R resources. He was coordinator of business af- 
fairs/creative at Bug Music. 

BMI ups Joey Mercado to director of Latin writer/pub- 
lisher relations and media licensing. He was manager of 
Latin markets and media licensing. 

Cherry Lane Mustc Publishing promotes Joe Mondry to 
manager of creative services and marketing. He was coor- 
dinator of film and TV music. 

DIGITAL: Tim Clark, co-founder of U.K. artist management 
firm iermusic, has joined the advisory board of digital music 
marketing company Hip Digital Media. 

—Edited by Mitchell Peters 



THE EDGE TO HOST MUSIC RISING AUCTION 

U2's the Edge will host the Icons of Music Sale 11 May 31 
at the Hard Rock Cafe in New York's Times Square. The 
second annual auction of music memorabilia will benefit 
Music Rising, the musical instrument replacement fund 
founded after Hurricanes Katrinaand Rita by the Edge, pro- 
ducer Bob Ezrin and Gibson Guitar chairman Henry 
juszkiewicz. Singer Aaron Neville, whose family was af- 
fected by Kalrina, has been tapped to perform at the event. 
Among the items being auctioned area handwritten poem 
by |im Morrison, a trumpet played onstage by Miles Davis 
and an MTV Award presented to Nirvana for "Smells Like 
Teen Spirit." )ulien*s Auctions will host the event. A lim- 
ited number of tickets to the event are available via Ticket- 
master and the Hard Rock Cafe for $250. Proceeds from 
their sales go directly to Music Rising. Since its inception. 
Music Rising has aided more than 2.700 professional mu- 
sicians and nearly 50.000 students in the Gulf Coast region, 
according to the organization. 




V 
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ASCAP Honors Q V 



r 



Ouincy JoDM was honored with the ASCAP Pied Piper Award at an all-star musical celebration held at the 
'hea^re in New'York's Times Square The award was presented m rccogmtton o1 his 75lti birthday and 
' of the foremost oxponents of American music and its best ambassador worldwide. From left are 
Jonm. ASCAp presicient/chairman Marilyn Bergman Tony Bennett and ASCAP CEO John LoFrumento 




Roch band P.O Q.'s Sonny Sandoval. Marcos Curie). Wuv Bernardo and Traa 
Danleli and Hard Rock regional marketing director Romy Mehlman present 
Musicians On Call exocutiw director Dr. Leslie Faerstein with a check tor 
$100,000 at the Hard Rock Cafe in San Diego The donation represents the funds 
raised tn North America during Hard Rock's March on Stage campaign for the 
charity, whose mission is to bring live and recorded music to the bedsides of 
patients in health-care facilities to enhance the healing process. From left are 
Sandoval. Cunol, Bernardo. Mehlman, Daniels and Faerstein Pi.riio roumrsv or rero 

©BEAVES.'MAnD fiOTK INtERNATiaNAt 



/i 



Co-writers of 
Leona Lewis' 
"Bleeding Love' 
Jeise McCartney, 
right, and 
OneRepubii'.'b 
Ryan Tedder 
attend the ASCAP 
Pop Awards in 
Los Angelc^s. 

PHOTO COURItSV Of 




A panel of music industry heavyhitters converged on Berklee College 
of Music recently to kick off the college's Envisioning 21st Century 
Music Business Models, an ongoing series of discussions about the 
music industry. In the back, from left, are Infinity Pharmaceuticals 
chairman/CEO Steven Holtzman. Aware Records. /"A- Squared 
Management president/CEO Gregg Latterman .'■?r&al Music 
Publishing senior director of bu-.n i Michael Rexford, 

Berklee assistant professor of niu . . n in i jufiient Allen 
Bargfrede. Berklee assistant chairman ot nub^c buiiness/manage- 
meni John Kellogg, Berklee Media VP Dave Kuwk. Berklee student 



Kenny Czadzeck aurr .jt jiumna and Grammy Award -nomirwted 
songwriter Maket>a Riddick. Berklee chairman of music 
business/managemeni Don Gordtr and Berklee Professional 
Education Division dean Daria Hanley In the front, from left, are 
Billboard senior correspondent/legal and publishing Susan Butler. 
Groove Mobile president/CEO Eric Gller. SpiralFrog VP of licensing 
Jennifer Link, Newbury Comics owner/CEO Mllte Dreese. Sony Corp 
of Amenca VP of digital media technology strategy Albhy Galuten. 
Berklee student KatI* Amaral and U.S. Register of Copyrights 
Maryb«th Peters pho'o coubtesv of phd. rARNswocrM 
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ficiolly proclaimGd Billy Joel Day in honor of hii 
>^oines. Iowa. aE the Wetis Fargo Arena. Billy Joel, 
m left, Giob.il Sppctrum fn.uketmg manager Mike 
^ayor Frank Cownie Polk County board of 
irwoni.in Angela Conndty .md Global Spectrum 



From left Lou Reed. 
filmriiiiker/orEibl Julian 
Schnabel and film 
DroGucer Harvey 
Weinstein i- ■■ ■ 



Core Club m New 

York. PHOTO COuOTE^i^ 




- Copyrlgrit 2O0S by N4l»n Bum 
(rS5>N 0OO6-JSI0, USC^ 0S«-tO0) 
Engidnd LE16 9EF. ReqHtBfvd h ■ rmripapci at 
mfromKrsui Mlcrofonn. RduI* 100, HUhvood, 




For the past 50 years, the 
,irinual NARM convention has 
gathered key music industry 
players to make deals, hoar 
live music, discover new 
cochnology. discuss solutions 
and network. This year's 
gattienng took place May 4-7 
in San Francisco, i^oioi couu- 

1 ES* OF lESTEft AUSIW* -nd COllN 
JUNH/UNIVtRS*L 

LEFT: Kedar Entertainment 
Group's Algebra was among 
the performers featured in 
the Celebrating independent 

ihowcase 
RIGHT: NARM president Jim 
Donio offers a toast at the 
Celebrating Independent 
Music" showcase 
BELOW: B.B. King accepts 
the Chairman's Award for 
Sustained Creative 
Achievement during the 50t*- 
nniversary gala dinner 



TRIBECA/ASCAP MUSIC LOUNGE 

' ' I'* fourth year to the Tnbeca Film Festival, the 
-i!:.'. ,i ..... -sP Muse Lounge featured live performances by emerg- 
ng and established artists Among those performing during the April 
J9-May 2 run at the Canal Room were Joseph Arthur Augustaria. 
Jessie Baylin, Brett Oennen, Jon Foreman. Sondre Lerche, Nick Lowe. 
Anya Marina, fngnd Michaelson, Jack Savoretti. Sia. Sixpence None 
the Richer. Small Mercies. Meaghan Smith. Regina Spektor. Chris Thile. 
Lizz Wright and Racfiael Yamagata The Music Lounge was created by 
the Tribeca Film Festival and ASCAP in 200S to encourage collabora- 
tion between composers and songwriters, pmotos couhtesv of x)n »AMR/r 

ABOVE: From left- ASCAP assistant VP of special projects Loretta 
t^unoz ^.inger/songwriter Nick Lowe. Tribeca Film Festival co-founder 
Jane Rosenthal and Tribeca Enterprises VP of original programs 
Annie Leahy 




ABOVE: From left; Singer/song writer Rachael Yamagata. Tribeca 
Enii'iivises VP of original programs Annie Leahy ■.. ntior/songwriter 
Anya Marina. ASCAP assistant VP of soeckil ;..'oif _iL- Loretta Munoz. 
Chop Shop Music Supervision owner Alexandra Patsavas and ASCAP 
senior VP of membership for pop/rock Tom OeSavIa 

BELOW: Musician Regina Spektor. left, and ASCAP assistant VP of 
i>eciai protects Loretta Munoz 




BELOW; .-.- tLr-i (ngrid Michaelson and Chris 

Thilc ,)i:,.i.l,irit v'i" of -ipt'ci.il proiec!s Loretta MunoZ. ASCAP 

, P of membership for pop/rock Tom DeSavIa. sir^ger/song- 
Brelt Dennen and ASCAP director of membership for pop/rock 
Jason Silberman 
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REGISTRATION Melissa Trosterman: 646.654.5873 melissa.trosterman@nielsen.com • SPEAKERS Rachel Williams: 646.654.4683 rachel.williams@nielsen.com 
SPONSORSHIPS John Grosfeld: 650.759.8728 john.grosfeld@nielsen.com • QUESTIONS Becky Teagno: 646.654.5169 becky.teagno@nielsen.com 



REGISTER BY MAY 16 & SAVE $200! 
WWW.WHATTEENSWANT.COM 



HOSTED BY 

amm msim mmwsn Billboard mm 
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ATTENTION INDIE MUSICIANS! THE DEADLINE IS APPROACHING! 




E TO SHINE. • 




~^DISC MAKERS 

Independent Music World Series 




In 2008, the IMWS will award over $250,000 in cash 
and prizes to independent musicians. No matter 
where you live, you are eligible to enter now! 

Whatever your act is... 
we've showcased your style of music. 



GOSPEL, METAL, 
HIP HOP, PUNK, 
JAZZ, COUNTRY, 
EMO, ROCK, RAP, 
REGGAETON, 
AND MANY MORE! 



Deadline for entries is May 14, 2008 

2008 Showcases in LOS ANGELES, ATLANTA, 
CHICAGO, and NEW YORK CITY. 



VISITWWW.DISCMAKERS.COM/08BILLB0ARDT0 ENTER, READ THE RULES AND REGULATIONS, 
FIND OUT ABOUT PAST SHOWCASES, SEE PHOTOS, AND LEARN ALL ABOUT THE GREAT IMWS 
PRIZE PACKAGE. CAN'T GET ONLINE? CALL 1-888-800-5796 FOR MORE INFO. 



